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Milwaukee  Journal  Offers  Employes 
Quarter  Interest  In  Capital  Stock 

Trust  Agreement  Provides  Continuity  of  Management  and  Ownership, 
Larger  Employe  Share  In  Future — 30,000  Units  Offered  at  $35  Each 


Employes  of  the  Milwaukee 
Journal  have  been  offered  a  one- 
quarter  interest  in  the  capiUl  stock 
of  the  Journal  Company,  under  a  trust 
^reement  consummated  May  28  and 
innounced  June  2. 

Stockholders  of  the  Journal  Com¬ 
pany  have  set  aside  for  employes  who 
had  been  with  the  paper  for  at  least 
five  years  on  March  1,  1936,  a  total  of 
30,000  shares,  one  fourth  of  the  com¬ 
pany’s  outstanding  capital  stock.  The 
iwnnining  three-fouTths  is  held  as  fol¬ 
lows; 

Harry  J.  Grant,  president  and  edi- 
us',  one-fourth. 

Faye  McBeath,  niece  of  the  late  L. 
W.  Nieman,  founder  of  the  Journal, 
one-fourth. 

Mrs.  Susan  A.  Boyd,  widow  of 
Tun”  Boyd,  long  a  business  associate 
of  Mr.  Nieman,  and  the  trustees  fcr 
her  daughters.  Mary  Boyd  Evans  and 
Katharine  B.  Morehead,  one-iourta. 
No  Change  in  Ownerthip 
The  sale  of  stock  involves  no  change 
in  ownership  or  management  other 
than  employe  participation  in  owner- 
diip.  Executive  management  will 
nntinue  under  the  direction  of  Mr. 
Grant,  who  has  been  with  the  Journal 
since  1916. 

The  present  transaction  is  the  first 
Sep  in  a  plan  which  contemplates  the 
future  transfer  of  additional  stock  to 
midoyes  with  a  view  of  vesting  the 
nmership  and  control  of  the  paper 
■  the  hands  of  those  actively  con- 
aected  with  its  production.  The  pur¬ 
chase  allotment  is  in  all  departments 
d  the  paper,  to  technicians  and  an¬ 
nouncers  of  WTMJ,  the  Journal’s  radio 
nation,  and  includes  all  ranks  quali¬ 
fied  by  five  years’  service.  Eligibles 
oombered  531  on  June  2. 

Stockholders  who  made  the  employe 
participation  possible  by  turning  their 
kddings  to  a  trusteeship,  were  Mr. 
Grant,  Miss  McBeath,  Mrs.  Boyd  and 
the  trustees  for  her  daughters. 
Slimulatee  Employe  Initiative 
In  making  the  sale,  these  stock¬ 
holders  explain  they  believe  that  vest- 
ng  M  interest  in  the  Journal’s  own- 
®ahip  in  its  active  employes,  on  lib¬ 
eral  terms,  will  result  in  stimulating 
eoployes’  initiative  to  increase  their 
^me  through  participation  in  divi- 
®®ds.  Also,  they  expect  that  the 
plan  will  obtain  a  better  personnel  by 
making  it  disadvantageous  for  good 
Ben  to  leave  the  Journal,  and  by 
Wding  out  substantial  inducements 
heyond  salary,  to  attract  desirable 
oew  men  and  women  to  its  employ. 

A  third  factor  is  a  desire  to  recog- 
^  past  services  which  contributed 
“  the  present  value  of  the  company. 


Chares  will  be  offered  to  employes 
at  $35  per  unit,  one- half  of  the  pur¬ 
chase  price  being  payable  in  cash  and 
the  remainder  within  10  years,  divi¬ 
dends  on  the  stock  being  applied  to¬ 
ward  payment. 

Employes  will  vote  their  stock,  held 
by  the  trustees. 


Harry  J.  Grant 

The  trust  agreement,  it  is  stated,  is 
primarily  for  the  security  of  employes, 
present  and  future,  assuring  them  that 
Journal  stock  will  never  be  sold  ou‘- 
side  of  the  employe  group  and  that 
there  can  be  no  change  in  ownership 
or  management  which  may  unexpect¬ 
edly  “sell  them  down  the  river.” 

A  ready  market  at  a  stated  formula 
price  is  offered  any  employe  wno 
wishes  to  sell  his  holdings  to  other 
employes.  Employes  in  voting  their 
shares  will  have  full  voice  in  man¬ 
agement. 

This  proi>osal  carries  out  the  inten¬ 
tion  expressed  by  the  purchasers  when 
the  Journal  Company  and  Miss  Mc¬ 
Beath  bought  the  Journal  stock  owned 
by  the  estate  of  the  late  L.  W.  Nieman. 
The  Nieman  stock  was  bought  at 
$3,500  per  share,  and  to  reduce  the 
shares  to  units  of  more  convenient 
size  for  employes,  the  stock  was  split 
100  for  1,  thus  establishing  the  price 
base  to  employes  at  $35  per  unit. 

Property  Free  of  Debt 

Property  represented  by  the  shares 
includes  the  newspaper  publishing 
plant,  the  building  it  formerly  occu¬ 
pied,  the  garage  and  truck  fleet,  and 
Radio  Station  WTMJ. 


Sale  and  transfer  of  units  owned  by 
employes  are  restricted  to  prevent  the 
passing  of  ownership  to  people  out¬ 
side  the  staff,  but  an  owner  may  at 
any  time  offer  units  for  purchase  by 
other  employes.  The  plan  contem¬ 
plates  that  when  a  Journal  employe 
dies  or  leaves  the  paper,  his  stock 
interest  held  by  the  trustees  will  be 
offered  for  sale  to  active  members  of 
the  organization.  The  sale  price  in 
such  cases  is  regulated  by  formula 
designed  to  keep  the  price  in  line  with 
that  paid  by  the  original  allottees. 
Demand  from  active  employes  for 
units  which  become  available  by  death 
or  separation  from  the  organization 
is  expected  to  furnish  a  ready  market 
and  enable  the  seller  to  realize  cash 
for  the  investment.  The  formula  for 
such  sales  is  stated  in  the  trust  agree¬ 
ment  as  follows: 

Book  Value  to  Be  Determined 

‘■'The  book  value  of  all  outstanding 
Journal  stock  as  of  the  close  of  the 
fiscal  year  next  preceding  the  date  of 
the  trustees’  offer  shall  first  be  deter¬ 
mined.  This  figure  shall  be  increased 
by  the  net  income  or  decreased  by  th;- 
net  loss,  as  the  case  may  be,  resized 
between  the  close  of  such  fiscal  year 
and  the  close  of  the  calendar  month 
next  preceding  the  date  of  the 
trustees’  offer,  and  from  the  amount 
thus  obtained  shall  be  subtracted  the 
amount  of  dividends,  if  any,  paid  on 
such  Journal  stock  after  the  close  of 
such  fiscal  year.  To  this  result  there 
shall  be  added  an  amount  equal  to 
three  times  the  average  annual  net 
income  of  the  company  available  foi 
dividends  on  Journal  stock  during  the 
five  fiscal  years  next  preceding  the 
date  of  the  trustees’  offer;  but  in 
computing  such  net  income  there  shall 
be  deducted  dividends,  if  any,  paid  or 
payable  on  any  stock  having  priority 
over  Journal  stock.  From  this  amount 
shall  be  subtracted  all  amounts,  if 
any,  which  shall  after  the  date  of  this 
agreement  be  added  to  such  book  val¬ 
ue  on  accoimt  of  the  capitalization  of 
good  will  or  the  sale  of  good  will  of 
the  company.  The  sum  thus  obtained 
shall  be  divided  by  the  number  of 
shares  of  Journal  stock  outstanding 
as  of  the  date  of  the  trustees’  offer 
and  the  quotient  shall  be  the  option 
price  for  each  share  of  Journal  stock. 
In  the  event  that  there  shall  have 
been  any  change  in  the  capitalization 
of  the  company  between  the  end  of 
the  fiscal  year  nt  xt  preceding  the 
date  of  the  trustees’  offer,  and  the 
trustees’  offer,  the  trustees  shall  make 
such  adjustment  in  the  option  price 
as  may  be  necessary  fairly  to  reflect 
such  change.  ’The  trustees  shall  make 
a  tentative  determination  of  such  op¬ 


tion  price  and  payment  to  the  trustees 
of  the  sum  so  determined  shall  be  a 
sufficient  exercise  of  the  option,  sub¬ 
ject  to  such,  adjxistment  of  such  tenta¬ 
tive  option  price  as  may  subsequently 
be  requisite.” 

When  an  employe  reaches  the  age 
of  65  years  his  investment  in  Journal 
stock  must  be  offered  for  sale  on  the 
same  basis  as  if  he  had  left  the  com¬ 
pany.  This  is  to  prevent  control  of 
the  company  from  passing  into  the 
hands  of  men  who  are  nearing  the 
time  of  retirement.  An  exception,  in 
recognition  of  past  services,  has  been 
made  for  older  present  employes. 
They  may  hold  their  allotments  for 
20  years,  or  until  May  28,  1957. 

In  Force  for  30  Yeare 

The  trust  agreement  will  continue 
in  force  for  30  years  after  the  death 
of  the  last  survivor  of  the  group  in¬ 
cluding  Mr.  Grant,  Miss  Mc^ath, 
Mrs.  Boyd,  Mrs.  Morehead,  and  Mrs. 
Evans,  and  the  children  of  Mr.  Grant, 
Mrs.  Morehead  and  Mrs.  Evans.  Pro¬ 
vision  is  also  made  for  its  termination 
if  all  the  shares  are  sold  by  the 
trustees  in  compliance  with  the  terms 
of  the  trust,  and  also  by  consent  of  80 
per  cent  of  the  stockholders  and  a 
two- thirds  vote  of  the  employe-eligi- 
bles. 

The  trustees,  who  hold  all  stock,  are 
all  active  employes  of  the  Jouiual. 
They  are:  Mr.  Grant,  president  and 
editor;  Leslie  A.  Webster,  assistant 
publisher;  John  Donald  Ferguson, 
chief  editorial  writer;  Leonard  L. 
Bowyer,  business  manager;  and  Mar¬ 
vin  H.  Creager,  managing  editor.  As 
trustees,  they  serve  without  pay. 

Full  Employe  Control  /•  Good 

“It  is  the  stated  hope  of  the  stock¬ 
holders,”  the  Journal  said  on  Wed¬ 
nesday,  “that  this  employe  ownership 
plan  shall  be  a  virile  force  to  stimu¬ 
late  eventual  full  control  of  the  Jour¬ 
nal  by  employes.  It  is  not  a  profit- 
sharing  plan.  It  is  ownership.  Hie 
initial  allotment  of  one-fourth  of  the 
stock  is  in  the  nature  of  an  experi¬ 
ment,  which  breaks  new  ground  in 
the  development  of  industrial  democ¬ 
racy.” 

Mr.  Grant,  in  addition,  told  Editor 
&  Publisher  that  “unless  we  are  mis¬ 
taken  in  our  judgment,  the  plan  will 
improve  the  employe- employer  rela¬ 
tionship  and  mark  a  definite  step  to¬ 
ward  complete  employe  control. 

Demand  for  the  shares  when  the 
offering  was  announced  on  Jime  2  is 
said  to  have  been  considerably  greater 
than  the  supply.  Journal  officials 
stated  that  every  effort  would  be  made 
for  fair  and  impartial  allotment 
throughout  the  organization. 
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R.  H.  WALDO  EXPELLED 
BY  NATL.  PRESS  CLUB 

"FYl”  Note  on  President  Roosevelt, 
Fellow  Member,  Moves  Board  to 
Act  Against  Head  of 
Syndicate 

Washington,  D.  C.,  June  2. — Richard 
H.  Waldo,  president  and  editor  of 
McClure  Newspaper  Syndicate,  was 
expelled  from  the  National  Press  Club 
by  vote  of  the  board  of  directors 
Tuesday  evening,  the  charge  being 
that  he  had  circulated  “false  and  im- 
supported  rumors”  concerning  a  fel¬ 
low  club  member,  that  member  being 
President  Roosevelt. 

Mr.  Waldo  was  cited  on  that  charge 
last  week  after  Washington  corre¬ 
spondents  had  been  informed  the  syn¬ 
dicate  sent  a  confidential  memoran¬ 
dum  to  clients  reflecting  upon  the 
condition  of  the  President’s  health  and 
criticizing  his  governmental  policies. 
Waldo  came  to  Washington  to  defend 
his  action,  on  the  groimd  of  good 
faith.  He  warned  board  members 
that  any  action  on  their  part  by  rea¬ 
son  of  which  damage  mi^t  accrue  to 
him  or  his  business  would  result  in 
lawsuits  against  the  board  members 
as  individuals  and  against  the  Nation¬ 
al  Press  Club. 

Waldo  Warning  Ignored 
Ignoring  this  threat,  the  board  met 
Tuesday  night,  voted  expulsion  and 
notified  Waldo  of  the  action.  Under 
the  rules  of  the  club,  the  board  has 
the  final  word  on  such  matters.  Its 
jurisdiction  to  punish  circulators  of 
false  reports  regarding  fellow  club 
members  arises  out  of  the  provision 
in  the  club  constitution  dealing  with 
ethical  conduct  demanded  of  mem- 
here  and  its  contents  were  made 
The  memorandum  sent  by  McClure 
Syndicate  to  clients  was  not  intended 
for  publication  nor  for  general  cir¬ 
culation.  It  reached  ofiicial  hands 
here  and  its  contents  were  made 
known  to  the  press. 

The  White  House  correspondents 
Association  through  its  executive  com¬ 
mittee  met  at  once  to  consider  action 
but  found  Waldo  was  not  a  member. 
However,  the  committee  wrote  two 
new  rules  into  its  regulations,  the  first 
requiring  applications  for  admission 
to  White  House  press  conferences  to 
sign  a  statement  that  they  are  not 
engaged  for  profit  indirectly  or  di¬ 
rectly  in  the  dissemination  of  con¬ 
fidential  information;  the  second  bar¬ 
ring  purveyors  of  confidential  infor¬ 
mation  from  Presidential  sessions  with 
the  press. 

Action  in  the  Waldo  case  has  split 
the  club  membership  into  two  tac¬ 
tions,  one  supporting  the  board  and 
the  other  condemning  the  action  and 
charging  censorship  of  Washington 
news. 

Statement  by  Waldo 
Mr.  Waldo,  reached  by  telegraph  at 
Columbus,  Ohio,  on  Wednesday,  gave 
the  following  statement  to  Editor  & 
Publisher: 

“The  governing  board  of  the  Na¬ 
tional  Press  Club,  a  social  organiza¬ 
tion,  has  set  itself  up  as  a  board  of 
censors.  It  seeks  to  control  and  shape 
the  business  of  one  of  its  non-resident 
and  inactive  members.  Recent  care¬ 
ful  checking  in  my  behalf  has  failed 
to  show  that  it  has  any  authority  to 
make  such  an  attempt. 

“The  right  of  my  own  organization 
to  give  confidential  items  to  its  sub¬ 
scribers  has  stood  tmchallenged  for 
nearly  six  years.  The  percentage  of 
accuracy  has  been  very  high.  Cor¬ 
rections  have  been- made  where  error 
has  been  shown.  The  brusque  de¬ 
mand  of  a  secret  service  operator,  the 
exercise  of  pressure  from  official 


sources,  the  criticisms  of  inspired 
writers  and  competitors,  do  not  create 
evidence.  Faith  in  a  source  of  un¬ 
questioned  integrity  is  not  shaken  in 
those  ways. 

“In  becoming  censors,  a  group  of 
young  men  has  done  no  good  service 
to  the  newspaper  profession,  in  my 
judgment.  The  unAmerican  prece¬ 
dent  that  a  long-range  piece  of  news 
may  be  condemned  to  please  any  pub¬ 
lic  official  has  been  established  with¬ 
out  full  appreciation  of  its  possible 
consequences.  Those  consequences 
will  be  clarified  by  time.” 

The  following  statement  was  posted 
on  the  bulletin  board  of  the  National 
Press  Club,  May  27: 

“At  a  meeting  of  the  executive  com¬ 
mittee  of  the  White  House  Correspon¬ 
dents  Association  on  May  22,  1937,  it 
was  voted  unanimously  to  amend  the 
rules,  regulations  and  conditions  of 
membership  as  follows: 

“The  following  condition  was  added 
to  the  application  blank: 

“  ‘I  am  not  engaged  for  profit,  di¬ 
rectly  or  indirectly,  in  the  dissemina¬ 
tion  of  confidential  information.’ 

“The  following  paragraph  is  added 
to  the  ‘regulations  governing  admis¬ 
sion  to  the  White  House  conference’: 

“  ‘Persons  representing  news  agen¬ 
cies  of  any  description  engaged  in  the 
dissemination  of  so-called  confidential 
information  for  profit,  direct  or  indi¬ 
rect,  shall  not  be  entitled  to  member¬ 
ship  in  the  White  House  Correspon¬ 
dents  Association.’ 

“The  executive  committee  voted 
that  its  action  become  effective  July  1, 
1937. 

“By  the  executive  committee, 

“Walter  Trohan,  Chairman.” 


HEARST  RADIO  LOSES  SUIT 
The  U.  S.  Court  of  Appeals,  Wash¬ 
ington,  D.  C.,  has  affirm^  the  action 
of  the  District  Court  in  dismissing  suit 
by  Hearst  Radio,  Inc.,  to  compel  heirs 
of  M.  A.  Leese  to  sell  to  it  a  majority 
of  shares  of  stock  in  radio  Station 
WMAL,  Washington.  The  Hearst 
company  has  negotiated  a  deal  to  buy 
control  of  the  station,  subject  to  the 
settlement  of  certain  details.  These 
details  never  were  completed  and  the 
court  decreed  there  was  never  a 
binding  contract,  therefore  no  order 
could  be  issued. 


ANPA  BOARD  MEETING 

The  board  of  directors  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
met  Tuesday  and  Wednesday  at  the 
Hotel  Biltmore,  New  York  City.  Of¬ 
ficers  and  directors  would  make  no 
comment  on  the  purpose  of  the  meet¬ 
ing.  L.  B.  Palmer,  general  manager 
of  the  ANPA,  said  it  was  a  “routine 
meeting”  and  that  there  would  prob¬ 
ably  be  no  statement  or  bulletin  on 
it. 


fP'.  R.  Hearst  Visiting  East 


.\Ithough  Mr.  Hearst  obligingly  posed 
for  photographers  upon  arriving  in  New 
York  May  29  from  California  to  spend 
a  month  or  so  in  the  metropolis,  his 
blond  three-year-old  grandson,  John  R. 
Hearst,  Jr.,  ignored  the  rameramen.  Mr. 
Hearst  was  accompanied  by  four  of  his 
sons  on  the  trip  E)ast.  John,  Jr.’s  father, 
is  publisher  of  the  New  York  Journal. 


Woodhridge  Amazed’* 
At  Progress  in  Paris 

Gilbert  T.  Hodges,  of  New  York, 
chairman  of  the  general  committee  on 
American  Participation  in  the  Con¬ 
tinental  advertising  convmition  in 
Paris  July  5-10,  this  week  made  pub¬ 
lic  a  cable  from  C.  King  Woodbridge, 
which  said  in  part: 

“Those  who  attend  the  world  adver¬ 
tising  convention  in  July  will  ex¬ 
perience  the  greatest  advertising  event 
of  all  time.  Social  and  business  pro¬ 
gram  amazes  me.  Looks  like  London 
repeated.  You  should  build  up  rec¬ 
ord  attendance.” 

The  cable  was  sent  in  reply  to  a 
query  from  Mr.  Hodges  for  an  ap- 
prai^  of  progress  being  made  in 
Paris. 

“I  knew  the  convention  would  be  a 
success,”  Mr.  Hodges  said,  “but  from 
this  cable,  it  apparently  will  exceed 
all  our  expectations.  The  American 
headquarters  will  be  at  the  George  V 
Hotel,  one  of  the  most  modem  and 
finest  in  Europe. 

“I  shall  be  there  a  few  days  before 
the  convention  opens  ready  and  anx¬ 
ious  to  take  care  of  any  of  the  needs 
or  problems  of  our  American  dele¬ 
gates. 

“We  already  have  a  good-sized  list 
of  business  men  and  women,  who  are 
planning  to  attend.  We  should  know 
as  quickly  as  possible  those  who  are 
going,  so  that  we  may  give  their  ac¬ 
commodations  proper  attention.” 
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AGENCIES  COOPERATE 
ON  WINDSOR  PHOTOS 

Four  American  Picture  Firmt  Htvt 
One  Man  at  Ceremony — Fly  Skotj 
to  London  and  Radio  Them 
Cooperatively 

Complete  picture  cooperatioo 
marked  the  coverage  of  the  weddim. 
of  the  Duke  of  Windsor  and  Mk 
Wallis  Warfield  at  Chateau  de  Cande 
Monts,  France,  June  3. 

Only  three  still  cameramen-one 
representing  the  United  States  pict®, 
agencies,  one  for  England  and  one  for 
France — and  one  newsreel  photogtj. 
pher  were  admitted  to  the  ceremwy 
Leonard  Puttnam,  of  the  Associated 
Press  London  staff,  made  the  pictures 
for  all  American  agencies. 

His  photos  were  taken  to  Tours 
after  ceremony  and  flown  to  London 
where  they  were  radioed  to  New  York 
and  distributed  under  a  cooperative 
agreement.  En  route  to  London,  some 
prints  were  dropped  off  at  Cherbourg 
to  catch  the  departing  liner  Bremen 
Consequently,  all  picture  agencies  bad 
the  same  shots  of  the  actual  wedding 
ceremony. 

U.  S.  Men  at  First  Exeladti 

American  photographers  originaliy 
were  not  to  be  admitted.  Only  under 
protest  of  the  four  agencies.  Associ¬ 
ated  Press,  Acme,  Wide  World  and  In- 
temational  News  Photos,  was  it  finalh 
arranged  for  one  man  to  cover  for  ai 

International  produced  the  first  pic¬ 
ture  of  the  couple  taken  during  tbe 
last  wedding  rehearsal  Wednesday 
According  to  Harry  Baker,  editor,  the 
photo  was  arranged  for  two  weeks  ago 
with  a  London  studio  which  had  been 
invited  to  send  a  photographer.  Inter¬ 
national  accepted  the  offer  and  vdieD 
the  picture  was  taken  of  the  Duke  and 
his  fiancee  standing  togethw  it  «ai 
flown  to  London  and  radioed  inune£- 
ately  to  New  York  early  Thursday 
morning.  He  would  not  divulge  the 
photographer’s  name. 

Only  one  or  two  other  photographers 
were  present  at  the  time  and  none 
were  American.  The  other  agencies 
secured  pictures  from  Cecil  Beaton,  a 
London  society  photographer,  who  was 
present  the  day  before  the  wedding 
taking  pictures  for  Vogue  magazine 
They  were  radioed  later  in  the  day. 

In  addition  to  the  photograph 
only  five  newsmen  were  admith  to 
the  wedding.  Kermeth  Downs,  mn- 
ager  of  the  Paris  bureau  of  Intena- 
tional  News  Service;  Webb  Miller, 
United  Press  European  news  manager; 
and  John  Lloyd,  chief  of  the  Assod- 
ated  Press  Paris  staff,  were  the  only 
American  writers  at  the  ceremony. 

All  the  picture  agencies  press  asso¬ 
ciations  had  large  staffs  covering  the 
wedding  from  outside  the  chateau 

Webb  Miller  reported  the  day  before 
the  wedding  that:  “My  invitation  to 
the  wedding  was  type  written  on  Mrs. 
Warfield’s  blue  stationery.  It  read 
almost  like  a  police  pass  such  as  a 
reporter  in  the  United  States  would 
receive  to  attend  a  government  furx- 
tion: 

“Please  admit  to  the  Chateau  Cande. 
on  June  3,  Mr.  Miller,  the  representa¬ 
tive  of  the  United  Press.  (Signed! 
Dudley  Forwood’.” 


FIVE  PER  CENT  WAGE  INCREASE 

Wages  of  all  hourly-paid  employ® 
of  the  Canadian  International  PaP* 
Company  at  Montreal,  Canada,  will  b* 
increased  by  5  per  cent  Sept  1,  at" 
cording  to  John  H.  Hinman,  geno* 
manager.  This  increase,  the  secrw 
of  this  year,  will  involve  an  additi® 
of  $450,000  to  the  annual  paynJl,  ■* 
is  estimated.  The  increase  will  affect 
5,000  workers  in  the  six  plants  of  the 
company. 
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COLOR  MAIN  ANPA  MECHANICAL  TOPIC 

Special  Demonstration  by  International  Printing  Ink  Corp. — Record  Attendance  Expected  at 
Chicago  Conference — Largest  Group  of  Exhibitors  in  Eleven-Year  History 


w  reservations,  the  eleventh  an¬ 
nual  Mechanical  Conference  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  June  7-9,  at  the  Drake 
Hotel,  Chicago,  promises  to  produce 
the  largest  and  liveliest  sessions  in 
history.  The  list  of  delegates  is 
printed  elsewhere  in  this  issue. 

A  bulletin  of  final  announcement 
and  program  was  released  this  week 
by  W.  E.  Wines,  manager  of  the  me¬ 
chanical  department  of  ANPA.  He 
left  New  York  Tuesday  for  a  leisurely 
drive  to  Chicago. 

This  year’s  program  consists  in 
large  part  of  topics  for  general  dis¬ 
cussion  from  the  floor.  The  supple¬ 
mentary  topic  list  is  omitted,  never¬ 
theless  it  has  been  announced  that 
anyone  may  offer  for  discussion  any 
question  he  is  interested  in.  These 
topics  may  be  written  and  presented 
to  the  chairman  if  preferred. 

Special  Color  Program 
Mr.  Wines’  convention  program  lists 
color  reproduction  as  one  of  the  most 
important  subjects  to  come  before 
the  sessions.  The  International 
Printing  Ink  Corporation,  Tuesday 
evening,  will  present  a  formal  exposi¬ 
tion  of  principles  and  techniques  of 
color  reproduction  which  are  tbe  out¬ 
growth  of  a  study  made  in  IPI  labora¬ 
tories.  This  research  is  supposed  to 
have  unearthed  serious  errors  in  the 
theories  on  which  present  color  repro¬ 
duction  practice  is  based  and  new 
techniques  have  been  developed. 
Colorful  exhibits  and  experiments  will 
feature  the  IPI  demonstration  which 
will  be  the  first  public  presentation  of 
the  subject. 

Professor  A.  C.  Hardy,  of  the  Massa¬ 
chusetts  Institute  of  Technology,  will 
address  the  group  on  the  “New  Ap¬ 
proach  to  Color  Reproduction.”  A 
supplementary  meeting  of  those  in¬ 
terested  in  color  comic  and  roto¬ 
gravure  advertising  will  be  held  Wed¬ 
nesday  afternoon  zifter  the  regular 
sessions  are  closed. 

Tuesday  afternoon’s  regular  session 
devoted  to  pressroom  problems  will 
also  feature  color  problems.  A.  H. 
Bums,  of  the  New  York  Herald 
Tribune,  chairman  of  the  committee 
on  standard  colors,  will  deliver  a  re¬ 
port  of  that  body.  Walter  Ogden, 
pressroom  superintendent  of  the 
Cleveland  Press,  will  talk  on  “Devices, 
Makeshift  and  Otherwise,  for  Print¬ 
ing  Rim-of-Papser  Color  in  Daily  Edi¬ 
tions  of  Newspapers.” 

To  Discus*  Ad  Typography 
Lighting,  ventilation,  humidity,  ad¬ 
vertising  typography  and  a  Sema- 
graph  demonstration  are  to  be  other 
b^hlights  of  the  convention.  All  ses¬ 
sions  are  to  be  held  in  the  ball  room 
with  space  adjacent  reserved  for  ex¬ 
hibitors.  Most  of  the  booths  have 
been  reserved,  Mr.  Wines  reported. 

Monday  morning’s  general  session 
will  be  opened  by  an  address  of  wel¬ 
come  by  Col.  Robert  R.  McCormick, 
Chicago  Tribune  editor  and  publisher, 
fepresenting  Chicago  newspapers. 

This  will  be  followed  by  an  address 
on  “Lighting  for  Newspaper  Plants,” 
hy  Willard  C.  Brown,  illiuninating 
engineer,  Nela  Park,  Cleveland.  R.  T. 
Williams,  of  the  Carrier  Corporation, 
N-  Y.,  will  talk  on  “Heating,  Ventila¬ 
tion  and  Humidity.” 

Douglas  C.  McMurtrie,  Ludlow 
^Vpograph  Company,  Chicago,  MacD. 
Sinclair  of  Printing  Equipment  Engi- 
teer,  and  J.  E.  Martin"  of  the  New 
'fork  Sun,  will  address  Monday  after¬ 


noon  s  session  on  composing  room 
problems. 

The  photoengraving  session  Tuesday 
morning  will  be  addressed  by  Victor 
W.  Hurst,  of  the  Graphic  Arts  Divi¬ 
sion  of  Eastman  Kodak  Company, 
Rochester,  and  Harry  M.  Crosby,  en¬ 
graving  superintendent  of  the  New 
York  Daily  News. 

Wednesday  morning’s  meeting  will 
feature  stereotyping  topics  with 
George  A.  Kubler,  president  of  the 
Certified  Dry  Mat  Corporation,  and 


W.  E.  Wines 


R.  J.  Longmore,  stereotype  superin¬ 
tendent  of  the  Chicago  Tribune,  ad¬ 
dressing  the  group. 

With  a  total  of  45  exhibitors  sched¬ 
uled  to  make  their  bow  at  the  con¬ 
ference,  Drake  Hotel  officials  reported 
a  capacity  registration  in  the  conven¬ 
tion  exhibit  hall.  Demands  for  ex¬ 
hibit  space  have  necessitated  an  over¬ 
flow  on  the  mezzanine  floor  and  ball¬ 
room  foyer.  This  year’s  number  of 
exhibits  exceeds  the  1936  record- 
breaking  registration  by  14. 

To  Demonstrate  Semagraph 

Besides  the  many  important  exhibits 
of  equipment  supply  firms,  Curtis  B. 
Johnson,  publisher  of  the  Charlotte 
(N.  C.)  Observer,  has  arranged  a 
working  demonstration  of  Semagraph 
typesetting  machinery  for  the  special 
benefit  of  visiting  mechanical  super¬ 
intendents. 

All  of  the  convention  delegates  have 
been  extended  cordial  invitations  to 
inspect  local  newspaper  plants  during 
their  stay  in  Chicago,  ^tertainment 
arrangements  have  been  left  largely 
to  the  discretion  of  individuals,  aside 
from  the  plan  of  the  Chicago  Tribune 
to  have  delegates  attend  a  radio 
broadcast  Monday  evening  at  WGN. 
Arrangements  for  this  event  are  being 
made  by  John  Park,  Tribime  produc¬ 
tion  manager. 

S.  E.  Thomason,  Chicago  Times  pub¬ 
lisher  and  president  of  the  Chicago 
Newspaper  Publishers  Association, 
express^  keen  regret  this  week  in 
his  inability  to  attend  the  conference. 
Urgent  business  outside  of  Chicago 
will  prevent  his  being  present  to  de¬ 
liver  the  speech  of  welcome  at  the 
opening  session. 

The  complete  convention  program 
follows: 

MONDAY— 9:45  A.M. 

General  Session 

Address  of  Welcome:  Col.  Robert  R. 
McCormick,  editor  and  publisher,  Chi¬ 
cago  Tribune. 


Lighting  for  Newspaper  Plants:  Wil¬ 
lard  C.  Brown,  Illuminating  Engineer, 
Nela  Park,  Cleveland. 

Heating,  Ventilation  and  Humidity: 

R.  T.  Williams,  Carrier  Corporation, 
New  York. 

MONDAY — 2:00  P.M. 
Composing  Room  Session 
Advertising  Typography:  Douglas 
C.  McMurtrie,  Ludlow  Typograph 
Company,  Chicago. 

Defects  in  slugs  and  how  to  over¬ 
come  them:  MacD.  Sinclair,  Printing 
Equipment  Engineer. 

What  can  be  done  to  improve  proof¬ 
reading?:  Discussion  opened  by  J.  E. 
Martin,  New  York  Sun. 

What  has  been  done  to  assist  the 
composing  room  by  improving  adver¬ 
tising  copy  and  advertising  copy 
flow?:  Discussion  opened  by  L.  C. 
Michaels,  Cleveland  Plain  Dealer. 

What  is  the  best  method  of  mounting 
cuts? 

Who  uses  the  Stahi  Power-lift  Form 
File?  Is  it  satisfactory? 

How  many  profited  from  C.  H. 
Ruth’s  paper  on  “Housecleaning  in 
the  Composing  Room,”  presented  at 
last  year’s  meeting?  Are  there  any 
new  ideas  on  this  subject? 

What  is  done  to  overcome  loss  of 
space  through  shrinkage  of  dry  mats? 

What  is  new  in  methods  or  equip¬ 
ment? 

Additional  topics,  offered  from  the 
floor. 

MONDAY— 9:00  P.M. 

Visit  to  Radio  Station  WGN. 
TUESDAY— 9:30  A.M. 
Photo-engraving  Session 
Transparent-base  Stripping  Film: 
Victor  W.  Hurst,  Graphic  Art  Divi¬ 
sion,  Eastman  Kodak  Company,  Ro¬ 
chester,  N.  Y. 

Cold  Top  Enamel;  Harry  M.  Crosby, 
Engraving  Supt.,  New  York  Daily 
News. 

Importance  of  proper  retouching  of 
photographic  copy. 

What  methods  are  employed  to 
speed  rush  copy  through  the  engrav¬ 
ing  department? 

Salvage  and  re-use  of  masking  ma¬ 
terial. 

How  many  re-etch  cuts  with  a 
brush  and  how  many  with  an  acid 
gun? 

What  is  the  best  method? 
Comparative  merits  and  advantages 
of  zinc  and  brass. 

What  is  new  in  methods  and  equip¬ 
ment? 

Additional  topics,  offered  from  the 
floor. 

Comments  and  suggestions  by  ad¬ 
vertising  agency  representatives. 
TUESDAY — 2:00  P.M. 
Pressroom  Session 
Report  of  Committee  on  Standard 
Colors:  A.  H.  Burns,  New  York  Her¬ 
ald  Tribune,  Chairman. 

Devices,  Makeshift  and  Otherwise, 
For  Printing  Run-of-Paper  Color  in 
Daily  Editions  of  Newspapers:  Walter 
Ogden,  pressroom  superintendent, 
Cleveland  Press. 

Relative  merits  of  various  ink  foun¬ 
tains. 

Has  anyone  developed  any  new 
method  for  lessening  strike-through, 
show-through,  or  offset,  as  defined? 

What  has  been  the  experience  of 
users  of  high  speed  pasters? 

Problems  in  the  operation  of  a 
tubular  press. 

What  is  new  in  methods  or  equip¬ 
ment? 

Additional  topics,  offered  from  the 
floor. 


TUESDAY — 8:00  P.M. 

Program  of  Color  Reproduction 

By  courtesy  of  the  International 
Printing  Ink  Corporation. 

New  Approach  to  Color  Reproduc¬ 
tion:  Prof.  A.  C.  Hardy,  Massachu¬ 
setts  Institute  of  Technology. 

WEDNESDAY— 9:30  A.M. 

Stereotype  Session 

Recent  Researches  in  the  History  of 
Stereotyping:  George  A.  Kubler, 

President,  Certified  Dry  Mat  Corp., 
New  York. 

Stereotyping  for  Rim-of-Paper  Col¬ 
or  Printing:  R.  J.  Longmore,  Stereo¬ 
type  Superintendent,  Chicago  Tribune. 

What  is  the  best  depth  of  bolster 
for  use  with  autoplates,  .050,  .070  or 
100?:  Discussion  opened  by  W.  J. 
Phillips,  Oklahoma  City  Oklahoman 
&  Times. 

Thin  vs.  thick  dry  mats  and  the 
printing  qualities  of  each:  Discussion 
opened  by  George  H.  Puller,  Cleve¬ 
land  Press. 

Who  uses  vacuum  casting  boxes  and 
what  has  been  the  experience  with 
them? 

Preparation  of  stereotype  plates  for 
tubular  presses. 

Questions  on  stereotype  equipment 
problems. 

What  is  new  in  methods  or  equip¬ 
ment? 

Additional  topics,  from  the  floor. 


OscA«  S.  Stauffek 


STAUFFER  BUYS  NEW  MEXICAN 

KantM  Publisher  Acquires  Daily  and 
Weekly  in  Santa  Fe 
Santa  Fe,  N.  M.,  June  2. — Effective 
June  7,  Jesus  M.  Baca,  president  of 
the  Santa  Fe  New  Mexican  Publish¬ 
ing  Corporation, 
has  sold  its  two 
papers,  the  Daily 
New  Mexican. 
founded  in  1849, 
and  the  weekly 
El  Nuevo  Mexi- 
cano,  to  Oscar  S. 
Stauffer  of  Ar¬ 
kansas  City, 
Kansas.  The  sale 
does  not  include 
buildings  nor 
groimds. 

M  r .  Stauffer, 
former  assistant 
city  editor  of  the  Kansas  City  Star, 
and  who  received  his  first  job  from 
William  Allen  White,  operates  the 
Arkansas  City  Traveler,  the  Pitts¬ 
burgh  (Kans.)  Headlight,  the  Inde¬ 
pendence  (Kans.)  Reporter;  Shawnee 
(Okla.)  News  and  Star;  Grand  Island 
(Neb.)  Independent;  and  Marysville 
(Mo.)  Forum.  Mr.  Baca  retains  an 
interest  in  the  business. 

The  newspapers  were  left  by  the 
late  U.  S.  Senator  Bronson  Cutting 
upon  his  death  to  Mr.  Baca,  a  close 
personal  political  associate,  after  Sen¬ 
ator  Cutting  had  been  the  publisher 
for  over  25  years.  By  a  coincidence, 
previous  owners  were  Charles  M. 
Stauffer,  John  K.  Stauffer  and  Paul 
A.  F.  Walter.  These  Stauffers,  how¬ 
ever,  were  not  related  to  the  present 
purchaser.  The  latter  has  made  no 
statement  about  his  plans  but  addi¬ 
tion  of  a  morning  paper  is  generally 
anticipated. 


IOWA  MECHANICAL  MEETING 

The  Iowa  Daily  Newspaper  Mechan¬ 
ical  Conference  will  be  held  Jtme  21- 
22  at  Iowa  City,  Iowa,  according  to 
Ed  C.  Funk,  Waterloo  (la.)  Daily 
Courier,  president  of  the  group. 
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FEW  DAILIES  OMIT 
SWEEPSTAKE  NEWS 


Mott  Papers  Print  Names — Sereral 
Continue  Practice  of  Omission — 
Only  Couple  Scared  Off  by 
Post  Office  Attitude 


With  the  Post  Office  Department 
ruling  still  vague  in  the  minds  of 
newspaper  publishers  regarding  pub¬ 
lication  of  lottery  names,  few  paid  any 
attention  to  the  muffled  threat  of  sev¬ 
eral  months  ago  and  published  all 
the  news  and  names  with  it.  Only  one 
New  York  paper  omitted  the  story. 

Tlie  New  York  Sun,  carrying  a 
story  on  the  Derby  at  Epsom  Downs 
on  which  the  Irish  Hospital  Sweep- 
stakes  are  based,  announced  May  28 
that  it  would  not  print  any  news 
concerning  lotteries  because  the  Post 
Office  “has  refused  to  make  a  defi¬ 
nite  ruling.” 

All  other  New  York  papers,  June  2, 
carried  the  names  of  the  lottery 


3  S.  F.  Papers  Omit  It 

Three  of  the  six  metropolitan  news¬ 
papers  in  San  Francisco  and  Oakland 
eliminated  lottery  stories  from  their 
editions  which  go  through  the  mails. 
They  are .  the  San  Francisco  Exam¬ 
iner,  San  Francisco  Call-Bulletin  and 
Oakland  Post- Enquirer. 

No  changes  in  regulations  were  re¬ 
ported  by  the  San  Francisco  Chron¬ 
icle,  San  Francisco  News  and  Oakland 
Tribune.  There  was  no  indication  that 
any  newspaper  registered  any  objec¬ 
tion  to  any  new  regulations  of  the 
Post  Office  Department. 

Two  of  the  three  Detroit  dailies  are 
not  using  anything  on  lotteries.  The 
Detroit  News  is  printing  anything  of 
a  general  news  interest  on  winners, 
although  nothing  has  been  printed 
recently.  Six  months  ago  they  did 
carry  a  “line”  on  one  of  the  major 
lottery  stories. 

“We  don’t  use  them  becatise  it  is 
against  the  law  and  against  good  pub¬ 
lic  policy,”  Malcolm  W.  Bingay,  edi¬ 
torial  director  of  the  Detroit  Free 
Press,  said. 

Officials  of  the  Detroit  Times  said 
they  had  used  stories  on  the  winners 
in  the  past,  but  at  present  were  not 
using  them. 


Chicoffo  Times  Officials  ^Take  a  Bow^ 


200  DELEGATES  FOR 


ANG  CONVENTION 


TI 


In  true  Japanese  fashion,  Chicago  Times  executives  “bow”  to  Jack  Shanahan 
(left).  Times  circulation  manager,  at  charivari  celebration  marking  100,000  home 
delivery  subscrihers.  Bowing,  left  to  right:  Richard  Finnegan,  editor;  Louis 
Ruppel,  managing  editor;  and  S.  E.  Thomason,  publisher.  The  latter’s  face  is 
hidden  by  bouquet  of  100  roses  presented  to  him  by  Times  staff. 


Affiliation  with  CIO  RecommaBds4^ 
Executive  Board,  Most  Importaai 
Question  —  Green  Opposes 
Business  Office  Units 
The  American  Newspaper  Guiltfi 
largest  and  most  important  convai. 
tion  opens  Monday  at  the  Hotel  Stit. 
ler,  St.  Louis. 

Approximately  200  delegates  fnm 
guild  units  throughout  the  country 
are  expected  to  weigh  the  many  AJjQ 
problems,  most  important  of 
will  be  the  question  of  affiliation  with 
the  Committee  for  Industrial  Or^. 
ization. 

In  addition  to  its  regular  report  to 
the  convention  the  Internatioiul  Ex- 
ecutive  Board  of  the  ANG  is  to  rec¬ 
ommend  to  the  conference  “adof 
of  the  stated  policy  of  the  QO  for 
the  newspaper  industry  by  amend- 
ment  of  our  constitution  to  embriK 
advertising,  business  office  and 
culation  employes.  A  natural  ad 
appropriate  corollary  will  be  a  vote 
by  the  convention  formally  affiliating 
the  American  Newspaper  Guild  to 
the  Committee  for  Industrial  Orgai- 
ization.” 
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Richmond  Papers  Use  Names 

Both  the  Richmond,  Va.,  papers,  the 
Times  -  Dispatch  and  News  Leader, 
printed  results  of  the  drawings  in  the 
recent  Irish  sweepstakes.  The  Times- 
Dispatch  printed  a  brief  story  carry¬ 
ing  the  name  of  one  wirmer  the  fol¬ 
lowing  morning,  and  followed  it  with 
a  more  detailed  account  the  next  day. 
The  News  Leader  did  not  print  any¬ 
thing  the  day  of  the  drawings,  but 
did  carry  a  story  of  the  Richmond  and 
Virginia  winners  the  day  after. 

William  T.  Christian,  managing  edi¬ 
tor,  News  Leader,  told  Editor  &  Pub¬ 
lisher  that  the  Richmond  postmaster 
said  he  had  no  ruling  forbidding  pub¬ 
lication.  The  News  Leader  was  not 
able  to  contact  the  postmaster  the  day 
of  the  drawing,  and  omitted  publica¬ 
tion  until  the  next  day. 


news  agencies  was  considered  news 
and  was  published  as  such  in  both  of 
his  papers. 

The  Boston  Et>ening  Traveler  and 
Boston  Evening  American  carried  the 
lottery  news  but  scrupulously  avoided 
carrying  it  in  their  mail  editions. 

Peter  F.  Tague.  Boston  postmaster, 
issued  a  form  letter  several  months 
ago  asking  assurance  from  Boston 
papers  that  lottery  news  be  omitted 
from  their  publications.  As  a  result 
publishers  of  the  Boston  Daily  and 
Evening  Globe  carried  no  sweeps  news 
at  all.  The  Boston  Post  omitted  it 
and  carried  a  notice  to  the  effect  that 
the  paper  was  abiding  by  Postal  regu¬ 
lations. 

The  Transcript  carried  but  little 
and  the  Herald  none  at  all  as  all 
editions  are  mail  issues. 

All  five  newspapers  in  the  District 
of  Columbia  carried  first-page  stories 
on  the  Irish  sweepstakes  winners,  but 
publishing  officials  had  no  comment 
to  make. 


Potshot  at  Publishers 


Order  of  Business 

The  convention  will  be  called  to 
order  Monday  morning  by  Thomas  B. 
Sherman,  president  of  the  St.  Lods 


in  F,  D.  R.  Tax  Message  Guild,  who  win  introduce  JosqjhP, 


Washington,  D.  C.,  Jime  3 — With¬ 
out  offering  supporting  evidence 
President  Roosevelt  took  a  potshot 
at  newspaper  publishers  this  week, 
accusing  them  of  encouraging  eva¬ 
sions  of  federal  tax. 

In  his  message  asking  Congress  to 
draft  an  evasion  proof  federal  tax 
system,  the  President  commented: 
“Already  certain  newspaper  publish¬ 
ers  are  seeking  to  make  it  appear  first 
that  if  an  individual  can  devise  un¬ 
anticipated  methods  to  avoid  taxes 
which  the  Congress  intended  him  to 
pay,  he  is  doing  nothing  unpatriotic 
or  unethical,  and  second,  that  because 
certain  individuals  do  not  approve  of 
high  income  tax  brackets  or  the  un¬ 
distributed  earnings  tax  or  the  capi¬ 
tal  gains  tax  the  first  duty  of  the 
Congress  should  be  the  repeal  or  re¬ 
duction  of  those  taxes.  In  other  words 
not  one  but  many  red  herrings  are 
in  preparation.” 


Clark,  president  of  the  St.  Louis  Ca- 
tral  TVades  Union,  and  John  Doheny, 
chairman  of  the  CIO  Joint  Council  ot 
St.  Louis,  as  the  welcoming  speakers. 
Heywood  Broun  will  then  t^e  the 
gavel. 

Under  the  program  the  mornings 
will  be  occupied  with  general  sesskns 
and  the  afternoons  with  committee 
meetings.  The  principal  convention 
committee  reports  will  be  heard  Wed¬ 
nesday  morning  with  final  reports  on 
Thursday  and  elections  on  Friday. 


MOVES  TO  LARGER  OFFICE 
The  Chicago  office  of  Ferry-Hanly 
Company  has  moved  to  larger  quar¬ 
ters  on  the  15th  floor  of  the  Harris 
Trust  Building,  111  W.  Monroe  Street. 


IN  NEW  QUARTERS 

The  Advertising  Laboratory,  Mark 
Wiseman,  director,  has  moved  into 
larger  quarters  in  the  Postum  Build¬ 
ing,  at  250  Park  Avenue,  New  York. 


Daily  Gets  Colorado  Service  Award 


New  Orleans,  "One  and  One’ 

The  publication  of  lottery  winners, 
drawings,  etc.,  is  considered  news  by 
one  of  New  Orleans’  two  daily  news¬ 
papers  but  not  by  the  other. 

The  Times-Picayune-Daily  States, 
through  its  managing  editor,  George 
Healy,  stated  that  it  never  prints 
news  concerning  lotteries,  fearful  of 
the  postal  regulations  pertaining  to 
the  sending  of  lottery  results  through 
the  mails. 

On  the  other  hand,  Clark  Salmon, 
managing  editor  of  the  Item  and 
Morning  Tribune,  evening  and  morn¬ 
ing  dailies,  announced  that  lottery 
news  as  received  through  the  various 


PRESENTATION 
of  annual 
awards  featured  the 
University  of  Colo- 
r  a  d  o  Newspaper 
Week  recently. 

The  Arthur  A. 

Parkhurst  trophy 
for  community  ser¬ 
vice  in  the  daily 
field  went  to  the 
Delta  Independent 
and  a  similar  irophy 
in  the  weekly  field 
was  awarded  to  the 
Castle  Rock  Record- 
Journal. 

The  trophy  pre¬ 
sented  annually  by 
Houstoun  Waring, 
editor,  Littleton  In¬ 
dependent,  for  the 
best  editorial  went  to  B.  Lee  Pace, 
Colorado  Springs  News,  who  had  won 
it  twice  before.  Estelle  Walker  Reese, 
of  the  Grand  Junction  Daily  Sentinel, 


Prof.  Ralph  L.  Grossman,  (left)  director  University  of 
Colorado  College  of  Journalism,  presenting  Arthur  A. 
Parkhurst  trophy  for  Community  service  in  the  Colorado 
daily  field  to  Norris  Ryder,  business  manager.  Delta 
Independent. 


Green  Opposes  ANG 

William  Green,  president  of  the 
American  Federation  of  Labor,  hu 
teen  directly  opposed  to  the  guilds 
movement  to  embrace  newspaper 
business  office  workers.  Green,  in  a 
telegram  to  the  Seattle  papers  May 
22,  stated  that  the  charter  granted  to 
the  ANG  covers  only  editorial  de¬ 
partments  and  added: 

“This  organization  cannot  claim  or 
exercise  jurisdiction  over  other  de¬ 
partments  of  newspaper  publications. 
American  Federation  of  Labor  will 
not  tolerate  representation  by  ANG 
of  any  other  groups  employed  by 
newspaper  publications.  .  .  .” 

According  to  the  Guild  Reporter,  the 
Nation  recently  signed  a  guild  shop 
contract  “which  will  probably  serve 
as  a  model,  in  many  respects,  for  con¬ 
tracts  in  the  news  magazine  field." 
The  agreement  provides  for  the  five- 
day  40-hour  week,  equal  time  off  for 
overtime,  and  minimum  wages  in  four 
classifications:  associate  echtors, 
assistants  after  two  years,  $45;  secre¬ 
tarial,  $35;  proofreaders,  $53.50; 
temporary  clerical  workers,  $25. 

At  a  general  assembly  meeting 
Wednesday  night  in  the  Hotel  Astoi 
the  Newspaper  Guild  of  New  YoA 
voted  to  bolt  from  the  A.  F.  of  L  and 
affiliate  with  the  CIO,  also  to  broaden 
the  jurisdiction  of  the  ANG  to  in' 
elude  the  “business,  circulation,  ad¬ 
vertising  and  all  other  department 
not  eligible  for  membership  in  oAer 
unions.” 
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was  second,  and  Alexis  McKinney, 
of  the  Alamosa  Daily  Courier,  placed 
third  in  a  field  of  sixty-one  en¬ 
tries. 


FIVE-DAY  WEEK 

The  editorial  department  of  the  St. 
Louis  Post  Dispatch  recently  went  on 
the  five-day  week.  Eighteen  additioni 
to  the  staff  have  been  made,  according 
to  O.  K.  Bovard,  managing  editor. 
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three-color  picture  sent  by  wire 

photo  on  This  Page  Transmitted  from  Chicago  to  New  York  hy  Regular  Long  Distance  Wire 
Over  Finch  Telepicture  Machine — Believed  First  Reproduction  of  Color  Picture  by  Wire 
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^OMETHINCJ  brand  new  in  wire 
picture  technique — the  transmis¬ 
sion  of  a  three  color  photograph  by 
,rire— is  herewith  presented  by  Editor 
I  Publisher. 

It  is  the  firrt  time  to  our  knowledge 
that  a  color  picture  sent  by  wire  has 
been  reproduced  on  a  printed  page  by 
I  regularly  i.ssued  publication. 

Color  pictures  have  been  sent  ex- 
periment^ly  before,  we  understand, 
over  special  leased  wires  but  the  pic¬ 
ture  here  shown  was  transmitted  in 
eight  minutes  over  a  regular  long  dis¬ 
tance  line  after  the  circuit  had  been 
set  up  by  an  ordinary  long  distance 
call  from  New  York  to  Chicago. 

W.  G.  H.  Finch  Syttem  Umed 
The  process  used  is  that  developed 
by  William  G.  H.  Finch,  inventor  of 
the  Telepicture  system  of  transmitting 
black  and  white  photographs  by  wire 
over  regular  long  distance  instead  of 
leased  wire  circuits. 

Called  the  Finch  Telechrome  system 
lor  transmitting  natural  color  photo¬ 
graphs,  it  depends  upon  three  co¬ 
ordinating  factors  for  its  success.  First, 
the  color  separation  negatives  at  the 
sending  end  must  be  true  and  dis¬ 
tinct.  Second,  the  picture  signals  sent 
over  the  wire  in  varying  intensities 
according  to  the  lights  and  shadows  of 
the  negatives,  must  be  true  and  strong 
to  overcome  noises  present  in  a  long 
distance  wire.  Third,  the  color  key 
sent  with  the  picture  must  be  exact 
and  exactly  reproduced  to  result  in  a 
color  picture  suitable  for  plate  making 
and  printing  at  the  receiving  end. 

Transmission  of  the  picture  took 
place  Tuesday  evening,  May  25.  At 
the  Chicago  end,  at  an  office  in  the 
Civic  Opera  building  on  Wacker 
Drive,  were  J.  E.  S.  Gottschall,  Chica¬ 
go  operator  for  Mr.  Finch,  and  George 
.\.  Brandenburg,  Chicago  correspond¬ 
ent  for  Editor  &  Publisher. 

Long  Dittance  Call  Placed 
At  the  New  York  end,  at  the  offices 
of  Finch  Telecommunications  Labora¬ 
tories,  Inc.,  37  West  57th  Street,  were 
Mr.  Finch  and  two  assistants;  Robert 
IT.  Brown  of  Editor  &  Publisher  staff; 
M.  Savage  of  Powers  Reproduction 
Corporation;  and  the  writer. 

First  step  in  the  tranmission  was 
placing  of  a  long  distance  call  by  Mr. 
finch  to  his  Chicago  office.  When  the 
connection  was  made  the  parrot  pic¬ 
ture  was  selected  as  the  one  to  be  sent 
ind  there  was  some  conversation  on 
the  synchronization.  While  this  was 
being  adjusted  Editor  &  Publisher’s 
Hew  York  and  Chicago  men  chatted 
for  a  minute  or  two.  When  Chicago 
announced  that  the  single  positive 
pnnt  of  three  color  negatives  was 
ready  to  send  a  “Go  ahead”  signal 
''as  given  from  New  York  and  the 
handset  phone  placed  on  a  table  to 
keep  the  circuit  open. 

Telephone  Tranemitter  Open 

Silence  was  preserved  in  the  room 
to  keep  noises  from  entering  the  line 
•faough  the  phone  transmitter.  The 
room  was  in  semi-darkness  as  the 
pencil  of  light  scanned  the  evenly  ro- 
tating  eight  by  ten  inch  film  on  the 
■giving  machine.  Picking  up  the 
b^d  phone,  one  could  hear  the 
®arply  pitched  tones  of  varying  in- 
tonsity  which  were  being  translated 
into  varying  intensities  of  light  as  the 
beam  struck  the  film. 

In  exactly  eight  minutes  the  send- 
^  was  completed.  Those  at  the  New 
'Wk  end  then  picked  up  the  tele- 
Pnone  and  briefly  talked  again  with 
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Chicago  saying  the  transmission  had 
been  excellent,  then  hung  up 
Four  hours  were  required  to  pro¬ 
duce  a  positive  color  print  from  the 
negatives. 

Telepicture  Method  Described 

Mr.  Finch  describes  the  process  as 
follows: 

“If  a  telephone  conversation  can  be 
held  between  two  distant  points,  nat¬ 
ural  color  photographs  can  be  trans¬ 
mitted  between  the  same  points.  The 
system  is  economical  in  that  tele¬ 
phone  service  is  only  paid  for  while 
the  picture  is  being  transmitted. 

“Before  describing  the  operation  of 
the  Telechrome  system,  it  may  be  well 
to  go  over  the  operation  of  our  black 
and  white  Telepicture  transmission 
system.  The  picture  to  be  transmitted 
is  wrapped  around  a  drum  and  the 
drum  is  revolved  at  a  fixed  speed.  A 
small  spot  of  light  is  projected  on  the 
drum  and  moved  steadily  lengthwise 
along  it.  The  spot  will  thus  trace  a 
spiral  curve  around  the  drum  and  will 
cross  the  picture  in  a  number  of  par¬ 
allel  lines.  By  making  these  parallel 
lines  which  are  traced  by  the  light 
very  close  together,  the  entire  surface 
of  the  picture  can  be  covered  by  the 
spot.  As  the  light  spot  traces  a  partic¬ 
ular  line  across  the  picture,  very  lit¬ 
tle  light  will  be  reflected  from  a  black 
surface  and  a  large  amount  of  light 


will  be  reflected  from  a  white  surface, 
with  the  amoimt  of  reflected  light 
varying  between  these  two  extremes 
as  the  picture  density  varies.  The 
varying  reflected  light  strikes  a  pho¬ 
toelectric  cell  and  the  light  impulses 
are  changed  by  this  cell  into  electrical 
impulses  which  act  as  a  throttle  on  a 
tone  generator.  The  tone  generator 
produces  a  tone  most  suitable  for 
transmission  over  the  telephone  line, 
and  the  amplitude  of  this  tone  is  con¬ 
stantly  varied  to  correspond  with  the 
high  light  or  shadow  of  the  picture. 

“By  means  of  amplifiers  there  is 
produced  an  electrical  signal  which  is 
suitable  for  transmission  over  the 
ordinary  long  distance  circuit. 

Phone  Wire  Untouched 

“The  coupling  coil  of  the  Telepicture 
transmitter  and  the  method  of  get¬ 
ting  the  picture  signal  on  the  tele¬ 
phone  line  are  interesting.  By  means 
of  a  clamp  an  iron  core  coupling  coil 
is  held  against  the  bell  box  of  the 
ordinary  telephone  in  such  position 
that  it  is  near  and  coaxial  with  the  in¬ 
duction  coil  of  the  telephone.  While 
there  is  no  physical  connection  be¬ 
tween  the  Telepicture  transmitter  cir¬ 
cuit  and  the  telephone  circuit,  suffi¬ 
cient  inductive  coupling  is  obtained 
to  put  a  good  strong  picture  signal  on 
the  telephone  line.  This  strong  sig¬ 
nal  will  over-ride  the  small  noise  cur- 
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rents  present  in  the  telephone  line  and 
give  good  picture  quality. 

Produces  No  Interference 
“The  coupling  coil  interferes  in  no 
way  with  the  ordinary  use  of  the  tele¬ 
phone.  To  send  a  picture,  a  regular 
telephone  call  is  first  put  through,  and 
then  the  picture  transmitter  is  op¬ 
erated. 

“At  the  Telepicture  receiver,  the 
electrical  picture  signal  is  taken  off 
the  telephone  line  by  a  coupling  coil 
similar  to  the  transmitter  coupling 
coil.  The  picture  signal  is  suitably 
amplified  and  connected  to  an  electric 
lamp  in  such  manner  that  it  controls 
the  light  from  the  lamp.  A  sensitive 
photographic  film  is  fixed  on  the  sur¬ 
face  of  a  drum  and  the  drum  is  re¬ 
volved  in  synchronism  with  the  trans¬ 
mitting  drum.  Light  from  the  lamp  is 
projected  in  a  small  spot  on  the  re¬ 
ceiving  drum  and  the  spot  is  moved 
along  the  drum.  Thus  the  entire  sur¬ 
face  of  the  photographic  film  is  ex¬ 
posed  to  light  which  at  any  particular 
point  corresponds  to  the  light  reflected 
from  the  original  photograph  at  the 
same  point.  The  photographic  film  is 
developed  in  the  usual  way  and  it 
produces  a  negative  of  the  original 
photograph,  from  which  the  required 
number  of  positive  prints  can  be  made. 

3  Color  Separation  Prints 
“The  new  method  of  transmitting 
natural  color  photographs  involves  the 
making  of  three  monochromatic  color 
separation  prints,  one  corresponding 
to  each  of  the  three  primary  colors  of 
red,  yellow  and  blue  as  such  colors 
are  present  in  the  originctl  object 
photographed.  For  instance,  a  red 
color  separation  film  may  be  made  by 
photographing  an  object  through  a 
combination  yellow  and  blue  or  green 
filter,  thus  permitting  red  light  alone 
to  strike  the  film.  Similar  color  sep¬ 
aration  films  are  made  for  the  yellow 
and  blue  hues.  Then  three  mono¬ 
chromatic  color  separation  prints  are 
made  from  these  films.  When  photo¬ 
graphing  still  life  the  three  color 
separation  films  may  be  made  one 
after  the  other,  but  they  must  be 
made  simultaneously  when  photo¬ 
graphing  moving  objects. 

"The  three  color  separation  prints 
are  preferably  made  on  a  single  sheet 
of  paper  in  such  manner  that  their 
long  axes  are  parallel  and  their  short 
axes  coincide.  They  are  mounted  on 
the  Telechrome  transmitter  drum  in 
such  manner  that  the  light  spot  traces 
over  the  three  prints  simultaneously: 
that  is,  the  light  spot  crosses  the  red 
color  separation  print,  then  the  yellow, 
then  the  blue,  then  the  red  again, 
and  so  on. 

Mounting  Highly  Important 

“This  method  of  moimting  the  three 
color  separation  prints  is  very  im¬ 
portant  as  there  are  minute  varying 
noise  currents  present  in  the  ordinary 
telephone  lines  and  these  can  cause 
annoying  color  streaks  or  color  dis¬ 
tortions  if  they  are  not  at  the  same 
level  at  all  corresponding  points  of 
the  three  color  separation  prints.  Si¬ 
multaneous  tracing  of  the  three  color 
prints  is  essential  when  using  the  av¬ 
erage  telephone  line,  while  tracing  of 
one  complete  color  print  after  the 
other  is  not  satisfactory. 

“The  three  color  separation  prints 
are  received  at  the  Telechrome  pic¬ 
ture  receiver  as  negative  films.  Posi¬ 
tive  films  can  be  made  from  these,  one 
being  toned  to  each  of  the  three  pri¬ 
mary  colors  of  red,  yellow  and 
(Continued  on  next  page) 
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NEWSBOYS  FILE  COMPLAINT 


IN  CONTEMPT  CASE 

Editor  of  Akron  Time«>Prest  Seek* 
Rerertel  of  $50  Fine — Charge* 
Court  Secrecy  Comparable 
to  Dictator*hip 

Akron,  O.,  June  1 — The  court  “se¬ 
crecy”  order  which  Editor  Walter 
Morrow  of  the  Akron  Times-Presa 
defied  and  then  was  found  guilty  by 
Judge  Walter  Wanamaker  of  being  in 
contempt  of  court,  was  branded  today 
as  being  “comparable  with  the  formula 
of  dictatorships,”  before  the  Ninth 
District  Court  of  Appeals. 

Attorney  Robert  Guinther,  arguing 
for  a  reversal  of  the  $50  fine  assessed 
Morrow  by  Wanamaker  April  24, 
charged  that  the  contempt  citation 
was  a  gross  violation  of  the  constitu¬ 
tional  guarantee  of  press  freedom. 
Ca«e  Taken  Under  Adviaement 
After  hearing  Guinther’s  argument 
and  receiving  a  brief  in  reply  from 
Assistant  Coimty  Prosecutor  Glenn 
Peters,  the  court  took  the  case  imder 
advisement  It  was  indicated  by  Pre¬ 
siding  Judge  Perry  H.  Stevens  that 
the  decision  would  take  several  weeks 
in  preparation. 

TTie  case  grew  out  of  an  order  by 
Judge  Wanamaker,  who,  admitting 
that  he  had  no  legal  basis  for  his 
mandate,  ruled  that  all  activities  siir- 
rounding  a  certain  grand  jury  must 
be  held  entirely  secret.  In  the  past 
the  columns  of  the  newspapers  had 
been  open  to  all  grand  jury  news  of 
public  record. 

Wanamaker  claimed  he  had  the 
“spiritual”  if  not  the  “factual”  power 
to  put  his  ruling  into  effect,  but  Mor¬ 
row  and  Editor  John  S.  Knight  of 
the  Beacon  Journal  disputed  this  and 
both  violated  the  order.  Since  Mor¬ 
row’s  violation  came  first  he  was  cited 
cmd  the  test  of  whether  a  judge  could 
go  outside  the  strict  letter  of  the  law 
to  throw  a  curtain  of  secrecy  about 
certain  court  activities  was  begun. 

Saya  Court  Without  Power 
Attorney  Guinther  told  the  appel¬ 
late  court  today  that  the  court  had 
no  inherent  power  to  make  an  order 
prohibiting  giving  of  any  information 
as  to  personnel,  witnesses  and  cases 
of  grand  juries. 

“When  you  attempt  to  determine 
ill  advance  what  facts  are  to  be  per¬ 
mitted  to  filter  through  to  affect  the 
people’s  minds,  that  is  censorship,” 
Guinther  asserted. 

He  suggested  that  Judge  Wana- 
maker’s  decision  might  have  been 
made  in  the  public  interest  because 
witnesses  or  grand  jurors  might  be 
placed  in  fear  of  “the  imderworld.” 

He  maintained,  however,  that  the 
court  has  no  power  to  determine  mat¬ 
ters  of  public  policy. 

“Judge  Wanamaker  said  that  the 
news  of  the  court  might  have  been 
published  if  leave  of  the  court  had 
been  obtained,”  Guinther  told  the  ap¬ 
pellate  court 

‘"niat,”  he  went  on,  “would  be  in 
effect  censorship.  Such  bureaus  are 
the  media  under  which  dictators  pro¬ 
tect  themselves.” 

NEW  ABITIBI  PLAN 

Toronto,  June  1 — A  new  plan  for 
reorganization  of  the  Abitibi  Power 
and  Paper  Company  has  been  offered 
to  the  liquidator  by  Harrison  &  Co., 
investment  dealers,  of  Toronto.  The 
offer  is  independent  of  other  attempts 
to  terminate  the  present  receivership. 
Under  the  plan,  holders  of  common 
shares  would  be  given  warrants  to 
buy  convertible  debentures  to  raise 
$10,663,546  of  new  money  for  the  com¬ 
pany.  The  debentures  would  be  un¬ 
derwritten  by  Harrison  &  Co.,  who 
would  buy  debentures  not  sold. 


(Continued  from  page  9) 
blue.  The  3  colored  positive  films  can 
be  superimposed  to  give  a  natural 
color  transparency  or  three  colored 
positive  films  can  be  superimposed 


simultaneous  scanning  of  the  color  Street  Sale*inen  in  Oakland, 
separation  prints  and  the  ease  of  at-  Strike  for  Recognition,  Wag*, 
taching  the  equipment  to  the  tele-  Representatives  of  striking  Oakland 
phone.  There  is  an  increasing  ten-  Cal.,  newsboys  have  filed  a  complaim 
dency  towards  the  use  of  color  in  with  regional  offices  of  the  Natjonji 
news  photos  and  the  new  Telechrome  Labor  Relations  Board,  .iccording  to 
transmitter  equipment  should  fit  in  Chester  Baker,  financial  ecretat;  ^ 
nicely  here.  the  News  Vendors,  Station  Attendants 

“The  original  color  picture  used  in  and  Bootblacks  Union,  L.  Ktal  355, 
this  transmission  was  made  with  the  affiliate  of  the  Committee  of  Industrial 
Stanley  Young  one-shot  color  camera.”  Organization. 

William  George  Harold  Finch,  ra-  'Ihe  action  was  taken  following  fail, 
dio  engineer  with  more  than  three  ure  of  an  attempt  to  reach  an  agn*. 
dozen  patents  to  his  credit,  was  bom  ment  with  representatives  of  the 
in  Birmingham,  Eng.,  June  28,  1895.  Francisco  and  Oakland  publishers 
With  his  parents  he  came  to  the  U.  S.  union.  Street  salesmen  of  the  OiJt. 
in  1896  and  attended  grade  and  high  land  Post-Enquirer,  Oakland  Tribase 
school  in  Cincinnati.  He  took  an  elec-  San  Francisco  Call- Bulletin,  Sei 
trical  engineering  course  with  Allis-  Francisco  Chronicle,  San  Fronciec# 
Chalmers,  Norwood,  O.,  and  later  took  Examiner  and  San  Francisco  ]fnt 
a  radio  communications  course  at  the  continued  their  strike  begim  at  Ifl;# 
Marconi  Institute,  New  York,  in  1917.  a.m..  May  25.  Home  deliveries  an 
He  completed  a  special  course  in  radio  not  affected, 
engineering  and  patent  law  at  Colum-  Employes  or  Merchants 

bia  University  in  1923.  The  question  of  whether  newsboys 

Invented  Radiotypewriter  are  emnloves  or  merchants  arose 


William  G.  H.  Finch  phologr.'qthed  at 
his  Telepicture  machine. 

and  backed  with  a  white  paper  to  pro¬ 
duce  a  natural  color  photograph.  In 
the  picture  used  here  gelatin  toned 
with  mineral  salts  was  used. 

Circuit  Detcdla  Omitted 

“Many  of  the  electrical  circuit  de¬ 
tails  of  the  Telechrome  transmitter 
have  been  omitted  as  not  being  es¬ 
sential  for  a  general  understanding  of 
the  operation  of  the  equipment,  and 
none  of  the  problems  of  design  have 
been  touched.  For  instance,  it  was 
stated  that  the  transmitting  and  re¬ 
ceiving  drums  revolved  at  exactly  the 
same  speed,  but  it  is  quite  a  problem 
to  make  them  do  so  in  widely  sep¬ 
arated  cities. 

“Some  of  the  advantages  of  the  new 
Telechrome  equipment  are  the  ability 
to  operate  wherever  a  telephone  is 
available,  the  necessity  of  using  the 
telephone  line  only  while  the  picture 
is  being  transmitted,  the  freedom 
from  color  distortion  given  by  the 

Newspapermen  See  Bright 
Future  for  Graduates 

In  a  novel  commencement  day 
greeting  to  the  graduates  of  Kansas 
State  College,  Manhattan,  Kan.,  May 
31,  Oscar  S.  Stauffer,  president  of  the 
Stauffer  Publications,  presented  a 
symposium  of  leaders  in  American 
life  on  “how  opportunities  for  yoxmg 
men  and  women  compare  today  with 
conditions  when  they  graduated.” 

For  himself,  Mr.  Stauffer  said:  “In 
my  own  mind  I  believe  I  can  see  the 
world  emerging  from  one  of  its  cycles 
of  despair  and  a  very  happy  outlook 
for  you  as  you  take  this  most  impor¬ 
tant  step  in  life.  Realms  that  never 
before  existed  now  open  and  beckon 
to  you.  I  refer  to  chemistry;  the 
realm  of  refrigeration  and  air  condi¬ 
tioning  homes;  aviation,  radio  and 
television.” 

Mr.  Stauffer  presented  the  thoughts 
of  23  men  on  this  subject.  Several 
excerpts  from  newspapermen  follow; 
“Wish  /  Was  a  Youngster" 

Roy  A.  Roberts,  managing  editor  of 
the  Kansas  City  Star:  “I  think  the 
opportvmity  is  as  great  today  for 
young  folks  as  it  was  25  years  ago. 
In  fact,  I  wish  I  was  a  yoimgster  and 
could  start  all  over  again.” 

William  Allen  White,  editor  of  Em¬ 
poria  (Kan.)  Gazette:  “I  should  say 
that  it  is  much  harder  to  get  your 
feet  on  the  first  rungs  of  the  ladder 
today  than  it  was  50  years  ago.  But 
I  should  say,  also,  that  for  a  boy  or 


engmeermg  ana  paiem  law  ai  i^oium-  Employes  or  Merchants 

bia  University  in  1923.  The  question  of  whether  newsboys 

Invented  Radiotypewriter  are  employes  or  merchants  arose  at  i 

After  employment  with  several  lengthy  meeting  in  Oakland  at  vrtiii 
electrical  firms,  he  became  radio  en-  the  imion  representatives  presented 
gineer  for  International  News  Service  their  demands.  Newsboys  are  not 
in  1921.  He  established  the  first  radio-  recognized  as  employes  by  the  Social 
typewriter  press  circuit  between  New  Security  Act,  the  California  Work- 
York  and  Chicago  in  1932  and  the  first  men’s  Compensation  Act  or  the  Cali- 
intemational  radiotypewriter  between  fomia  Labor  Code,  it  was  contended 
New  York  and  Havana  in  1933.  He  by  the  publishers.  Mr.  Baker  told 
was  for  a  number  of  years  chief  engi-  Editor  &  Publisher  the  claim  that 
neer  for  the  Hearst  radio  interests.  newsboys  are  employes  rests  on  the 
He  resigned  from  the  Hearst  ser-  fact  that  the  publishers  reserve  die 
vices  in  1934  to  accept  am  appiointment  right  to  hire  or  fire  them, 
as  an  assistant  chief  engineer  of  the  The  union  demands  are  for  recog- 
Federal  Communications  Commission,  nition  of  the  CIO  unit  as  sole  bargain- 
which  designated  him  as  chief  of  the  ing  agency  both  for  the  street  sales- 
telephone  section  in  charge  of  all  men  and  also  for  the  home  carnets, 
telephone  matters,  radio  and  wire.  On  establishment  of  hour  and  wage 
passage  of  Public  Resolution  No.  8  standard  and  guarantees  against  elim- 
calling  for  an  investigation  of  the  ination  of  any  comers.  Carriers  are 
A.  T.  &  T.,  he  was  named  chief  engi-  not  involved  in  the  strike, 
neer  for  the  investigation.  Wage  demands  are  for  $18  weekly 

During  the  war  he  was  acting  chief  on  all  comers  and  a  one-cent  differen- 
signal  officrer  of  the  First  Field  Artil-  tial  on  the  wholesale  price  estimated 
lery.  New  York,  and  later  transferred  privately  to  bring  an  average  salary 
to  naval  activities.  He  is  a  lieutenant  of  $30  weekly.  Recognition  of  a  cloaed 
in  the  U.  S.  Naval  Reserve  and  a  shop,  seniority,  retention  of  all  pres- 
member  of  many  engineering  societies,  ent  comers  and  a  ban  on  comer  com- 
He  married  Elsie  Grace  George  of  bines  were  demanded. 

Cincinnati  in  1916.  — 

They  have  one  child,  a  daughter,  APPEALS  BAN  ON  NAME 
bom  in  1935.  LaSalle  Elxtension  University,  Chi- 


They  have  one  child,  a  daughter,  APPEALS  BAN  ON  NAME 
bom  in  1935.  LaSalle  Elxtension  University,  Chi- 

“= - ^  ^  cago,  will  probably  appeal  to  die 

girl  of  character,  by  which  I  mean  courts  for  ri^t  to  retain  the  words 
diligence,  loyalty,  capacity,  honesty  “extension  university”  in  its  name, 
and  grit,  it  is  much  easier  to  go  up  the  William  Bethke,  secretary,  announced 
ladder  after  the  first  rung  than  it  was  this  week,  following  issuance  of  a 
50  years  ago.”  Federal  Trade  Commission  “cease  and 

Roy  Howard,  president  and  editor  desist”  order,  forbidding  use  of  tie 
of  the  New  York  World-Telegram:  “I  term.  The  order  directed  the  cone- 
think  the  problems  facing  the  yovmg  spondence  school  to  stop  using  “ex¬ 
man  or  yoimg  woman  just  out  of  col-  tension  university”  or  even  “univer- 
lege  today  are  more  trying  than  in  sity”  in  its  name  on  asserted  grounds 
other  eras,  but  not  necessarily  more  that  it  is  not  a  university  nor  does  it 
discouraging.  On  the  contrary,  this  conduct  a  tmiversity  extension  course, 
is  an  age  when  youthful  ideas  are  according  to  accepted  understanding 
playing  a  greater  part  in  the  making  of  those  terms, 
of  history  than  at  any  time  since  the 

days  of  the  American  revolution.  The  MEMORIAL  SERVICES 

opportvmity— and  the  need— for  im-  Memorial  services  for  19  employes 
selfish  and  intelligent  economic,  piolit-  of  New  York  Sun  who  died  during 
ical  and  social  leadership  exists  to-  l^st  year  were  held  May  28  in 

day,  and  offers  greater  opportvmities  Sim  Club  rooms  at  280  Broadway, 

and  rewards  than  ever  before.”  Th®  services  were  attended  by  execu- 

Today's  Chances  "Infinitely  Better"  members  of  the  staff  ^ 

.  ,  _  •  XT  1  I.-  f  ,  all  departments.  Harold  M.  Anderson, 

John  Francis  Neylan,  clu^counsel  editorial  writer  and  former  president 


of  the  Hearst  Newspapers:  “Theques-  ^^rSun  diub,Tli;rr^^^^^^^ 
tion  of  what  opportunity  a  boy  or  g.  Friendly,  business  manager, 

girl  has  today,  compar^  with  what  it  ^ead  the  names  of  the  dead,  their  de- 
was  35  years  ago,  I  think  can  ^tment  and  length  of  service. 

swered  only  m  one  way,  and  that  is  _  _ 

that  the  present-day  chances  are  in-  CNAMA  TO  MEET 

finitely  better.  Oakland,  June  3 — Vanguard  of  del- 

Frank  Knox,  publisher,  Chicago  egates  to  the  California  Newspaptf 
Daily  News:  “Frankly,  I  think  that  Advertising  Managers  Association’s 
the  boy  or  girl  graduating  from  col-  annual  convention  was  scheduled  to 
lege  today  has  just  as  good  a  chance  arrive  today.  Sessions  will  open  with 
as  we  had  when  we  were  young.  But  a  limcheon  Friday  and  continue 
it  takes  something  of  the  same  sort  of  through  Sunday.  William  A.  Thom- 
personal  initiative  and  willingness  to  son,  director.  Bureau  of  Advertising 
work  that  it  took  in  the  years  gone  American  Newspaper  Publishers  As¬ 
hy  to  make  good.”  sociation,  will  be  principal  speaker. 


CNAMA  TO  MEET 
Oakland,  June  3 — Vanguard  of  del- 
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mechanical  conference  delegates 


Following  is  the  pre-convention  list  of  newspaper  mechanical  experts 
who  have  signified  their  intention  of  attending  the  annual  ANPA 
Mechanical  Conference  in  Chicago  next  week; 


ALABAMA 

BiHMiNCHAM  News  &  Ace-Herald — J,  W.  Calmback,  superintendent  of  en¬ 
graving. 

ARIZONA 

Phoenix  Republic  &  Gazette — C.  F.  Hanlen,  composing  room  foreman. 


ARKANSAS 

Fort  Smith  Times  Record  &  Southwest  American — Bert  Conner,  press  room 
superintendent;  Omer  Conner,  stereotyping  room  superintendent;  Arthur 
LaVasque,  composing  room  superintendent;  Henry  Dunn,  engraving  de¬ 
partment  superintendent. 


CALIFORNIA 

Los  Angeles  Times — W.  A.  Masters,  production  manager;  E.  C.  Schroder, 
engraving  foreman. 

COLORADO 


Pueblo  Star- Journal  &  Chieftain — O.  M.  Hobbs,  press  room  superintendent. 

CONNECTICUT 

Hartford  Times — B.  F.  Garrity,  mechanical  superintendent. 

New  Haven  Register — James  J.  McGoldrick,  stereotype  foreman. 

New  London  Day — George  W.  Kent,  foreman  pressroom. 


DISTRICT  OF  COLUMBIA 

Washington  Post — C.  C.  Boysen,  assistant  comptroller;  W.  E.  Becker,  me¬ 
chanical  superintendent;  Louis  Janof,  engraving  superintendent. 
Washington  Star — S.  H.  Kauffmann,  assistant  business  manager;  Crosby  N. 
Boyd,  assistant  advertising  manager;  Charles  H.  Ruth,  superintendent; 
Charles  P.  Merkle,  composing  room  foreman. 


FLORIDA 

Miami  Herald — W.  B.  Sandlin,  mechanical  superintendent;  M.  W.  Clay, 
journeyman  superintendent. 

Tampa  Tribune — C.  A.  Alves,  composing  room  foreman. 


HAWAII 


Honolulu  Star-Bulletin — B.  C.  Stearns,  superintendent  mechanical  de¬ 
partment. 


ILLINOIS 


Alton  Telegraph — George  L.  Bailey,  composing  room  foreman;  E.  L.  Bailey, 
press  room  foreman. 

Bloomington  Pantagraph — Russell  B.  Miller,  mechanical  superintendent; 
Earl  Ford,  engraving  department  foreman;  Howard  Colton,  press  and 
stereotyping  departments  foreman. 

Central’a  Sentinel — Verne  Joy,  publisher;  Corby  Morris,  photo-engraver. 

Champaign  Courier — S.  J.  Scott,  composing  room  foreman;  W.  L.  Kirkwood, 
press  room  foreman. 

Champaign  News-Gazette — J.  L.  Moore,  mechanical  superintendent;  E.  S. 
Nagel,  composing  room  foreman;  Ted  Carver,  machinist;  J.  C.  Tanner, 
press  room  foreman. 

Chicago  Herald  &  Examiner  &  Evening  American — F.  C.  Hudson,  mechanical 
superintendent;  W.  E.  Gibbons,  assistant  mechanical  superintendent. 

Chicago  American — W.  Spalding,  superintendent  engraving  department;  D. 
P.  Sullivan,  superintendent  composing  room;  A.  W.  Kiger,  superintendent 
stereotype  department;  T.  Moore,  press  room  foreman. 

Chicago  Heraid  &  Examiner — H.  Meisenbach,  press  room  foreman;  C.  W. 
Miller,  color  plant  superintendent. 

Chicago  News — John  W.  Harm,  mechanical  superintendent;  David  J.  O’Con¬ 
nell,  superintendent,  composing  room;  Byron  Harvie,  foreman  ad  room, 
nightside;  Harold  Faltz,  foreman  ad  room,  day  side;  Peter  Orlebeke,  as¬ 
sistant  foreman,  dayside  comp,  rm.;  Carl  Wenzel,  assistant  foreman,  night- 
side,  comp,  rm.;  Albert  Hetherington,  linotype  machinist;  William  Mar- 
quardt,  assistant  foreman,  dayside  comp,  rm.;  Ottor  R.  Kaspar,  manager, 
dispatch  dept.;  Leonard  O.  Wakefield,  superintendent,  stereotype  dept.; 
Gust  Machann,  foreman,  stereotype  dept.;  William  R.  Taylor,  superin¬ 
tendent  engraving  dept.;  August  Knitter,  foreman,  engraving  dept.;  James 
Roller,  assistant  foreman,  engraving  dept.;  William  Kunze,  foreman, 
engraving  dept.;  Frank  E.  Brown,  superintendent,  press  room;  Alfred 
Duggan,  foreman,  press  room;  Donald  Anderstrom,  foreman,  press  room. 

Chicago  Times — F.  E.  Cunningham,  composing  room  foreman;  George  Emms, 
stereotype  department  foreman;  Raymond  Hahne,  production  manager; 
William  Ludewig,  photo  engraving  foreman;  C.  A.  Pregler,  plant  elec¬ 
trician;  O.  D.  Rouse,  press  room  foreman. 

CmcAco  Tribune — John  W.  Park,  production  manager;  Otto  R.  Wolf,  assistant 
production  manager;  Leo  Loewenberg,  composing  room  superintendent; 
Edgar  Mahar,  black  pressroom  superintendent;  Robert  J.  Longmore, 
stereotype  department  superintendent;  Louis  Racicot,  engraving  super¬ 
intendent;  Henry  Mau,  chief  electrician;  Joseph  M.  Hough,  engraving 
department  day  foreman;  William  J.  Barrett,  engraving  department  night 
foreman;  E.  H.  Ackerman,  Ben  Day  department  foreman;  Patrick  A. 
Bresnahan,  color  engraving  department  foreman;  Otto  Lahada,  assistant 
foreman  color  engraving  department. 

Danviltf  Commercial-News— John  Cope,  foreman  of  composing  room;  Wal¬ 
ter  Leamon,  press  room  foreman. 

Bzcatur  Herald-Review — J.  W.  Schaub,  business  manager;  J.  H.  Mintun, 
production  manager;  H.  M.  Scott,  composing  room  superintendent;  R.  A. 


Stewart,  mechanical  superintendent;  H.  C.  Whitaker,  composing  room 
foreman;  Ed  Thorpe,  stereotype  foreman. 

East  St.  Louis  Joiirnal — Ray  Silvers,  stereotype  foreman;  Don  Shelley,  com¬ 
posing  room  foreman. 

Elgin  Courier-News — Herbert  Clark,  superintendent;  Alex  Clark,  foreman 
composing  room;  Glen  Hartman,  photo  engraving  department. 

Joliet  Herald-News — John  F.  Lux,  president;  George  R.  Bolton,  composing 
room  foreman;  Charles  A.  Davis,  press  room  foreman. 

Moline  Dispatch — Otto  Kurrle,  press  and  stereotype  room  foreman;  N.  O.  W. 
Johnson,  composing  room  foreman. 

Peoria  Journal- TIianscript — Charles  Mallm,  press  room  superintendent. 

Peoria  Star — Wm.  Kircher,  foreman  press  room;  Harley  Mintun,  foreman 
stereotype  room;  Carl  Boettger,  foreman  composing  room. 

Rockford  Star  &  Register-Republic — Earl  E.  Anderson,  composing  room 
superintendent;  Clarence  Hornbrook,  press  room  superintendent. 

Rock  Island  Argus — William  F.  Schmacht,  mechanical  superintendent. 

Springfield  Illinois  State  Journal — Thomas  F.  Grady,  composing  room 
superintendent;  Robert  S.  Curry,  press  room  superintendent;  E.  J. 
Boland,  engraving  superintendent;  H.  Staab,  stereotyping  superintendent 

Springfield  Illinois  State  Register — Vern  Williams,  mechanical  superin¬ 
tendent;  George  Canham,  press  room  foreman;  Homer  Limxweiler, 
stereotype  foreman. 

INDIANA 

Evansville  Courier — K.  Rice,  press  room  superintendent;  Roy  Powell,  com¬ 
posing  room  superintendent;  Claude  Clark,  stereotype  superintendent; 
William  Kinnell,  machinist  superintendent;  A.  C.  Hollander,  business 
manager. 

Fort  Wayne  News-Sentinel — Ned  Nelson,  composing  room  foreman;  Melvin 
Metker,  stereotype  department  foreman;  William  Wispert,  press  room 
foreman;  Adolph  Fritz,  engraving  department  foreman. 

Gary  Post-Tribune — E.  S.  Ebner,  press  room  superintendent;  A.  S.  Cutshaw, 
composing  room  superintendent. 

Hammond  Times — G.  A.  Lutz,  business  manager. 

Indianapot.is  Star— Lester  Yeager,  production  manager;  R.  H.  Thompson, 
stereotype  foreman;  E.  C.  White,  black  press  foreman;  G.  F.  Terry,  en¬ 
graving  foreman;  C.  E.  Heckman,  color  press  foreman. 

Kokomo  Tribune — Alva  H.  Edwards,  pressman. 

Muncie  F*ress— Gordon  Lockwood,  general  manager. 

Richmond  Palladium-Item — Horace  H.  Parker,  general  press  foreman;  Harry 
Frame,  stereotyp)e  foreman;  Charles  M.  Leonhardt,  make-up  foreman; 
Chester  M.  Benson,  engraver;  Guy  A.  Righter,  mechanical  superintendent. 

South  Bend  News-Times — M.  L.  Chichester,  press  foreman;  Earl  Rutherford, 
composing  room  foreman;  Frank  Ohmke,  mechanical  superintendent; 
Vincent  Currise,  engraver;  Joseph  Sobezak,  stereotype  foreman. 

South  Bend  Tribune — J.  W.  Harding,  mechanical  superintendent;  R.  S. 
Pridmore,  composing  room  foreman;  Earl  Currise,  engraver. 

IOWA 

Clinton  Herald — Paul  F.  Kamler,  composing  room  foreman;  Leo  N.  Rosen- 
berger,  machinist;  Oscar  E.  Rundquist,  press  room  foreman. 

Davenport  Democrat  &  Leader — Victor  Martin,  business  manager;  C.  H. 
Beener,  foreman;  Joe  Tyler,  stereotype  foreman. 

Davenport  Times — R.  Devine,  press  room  foreman;  E.  Lundberg,  composing 
room  foreman. 

Des  Moines  Register  &  Tribune — Arthur  Gormley,  business  manager;  Harry 
Murphy,  composing  room  superintendent;  Val  Wells,  press  room  super¬ 
intendent;  J.  A.  Swan;  J.  F.  Pezdirtz,  mechanical  superintendent. 

Iowa  City  PRESS-CiTiZEN-^uy  J.  Chappel,  shop  superintendent. 

Waterloo  Courier — R.  E.  Boiler,  mechanical  superintendent  and  foreman  of 
press  room;  Ed  Funk,  composing  room  foreman;  Art  N.  Pruess,  linotype 
machinist. 

KANSAS 

Kansas  City  Kansan — Carl  Chandler,  mechanical  superintendent. 

Topeka  Capital — L.  H.  Schenck,  production  manager;  E.  C.  Nash,  assistant 
business  manager;  Walter  Kelley,  assistant  press  foreman. 

KENTUCKY 

Lexington  Leader — Fred  B.  Wachs,  general  manager,  C.  L.  Amall,  press 
foreman. 

Louisville  Coltiier- Journal  &  Times — M.  George  Martin,  production  man¬ 
ager;  T.  A.  Corcoran,  purchasing  agent;  C.  Frank  Mann,  composing  room 
superintendent;  M.  G.  Lowe,  engraving  and  rotogravure  superintendent; 
George  Mitchell,  press  room  foreman;  Henry  Logsdon,  stereotype  depart¬ 
ment  superintendent. 


MAINE 

Lewiston  Sun  &  Journal — Russell  H.  Costello,  production  manager. 

MARYLAND 

Baltimore  Sun — Louis  F.  Fries,  mechanical  superintendent;  Alfred  Miller, 
press  room  superintendent. 

MASSACHUSETTS 

The  Boston  Christian  Science-Monitor — Herbert  T.  Stanger,  superintendent 
of  production;  Wendall  W.  Wyman,  foreman  of  composing  room;  Regi¬ 
nald  Reed,  foreman  of  press  room. 

Boston  Herald- Traveler — C.  W.  Govier,  mechanical  superintendent. 

Boston  Post — C.  M.  Haynes,  newsprint  department. 

Lynn  Item — Abner  H.  Hastings,  assistant  manager. 

(Continued  on  next  page) 
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MASSACHUSETTS 

(Continued  from  page  11) 

Taunton  Gazette — William  R.  Reed,  mechanical  superintendent  and  assistant 
publisher. 

WoRCESTES  Post — F.  H.  Snyder,  business  manager;  G.  H.  Lajoie,  machinist. 

Worcester  Telegram — John  J.  Shea,  production  manager. 

MICHIGAN 

Battle  Creek  Enquirer  &  News — J.  L.  Brown,  composing  room  superintendent; 
Fred  W.  Haubensak,  press  room  superintendent. 

Detroit  Times — Harvey  Robinson,  mechanical  superintendent. 

Grand  Rapids  Herald — Frank  J.  Salmon,  mechanical  superintendent;  Walter 
Streeby,  press  room  foreman;  William  Julien,  stereotype  foreman. 

Kalamazoo  Gazette — Clair  Klose.  composing  room  foreman;  Don  Clark, 
stereotype  foreman;  John  VanBoven,  machinist. 

Lansing  State  Journal — A.  M.  Jullien,  composing  foreman;  Guy  Sonneborn, 
press  foreman;  Edward  Parks,  stereotype  foreman. 

Port  Huron  Times  Herald — Frank  Marengo,  composing  room  foreman;  Levi 
White,  stereotype  foreman;  Clarence  Bennett,  press  room  foreman;  W.  W. 
Ottaway,  business  manager. 

MINNESOTA 

Minneapolis  Journal — H.  L.  Foster,  mechanical  superintendent. 

Minneapolis  Star — C.  H.  Jorgensen,  mechanical  superintendent;  Joseph  Hopf, 
stereotype  foreman;  Walter  Carney,  press  room  foreman;  D.  D.  Curriden. 
engraving  room  foreman. 

St.  Paul  Dispatch-Pioneer  Press — Charles  J.  Hentschell,  mechanical  super¬ 
intendent. 

MISSOURI 

Kansas  City  Journal-Post — W.  G.  Reno,  production  manager;  William  Tay¬ 
lor,  engraving  foreman. 

St.  Joseph  News  Press  &  Gazette — R.  K.  Matheney,  mechanical  superin¬ 
tendent. 

St.  Louis  Globe-Democrat — Eklwin  H.  Evers,  mechanical  superintendent. 

St.  Louis  Post-Dispatch — Frank  Yetten,  rotogravure  department;  Henry 
Nordman,  composing  room;  A1  Ehrhardt,  stereotyping;  George  Kroner, 
press  room;  Henry  Kirchmer,  photo  engraving. 

St.  Louis  Star-Times — W.  R.  Miner;  L.  J.  Chase,  production  manager;  E.  H. 
Barker,  composing  room  superintendent;  J.  Williams,  engraving  foreman; 
J.  W.  Wood,  stereotype  foreman;  F.  Schoen,  press  superintendent. 

Springfield  News,  Leader  &  F’ress — Don  M.  Orr,  mechanical  superintendent. 

NEBRASKA 

Omaha  Bee-News — Deo  Padgett,  composing  room  superintendent;  John 
Williamson. 

Omaha  World-Herald — Ray  G.  Leach,  composing  room  superintendent. 

NEW  HAMPSHIRE 

Nashua  Telegraph — Francis  M.  Britton,  production  manager. 

NEW  JERSEY 

Bayonne  Times — Herman  Lazarus,  associate  publisher. 

Jersey  City  Jersey  Journal — Frank  Palmer,  foreman,  stereotype  dept. 

Newark  Ledger — ^Frank  Parker,  mechanical  superintendent. 

Newark  News — Thomas  J.  Jones,  press  room  foreman;  William  E.  Putscher, 
composing  room  foreman;  Edward  W.  Scudder,  Jr. 

Newark  Star-EIagle — William  Block,  assistant  to  publisher. 

NEW  YORK 

Albany  News  &  Knickerbocker  Press— E.  D.  Jagareski.  mechanical  super- 
intend^t 

Buffalo  Courier-EIxpress — Raymond  G.  Urban,  purchasing  agent;  Frank  G. 
Hippie,  composing  room  superintendent;  Edward  G.  Weiser,  press  room 
superintendent;  Walter  Whitby,  stereotype  department  foreman;  Eugene 
C.  Murphy,  business  manager. 

Buffalo  News — Louis  W.  Woelfel,  mechanical  superintendent. 

Buffalo  Times — R.  J.  Richardson,  mechanical  superintendent;  Joseph  Krue¬ 
ger,  press  room  foreman. 

Hearst  Newspapers — Eklward  G.  Aheam,  general  mechanical  superintendent. 

Jamaica  Long  Island  Press — Frank  Parker,  mechanical  superintendent. 

Middletown  Times  Herald — Charles  E.  Koons,  publisher. 

Newburgh-Beacon  News — John  D.  Macintosh,  mechanical  superintendent. 

New  York  American — ^Paul  Harrington,  stereotype  foreman. 

New  York  Herald  Tribune — A.  W.  Bum,  production  manager;  R.  Mattison, 
assistant  mechanical  superintendent. 

New  York  Journal — Paul  Harrington,  stereotype  foreman. 

New  York  Times — Cortland  J.  Strang,  night  mechanical  superintendent. 

Rochester  Times-Union — Adam  Schreiber,  superintendent  stereotype  de¬ 
partment 

Rochester  Democrat  &  Chronicle — Isadore  Komiss,  superintendent  stereotype 
department;  John  A.  Burke,  production  manager,  Gannett  Company. 

Scripps-Howard  Supply  Co.,  Inc.— John  L.  Blake,  vice-president. 

Staten  Island  Advance — Frank  Parker,  mechanical  superintendent. 

Syracuse  Post-Standard— Paul  O’Connor,  foreman  of  the  stereotype  room; 
Alexander  Kramer,  press  room  foreman;  Arthur  J.  Gordon,  business 
manager. 

Troy  Record  &  Times  Record — Granville  Hutchinson,  mechanical  superin¬ 
tendent 

Utica  Observer-Dispatch  &  Press— Earl  N,  Hughes,  mechanical  superin¬ 
tendent 

Westchester  County  Publishers,  Inc.— William  L.  Fanning,  treasurer  and 


business  manager;  Charles  Frederickson,  mechanical  superintendent 
Allan  H.  Pepper,  composing  room  superintendent;  Theodore  W.  Herboj| 
engraving  superintendent. 

NORTH  CAROLINA 

Charlotte  Observer — John  P.  White,  mechanical  superintendent. 

Durham  Herald-Sun — Theodore  Campbell,  composing  room;  J.  A.  Tayht, 
press  room;  J.  M.  B.  Taylor,  press  and  stereotype  superintendent. 

Raleigh  News  &  Observer — W.  E.  Speer,  foreman  of  composing  room;  A.  D. 
Peoples,  press  room  foreman. 

Winston-Salem  Journal  &  Sentinel — C.  L.  Ray,  mechanical  superintendent 

NORTH  DAKOTA 

Fargo  Forum — S.  N.  Dean,  stereotype  superintendent. 

OHIO 

Akron  Beacon  Journal — T.  J.  Mahan,  stereotype  foreman;  John  Horriga^ 
press  room  foreman;  C.  E.  Woodard,  composing  room  foreman;  H.  B. 
Reese,  production  manager. 

Ashland  Times-Gazette — M.  G.  Bachmann,  mechanical  superintendent 

Brush-Moore  Newspapers,  Inc. — Henry  R.  Schaffner,  general  business  man¬ 
ager. 

Canton  Repository — Fred  C.  Blattert,  superintendent  of  press  room;  Ned  S. 
Cordray,  foreman  stereotype  department. 

Cincinnati  Times-Star — Joseph  R.  Donohue,  press  room  superintendent;  Earl 
Burwell,  stereotype  room  superintendent;  Philip  Pfalzgraf,  composing 
room  superintendent;  George  Geist,  photo  engraving  superintendent 

Cleveland  News — W.  V.  Cowgill,  mechanical  superintendent;  O.  J.  Lange, 
engraving  superintendent;  C.  L.  Buttermore,  composing  superintendent: 

B.  Wilson,  stereotype  superintendent;  W.  J.  Morrison,  press  room  super- 
intendent. 

Cleveland  Plain  Dealer — Thomas  Gebbie,  press  room  foreman;  H.  Poehlman, 
stereotype  foreman;  Fred  Uhl,  engraving  room  foreman;  A.  Brown,  color 
press  room  foreman;  M.  Moeder,  composing  room  foreman;  L.  C.  Michaels, 
advertising  department. 

Columbus  Dispatch — Carl  McFarland,  press  room  foreman;  I.  T.  McQueeney, 
engraving  department  foreman;  F.  E.  Campbell,  stereotype  department 
foreman;  Carl  Berry,  composing  room  foreman;  Dudley  T.  Fisher,  Jr, 
art  department. 

Dayton  News — W.  W.  Wener,  mechanical  superintendent. 

East  Liverpool  Review — Walter  Niblock,  composing  room  foreman. 

Hamilton  Journal-News — J.  W.  Strange,  mechanical  superintendent. 

Lima  News — George  B.  Fisher,  press  room  foreman;  Russell  F.  Calkins,  lino¬ 
type  machinist. 

Massillon  Independent — Russell  Buttermore,  composing  room  foreman;  E  A. 
Neutzenholzer,  manager. 

Newark  Advocate  &  American  Tribune— J.  D.  Spencer,  treasurer;  Harold 
Grigsby,  superintendent  composing  room;  H.  S.  Devine,  press  room  super¬ 
intendent. 

Portsmouth  Times — Frank  Duncan,  mechanical  superintendent. 

Springfield  News-Sun — Edgar  Morris,  general  manager;  Frank  Otstot,  super¬ 
intendent  stereotype  department;  Carl  H.  Snow,  composing  room  super¬ 
intendent. 

Steubenville  Herald-Star — Carl  Kinney,  composing  room  foreman;  Harry 
Richey,  press  room  foreman;  Paul  Curran,  composing  room  machinist. 

Toledo  Blade — Eugene  P.  Doyle,  mechanical  superintendent;  Paul  H.  Erler. 
composing  room  superintendent. 

Van  Wert  Times-Bulletin — Lee  Smiley,  foreman,  press,  stereotype  foreman, 

Warren  Tribune  Chronicle — Robert  M.  O’Connor,  mechanical  superintendent 

Youngstown  Vindicator — Leslie  G.  Griner,  mechanical  superintendent;  Wil¬ 
liam  J.  Brown,  director  of  national  advertising. 

OKLAHOMA 

Oklahoma  City  Oklahoman  &  Times — W.  J.  Phillips,  plant  superintendent 

OREGON 

Portland  Journal — lliomas  J.  James,  composing  room  superintendent;  G.  F. 
Law,  assistant  business  manager, 

PENNSYLVANIA 

Altoona  Mirror — D.  O.  Nelson,  mechanical  superintendent;  Lee  R.  StuU, 
composing  room  superintendent. 

Easton  EIxpress — Edward  C.  Snyder,  mechanical  superintendent. 

Erie  Dispatch-Herald — Peter  Loesch,  superintendent. 

Erie  Times — F.  Johannesen,  superintendent. 

Harrisburg  Patriot  &  News — Elliott  B.  Wharton,  mechanical  superintendent 

Harrisburg  Telegraph — L.  H.  Butler,  mechanical  superintendent. 

McKeesport  News — W.  D.  Mansfield,  assistant  publisher;  Joseph  Gerosky, 
press  superintendent. 

New  Castle  News — C.  J.  William  Gustafson,  press  foreman. 

Norristown  Times  Herald — M.  T.  Hayden  mechanical  superintendent. 

Pittsburgh  Press — Charles  M.  Wolf,  mechanical  superintendent;  Jessie  F. 
Sturm,  press  room  superintendent. 

Pittsburgh  Sun-Telegraph — W.  R.  Skehan,  composing  room  superintendent 

Scranton  Times — George  Stevens,  press  room  superintendent. 

Washington  Observer  &  Reporter— James  S.  Lyon,  advertising  department; 
W.  G.  McWilliams,  foreman  composing  room;  H.  L.  Jones,  foreman  com¬ 
posing  room;  William  Seal,  press  room  foreman. 

Williamsport  Grit — ^Howard  J.  Lamade,  business  manager;  L.  V.  Mince- 
moyer,  superintendent. 

York  Dispatch — John  F.  Young,  president;  D.  Philip  Young,  secretary  and 
superintendent.  (Continued  on  page  20) 
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Mechanical  Conference  Attracts  Big 
Delegation  of  Equipment  Experts 

4  PPLICATIONS  for  admission  badges  to  the  ANPA  Mechanical  Confer- 
\  ence  in  Chicago  indicate  that  there  will  be  67  printing  equipment 
*  ,farturers  represented,  with  from  one  to  ten  men  in  attendance.  Only 
representative  of  each  company  will  be  admitted  to  the  morning  and 
iftemoon  sessions.  Following  are  the  names  of  companies  and  their  men, 
ilphabetically  arranged,  as  they  were  sent  to  EIditor  &  Publisher  this  week: 


MERGENTHALER  LINOTYPE  CO. 


STA-III  NEWSPAPER  SUPPLY  CO. 


H.  L.  Gage,  R.  R.  Mead,  Fred  A.  White,  A.  W.  Cochran,  J  H  Brwks,  C.  C.  Baker, 


.nvrRTISING  CORP.,  COMIC  SECTION  INTERTYPE  CORPORATION 

Travis  C  A.  Petty  John  S.  Plummer,  Walter  W.  Barrett,  H.  R.  *•=*"’  F.  Edward  W.  (^rdon  Cohn 

I  A.  Travis,  C.  A  >  „  Hoffmann.  H.  A.  Peterson.  Campbell.  W.lham  M.  Naeder,  John  O  Neill. 

tMERICAN  PUBLISHERS  SUPPLY  CO.  ^  ^  NEWSPAPER  ANALYST.  ECONOMIST 

liert  D.  “J*'  ■  "  JOHNSTONE  ELECTRIC  CO.,  INC.  >r  r  nv  pi,  DEVELOPER 

art  GRA\  URE  CORPORATION  .j,  g  Torgerson.  G.  F.  Johnstone.  Albert  McPherson. 

OF  OHIO  Kreck,  IT.  P.  Schisler.  NILES  &  NELSON,  INC. 

Hirry  Baus  LAKE  ERIE  STEREOTYPE  EQUIPMENT  J:  U'  P-  Monahan, 

the  BLACKROCK  MFG.  CO.  CO.  E.  T.  Niles. 

C.  L  Hammond  R.  £.  Dillon,  C.  Fritschi,  C.  T.  Davis,  Jr.  PEERLESS  PRINTING  INK  CO. 

F.  W.  BLATCIIFORD  CO.  LANSTON  MONOTYPE  .MACHINE  ^‘***"‘‘  Satterthwaite. 

t.  L  Friday  COMPANY  PRICE  BROTHERS  SALES 

F  \  BOOTH  RUBBER  CO.  John  J.  Meadth,  James  H.  Sweeney,  G.  Wal-  CORPORATION 

a  nnotii  E*d>*  George  H.  Hanson,  Edward  J.  Vail,  Col.  J.  H.  Price,  J.  W.  II.  Burstall,  E.  M. 

'  ‘  _  Frank  Timmons.  Cree,  T.  J.  Naylor,  C.  L.  Winter. 

BURGESS  CELLULOSE  CO. 

T  Stephenson.  F.  W.  Clevenger,  Jack  FREDERICK  H.  LEVEY  COMPANY,  INC.  PRINTING  EQUIPMENT  ENGINEER 
Jams  Henry  Messina,  Marion  Morgan,  J-  ,  William  P.  Schaefer,  H.  W.  RAPID  ROLLER  CO. 

Falter’ Hitch.  I  earsall.  B.  P.  Nilles 

CFRTIFIED  DRY  MAT  CORP.  PARTS  CO..  Chicap  Agmcy  ROLLED  PLATE  METAL  COMPANY 

^ .  i-  U,  r'  _  w  V.,„..11  Wiiiinn,  Homer  E.  Dunn,  Van  McKee,  Charles  Law- 
iorge  A.  Kubler,  (.eorge  W  .  Kennell,  William  yy  g  Manny,  Frederick  A.  D  rkes. 


art  GRAVURE  CORPORATION 
OF  OHIO 


Martin  Leonard,  G.  H.  Griffith. 

METALS  REFINING  CO. 

J.  G.  McGreevey. 

MEYER-BOTH  CO. 

J.  T.  Kohout,  Fred  Passenbeim. 

GEO.  H.  MORRILL  CO. 

R.  S.  Crowell.  Arthur  S.  Thompson. 

C.  B.  NELSON  &  CO. 

Wm.  J.  O’Connell. 

NEW  ENGLAND  NEWSPAPER  SUPPLY 
CO. 

Fred  M.  Youngs,  Jennings  J.  Phillips,  Wil- 


Campbell,  William  M.  Naeder,  John  O’Neill.  J-  ^  ^unn,  G.  C.  Chalmers,  L.  C.  Conley. 

A*T*Txrc.„  WALLIN  MANUF.\CTURING  CO. 

NEWSPAPER  ANALYST,  ECONOMIST  r.  r  Wallin 

AND  DEVELOPER  _ _ _ 


Don  Richards,  R.  W.  Prentiss,  Clem  B.  Smith. 

TELETYPESETTER  CORPORATION 
J.  O.  Carr,  W.  VV.  Morey,  H.  W.  Hudson, 
L.  R.  Cook. 

TINGE,  BROWN  &  CO. 

G.  G.  Sanborn,  J.  W.  Foster,  T.  J.  Jordan, 
II.  Stauder. 

UNITED  AMERICAN  METALS 
L.  Muscat,  L.  W.  Goldberg,  A.  S.  Hall,  W. 
E.  Petersen,  W.  O.  Wicklund. 

VOGT  ROLLER  CO. 

J.  W.  Colton.  “  i 

XTJLCAN  PROOFING  CO. 


Kreck,  IT.  P.  Schisler.  NILES  &  NELSON,  INC. 

LAKE  ERIE  STEREOTYPE  EQUIPMENT  J:  Monahan, 

R.  E.  Dillon,  C.  Fritschi,  C.  T.  Davis,  Jr.  PEERLESS  PRINTING  INK  CO. 

LANSTON  .MONOTYPE  .MACHINE  ^‘***''^  Satterthwaite. 

COMPANY  PRICE  BROTHERS  SALES 

John  J.  Meadth,  James  H.  Sweeney,  G.  Wal-  CORPORATION 


ter  Lidi,  George  H.  Hanson,  Edward  J.  Vail,  Col.  J.  H.  Price,  J.  W.  II.  Burstall,  E.  M. 
Frank  Timmons.  Cree.  T.  J.  Naylor,  C.  L.  Winter. 


CF.RTIFIED  DRY  MAT  CORP. 
iorge  A.  Kubler,  George  W.  Kennell,  Will 
F  Whelan. 

CHEMCO  PHOTOPRODUCTS  CO. 


LUDLOW  TYPOGRAPH  COMPANY 


Cree,  T.  J.  Naylor,  C.  L.  Winter. 

PRINTING  EQUIPMENT  ENGINEER 
RAPID  ROLLER  CO. 

B.  P.  Nilles 

ROLLED  PLATE  METAL  COMPANY 
VV.  Roy  Manny,  Frederick  A.  Dirkes. 

II.  B.  ROUSE  &  CO. 


WALTER  SCOTT  &  CO. 


LTD. 

R.  M.  Watt. 

ST.  MAURICE  VALLEY  PAPER 
CO.,  LTD. 

Alex  Beique 


Locations  of  ANPA  Mechanical  Convention  Exhibitors 


Plan  of  Exhibition 


^  a  E  Eddy  W  W.  Warfel,  Andrew  Arthur  H.  Iledly,  Philip  P.  Merrill,  John  O.  William  J.  Knoll,  Harry  W.  Knoll. 

,  .  •  .  King,  Douglas  C.  McMurtrie,  William  F.  wraTTn-D  cr-riTT  s  nr, 

h“h<ra-  Mulcahy,  Clay  A.  Wellman,  Fred  H.  Dunham,  WALTER  SCOTT  &  CO. 

I,  CLINE  ELECTRIC  MFG.  CO.  L.  C.  Penry.  Carl  E.  Drange,  Albert  Vogel,  G 

f  H.  A-.  Williams.  II.  E.  Brundage.  H.  J  MATRIX  CONTRAST  CORPORATION 

I  >*'“hell.  Lon.  S.  Landers.  Charles  H.  Stout,  Gerald  W.  Schlitz. 

COMPTON  .ADV’ERTISING  CO.  Hunter,  James  W.  Roberts.  SPRUCE  FALI.,S  POWER  &  PAI 

,  Fred  Wirtenberg.  j  xiIOMAS  MC  HUGH  CO.  g  M  VVatt 

‘  ^  ■  ST.  MAURICE  VALLEY  PAI 

,  G.  H.  MEAD  CO.  CO.,  LTD. 

H.  G.  CRAIG  &  CO.  \  McCraighead.  Alex  Beique 

t  T.  Greenleaf. 

CROWELL  ELEVATOR  CO.  ,  .  ,  a  »rra  a  mm  w  •  i 

t  w.  Adams.  Locotions  of  ANPA  Mechanical  La 

CUTLER-IIAM.MER  _ 

F.  H.  Laabs.  E.  G.  Peterson.  L.  P.  Niessen.  !  -  — 

C  P.  FeWhausen.  O.  P.  Proudfoot,  C.  J-  I  I  I  I 

^  Malooey,  A.  II.  James,  H.  M.  Cook,  F.  W.  L  i  ,  1  i 

Bamecott  Exhibition  I 

4  THE  DUPLEX  PRINTING  PRESS  CO.  I 

-  'jeorge  W.  Watrous,  I.  K.  Stone.  J.  L.  Black  t - ' 

ey,  H.  A.  Ninow,  C.  H.  Brown,  Wesley  j  *•  [  I 

jimmes,  Paul  Drake,  W.  II.  Granger,  A.  C.  I  t  I  I 

Hewitt,  K  B.  Jaquith,  G.  F.  Morrison.  I.  I  “f™  j 

■  t  Sqaier,  Geo.  R.  Steele,  Sam  R.  Young.  ■  i  .  |  j  f  L  •  ^1 

EASTMAN  KODAK  CO.  2  I  I  m  1  iv  1  m  1  «  1  «  J  ^  — 

Eirry  E  Mills,  John  McMaster,  Alexander  _  *  ^ 

y  Clair,  Victor  W.  Hurst,  T.  R.  Meinhard.  “*  ^  | 

I  EDITOR  &  PUBLISHER  *  n  PI  R  ^  I - R 

r,  a  C.  B.  Groomes,  A.  T.  Robb,  George  Branden-  - -  rl— I  t  r  ^  1  I 

!  larg,  H.  K  Black.  .a  C 

ENSIGN-REYNOLDS,  INC.  ^  _ _ _  , _ 

**  F.  J.  Fieser.  ^  .j  (0  i  ^  I 

FEDERATED  METAL  DIVISION  *  .a  *  ^  *  I 

•  JV.Ryan.  - .  ‘Q  ^  ^  f  J - -  S 

nTZPATRICK  FELT  MFG.  CO.  .  X  I 

I  A.  Fitzpatrick.  ir 

HOWARD  FLINT  INK  CO.  T  T  T  1  ✓ 

t  B.  Flint,  R.  H.  Flint,  Guy  R.  Brooks.  W  I  ^ 

i  A  McNab.  ■  II  I  J 

GENERAL  ELECTRIC  CO.  ,  V 

r  r.  S.  Peasley,  W.  L.  Wright,  W.  E.  Whalen,  ♦  N 

C.  Hewson,  H.  S.  Blankenbiller,  F.  W.  Me-  '  \ 

Qwney,  F.  W.  Russell,  M.  H.  Russell.  •  V  I 

the  GOSS  PRINTING  PRESS  CO.  _ _  T  2  In  5  - 

M-  W.  Brueshaber,  R.  C.  Corlett,  W.  T.  Goss,  •  - j  ^ 

1,  k  E.  Malloy,  E.  J.  Yagow,  L.  D.  Wright,  C.  ^  2  2  ^ 

H.  Armstrong,  H.  Shannon.  - a  - H  Illinois  Testing  Laboratories, 

WM.  C.  HERRICK  INK  CO.  JJ  ^  2  'J  >2-15  Sam’l  Bingham’s  Son  Mfg.  Co 

Vm.  C.  Herrick,  Warren  J.  Huss,  P.  O.  Rob-  I _  r~  **1  (~|  16-17  Hammond  Machinery  Build' 

«»•  I  ^  1  '  mazoo,  Mich. 

.  t  I  P9’’  >•  T-,,-  ^  1  *’  '•  1*  Federated  Metals  Division,  C 

- -  r“,  - -  19  Rolled  Metal  Plate.  Brooklyn. 

J^  G.  H.  Higgins,  J.  ^  Mast^mm,  C.  J.  i  ^  -  20-22  Milwaukee  Saw  Trimmer.  M 

•Wray,  A.  DresseU  C.  W.  Ginsberg,  £.  G.  u  oa  'r* _  i>  v- 

y.  fridge,  P.  H.  Gallien,  R.  A.  Willoughby,  ® 

I  R.  Richards,  G.  E.  Devyr.  -  - -  ^-i  25  Ludlow  Typograph  Co.,  Chic 

J.  M.  HUBER.  INC. 

^  A  floor  plan  of  Qie  ex-  28.29  R^pid"  Roller  Co..  Chicago, 

p  IDEAL  ROLLER  &  MFG.  CO.  -1  A  hlbltion  room  and  convention  hall  30  Matrix  Contrast  Corp.,  New 

•"W.  Gleason  at  the  Drake  Hotel,  where  the  ANPA  31-32  Chemco  Photoproducts  ’  Co.,  : 

i  IMPERIAL  TYPE  METAL  CO.  Mechanical  Conference  will  be  held.  23  Wallin  Mfg.  Co.,  Omaha,  N« 

W.  J.  Prentice,  K.  Breedlove,  Forty-hve  exhibitors  were  resistered  24  Imperial  Type  Metal,  Chicagi 

It:  -  H.“t*’^lix?"w^“'r'steS!"w."D:  this  week,  an  increa^  of  14  over  l^t  S";  Y^H 

I  Howell.  T.  L.  Tobin.  W.  C.  Otter,  Grant  Wil-  Years  cor^erence.  FoUov^g  is  the  Jg  Pcblishe.,  New  V 

list  of  exhibits  and  their  locaUons:  39-40  Benjamin  Electric  Co..  Chica 

I.  -  INTAGLIO  SERVICE  CORP.  41-42  New  England  Newspaper  S 

f  LS.  Pmover.  Booth  Co-fANV  West  Lynn,  Mass. 

IHE  INTERNATIONAL  PRINTING  INK  1-5  Ludlow  Mfg.  Co..  Chicago.  43  Tesch  Mfg.  Co.,  Milwaukee, 

jd  I,  CORP.  6-7  H.  B.  Rouse  &  Co.,  Chicago.  44  Printing  Equipment  Engin 

I*-".  Smith.  8-10  Vandercook  &  Sons.  Chicago.  land. 


G.  E.  Wallin. 

WOOD  FLONG  CORP. 

Ray  Finzer,  Rollo  S.  Lewis,  C.  II.  Scherb, 
William  A.  VV'etherell. 

WOOD  NEWSPAPER  MACHINERY 
CORP. 

Oscar  C.  Roesen,  T.  H.  Rodman,  1.  Tornberg, 
E.  A.  Rehm. 

DESK  TrTcELL  REFUSED 

A  six  months’  term  in  the  county 
jail  could  not  stand  in  the  way  of 
publishing  his  weekly  newspaper,  the 
Rochelle  (Ill.)  Leader,  so  John  W. 
Tilton,  23-year-old  publisher,  re¬ 
quested  that  a  desk  and  a  telephone 
be  installed  in  his  cell  so  that  he 
could  maintain  close  contact  with  his 
office.  The  request,  however,  was  re¬ 
fused  by  the  sheriff.  Tilton  was  jailed 
for  violating  a  federal  probation 


Carl  E.  Drange,  Albert  Vogel,  George  A.  granted  five  years  ago.  Besides  pub- 
Flddy,  E.  L.  Johnson,  Donald  A.  Brown,  Hor-  lishing  the  Leader,  Tilton  operates  a 
ace  G.  Samson,  E.  F.  Schlitz.  photo-engraving  plant  which  serves 

SPRUCE  FALI.S  POWER  &  PAPER  CO.,  both  Rochelle  and  Mount  Morris,  a 


near-by  commimity.  He  recently  dis¬ 
cussed  small  photo-engraving  plants 
before  the  Illinois  Press  Association 
Convention. 
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Above  is  the  floor  plan  of  the  ex¬ 
hibition  room  and  convention  hall 
at  the  Drake  Hotel,  where  the  ANPA 
Mechanical  Conference  will  be  held. 
Forty-five  exhibitors  were  registered 
this  week,  an  increase  of  14  over  last 
year’s  conference.  Following  is  the 
list  of  exhibits  and  their  locations: 

Booth  CoMrANV 

1-5  Ludlow  Mfg.  Co.,  Chicago. 

6-7  H.  B.  Rouse  &  Co.,  Chicago. 

8-10  Vandercook  &  Sons,  Chicago. 


Illinois  Testing  Laboratories,  Chicago. 
Sam’l  Bingham’s  Son  Mfg.  Co.,  Chicago. 
Hammond  Machinery  Builders,  Kala¬ 
mazoo,  Mich. 

Federated  Metals  Division,  Chicago. 
Roiled  Metal  Plate.  Brooklyn. 

Milwaukee  Saw  Trimmer,  Milwaukee. 
Tingue,  Brown  Co.,  New  York. 

Ludlow  Typograph  Co.,  Chicago. 

Stahi  Newspaper  &  Supply  Co.,  Los 
Angeles. 

Rapid  Roller  Co.,  Chicago. 

Matrix  Contrast  Corp.,  New  York. 
Chemco  Photoproducts  Co.,  New  York. 
Wallin  Mfg.  Co.,  Omaha,  Neb. 

Imperial  Type  Metal,  Chicago. 

Tbe  Nelson  Roller  Co.,  Chicago. 

Arthur  H.  Gaebel,  New  York. 

Editox  &  PuBLiSHEi,  New  York. 
Benjamin  Electric  Co.,  Chicago. 

New  England  Newspaper  Supply  Co., 
West  Lynn,  Mass. 

Tesch  Mfg.  Co.,  Milwaukee. 

Printing  Equipment  Engineer,  Cleve¬ 
land. 


45  E.  A.  Booth  Rubber  Co.,  Cleveland. 

46  Western  Brush  Co.,  Chicago. 

47-48  Johnstone  Electric  Co.,  Chicago. 

49  Rapid  Electrotype  Co.,  Cincinnati. 

50  J.  A.  Richards  Company,  Kalamazoo, 
Mich. 

51  Foley  Mfg.  Co.,  Alinneapolis,  Minn. 

52  Vogt  Roller  Company,  Louisville,  Ky. 
53-54  Consolidated  Metal  Crafts  Co.,  Chicago. 

55  Mergenthaler  Linotype  Co.,  Chicago. 

56  Wesel  Mfg.  Co.,  Chicago. 

57-59-61  Eastman  Kodak  Co.,  Rochester,  N.  Y. 
58  Lake  Erie  Stereotype  Equipment  Corp., 

Buffalo,  N.  Y. 

60  Linotype  Parts  Co.,  New  York  City. 

52  Linograph  Corporation,  Davenport,  la. 

63-64  C.  F.  Pease  Co.,  Chicago. 

65  National  Steel  &  Copper  Plate,  Chicago. 

66  National  Printing  Appliance  Corn.. 
New  York. 

Parlor  M  17  (mezzanine)  C.  B.  Nelson  Co., 
Chicago. 

R.  R.  Robertson  Co.,  Chicago. 

M  18  (mezzanine)  Ideal  Roller  Co.,  Chicago. 
Ballroom  Foyer  The  Charlotte  Observer, 
Charlotte,  N.  C. 
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Editor  &  Publi$her  for  June  5»  1937 


PRESS  HITS  FORD  RIOT  STATEMENT 


Company’s  Charge  Alleging  Newspapers  **Stagecl”  Riot  at  River  Rouge  Called  Unfounded 
and  Unfair — Editors  Demand  That  It  Be  Proved — Officials  Fail  to  Amplify  It 


CHALLEINGING  the  Ford  Motor  troubles  with  restrained  intelligence,  charge.  Most  certainly  such  papers  as  “The  second,  and  more  setiait 
Company  to  “name  names’’  to  allowing  neither  side  to  use  the  press  the  New  York  Herald  Tribune,  the  question  that  comes  up  conc»niS 
substantiate  its  allegation  that  the  for  publicity  exploitation.  American  Chicago  Tribune  and  the  Lot  Angeles  Newspaper  Guild.  That  there  it 
River  Rouge  plant  riot  of  May  26  was  newspapers  generally  have  the  same  Times  are  not  entering  into  any  un-  sympathy  between  this  labor 
“staged  by  newspapers  which  for  the  high  sense  of  their  responsibility  to  holy  alliance  with  John  L.  Lewis  to  of  editorial  workers  and  the  Clo  1 
last  six  months  have  demanded  the  the  public.  They  are  handling  the  unionize  the  Ford  Motor  Company  or  do  not  think  will  be  denied.  ItiuL! 
production  of  a  Ford  strike  story,’’  tremendously  important  news  of  to  injure  established  business.  But  of  the  gravest  problems  that  cn 
editors  and  publishers  in  the  motor  present-day  industrial  and  labor  de-  that  he  has  justification  for  complaint  front  American  journalism  today 
capital  and  across  the  country  this  velopments  with  a  keen  sense  of  their  cannot  be  denied.  In  fact  there  is  "When  a  reporter  goes  out  qo  , 

obligation  to  the  American  people,  sufficient  grounds  for  his  criticism  to  story  he  is,  as  far  as  the  men  he  in. 


week  answered  the  blanket  indict¬ 
ment  against  the  press  as  a  fomentor 
of  the  Ford-CIO  clash. 

A  survey  by  Editor  &  Publisher 
disclosed  that  in  newspaper  offices  the 
sweeping  charge  made  in  the  Ford 
Company  statement  May  27  was  con¬ 
sidered  imfair  and  unfounded  in  fact. 

In  fairness  to  the  press  and  the  pub¬ 
lic,  it  was  felt,  the  facts  should  be  set 
forth.  In  the  words  of  James  E.  Chap¬ 
pell,  president,  Birmingham  (Ala.) 
News  and  Age-Herald,  “only  conclu¬ 
sive  proof  could  save  it  from  absolute 
absurdity.” 

Statement  Not  Amplified 

The  company,  however,  did  not  am¬ 
plify  its  statement,  which  follows; 

“The  demonstration  on  Wednesday 
(May  26)  against  Ford  workmen  on 
Ford  property  was  staged  by  news¬ 
papers  which,  for  the  last  six  months, 
have  demanded  the  production  of  a 
‘Ford  strike  story,’  and  by  the  U.A.W., 
which  required  some  dramatic  occur¬ 
rence  to  cover  up  its  conspicuous 
failure  to  influence  Ford  employes. 

“The  raiders  were  accompanied  by 
government  men  from  Washington, 
whose  utmost  efforts  for  several 
months  have  failed  to  involve  the 
Ford  Motor  Company  in  irregulari¬ 
ties  affecting  labor  or  otherwise. 

“An  attempt  was  made  to  attack  a 
peaceable  body  of  Ford  workmen,  and 
was  repelled. 

“We  make  this  statement  reluc¬ 
tantly  because,  in  the  present  state 
of  widely  organized  misinformation, 
we  have  little  confidence  that  the 
facts  can  be  fully  understood  until 
events  are  further  unrolled.” 

Malcolm  W.  Bingay,  editorial  di¬ 
rector,  Detroit  Free  Press,  said  it  “is 
natural  for  Mr.  Ford  to  resent  being 
constantly  paraded”  in  a  variety  of 
CIO  “Ford-is-next”  stories  and  ex¬ 
pressed  the  belief  that  the  auto  mag¬ 
nate  “dropped  that  bomb  purposely.” 
’The  charge,  he  said,  “made  every 
newspaper  office  and  every  news  ser¬ 
vice  take  counsel  with  itself  the  fol¬ 
lowing  morning — to  see  if  and  where 
it  had  been  derelict”  Mr.  Bingay 
added  that  “Mr.  Ford’s  blast  was  un¬ 
fair  as  a  blanket  indictment  but  may¬ 
be  it  will  have  a  salutary  effect  in 
startling  us  into  asking  some  very 
realistic  questions” — among  which  is 
the  “open  sympathy”  between  the 
American  Newspaper  Guild  and  the 
CIO.  “Through  the  newspaper  guild,” 
he  said,  “there  is  no  question  that  the 
CIO,  as  a  political  organization,  is 
using  the  established  technique  of 
‘boring  from  within’  the  newspaper 
offices  of  America.” 

Kirchhofer  Calls  Charge  "Silly" 

Following  are  the  statement  of  edi¬ 
tors  and  publishers  answering  the 
Ford  Company  charge: 

A.  H.  Kirchhofer,  managing  editor, 
Buffalo  Evening  News  and  president, 
American  Society  of  Newspaper  Edi¬ 
tors:  “’The  Ford  charge  is  too  silly  to 
answer  seriously.  It  looks  like  an  at¬ 
tempt  to  put  the  newspapers  in  the 
middle  of  that  rope  which  is  being 
used  to  dramatize  the  Ford  case. 

“Detroit  newspapers  can  speak  for 
themselves,  but  my  observation  is  that 


A.  II.  Kirchhofer 


.Iames  K.  Chappell 


terviews  is  concerned,  the  paper  h. 
self.  If  he  is  a  reporter  in  fact  J 
well  as  in  name,  he  will  write  a  com. 
pletely  objective  report  of  what  he 
has  been  sent  out  to  cover.  Butwhm 
his  heart  and  his  head  bum  with  sal 

for  V.,.  1 - -Lj 


cause,'  can  he  be  objectire? 
Hardly.  He  is  not  a  reporter  at  afl 
but  an  advocate.  I  do  not  questioohis 
integrity,  but  his  judgments.  Hi, 
‘cause’  is  a  religion  with  him  and  re- 
ligion  must  forever  remain  a 
of  the  emotions. 


.Malcolm  Bingay 


I.EE  Ellmaker 


R.  R.  O’Brien 


they  have  handled  automobile  labor 


That  is  to  print  the  news  fairly  and 
honestly. 

“It  all  gets  back  to  this  fundamental 
thesLs:  If  the  charge  is  justified,  let 
those  who  make  the  accusation  be 
specific.  Otherwise,  they  should  not 
engage  in  imfair  and  obviously  un¬ 
truthful  generalizations.” 

"Must  Be  Treated  Lightly" 
Robert  R.  O’Brien,  business  man¬ 
ager,  Council  Bluffs  (la.)  Nonpareil, 
and  president.  Inland  Daily  Press  As¬ 
sociation:  “Ford  Company’s  assertion 
that  newspapers  inspired  the  River 
Rouge  riot  must  be  treated  as  lightly 
as  the  widely  circulated  reports  that 
Ford  wishes  to  create  a  Fascist  United 
States  with  Ford  himself  as  Dictator. 
We  are  as  thoroughly  convinced  that 
the  billionaire  Detroit  manufacturer 
no  more  desires  a  fascist  state  as  we 
also  are  convinced  that  Ford  does  not 
believe  the  charges  Ford  agents  make 
against  the  press.” 

W.  S.  Gilmore,  edtior,  Detroit  News: 
“I  know  of  no  justification  for  the 
Ford  Motor  Company  statement  that 
the  recent  Ford  plant  riot  was  ‘staged 
by  newspapers  which,  for  six  months, 
have  demanded  the  production  of  a 
Ford  strike  story.’  If  any  newspaper 
has  made  such  a  demand  or  if  any 
paper  had  a  part  in  staging  the  riot, 
it  was  one  which  I  do  not  read.  If 
the  Ford  Company  has  evidence  to 
support  its  charge  it  should  have 
named  the  offending  papers  rather 
than  accuse  the  press  generally  of 
such  imethical  conduct. 

"Two-Thirds  Right,"  Says  Bingay 
Malcolm  W.  Bingay,  editorial  direc¬ 
tor,  Detroit  Free  Press:  “Henry  Ford 
makes  the  mistake  all  too  often  made 
by  editors  themselves:  that  of  a  blan¬ 
ket  indictment  rather  than  a  specific 


lead  me  to  believe  that  he  is  two- 
thirds  right.  Before  we  get  into  that, 
however,  let  me  interject  another 
thought. 

“We  of  Detroit,  who  have  watched 
Mr.  Ford  since  his  beginnings,  have 
learned  to  understand  that  very  often 
his  purposes  are  not  immediately  ap¬ 
parent.  He  is  a  genius  at  indirection, 
with  an  uncanny  instinct  as  to  the 
psychology  of  publicity. 

“Far  be  it  from  me  to  interpret  Mr. 
Ford’s  mind;  no  man  ever  has.  But 
I  have  a  hunch  that  he  dropped  that 
bomb  purposely.  It  made  every  news¬ 
paper  office  and  every  news  service 
take  coimsel  with  itself  the  next 
morning — to  see  if  and  where  it  had 
been  derelict. 

Editors  Faced  With  Challenge 
“As  a  result  of  this,  if  Mr.  Ford 
has  any  further  trouble  with  the 
CIO,  the  responsible  editors  will  be 
more  careful  in  handling  the  stories 
sent  in  because  they  are  confronted 
with  a  challenge. 

“Every  circulation  manager  knows 
the  magic  of  the  name  Ford  in  the 
headlines.  For  street  sales  it  is  equal 
to  that  of  Lindbergh  or  Roosevelt,  the 
Duke  of  Windsor  or  the  latest  movie 
idol.  Because  of  this  there  has  been 
a  tendency  to  drag  the  name  of  Ford 
into  the  labor  situation  despite  the 
fact  that  he  has  been  at  peace  with 
his  men  and  with  the  world.  The 
CIO  organizers  have  not  been  slow 
to  grasp  the  idea  that  an  attack  on 
Ford  meant  headlines  for  them — and 
such  movements  live  on  publicity. 
The  Ford  workers  themselves  have 
not  organized  and  have  not  asked  to 
be  organized  and  I  suppose  it  is  natu¬ 
ral  for  Mr.  Ford  to  resent  being  con¬ 
stantly  paraded. 


Reporter  Is  “Eyes  of  the  Paper' 

“The  reporter,  out  on  the  firtag  lin, 
of  the  day’s  news,  is  the  eyes  of  the 
paper.  An  imconscious  shading  of 
meaning,  the  stressing  of  one  iaci. 
dent,  and  the  unconscious  ignoring  of 
another,  brings  a  different  picture  to 
the  city  editor  than  that  which  cool 
unemotional  eyes  might  see. 

“If  all  the  members  of  a  strongly 
New  Deal  newspaper  organ  suddenly 
decided  that  they  would  organia 
guild,  or  union,  and  fight  the  battles 
of  the  Republican  Old  Guard,  the 
editor  could  fire  them  for  being  dis¬ 
loyal.  He  could  logically  contend  that  I 
they  knew  the  principles  of  the  paper 
before  they  joined  the  staff.  But  if 
the  staff  of  a  newspaper  joins  the 
newspaper  writers  union  and  joins  up 
with  the  CIO — already  a  quasi-po¬ 
litical  party — they  cannot  be  dis¬ 
missed  because  that  would  be  a  vio¬ 
lation  of  the  Wagner  law  and  dis¬ 
crimination  against  them  for  unioc 
activities. 

“Just  wh?re  the  imion  ends  and  the 
political  party  begins  no  man  knows, 
and  the  Wagner  Act  doesn’t  say. 

“Mr.  John  L.  Lewis  publicly  boasts 
that  he  financed  the  campaign  of  Mr. 
Roosevelt  for  re-election.  Collective 
bargaining,  a  splendid  thing  in  itself, 
has  become  a  political  cudgel  and  the 
end  is  not  yet.  I  note  that  the  lead' 
ers  of  the  Guild  are  pledging  the  sup¬ 
port  of  their  membership  to  a  new 
political-labor  party. 

Says  Guild  Aids  Auto  Striksn 
“’The  Free  Press  hcis  been  particu' 
larly  fortunate  in  its  handling  of  the 
local  labor  troubles  through  the  work 
of  Mr.  Clarence  McConnell,  ourlaha 
editor,  whose  writing  have  been  fa¬ 
vorably  and  publicly  commaited 
upon  by  both  imion  leaders,  the  in' 
dustrialists  and  Governor  Murjiy 
So  what  I  am  saying  is  not  peculiar 
to  our  own  office. 

“But  the  Detroit  Newspaper  Guild 
has  filed  protests  with  Governor  Mo 
phy  about  the  treatment  accorded  sit' 
down  strikers  and  has  raised  funds  to 
help  CIO  strikers  in  motor  car 
other  industries. 

“All  this,  I  suppose,  Mr.  F(*d 
knows.  As  far  as  he,  or  anybody  el* 
outside  the  newspaper  business,  h 
concerned,  such  activities  are  all  p»rt 
and  parcel  of  the  ‘newspapers."  k 
most  certainly  is  not  his  business  to 
solve  our  inter-office  problems.  “ 
through  sabotage  or  inefficiency 
the  part  of  workers,  a  company  tunsl 
out  a  sour  car  the  buyer  of  that  * 
can  derive  no  satisfaction  from  an  ei-i 
(Continued  on  page  28) 
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rXEQlJALLED! 

Scott  Emits 

Scott  Folders 

Scott  Reels 

Scott  Pasters 

Scott  Units  Su]  lerior  printing — sustained  high  speed 

— modern  oil  enclosures— convenient — 
safe — reliable. 

Scott  Folders  Exclusive  3  to  2  Ratio  design  gives 

widest  range  of  products — neatest  fold¬ 
ing — non-ehokable — safe. 

Scott  Heels  Jones  Automatic  Tension  Governor — 

instantaneously  responsive  —  no  belts, 
straps  or  electric*  complications. 

Scott  Pasters  Automatic  web  splicing  at  all  speeds — 

core  drive,  core  brakes — nothing  on  sur¬ 
face  of  roll— easy  to  operate. 


All  these  features,  found  only  in  Scott  Presses,  assure  users  the 
fastest  running  speeds  with  safety  and  the  maximum  obtain¬ 
able  production  of  well  printed,  neatly  folded  newspapers. 

“Fastest  in  the  World — Bar  None” 


Walter  Scott  &  Company 

York  Office  Chicago  Office 

90  West  3l8t  Street  Plainfield,  New  dertsey  1339  Monadnock  Block 
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OLD  GOLD  CONTEST  A  NEWSPAPER  Daily’,  370.Page  EdUion 


TRIUMPH,  THOMSON  POINTS  OUT 

Response  a  “Humdinger,”  He  Says  at  Oakland — Postpone¬ 
ment  Showed  Elasticity  of  Medium — Sees  Big 
Growth  in  Institutional  Advertising 

The  tremendous  response  to  the  ing  to  think  that,  in  a  country  which 
Old  Gold  advertising  contest  con-  has  a  far  greater  distribution  of 
stituted  a  “humdinger”  triumidi  for  wealth,  convenience  and  li^ry,  than 
newspaper  space,  according  to  W.  A.  any  other  land,  profit-making  institu- 
Thomson,  director  of  the  Bureau  of  tions  should  be  in  public  disfavor. 
Advertising,  ANPA,  in  a  speech  pre-  For  we  cannot  escape  the  fact  that 
pared  for  delivery  to  a  joint  confer-  the  wide  manifestations  of  popular 
ence  of  newspaper  advertising  man-  hostility  toward  commercial  success 
agers  and  advertising  agents  at  Oak-  cut  across  a  population  which  includes 
land.  Cal.,  June  5.  68,000,000  life  insurance  policy  own- 

Mr.  Thomson  pointed  out  that  at  ers,  16,000,000  home  owners,  families 
the  last  moment  the  campaign,  sched-  that  ovm  one  or  more  of  the  24,000,000 
uled  for  347  newspapers  in  cities  of  passenger  cars  in  operation  and  the 
50,000  population  or  more,  was  post-  42.000,000  savings  accounts  on  the 


Issued  in  Two  Sections  itBu^d  in  Two  Scctieiu  I 

"Hie  Longview  (Tex.)  News-Journal  Texas  edition  assuuj,! 

published  May  30  a  370  page  East  such  proporUoM  thw  year  that  Colotd 
Texas  edition,  eclipsing  by  20  pages  ^tes  deenied  it  ^vi^ble  to  jj 
its  near-record  ^  sections.  The  first  section  coo. 

-  1  issue  of  last  year,  taiued  212  pages.  In  explaining  |y| 

I  The  world’s  rec-  purpose  for  dividing  the  paper,  the 
publisher  said  in  a  front  page  edi. 


ord,  504  pages. 


m  \  was  published  in  torial: 

■  I  1925  by  Miami  “Papers  of  350  pages  or  more  ue 

1  -jSt  igK  (Fla.)  Daily  too  big  to  be  read  at  one  sitting, h»n. 

''f  News.  dicapping  both  reader  and  advertaer 

Colonel  Carl  L.  For  this  reason  we  have  takenaleef 

Estes  is  pub-  from  the  technique  of  luxury-tran 

lisher  of  the  dispatchers  and  have  ‘made  up’  in t»o 

News  -  Journal  sections,  identical  in  circulation  cm. 

and  several  erage.  As  soon  as  the  subscriber hu 

Bk  iwWI  other  Blast  Texas  read  and  digested  all  its  200sKi(| 

publications,  in-  pages — the  second  engineer  will 

Gael  l.  Kstes  eluding  an  oil  his  orders  and  the  readers  will  get 

magazine.  their  paper.” 

The  edition  exploited  the  natural  - 


poned  a  week  by  air-mailed  or  tele-  books.  Xhe  edition  exploited  the  natural  -  - 

graphed  notice  to  the  newspapers,  “You  may  say  that  the  world-wide  or  man-made  resources  of  East  Texas  WARNS  AGAINST  PROPAGANDA 
when  devastating  floods  swept  impor-  spirit  of  discontent  following  the  Great  —oil,  roses,  yams,  timber,  tomatoes  a  warninv  to  tho  of  ttu. 

tant  regions  of  the  country.  War  made  the  background  for  this  and  ribbon  cane.  ♦  •  ♦  the  free 

“Tt  ic  nlain”  Mr.  Thomson  esti-  Wlina-  vo.,  that  millions  of  countries  of  the  world  to  prevent  any 


tant  regions  of  the  country.  War  made  the  background  for  this  and  ribbon  cane.  ♦  •  ♦  uie  see 

“It  is  plain,”  Mr.  Thomson  esti-  feeling;  you  may  say  that  miUions  of  Tvler  former  home  of  CoWl  Vetos  T"  “f/^e  world  to  prevent  a,y 

mated,  “that  contestants  spent  more  otherwise  sensible  folks  fell  for  bed-  ^  ^  iSe  ^cuL  ^i^  th^iSS’ 

than  $12,000,000  for  cigarettes  between  time  stories  and  other  forms  of  eco-  Kihrore  ha^?2  r  \ 

Feb.  1  and  May  15,  when  the  contest  nomic  soothine  svruo  during  the  de-  a*  i _ . _  Chastenet,  editor  of  Le  Tempi  b 


Feb.  1  and  May  15,  when  the  contest  nomic  soothing  syrup  during  the  de-  A7Va;tT5  0^;" STho  ^  June  2  i 

Cd  wad  sailing  about  si,  St,-;  -.I-*”!  He  s^id  die  Europoan 

billion  cigarettes  per  year  before  the  that  Business  itself  is  almost  as  much  ^  vu*^®**  propaganda  for  the  dc 

contest  started.  Its  business  during  to  blame  for  this  condition  as  any  were  renrespntpH  in  naa«  liberate  purpose  of  drawmg  the  ni- 

the  contest  reached  peaks  that  were  other  factor.  Business  may  complain  ments  ~  Europe  mto  a  new  war."  it 

more  than  double  its  1936  average,  that  public  hostility  toward  it  is  bom  imperaUve,  according  to  him,  tbt 

At  present,  its  sales  are  on  the  basis  of  ignorance.  But  Business  must  ad-  ^  .®  contamed  a  16-page  the  rest  of  the  world  take  great  care 

of  ten  billion  cigarettes  per  year,  mit  that  it  has  done  litUe  to  dispel  section  from  Dallas.  It  featured  the  in  analyzing  its  news, 
which  volume  the  company  expects  to  that  ignorance. 
hold  consistently.  Dignified  Enough” 

$1,000,000  Spent  in  Newspapers  “Today  I  know  of  a  grim  battle  Worcester,  Massachusetts 


hold  consistently.  Dignified  Enough” 

$1,000,000  Spent  in  Newspapers  “Today  I  know  of  a  grim  battle 
“Considering  the  immediate  and  going  on  between  a  large  company 
enormous  increase  in  sales  and  the  that  wishes  to  address  the  public,  and 
fact  that  the  total  expenditure  for  an  advertising  agency  that  has  tom 
newspaper  advertising  during  the  con-  up  three  institutional  campaigns  which 
test  was  only  about  $1,000,000,  the  the  client  says  are  ‘not  dignified 
whole  campaign  was  conducted  at  an  enough.’  Perhaps  we  should  consider 
unusually  low  net  cost.  In  fact,  if  educating  the  client  before  we  ask  the 


the  increased  business  holds  as  is  ex¬ 
pected,  the  entire  expense  should  be 
liquidated  in  a  matter  of  months. 


client  to  educate  the  public. 

“All  advertising  should  be  enlisted 
eventually  in  this  interpretation  of 


Please  remember  that  this  was  an  business.  But  without  apology,  I 


exclusive  newspaper  advertising  per¬ 
formance.  Not  only  did  it  demon- 


nominate  newspaper  advertising  to 
bear  the  brunt  of  the  presentation. 


president  of  the  Iowa  Association  of 
Broadcasters  last  week,  succeeding  J. 
N.  Maland. 


strate  the  colossi  responsiveness  of  because  the  newspaper  is  the  closest 
mas^s  of  people  to  newspa^r  ad-  companion  of  all  the  public, 

vertising;  not  only  did  it  brmg  to  because  newspaper  columns  con- 
mind  the  stupendous  enterprise  of  greatest  of  the  Courts  of 

newspaper  pubhcation,  wbere^tlm  Public  Opinion.  And  surely  no  more 
public  put  an  average  of  125,0(w,000  useful  service  can  be  performed  by 
pennies  into  the  h^ds  of  newsboys,  advertising  men  than  to  bring  Busi- 
news  agents  and  circ^tion  depart-  court  with  clean  hands, 

ments  each  day  for  its  newspapers.  ^  strong  case  and  a  convincing  advo- 
It  demonstrated  also  that  useful  elas-  « 

ticity  of  this  medium  which  per-  '  _ 

mitted  the  advertiser  to  postpone  his 

Ccimpaign  at  the  last  moment  because  h.  L.  HILL  IS  ELECTED 

of  a  sudden  news  development  which  Luther  L.  Hill,  vice-president,  Iowa 
threatened  to  rob  his  contest  of  much  Broadcasting  system,  was  elected 
of  its  interest.  president  of  the  Iowa  Association  of 

Newspapers  Best  Medium  Broadcasters  last  week,  succeeding  J. 

“May  I  offer  the  newspapers  to  you  Maland. 
agents  as  a  particularly  logical  me¬ 
dium  for  advertisers  on  the  Pacific 
Coast?  Coast  producers  and  Coast 
manufacturers  have  a  primarly  logical 
market  west  of  the  Rocky  Mountains 
which  can  be  cultivated  surely  and 
swiftly  through  newspaper  advertis¬ 
ing.  It  may  be  a  triumph  for  a  cer¬ 
tain  type  of  distribution  that  many 
brands  of  merchandise  from  the  At¬ 
lantic  Coast  dominate  markets  here 
which  produce  similar  merchandise 
and,  in  turn,  ship  it  back  east.  It 
may  be  a  triumph,  I  say,  but  it  is 
certainly  a  challenge  which  your  busi¬ 
ness  men  will  gradually  meet,  aided 
by  plain  economics  and  localized 
newspaper  advertising. 

“Newspapermen  see  ahead  a  great 
field  for  the  hirther  development  of 
our  medium,  in  what  is  known  as  in¬ 
stitutional  advertising. 

"American  business  never  needed 
anything  quite  as  much  as  the  thing 
it  needs  most  today,  and  that  is  pub¬ 
lic  understanding.  It  is  dishearten- 


Worcester,  Massachusetts 

57  on  the  Kungsholm 

Fifty-seven  people  from  Worcester  and  vicinity 
sail  today  from  New  York  on  the  Swedish-Amer- 
ican  Line’s  popular  cruiseship  “Kungsholm.” 

Crwit€$i  th4it  in  and  around  Worcaattr  ara  many  paoplt 
who  hy  hirth  and  tradition  ore  able  to  pronounce 
**KungMhoim**  correetty^^ 

And  that  the  Swediah^Amarican  Line  haa  an  active  and 
alert  Worceater  repreaentative^ 

The  fact  remains  that  on  the  Kungsholm  today 
there  are  fifty-seven  passengers  from  the  Worces¬ 
ter  area,  booked  through  an  agency  (Rosenlund 
Travel  Service)  which  advertises  in  WORCES¬ 
TER  papers  exclusively. 

This  rich ‘and  travel-minded  market  is  culti¬ 
vated  through  the  Telegram-Gazette  ALONE. 
The  influence  of  “outside”  papers  is  negligible. 
And  of  all  homes  in  Worcester  and  its  average 
1 8-mile  suburban  trading  area  which  everyday 
take  a  Worcester  daily  paper,  the  Telegram- 
Gazette  covers  more  than  85  per  cent. 

POPULATION:  Worcester  and  average  18-mile  area — 433,000. 

CIRCULATION  of  the  Telegram-Gazette:  DAILY  114,098,  SUNDAY 

64,678,  for  the  three-month  period  ending  March  31 

THE  TELEGRAM-aZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 


New  York  Chicaco  Boston 
Los  Angeles 


Philadelphia 

Cincinnati 


San  Francisc* 


I 


Accurate  sales  planning,  intelligent  se¬ 
lection  of  profitable  markets,  scientific 
methods  in  buying  advertising — are  all 
accomplished  by  the  use  of  the  Plain 
Dealer’s  sales  facts. 

Here  is  the  first  authentic  record  of  sales 
ever  made.  The  total  and  per  capita  re¬ 
tail  sales  volume  of  every  county,  city, 
town  and  rural  area  is  revealed.  This 
data  is  broken  down  by  types  of  stores  so 
that  the  definite  dollars  and  cents  volume 
of  every  major  retail  classification  is  now 
known. 

What  Ohio  Market  Ranks  Next 

to  Cleveland  in  Retail  Sales? 


These  sales  tax  figures  reveal  an  amazing 
fact.  26  counties  surrounding  Cleve¬ 
land — containing  no  cities  over  45,000 — 
form  the  second  largest  market  in  Ohio. 
These  26  counties,  part  of  the  Compact 
Cleveland  Market,  have  an  annual  retail 
volume  of  225  million  dollars !  Before  the 
Plain  Dealer’s  sales  tax  study,  this  vol¬ 
ume  was  unknown.  There  is  only  one 
economical  avenue  to  them.  They  are 
included — at  no  extra  cost — with  the 
Cleveland  coverage  of  the  Plain  Dealer. 

Write  us — or  our  national  representa¬ 
tives,  John  B.  Woodward,  Inc. — for  “Re¬ 
tail  Sales  Tax  Records.”  It  will  help  you 
sell  the  Nation’s  5th  largest  retail  market. 


20.8% 
ol  Ohio’* 
Volumo 


RETAIL  SALES  VOLUME 


GREATER 

^CLEVELAND 


14.2% 

of  Ohio'* 
Volumo 


OHIO’S  »  V 

I  Rt'*'^' ^ 


State  of  Ohio 

AREA 


Telol  Solo* 
Volumo 

48  Wook*— 1935 


5.9% 

of  Ohio's 
Volumo 

I  SUMMiT 
!  COUHTY 

I  (Akron) 


3.7% 

of  Ohio’* 
Volumo 

STARK 

COUMTT 

(tdnfon) 


O  Cuyahoga  (Cleveland) . *331,318,809.80 

O  26  Counties  (Adjacent  to  Cleveland) .  225,640,427.04 

Hamilton  (Cincinnati) .  177,784,083.48' 

Franklin  (Columbus) .  120,711,937.27 

Lucas  (Toledo) .  102,352,694.37 

O  Summit  (Akron) .  94,571,288.26 

Montgomery  (Dayton) .  77,575,294.36 

#  Stark  (Canton) .  58,830,542.02 

9  Mahoning  (Youngstown) .  56,852,889.81 


3.6% 

of  Ohio'* 
Volumo 


iMAHONlNG 
I  COUNTY 

IYou»f|**own| 


Total  for  above . *1,245,637,966.41 

Grand  total  for  state  .  .  1,594,296,114.11 


1$331.318.8D9.80  S  225,640,427.04  $94,571  288:26  ^58.830,542.02  »6, 852,889.81] 

The  Compact  Cleveland  Market 
*767,213,956.93—48.2%  of  Ohio’s  retail  sales 
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QUALITIES  OF  ‘GREAT 
PAPER’  SELECTED 

Nartianiel  Howard,  Cleveland  Newt 

Editor,  Analyxet  Seven  Middle 
West  Newspapers  Before 
Ad  Conference 

Before  a  conference  of  Cleveland 
advertising  agency  executives  last 
week,  Nathaniel  R.  Howard,  editor  of 
the  Cleveland  (Ohio)  News,  selected 
eight  characteristics  which  make  a 
“great”  newspaper,  and  explained 
their  significance  in  the  journalism  of 
today. 

Mr.  Howard,  in  an  attempt  to  dis¬ 
cover  the  strengths  of  “the  best  read 
and  most  valuable  conservative  news¬ 
papers  in  the  Middle  West,”  studied 
the  Detroit  (Mich.)  News,  Chicago 
(Ill.)  Daily  News,  Buffalo  (N.  Y.) 
News,  Milwaukee  (Wis.)  Journal, 
Kansas  City  (Kan.)  Star,  St.  Louis 
(Mo.)  Post-Dispatch,  and  the  Cincin¬ 
nati  (O.)  Times  Star. 

At  the  head  of  his  list,  Mr.  Howard 
placed  “an  intangible  but  unmistak¬ 
able  appearance  of  self-respect  and 
decency  and  fair  play.”  This  he  said, 
is  achieved  only  by  a  long-time  pur¬ 
pose,  however  imponderable,  to  have 
self-respect  and  to  be  decent  and 
fair. 

Interested  Ownership  Second 

Interested  local  ownership,  the  sec¬ 
ond  of  Mr.  Howard’s  points,  is  the 
property  of  which  the  papers  directed 
by  William  R.  Nelson.  Victor  Lawson, 
Lucius  Nieman,  and  Joseph  Pulitzer 
could  boast.  It  was  the  willingness  of 
these  men  to  cast  their  fortunes  with 
their  cities  and  to  develop  newspapers 
which  reflected  their  pride  and  care 
for  their  home  city  which  made  this 
“local  ownership”  so  important  in  the 
make-up  of  a  great  newspaper,  ac¬ 
cording  to  Mr.  Howard. 

The  Cleveland  editor  placed  “a  tra¬ 
dition  of  printing  the  news  fearlessly 
and  without  favor”  next  in  his  esti¬ 
mation  of  the  qualities  of  the  leading 
middle  western  papers.  The  spirit  of 
local  ownership  and  interest  is  thus 
maintained,  Mr.  Howard  said,  and  it 
leads  to  the  practice  of  “a  militant  de¬ 
fense  of  the  interests  of  their  home 
cities”  as  well  as  a  “highly  visible 
pride  in  the  city’s  achievements  and 
repute.” 

Editorials  of  general  conservatism 
are  of  the  utmost  importance  in  Mr. 
Howard’s  conception.  He  holds  that 
the  editorial  opinion  must  be  candid: 
“a  recognition  of  the  tested  truths  of 
operating  our  civilization,  coupled 
with  a  style  of  preaching  which  per¬ 
mits  the  reader  to  remember  that  this 
is  but  one  opinion.” 

Editoricd  Pages  “Sparkled" 

The  editorial  pages  of  all  the  papers 
examined,  said  Mr.  Howard,  sparkled 
with  good  writing,  pimgent  thinking, 
and  good  temper. 

Length  and  breadth  of  news  cov¬ 
erage,  as  well  as  the  best  women’s 
sports,  and  comic  pages  in  their  re¬ 
spective  communities  were  the  final 
considerations  in  Mr.  Howard’s 
critique. 

Summing  up  his  reasons  for  choos¬ 
ing  these  seven  papers  as  the  leaders 
in  their  fields,  Mr.  Howard  said,  “In 
local  governmental  affairs,  the  news¬ 
papers  search  for  the  ideal  rather  than 
for  the  instantly  popular  or  instantly 
powerful.  In  their  advices  over  the 
franchise  matters,  they  demonstrate 
the  long-term  view  pretty  generally 
regardless  of  the  power  of  the  utility 
involved  or  the  popularity  of  the 
demagogic  side  of  the  argument.” 

Mr.  Howard  made  it  clear  that  the 
papers  he  chose  for  examination  were 
not  necessarily  the  leaders  in  circu¬ 
lation  volume. 


EDITOR  &  PUBLISHER 
CALENDAR 

June  7-9 — Eleventh  Annual 
ANPA  Mechanical  Conference, 
Drake  Hotel,  Chicago. 

June  7-12 — American  News¬ 
paper  Guild,  annual  convention, 
St.  Louis. 

June  10-12  —  Pacific  Coast 
Classified  Advertising  Managers 
Assn.,  meeting.  Salt  Lake  City, 
Utah. 

June  10-12  —  Texas  Press 
Assn.,  58th  annual  convention, 
Brownwood  Hotel.  Brownwood. 

June  11 — California  Advertis¬ 
ing  Managers’  Assn.,  annual 
convention,  Oakland. 

June  11-12 — Arkansas  Press 
Assn.,  annual  convention,  Cam¬ 
den,  Ark. 

June  13-14 — Pacific  Advertis¬ 
ing  Clubs,  annual  convention. 
Salt  Lake  City. 

June  12-24 — California  Press 
Assn.,  excursion  to  Jasper  Na¬ 
tional  Park,  Canada,  leaving 
from  San  Francisco. 

June  15-17  —  International 
Circulation  Managers  Assn., 
39th  annual  convention, 
Schroeder  Hotel,  Milwaukee. 

June  18-19 — Tennessee  Press 
Assn.,  annual  convention.  Palace 
Hotel,  Red  Boiling  Springs. 

June  19-24 — North  and  South 
Carolina  Press  Assn.,  joint  con¬ 
vention  cruise  to  Bermuda. 

June  20-2.3 — Advertising  Fed¬ 
eration  of  America  and  News¬ 
paper  Advertising  Executive 
Assn,  convention,  Pennsylvania 
Hotel,  New  York  City. 

June  20-2.3— National  Assn, 
of  Broadcasters,  annual  con¬ 
vention,  Chicago. 


W  kite  House  Reception 
Held  for  JSewspapermen 

Washington,  D.  C.,  June  2 — News¬ 
papermen  entertained  and  were  en¬ 
tertained  by  the  President  and  Mrs. 
Roosevelt  last  Friday  night  at  the 
annual  Fourth  Estate  reception  at  the 
White  House. 

To  the  tune  of  ‘Turkey  in  the 
Straw”  and  other  former  favorites, 
the  President  called  the  numbers  as 
a  group  of  writers  and  their  wives,  led 
by  Mrs.  Roosevelt  and  her  brother. 
Hall  Roosevelt,  danced  the  Virginia 
Reel.  The  dancers  were  attired  in 
period  costumes.  Several  days  of  re¬ 
hearsing  gave  their  number  a  fin¬ 
ished  appearance. 

Taking  part,  in  addition  to  the  First 
Lady  and  her  brother  were  Mr.  and 
Mrs.  James  Roosevelt,  Treasury  Sec¬ 
retary  and  Mrs.  Henry  Morganthau, 
Mr.  and  Mrs.  Raymond  Clapper,  Mr. 
and  Mrs.  J.  Fred  Essary,  Mr.  and  Mrs. 
Ulric  Bell,  Mr.  and  Mrs.  Jay  Hayden, 
Mr.  and  Mrs.  James  L.  Wright,  Mr. 
and  Mrs.  Ernest  Lindley,  Mrs.  Mal¬ 
vina  Scheider  and  H.  A.  Osthagen. 

More  than  800  guests,  all  but  a  few 
of  them  Washington  correspondents 
and  their  wives,  attended  the  re¬ 
ception. 

As  is  customary  at  White  House 
parties  for  the  press,  social  practice 
was  relaxed  to  the  extent  of  provid¬ 
ing  cool,  foamy  beer  for  the  thirsty 
scribes. 


ITU  GROUP  QUITS  COUNCIL 

iBy  telegraph  to  Editor  &  Publisher) 

Richmond,  Cal.,  June  2 — Withdrawal 
from  the  Contra  Costa  County  Central 
Trades  and  Labor  Council  is  an¬ 
nounced  by  the  Richmond  imit.  Inter¬ 
national  Typographical  Union.  The 
withdrawal  protested  the  council’s  ac¬ 
tion  in  supporting  the  CIO  strike  at 
the  Ford  assembly  plant  here. 


iSegro  Reporter  Fined 

for  Getting  a  Story 

Richmond,  Va.,  June  2 — Judge  John 
L.  Ingram  disregarded  the  “freedom 
of  the  press”  defense  of  Josephus 
Simpson,  reporter  for  the  Richmond 
Planet,  a  Negro  newspaper,  when  he 
found  him  guilty  recently  of  failing 
to  move  on  when  order^  to  do  so 
by  police. 

Simpson  was  on  trial  in  hustings 
court  on  an  appeal  from  a  police 
court  conviction  and  a  fine  of  $3  im¬ 
posed  by  Justice  Folkes  following  his 
arrest  February  10.  Simpson  was  al¬ 
leged  to  have  listened  in  while  police 
were  obtaining  a  confidential  com¬ 
plaint  from  a  white  woman  in  refer¬ 
ence  to  three  Negro  girls  she  charged 
with  having  abused  her  in  a  shop 
here. 

Judge  Ingram  upheld  the  rights  of 
the  police  to  order  anyone  to  move 
on.  He  declared  that  imtil  police  pow¬ 
ers  granted  by  city  ordinances  are  de¬ 
clared  imconstitutional  he  foimd 
Simpson  guilty  as  charged  but  would 
suspend  imposition  of  sentence  be¬ 
cause  he  believed  the  Negro  reporter 
was  sincere  in  his  belief  that  he  had 
a  constitutional  right  to  listen  in. 
Following  the  hearing  M.  A.  Norrell, 
editor  of  the  Planet,  and  C.  A.  Mc¬ 
Kenzie,  Simpson’s  Negro  attorney, 
declared  their  intention  to  carry  the 
case  to  the  Virginia  supreme  court 
of  appeals. 

Director  of  Public  Safety  Cutchins 
said  the  police  are  under  instructions 
to  give  reporters  every  consideration 
in  the  interest  of  purveying  news  to 
the  public.  “A  reporter  is  also  en¬ 
titled  to  make  every  effort  to  get  the 
news,”  he  said.  “However,  it  is  up  to 
the  police  to  decide  what  constitutes 
the  extent  of  that  privilege  in  the 
interest  of  the  public  safety.” 

DISTRIBUTORS  TO  VOTE 

San  Francisco,  June  2 — Members 
of  the  Newspaper  Distributors  and 
Miscellaneous  Circulation  Employes 
Union,  Local  20456,  American  Feder¬ 
ation  of  Labor,  were  to  vote  Thursday 
night  on  a  proposed  agreement  with 
San  Francisco  newspapers.  Repre¬ 
sentatives  of  the  union  and  of  the 
San  Francisco  Call- Bulletin,  San 
Francisco  Chronicle,  San  Francisco 
Examiner  and  San  Francisco  News 
reached  the  tentative  proposal,  sub¬ 
ject  only  to  the  union  membership’s 
vote,  after  a  series  of  conferences 
here.  San  Francisco  newsboys  who 
are  not  included  in  the  circulation 
union,  has  formed  a  separate  union 
affiliated  with  the  AFL  that  is  ex¬ 
pected  to  start  negotiations  with  pub¬ 
lishers  next  week.  San  Francisco 
newsboys  are  not  affiliated  with  the 
Oakland  CIO  newsboys  now  on  strike. 


Dept.  Stores 

Largest  gain,  among 
all  9  N.  Y.  newspapers, 
in  department  store 
advertising,  first  five 
months  of  1937. 

new  YORK 

IHeralb 


TRIALS 


Last  summer  NEA  Ser¬ 
vice  introdaced  two- 
week  serial  fiction  stories 
for  hot  wrather  reading. 
Editors  liked  them.  Read¬ 
ers  liked  them. 

And  so,  again  this  sum¬ 
mer,  NEA  sends  its 
clients  these  shorter  seri¬ 
als.  This  means  more  sto¬ 
ries  pnreha^,  greater  cost 
to  NEA.  But  all  the  stories 
are  supplied  as  part  of  the 
NEA  feature  budget,  with¬ 
out  added  cost  to  newspa¬ 
pers.  Here  is  another  ex¬ 
ample  of  how  the  NEA> 
budget  meets  every  feature 
need  with  the  best  features 
— at  the  greatest  economy 
to  its  members. 


NEA  Service,  Inc 

New  York  Cleveland 
San  Francisco 
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“Right  Over  HOME  Plate 
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Perfect  control  on  the  “diamond” 
wins  ball  games;  perfect  control 
of  Home  Newspaper  Circulation 

^  Wins  Customers 


If  you  want  to  put  that  advertising 
message  of  yours  before  practically 
every  man,  woman  and  child  living  in 
the  prosperous  municipalities  in  Ohio 
— there  is  one  sure  way  to  do  it — make 
use  of  the  progressive,  influential  news¬ 
papers  published  in  each  of  the  cities. 

There  is  no  wasted  or  duplicated  cir¬ 
culation.  It  coroes  mighty  close  to  be¬ 
ing  100  per  cent  HOME  delivered, 
livery  member  of  every  family  is 
reached.  Equally  important,  your  ad¬ 
vertising  runs  right  alongside  that  of 
the  merchant  who  carries  your  prod¬ 
ucts.  What  more  natural  than  that  he 
should  give  your  merchandise  his  most 
enthusiastic  approval  in  appreciation 
of  your  cooperation? 

In  other  words,  it’s  just  like  making 
a  “two  bagger”  when  you  use  Ohio’s 
HOME  TOWN  Newspapers  —  you 
“bring  in”  both  the  consumer  and  the 
dealer. 


GREENVILLE 


HAMILTON 


CHILLICOTHE 


PORTSMOUTH 


Over 
4,000,000 


IPONTON 


Ewetiffhinq  on 


the  Ball 


and  use 


HOME 


T  O  W  N 


Yes — nearly  5  million  Ohioans  live  outside  major  population 
centers  of  100,000  or  more.  These  people  are  community 
minded,  with  pride  in  the  home  cities  and  faith  in  the  local 
Newspapers.  You  cannot  afford  to  overlook  these  HOME 
TOWN  newspapers  if  you  want  your  advertising  dollar  to  do 
its  utmost. 


Every  Paper  Listed  Below  Will  “Go  to  Bat”  for  You  Full  100% 


’Ashland  Times-Gazette  (E) 
’Athens  Messenger  (E  &  S) 
’Bucyrus  Telegraph-Forum  (E) 
’Cambridge  Jeffersonian  (E) 
’Ghillicothe  Scioto  Gazette  (E) 
’Coshocton  Tribune  (E  &  S) 
Defiance  Crescent-News  (E) 
’Delaware  Gazette  (E) 

’East  Liverpool  Review  (E) 
’Elyria  Chronicle-Telegram  (E) 

*  Members  of  Ohio  Select  List. 


•Findlay  Republican-Courier  (M) 
•Fostoria  Times  (E) 

•Greenville  Advocate  (E) 

•Hamilton  Journal-News  (E) 
•fronton  Tribune  (E  8c.  S) 
•Lancaster  Eagle-Gazette  (E) 

Lima  News  (E  &  S) 

•Marion  Star  (E) 

•Massillon  Independent  (E) 

•Mount  Vernon  Republican  News  (E) 


*New  Philadelphia  Times  (E) 

•Piqua  Gall  (E) 

•Portsmouth  Times  (E  &  S) 

•Ravenna  Record  8c  Courier-Tribune  (E) 
•Salem  News  (E) 

Steubenville  Herald-Star  (E) 

Warren  Tribune  Chronicle  (E) 

•Wooster  Record  (E) 

•Zanesville  Times-Recorder  &  Signal  (ME  8c  S) 


2(1  MECHANICAL 
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Mechanical  Convention  Delegates 

(Continued  from  page  12) 

RHODE  ISLAND 

Woonsocket  Call — Carleton  A.  Braga,  assistant  superintendent  mechanical 
department. 

Provu>ence  Journal — Frank  F.  Shaw,  mechanical  superintendent;  William 
Barney,  assistant  mechanical  superintendent;  John  P.  Keenan,  composing 
room  foreman. 

TENNESSEE 

Chattanooga  News — Guy  Aycock,  mechanical  superintendent;  E.  A.  Kelly, 
foreman  composing  room;  Clyde  Davis,  machinist. 

Chattanooga  Times — I.  J.  Gardner,  production  manager;  I.  J.  Gardner,  Jr., 
composing  room  foreman. 

Nashville  Banner — E.  B.  Dakin,  press  room  superintendent;  George  W.  Hol¬ 
loway,  superintendent  composing  room;  Howard  Gamble,  foreman  en¬ 
graving  department. 

UTAH 

Ogden  Standard-Examiner — C.  R.  Snethen,  mechanical  superintendent. 

VIRGINIA 

Richmond  News  Leader — D.  Tennant  Bryan,  assistant  business  manager. 

Roanoke  Times  &  World-News — C.  B.  Short,  general  manager. 

Roanoke  Times — N.  N.  Lazenby,  composing  room  foreman. 

WASHINGTON 

Spokane  Spokesbcan-Review — W.  D.  Edmunds,  mechanical  superintendent. 

WEST  VIRGINIA 

Charleston  Gazette — Robert  L.  Smith,  general  manager;  A.  H.  Pruett,  Jr., 
circulation  manager;  H.  B.  Folk,  foreman  composing  room;  Paul  Fite, 
foreman  stereotyi>e  department;  Auburn  Taylor,  foreman  press  room; 
M.  P.  Wright,  manager  engraving. 

Clarksburg  EbcpONENT-TELEGRAM — Charles  M.  Barber,  superintendent  press 
and  stereotype  departments. 

WISCONSIN 

Kenosha  News — Peter  Di  Cello,  composing  room  foreman. 

Milwaukee  Wisconsin  News — John  Wench,  mechanical  superintendent. 

Racine  Journal-Times — ^Talford  Jude,  mechanical  superintendent;  Claude 
Miller,  stereotype  foreman. 

Wausau  Record-Herald — E.  N.  Peterson,  mechanical  superintendent. 

CANADA 

BRITISH  COLUMBIA 

Vancouver  Province — W.  W.  Southam. 

ONTARIO 

Hamilton  Spectator — A.  G.  Muir,  comptroller;  A.  J.  Waite,  composing  room 
foreman;  James  Lithgow,  stereotype  foreman. 

London  Free  Press — W.  J.  Blackburn,  president;  M.  T.  Parkinson,  mechanical 
superintendent. 

Toronto  Globe  &  Mail — James  Harrison,  mechanical  superintendent. 


I- 

i  ' 


Hammond  Ad  Defense 
is  Presented  to  FTC 

Chicago,  June  1 — ^Testimony  in  de¬ 
fense  of  the  Hammond  Clock  Com¬ 
pany’s  advertising  in  behalf  of  its 
electrical  organ  was  presented  before 
Ebcaminer  John  L.  Homor  of  the  Fed¬ 
eral  Trade  Commission  here  late  last 
week,  following  a  lapse  of  nearly  a 
month  since  closing  of  the  govern¬ 
ment’s  case  against  the  Hammond 
company. 

Defendant  Lawrence  Hammond 
spent  three  days  on  the  stand,  show¬ 
ing,  item  for  item,  as  contained  in 
the  complaint,  that  the  Hammond 
company’s  advertising  claims  were 
literally  true.  All  of  the  statements 
in  question  were  taken  from  the  first 
booklet  issued  by  Hammond  on  its 
new  electrical  organ  and  have  not 
been  used  in  the  past  18  months. 

Mr.  Hammond  contended  the  “lab¬ 
oratory  experiment”  of  having  ex¬ 
perts  hear  his  organ  and  the  Univer¬ 
sity  of  Chicago  pipe  organ  play  vari¬ 
ous  selections,  with  the  result  that 
experts  could  not  generally  distin¬ 
guish  between  the  two  instruments, 
was  fair.  He  explained  scientifically 
the  difference  between  objective  and 
subjective  sound,  in  order  to  show 
why  experts  failed  to  note  the  differ¬ 
ence  between  the  electric  and  pipe 
organs. 

Some  T eMtimony  Barred 

While  some  of  his  testimony  was 
not  admitted,  he  endeavored  to  show 
that  advertising  statements,  based  on 
aesthetic  judgment  and  opinion,  such 
as  those  used  by  his  company,  are 
not  open  to  criticism. 

’The  Hammond  company  has  not 
officially  closed  its  case,  but  it  is  im- 
derstood  that  Mr.  Hammond’s  testi¬ 
mony  virtually  completed  its  answer 


Everything  in  Baltimore 
Revolves  Around 


XoRMAv  Nairn 


to  the  commission’s  complaint,  and 
will  await  further  action  on  the  part 
of  the  commission  should  it  decide 
to  rule  on  whether  or  not  the  Ham¬ 
mond  company  may  advertise  its  elec¬ 
trical  instrument  as  an  organ. 

MARQUETTE  APPOINTS  MADER 
Appointment  of  Joseph  H.  Mader, 
for  five  years  head  of  the  department 
of  journalism  at  North  Dakota  Uni¬ 
versity,  as  an  associate  professor  in 
the  Marquette  University  college  of 
journalism,  Milwaukee,  Wb.,  effec¬ 
tive  Sept.  1,  has  been  announced. 
Prof.  Mader  has  had  extensive  news¬ 
paper  experience  as  an  editor  of 
newspapers  at  Nashwauk  and  Fari¬ 
bault,  Minn.,  and  Finley,  N.  D.;  on 
the  Minneapolis  Tribune,  the  Minne¬ 
apolis  Star  and  the  Fargo  (N.  D.) 
Forum. 


SMITH  SUCCEEDS  NAIRN  mentary  stories  were  carried  on  page 

three.  On  May  27,  Mr.  Naim 

Became  ME  of  Plainfield  (N.  J.)  honored  by  friends  and  associates  at 
Courier-News,  June  1  a  farewell  dinner  held  in  Tepperj' 

Paul  E.  Smith,  for  the  past  two  Restaurant.  Among  those  present 
years  news  editor  of  the  Rochester  were  Mr.  Smith  and  m  clo^ng  Mr 
(N.  Y.)  Times-Union,  assumed  the  Nairn  prai^  his  surc^r  adding  “i 

think  you’ll  like  Paul  Smith. 

HAILS  NEW  STATESMANSHIP 

Nippon  Economist  Speaks  at  Prtw 
Conference  in  N.  Y. 

A  new  “business  statesmanship”  a 
which  the  business  men  of  America 
are  taking  the  responsibility  for  the 
v/elfare  of  mankind  was  hailed  thk 
week  by  Chokyuro  Kadono,  chairman 
of  the  Japanese  Economic  Mission  to 
the  United  States. 

Mr.  Kadono  spoke  at  a  round-table 
Pav,.  k.  .Smith  -Nosman  Naisn  conference  of  ^tore  Md  radb  ex- 

ecutives  at  the  Hotel  Waldorf-Astoria 
managing  editorship  of  the  Plainsfield  New  York.  Hie  lunchTOn  wai 
(N.  J.)  Courier-News,  June  1,  sue-  given  by  the  Tokyo  Ntchi  Nichi  and 
ceeding  Norman  Naim,  who  will  join  the  Osaka  Mainichi. 
the  Gannett  organization  at  Rochester,  i  learn  mat  m  your  coun- 

N.  Y.,  after  a  three-month  vacation.  l^ge  busmess  organiatwoi 

Both  the  ’Times-Union  and  the  Cou-  “-e  attachmg  more  and  more  unpor- 
rier-News  are  members  of  the  Gannett  Pubhe  relations  police- 

newspaper  chain.  Mr.  Kodona  said,  the  harness  1^ 

Prior  to  joining  the  Gannett  organ- 

ization,  Mr.  Smith  was  with  the  Hearst  the  official  diplo^ 

organization  as  promotion  manager  t 

and  later  as  mai^ging  editor  of  the  aU-important  formgn 

Boston  Evening  American,  where  he  ™  » 

remained  for  four  years.  He  left  Bos-  Press  Notablss  Present 

ton  to  take  charge  of  the  New  Bedford  The  newspapermen  present  at  the 
(Mass.)  Standard  -  Times  editorial  conference  included  Hugh  Baillie, 
staff  president,  and  James  H.  Furay,  vice- 

9*  Years  With  Scripps-Howard  Presi^nt  Unit^  Pre^ 

,  Roy  W.  Howard,  president,  Senppe- 

Dm-mg  his  18  years  of  newspaper  Newspapers;  WUbur  Forreit, 

work,  he  ^nt  nme  with  the  Scripps-  assistant  to  the  president,  and  Ogden 
Howard  Newspa^rs,  durmg  which  editor,  New  York  Herald  Trib- 

time  he  held  editorships  with  the  Arthur  H.  Sulzburger,  president, 

Cleveland  Press,  Toledo  News-Bee,  ffew  York  Times;  Byron  Price,  execu- 
and  in  Denver  when  the  Scripps-  ti^g  ^ews  editor.  Associated  Preae; 
Howard  organization  acquired  the  Arthur  J.  Sinnott,  editor-in-chief, 
Rocky  Mt.  News  and  the  Denver  Ex-  Newark  (N.  J.)  Evening  News;  and 
press.  He  left  Scripps-Howard  to  be-  Paul  Patterson,  president,  Baltimore 
come  editor  of  the  Glens  Falls  (N.  Y.)  Sun. 

Post-Star,  later  resigning  to  join  the  -  - 

Hearst  organization.  JACQUES  DUPUY  MARRIES 

The  newspaper  honored  ite  retiring  Jacques  Dupuy,  son  of  the  late  Sen¬ 
managing  editor  on  May  26  when  it  ator  Paul  Dupuy,  who  was  proprietor 
ear-marked  the  edition  Pop’  Naim  gf  many  Paris  publications,  married 
Special.  The  entire  first  page  was  de-  Miss  Marguerite  C.  Fabre  in  Notre 
voted  to  incidente  about  Mr.  Naim  Dame  de  Grace  Church  in  Passy, 
written  by  members  of  the  staff,  car-  France,  May  20,  with  Cardinal  Verdier, 
rying  several  photos.  Across  the  bot-  Archbi^op  of  Parb,  officiating.  ’Ihe 
tome  of  the  page  were  the  pictures  of  bridegroom’s  mother  b  the  former 
the  reportorial  staff  captioned  ‘"These  Helen  Browne  of  Chicago  and  New 
Are  the  Boys  Who  Made  Life  So  Mis-  York,  owner  of  the  Paris  morning 
erable  for  ‘Pop.’”  Several  compli-  paper  Excelsior. 


managing  editorship  of  the  Plainsfield 
(N.  J.)  Courier-News,  June  1,  suc¬ 
ceeding  Norman  Naim,  who  will  join 
the  Gannett  organization  at  Rochester, 
N.  Y.,  after  a  three-month  vacation. 
Both  the  ’Times-Union  and  the  Cou¬ 
rier-News  are  members  of  the  Gannett 
newspaper  chain. 

Prior  to  joining  the  Gannett  organ¬ 
ization,  Mr.  Smith  was  with  the  Hearst 
organization  as  promotion  manager 
and  later  as  managing  editor  of  the 
Boston  Evening  American,  where  he 
remained  for  four  years.  He  left  Bos¬ 
ton  to  take  charge  of  the  New  Bedford 
(Mass.)  Standard  -  Times  editorial 
staff. 

9  Years  With  Scripps-Howard 

During  hb  18  years  of  newspaper 
work,  he  spent  nine  with  the  Scripps- 
Howard  Newspapers,  during  which 
time  he  held  e^torships  with  the 
Cleveland  Press,  Toledo  News-Bee, 
and  in  Denver  when  the  Scripps- 
Howard  organization  acquired  the 
Rocky  Mt.  News  and  the  Denver  Ex¬ 
press.  He  left  Scripps-Howard  to  be¬ 
come  editor  of  the  Glens  Falls  (N.  Y.) 
Post-Star,  later  resigning  to  join  the 
Hearst  organization. 

ITie  newspaper  honored  ib  retiring 
managing  editor  on  May  26  when  it 
ear-marked  the  edition  ‘Pop’  Naim 
Special.  The  entire  first  page  was  de¬ 
voted  to  incidenb  about  Mr.  Naim 
written  by  members  of  the  staff,  car¬ 
rying  several  photos.  Across  the  bot- 
tome  of  the  page  were  the  pictures  of 
the  reportorial  staff  captioned  ‘"These 
Are  the  Boys  Who  Made  Life  So  Mis¬ 
erable  for  ‘Pop.’  ”  Several  compli- 


503,674 

was  the  average  net  paid  daily  cir¬ 
culation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues)  for 
the  month  of 

May,  1937 


Thif.  repreHentb  a  pain  of  14,302  over 
May,  1936  .  .  .  The  Sunday  Sun  circula¬ 
tion  avera^eil  313,882  per  Sunday  for 
the  month  of  May,  10.37 — a  irain  of 
16.863  over  May.  1036. 


^Accuracy- 

THE  INVISIBLE  INGREDIENT 


The  complex  process  of  dry 
mat  manufacture  leaves  many 
a  loophole  for  error  —  and 
A\  '  /  oj’Jy  through  the  maintenance 

of  the  most  rigid  standards  of 
accuracy  can  we  offer  the 
consistent  quality  and  abso¬ 
lute  uniformity  of  Wood  Dry  Mats. 


fwOODlL^ 


WOOD  FLONG  CORP. 


THE 


SUN 


HOOSICK  FALLS  •  NEW  YORK 
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Newspapers  do  a  big  job 
for  Anthracite;  stir  up  all  sorts  of 
advertising  and  sales  cooperation 


Well-planned  newspaper  advertising  cam¬ 
paigning  never  foils  to  produce  for  any  wanted 
product.  This  fact  is  common  to  the  daily  ex¬ 
perience  of  all  who  sell  to  the  home. 

Practically  everything  that  goes  to  make  our 
standard  of  living  the  world's  highest,  owes  its 
introduction  and  continuing  popularity  to  ad¬ 
vertising  to  the  home — in  "the  home  news¬ 
paper." 

The  Anthracite  Industries,  Inc.,  decided  a 
year  ago  to  talk  to  the  householders  of  13  states 
about  the  "safety,  dependability,  cleanliness, 
healthful  comfort  from  even  heat,  and  low  cost" 
of  anthracite  cool. 

Between  October  1  and  February  28  they  told 
the  story  of  anthracite  and  the  newest  anthra¬ 
cite  burning  equipment  in  106  daily  newspa¬ 
pers  in  91  cities,  using  large  and  convincing 
space,  1000-line  copy  in  A  papers  and  640-line 
copy  in  B  papers,  one 
advertisement  each 
week  for  16  weeks. 

From  March  15  to 
June  24,  the  cam¬ 
paign  consists  of  two 
300-line  advertise¬ 
ments  of  automatic 
anthracite  water 
heaters  each  week 
for  ten  weeks  in  40 
papers  in  36  cities. 

Thirty  men  were 
put  into  the  field  "to 
seU  the  advertising 
campaign." 

Both  newspaper 
advertising  and  soles 
cooperation  of  every 
sort  were  volun¬ 
teered  not  only  by 


coal  dealers,  but  by  equipment  manufacturers 
and  their  salesmen,  wholesalers  and  retailers, 
by  plumbers  and  heating  contractors,  even  by 
architects,  building  contractors,  and  interior 
decorators,  lumber  dealers,  manufachirers  of 
wall  paper,  Celotex  and  Beaverboard  and  an¬ 
tique  sellers  who  wanted  to  help  modernize 
cellars.  -  .r 

Tie-in  advertising  has  increased  the  space 
originally  scheduled  by  60%. 

RESULTS — Sales  of  anthracite  from  April  1, 
'36,  to  March  31,  '37,  in  the  sales  cities  increased 
24.6%.  Consumption  is  now  at  the  rote  of  54 
millions  of  tons  by  some  nine  millions  of  fami¬ 
lies.  In  a  single  city,  Syracuse,  N.  Y.,  the  sole 
of  1,038  automatic  anthracite  water  heaters  in 
the  month  of  March,  instead  of  only  125  to  200, 
augurs  well  for  increased  summer  anthracite 
consumption. 

For  the  ensuing 
year,  it  is  hoped  to 
increase  the  appro¬ 
priation  307o  cmd  to 
extend  activities  into 
the  Middle  West,  at 
one  time  a  most  prof¬ 
itable  market  for  an¬ 
thracite. 

If  you  ore  consid¬ 
ering  on  aggressive 
soles  campaign  for 
a  meritorious  prod¬ 
uct,  ask  any  of  the 
following  why  the 
use  of  newspaper 
space  will  insure 
you  the  most  coop¬ 
eration  and  how 
to  go  about  getting 
it. 


ANTHRACITE 

WILL  REVISE  ALL  YOUR  IDEAS  OW  HEATING 


Today  AMY  anthracite  equipment  can  give 
YOU  automatic  heat 


Tran  rkanin^— and  aw  kaYr 

•Bthrarite  baalrra.  TW  onr  yon 
uac  ia  probably  the  oldcat  ntrrhan* 
kal  aqtupmriH  in  yonr  hon»r  — bnt 
deaiKord  and  bniii  to  odl  tltai  yon 
need  not  arrap  tl  non  lo  gain 
anlomaltc  krai.  Merely  inatall  a 
tkerteoalal  lur  u-mpetainrc  ronlroL 
Tkia  alone,  on  any  adequate  anihra* 
rile  beater,  gitea  all  adtaniafca  of 
aniomalKall*  regulated  Heal. 

VUb  anllirartir  yon  hare  a  choice 
of  antonialic  fueling,  loo.  Any  ade« 
quale  anlhrai  de  healer  can  be  eaaily 
eon  trolled  lo  need  no  alleolien  for 
twelve  full  hourt  or  moee.  Rcfneling 
weMydanr  and 


(Jinftaiflvania 

ANTHRACITE 


THE 


f«>rlY wight  htwrawiih  ntagaaine  feed 
healrrt-and  antaaalir  anlhrarile 
bnrnert  not  only  fiwd  fuel  but  rc» 
move  aahet  (or  perioda  of  a  uerk  or 

Hull  any  furling  method.  aothra> 
rile,  the  »afr  and  aolid  furl,  give*  you 
all  of  itt  eaeluaive  adYaniage*  in 
aafriY.  t  Iranlineti.  dependable  and 
healthful  eien  heal..aulooialKaily. 
at  the  Iwwrel  poMiblr  roM  (or  furL 

If  you  have  not  area 
devrlopmenta  in  equipment  (or  u«e 
wilh  amhrarile.  aec  your  local  deab 
rr  or  write  (or  any  further  inform*- 
lien  yon  wiah.  Antlwaciir  Indnatric*. 
lac..  Ckryalar  Building.  New  tork. 


NATIONAL  REPRESENTATIVES  OF  AMERICA'S  GREAT  N  E  V/ S  P  A  P  E  R  S 

Paul  Block  and  Assodertes  Chas.  H.  Eddy  Co..  Inc.  O'Mora  &  Ormsbee.  Inc.  Guy  S.  Osborn.  Scoloro  &  Meeker.  Inc. 

Bryant.  Griiiith  &  Bnmson.  Inc.  Kelly-Smith  Co..  Inc.  Reynolds-Fitzgerald.  Inc.  Story.  Brooks  &  Finley.  Inc. 

The  John  Budd  Company  J.  P.  McKirmey  &  Son  Prudden.  King  &  Prudden.  Inc.  West-Hollidoy  Co..  Inc. 

Williams,  Lawrence  &  Cresmer  Co. 
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STREAMLINED’  PROGRAM  PREPARED 
FOR  ICMA  MILWAUKEE  MEETING 

Three  Days  of  Clinical  Study  of  Current  Problems  Planned — 
Hanson  to  Discuss  Security  Legislation — Boy 
Salesmanship  Contest  June  16 


A“STREAMLINEID’’  program,  COV-  _  3-  “What  Can  Ik-  Dt.iir  to  I'revein  .  , 
ering  current  circulation  topics  Summer  Slump  and  the  Saturday  Slump?" — 
o(  general  interest  to  targe  ».d  smeU  -S' "X',:  x... 

dailies,  was  re-  n.i — .  - -  a -  , 


P  A  PR  F  P  A  R  F*  Certificate  of  DtMinituished  Merit,  given  It; 

r^lVLal./  Kdituk  &•  Pi-BLISIIKK  and  the  Internalioii.il 
|Tl^|rf7  (arculation  ManiiKern’  Association  jointly. 

wAslLCa  IVlsLCa  1  IDivS  This,  too,  is  to  liccome  the  property  of  th< 

_  iieiAsiiaiicr  represented  by  the  boys. 

Zurrent  Problems  Planned —  '“f'  I*"-" 

the  awards  will  be  presented  at  the  l.C-.M-.A. 

ity  Legislation— Boy  Banquet,  Wednesday  evening. 

A  A  |ai  Thursday  Morning,  9:00  O'clock,  Jano  IT 

_  12.  Continuation  of  Round  Table  Discus¬ 
sions  conducted  by  laiaders  Announceil  by  the 
3.  “\\  hat  Can  lie  Done  to  I'reveiit  the  Chair. 

immer  Slump  and  the  Saturday  Slump?" —  (a)  Mew  buildings.  (b)  New  equipment. 


leased  this  week 
by  Clarence 
Eyster,  Peoria 
Star,  secretary- 
treasurer  of 
the  International 
Circulation  Man¬ 
agers  Associa¬ 
tion,  for  the  39th 
annual  ICMA 
convention  a  t 
Schroeder  Hotel, 

Milwaukee,  June 
15,  16  and  17.  Wai.tkr  Ratck 

Three  days  of 

intensive  “clinical  study"  are  in  store 
for  circulators  from  United  States  and 
Canada  who  attend.  Method  of  test¬ 
ing  reader  interest  in  newspaper  fea¬ 
tures,  trend  of  circulations,  social 
security  as  it  affects  neviKpapers,  in¬ 
creased  costs,  and  the  newspaper's 
responsibility  to  newspaper  boys,  are 
among  the  subjects  scheduled  for  dis¬ 
cussion  by  ICMA  speakers. 

Elisha  Hanson,  ANPA  legal  counsel, 
Washington,  D.  C.,  will  speak  Wednes¬ 
day  morning,  June  16,  on  “Labor  Laws 
— Ilieir  Application  and  Affect  on 
Newspaper  Circulation  Departmmts.” 
The  Wednesday  afternoon  session  will 
be  devoted  to  the  aimual  newspaper 
salesmanship  contest,  with  four  car¬ 
eer  teams  entered.  This  event  will 
^  staged  under  the  direction  of  Clar¬ 
ence  Lemon,  Toledo  News  Bee,  chair¬ 
man  of  the  Newspaper  Boys’  Welfare 
Committee. 


I-  la.  stretch,  rhtladelphta  nuUettn.  (c)  Ilfst  location  anti  method  of  handling  dc- 

4.  Social  Security  as  it  Affects  Newspaper  livery.  (d)  Up-to-date  mailing  facilities  and 
Boys.  -—Robert  C-  Bassett,  Alttiriiey,  (ireen  mailing  and  delivery  rooms,  (e)  Best  locations 


Bay,  Wisconsin. 

5.  Brief  Round  Table 


of  circulation  departments  anti  other  depart¬ 
ments  to  facilitate  protluction  and  delivery. 


iucted  by  Don  R.  Davis,  Chairman;  I  rank  S.  (f)  Safety  campaigns,  (g)  Safety  movement 
Newell,^  Htiward  Stotighill,  C.  D.  O  Rnurk* .  among  drivers  and  in  delivery  department, 
fa)  Social  Security  Legislation.  (h)  Nfedals  and  awards  for  better  safety. 

(Ill  Its  effect  on  newspaper  l►o>^  and  new^-  (i)  Book  campaigns  with  or  without  coupon 

r»apers.  anj  their  value. 

Tuesday  Aiternaon,  t:30  O*clock,  June  IS  Election  of  Officers.  Announcement  of  Next 

6.  Two  I'ilms  Which  Will  Interest  Every  Meeting  Place.  Unfinished  Business.  Ad- 

Circulation  Manager*  journment  of  Convention.  Meeting  of  Xe\^ 

(a)  “Beware  of  Mentalitis.*'  -R.  M.  Me  of  Directors. 

Intire,  /Vjt  Hegister-Ttihuni'. 

(bl  I.  C.  M.  A.  Excursion  to  Mexico  l-tsi  ^tifnwglftfgygl 
June.— O.  E.  Jerner,  Li«ro/«  Stai.  ffiaifWeCf  .WeM-PCm 

7.  “IncrMse  in  Production  Costs.  I..al.or.  FHitnre  Rniinic  ThgU'Inegie 

and  Other  Costs  Incidental  to  .\V« s|.ai«-r  Pr..-  r^tlUOrS^  IXtlUCK  UCCiareS 

diiction.’’ — E.  R.  Hatton.  Dftrnit  Frrr  I’rrss.  Closc  interdependence  between  edi- 

H.  Round  Tabic  Discussions:  torial  and  circulation  departments, 

(a)  Incrca^d  ,.r.Kluct.on  costs  on  accouu.  emphasized  by  Walter  R.  Rauck, 

ot  news  print  increases.  i  ri  » 

fbl  Increased  laW  costs.  Pittsburgh  Press,  president  of  the  In- 

(c)  Transportation  economics  .md  where  temational  Circulation  Managers  As- 
I .  apply  them.  sociation,  in  a  message  to  the  recent 

fd)  Eliminating  returns  and  Icfisiver  Ontario-Quebec  Circulation  Manag- 
pa^rs.  ers  convention  at  Three  Rivers, 

(e)  Best  mcthcMl  of  tying  bumlles.  Wire  ^  ' 

or  rope?  Which  is  the  cheaper?  Uanada. 

(f)  Increase  or  decrease  of  features?  Declaring  the  circulation  manager 

(g)  Carrier  trips — does  production  wairani  can  act  “as  a  second  set  of  eyes  and 

...  .  .  SETS  for  his  editor,"  Mr.  Rauck  stated, 

(h)  Motor  route  delivery — does  this  type  Dart" 

Ilf  circulation  warrant  the  increased  delivery  ,  , 

expense?  ^  good  sales  manager  must  be 

(i)  .^re  carriers*  paters  and  house  organs  able  tO  paSS  On  tO  hls  editor  what  he 

worth  the  expense?  leams  about  its  acceptance  by  the 

(j)  Should  subscription  rates  be  lower  by  public.  While  circulation  is  the  ba- 

.»  ,™„.  rometar  ot  .  newspaper’,  sn^asa,  or 
ing  area?  failure,  it  IS  unfair  to  your  editor  to 


Learn  the  secret  of  slug 
length  selection  on  the 
ROUSE  BAND  SAW  at 
the  A.N.P.A.  Mechanical 
Conference  at  Chicago. 


papers. 

(e)  Best  inethiKl  of  tying  bundles, 
or  rope?  Which  is  the  cheaper? 

(f)  Increase  or  decrease  of  features? 


the  expense? 

(h)  Motor  route  delivery — does  this  type 
of  circulation  warrant  the  increased  delivery 
expense? 

(i)  .^re  carriers’  paters  and  house  organs 
worth  the  expense? 


mail  than  by  carrier,  and  why? 

(k)  Should  circulation  be  limited  to  trad 
ing  area? 


H)  Increase  in  subscription  rales  to  assist  stimulate  Sales,  by  high-presSUTe 
in  offsetting  steadily  increasing  costs.  methods,  far  beyond  the  ‘reader  de- 

(m)  Other  methods  of  increasing  circula  mand’  Stage.  Such  tacticS  will  CaUSe 

Tn^Best’ method  or  inethoiis  p.  keep  down  editor  to  think  he  is  producing 

-creasing  costs.  fhe  very  kind  of  a  newspaper  the  pub- 


I'creasing  costs. 


While  there  are  only  seven  formal  Wrdncodoy  Morning,  9:oo  O'clock,  June  IS  1**^  wants  and  a  crash  is  inevitable,  niinutea  count. 


ON  THE  STREET 
NEWSPAPERS 

will  find  that  the  ROUSE  Band  Sw 
and  the  ROUSE  Vertical  Rotary  Mitte 
er  contribute  greatly  to  fast  last  minoti 
make-up. 

The  ROUSE  Band  Saw  lessens  th* 
gap  between  the  linotype  machinti 
and  the  make-up  bank.  It  automaticallir 
selects  lengths  and  cuts  to  variaUs 
measure  a  full  galley  of  linotype  ilugi 
in  35  seconds. 

The  ROUSE  Band  Saw  is  essantiil 
equipment  for  any  newspaper  whsn 


talks  scheduled  on  the  program,  a 
major  share  of  the  convention  will 
be  devoted  to  round  table  discussions 
on  various  subjects.  These  discus¬ 
sions  are  scattered  over  the  three 
days  with  intention  of  giving  conven¬ 
tion  delegates  an  opportunity  to  swap 
experiences  informally. 

Walter  R.  Rauck,  Pittsburgh  Press, 
president  of  ICMA,  will  call  the  con¬ 
vention  to  order  Tuesday  morning, 
June  15.  An  executive  session  of  the 
board  of  directors  will  be  held  Mon¬ 
day  evening,  June  14.  Under  chair¬ 
manship  of  George  B.  Moffett,  Mil¬ 
waukee  Sentinel,  visiting  circulators 
and  their  wives  will  be  treated  to 
ample  entertainment.  Beginning  with 
an  informal  get-together  on  Stmday 


9.  "The  Newsp.’iper's  Responsibility  to  Increased  Revenue  EsMOntiol 

\t>%si»a;>er  Bfiys.*’ —  Marolil  Paiil'^on.  Younas-  ir. 

rLhcator.  ,  Increased  circulaUon  revenue  w 

1(1.  "I^ilor  l.aws  Their  .\pplicatini.  and  a*SO  eSSentl^  tO  yOUT  SUCCeSS.  It  IS 
■Vfiect  on  NewspatMT  Circulation  Departments."  not  a  Question  of  hoW  many  papers 
—Elisha  Hanson.  Cieneral  Counselor,  A.N.r..'\..  yoU  distribute,  but  hoW  many  papers 


Washington.  D.  C 


you  get  paid  for  and  at  what  rate. 


.ions-  Your  publisher  has  eve^  right  to 

'  “fa)  General  laiair  conditions.  demand  sufficient  circulation  revenue 

(h)  Effect  of  organizations  in  newspaiK-r  to  pay  a  large  part  of  the  increased 
circulation  departments.  costs  instead  of  looking  to  advertis- 

(c)  Orginizations  among  dealers  atid  news,  jjjg  peceiptS  alone  tO  Carry  the  extra 

.Seenritv  laws  .and  general  effect  yOUT  circulation 

ing  laws.  Structure — are  you  top-heavy 

(e)  Xews)«per  hoys  contracts.  Transpor.  with  cheap  mail  circulation?  If  so, 

taiion  and  ilelivery  contracts.  raise  the  rate  Until  you  make  it,  at 

(f)  Chairman  of  Public  Relati<ins.  least,  Self-SUpporting.  Do  yOU  have 

fg)  Necessity  for  referring  all  question,  delivery’  service  in  Country  ter- 

and  inquiries  to  mie  office.  j 

(h)  Existing  lalv.r  conditions  and  cities  "tory  where  your  delivery  costs  are 
affected.  Best  outcome  and  future  conditions’  double  the  amount  yOU  Collect?  If  SO, 


evening,  June  13,  entertainment  fea-  Wcdnosdmy  Afternoon,  2:00  O'clock,  Juno  IS  cither  put  it  on  a  paying  basis  or 


tures  include  a  golf  tournament  with 
more  than  30  prizes  on  Monday,  June 
14,  at  the  Westmoor  Country  Club; 
a  trip  through  the  Schlitz  brewery;  a 
boat  trip  on  Lake  Michigan  Tuesday 


Demonstration  of  newspaper  s'’lcsniansh’ti  drop  it,  even  though  it  'hurts’  tcm- 


under  the  auspices  of  the  Xewsp'ii»er  Boys 
Welfare  Committee.  Ci.arf.sck  I.f.mox,  Chair 


Competing  Teauts:  Teams  representing  and 
sponsored  hy  the  following  sectional  orguniza- 


porarily.” 


ev^ling,  June  15,  and  the  convention  tiuns  will  appear  liefore  the  convention  in  this 
banquet  and  dance,  Wednesday  eve-  competition. 

ning,  June  16.  Ohio  Circulation  Managers’  Associa- 

The  convention  program  follows;  Keith  Brassell  and  Melvin  Clapp  of  the 

^  ^  Chronicle  Telegram,  Elyria,  O. 

Tuesday  Morning,  9:00  O*cl0ck,  June  IS  Ontario-Quehec  Circulation  Managers*  Asso- 


Convention  caUe<l  to  order  by  Pre'^ident  ciatioii:  Garry  (iould  and  Richard  Wark  of 


Walter  R.  Rauck. 

Invocation  by  Rev.  Harry  £.  Krug,  i>astor 


the  Montreal  Star, 

Interstate  Circulation  Managers’  .\ssociation: 


300,000 

NET  PAID  DAILY  CIRCULATION 

GUARANTEED 


of  Salem  Evangelical  Church  and  President  Walter  Brand  and  Donald  Keagy  of  the  Pitts- 


of  the  Milwaukee  Council  of  Churches. 

Address  of  Welcome  by  Honorable  Daniel 
Hoan,  Mayor  of  Milwaukee. 

Response  by  Louis  J.  Hoffmann.  St.  Ixmis 
Star-Times. 


burgh  Press. 

Central  States  Circulation  Managers’  .Xsso- 
ciation;  Ixx)  Dorfman  and  Jerome  Kulenkamp 
of  the  St.  Paul  Daily  News. 

The  judging  will  be  in  charge  of  prominent 


Introduction  of  New  Members.  Report  of  business  and  professional  men  from  Chicago 
Board  of  Directors.  Report  of  Program  Com-  and  Milwaukee. 


mittee.  Secretary’s  Ret>ort.  Brief  report  of 
Committees  as  made  to  Board  of  Directors. 
President’s  Address. 


Awards:  First — The  team  selected  as  the 
best  will  be  awarded  the  R.  W.  Bingham  News¬ 
paper  Boy  Trophy,  which  becomes  the  property 


1.  "Methods  of  Testing  Reader  Interest  in  of  the  newspaper  the  boys  represent. 


Newspaper  Features." — K.  A.  McMillan.  To¬ 
ronto  Star. 


Seconcl — The  second  team  will  be  awarded 
the  beautiful  bronze  placque  given  by  James 


2.  “The  Trend  of  Circulations  and  the  Cir-  Wright  Brown  of  EniTOa  &  Pt’susREB — The 
culatien  Manager’s  Job  on  the  Modern  News-  Fourth  Estate.  This  is  to  become  the  proiierty 


NEW  YORK  POST 

GEORGE  A.  McOEVITT  CO 

Notfo^ol  ^dYcrfitin^  ftepre^entotivcs 


ROUSE  Cabinet 
Model  Vertical 
Rotary  Miterer 


One  miter  or  a  hundred  are  cut  at 
the  rate  of  1 000 an  hour  on  the  ROUSBl 
Vertical  Rotary  Miterer  —  direct  froM 
strip  material. 

Pair  these  two  ROUSE  machines  tax 
.  maximum  composing  room  prod«w4’ 

I  tion  and  efficiency. 

See  them  in  operation  at  A.N.PA'> 
Mechanical  Conference  at  Chicago  err 
write  for  prices  and  complete  detail 
of  performance. 


lH.  b.  rouse  &  CO.J 

L  2212  N.  Wayne  Ave.  i 
Chicago 
Illinois 


paper.” — Floyd  Hocketihull,  Circulation  Man¬ 
agement,  Chicago. 


of  the  newspaper  the  team  represents. 

Third — The  third  team  will  lie  .swarded  a 
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THE  GOSS 
PRINTING  PRESS  COMPANY 

PILSEN  STATION,  CHICAGO 

^  I 


LSI 


NEW  YORK:  220  EAST  FORTY-SECOND  ST. 
SAN  FRANCISCO;  707  CALL  BUILDING 
GOSS  FOSTER.  LTD.,  LONDON.  ENGLAND 


These  or  replace 

s,..s  "»*“ 

pEOBlA  -  C.. 

I  P*'*  yj,  Toli***  2  Go** 

»M*coP,'^oS«  "■» '  s-  <=• " 

j^ti-Fnctoo  ol  To\A*« 

CHAW-^^.p^ction  'Unif 

CO..  '  ' 

CBtCAGOW  ^C,  Okies-*  0"‘ 

■”?  S?“‘—  ucebn  Ciosikkse-  Oki»  - 

r°"  “ 
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McGovern  Warns  Classified  Men 

Against  Exorbitant  Rate  Rises 

Higher  classified  rates  are  inevi-  they  cannot  be  exorbitant  and  they 
table  because  of  increased  pro-  must  be  scaled  properly,”  he  says, 
duction  costs,  but  classified  execu-  "Run  your  new  charges  across  a  scale 
tives  and  pub-  with  your  old  charges  in  glaring  com- 

i:_i -  - i.  I  — "  ■'■"I -II  -  =1  parison — and  examine  your  competi¬ 

tion’s  old  and  new  charges.  Estimate 
how  much  volume  you’ll  lose  and 
how  much  increased  revenue  you  will 
net  from  that  decreased  space.  Bet¬ 
ter — if  you’re  smart  enough — increase 
space  and  revenue  return  per  inch 
too.  Bulk  creates  interest — and  more 
bulk. 

Warns  of  Hit-or~Mi»»  Rites 
“Put  yourself  in  the  shoes  of  the 
transient  who  used  to  pay,  on  a  small 

1 .1,10-  paper,  $1.68  for  three  lines  seven  times 

burah  Press.  James  McGoveew 

“Wh  th  asked  to  pay  $2.10  for  the 

we  eroT  same  ad  because  you  figiu-ed  a  two 

not  we  classifi^  managers  approve  ^ 

and  ^heve  It  the  smart  thing  to  do,  ^  pittance.  Double  or 

classified  will  bear  its  pro^r  propor-  ^  ^ 

tion  of  the  mcrea^  cost  load,  he 

says,  warning  that  improper  ^almg  25  per 

of  a  perfectly  reason^le,  egitmate  g 

rate  ri«  can  be  the  Waterloo  if  the  ^ 

deified  m^ium  overestimates  its  ^2.10  statement  this  week 

abil^  to  charge  and  get  an  over-  highviay  robbery  to  your 

™  1  ii  «^  ^  reader  as  against  that  $168  d^rge 

f  1  scaled  publishers  and 

rates  depleted  classified  vo  ume  Iot  solicitous  of  our  readers, 

many  great  mediums  just  a  few  short  ^  arbitrary  hit- 

years  ago  and  that  frantic  s  ashes  increases  mean  wiA  the 

ensued  when  the  depression  hit.  eonsideraUon.” 

Public  Sold  on  Low  Rates  —  - 

Newspapers  have  sold  the  public  on  BILL  PROTECTS  NEWS  SOURCES 
low  rates  in  recent  years  and  “now  Harrisburg,  Pa.,  June  1 — A  bill  to 
they  got  to  take  that  back,”  says  Mr,  protect  newspapermen  against  reveal- 
McGovem.  He  adds  that  this  job  ing  sources  of  information  has  passed 
must  be  done  “tactfully,  wisely  and  both  Houses  of  the  Pennsylvania  Leg- 
wdl,”  as  the  public  “will  not  accept  islature  and  is  now  in  the  hands  of 
rate  increases  any  too  graciously.”  Gov.  Earle.  If  signed  it  will  be  the 
Rate  increases  will  have  to  be,  but  ninth  such  law  in  effect. 


Higher  classified  rates  are  inevi¬ 
table  because  of  increased  pro¬ 
duction  costs,  but  classified  execu¬ 
tives  and  pub¬ 
lishers  must  ■i.i.i-ii  -  in 

work  out  equi¬ 
table  rate  rises 
and  not  attempt 
to  force  upon 
the  public  arbi¬ 
trary  increases 
that  will  harm 
the  medium,  ac¬ 
cording  to  James 
McGovern,  clas¬ 
sified  advertising 
manager,  Pitts¬ 
burgh  Press.  James  McGoveew 

“Whether  or 

not  we  classified  managers  approve 
and  believe  it  the  smart  thing  to  do, 
classified  will  bear  its  proper  propor¬ 
tion  of  the  increased  cost  load,”  he 
says,  warning  that  improper  scaling 
of  a  perfectly  reasonable,  legitimate 
rate  rise  “can  be  the  Waterloo  if  the 
classified  medium  overestimates  its 
ability  to  charge  and  get  an  over¬ 
priced  want  ad  rate.”  He  points  out 
that  high  or  imintelligently  scaled 
rates  depleted  classified  volume  for 
many  great  mediums  just  a  few  short 
years  ago,  and  that  frantic  slashes 
ensued  when  the  depression  hit. 
Public  Sold  on  Low  Rates 
Newspapers  have  sold  the  public  on 
low  rates  in  recent  years  and  “now 
they  got  to  take  that  back,”  says  Mr. 
McGovern.  He  adds  that  this  job 
must  be  done  “tactfully,  wisely  and 
well,”  as  the  public  “will  not  accept 
rate  increases  any  too  graciously.” 
Rate  increases  will  have  to  be,  but 


WEEKLIES,  WROK  “SWAP”  ADS 

Associated  Publishers  Group  Gives 

Space  for  Promotion  Propram 

A  working  arrangement  has  been 
developed  between  a  radio  station. 
WROK  of  Rockford,  Ill.,  and  a  group 
of  seven  weekly  newspapers  operated 
by  the  Associated  Publishers  of  Du¬ 
rand,  Ill.  In  return  for  a  half-hour 
broadcast  period,  the  papers  publish 
the  station’s  publicity  and  advertise¬ 
ments. 

Known  as  "Howdy  Folks,”  the  radio 
program  carries  out  the  general 
neighborly  theme  of  weekly  papers. 
Each  Sunday  afternoon  an  air  tour  is 
taken  to  one  of  the  seven  commimi- 
ties  in  the  publishing  group  and  mu¬ 
sical  talent  from  the  community  is 
presented  and  the  mayor,  village 
president  or  an  outstanding  citizen 
speaks. 

Circulation  Promoted 

Commercial  plugs  throughout  the 
program  call  attention  to  the  news¬ 
papers’  circulation  contests  and  fea¬ 
tures,  driving  home  the  importance 
of  a  weekly  paper  in  rural  community 
life. 

Each  of  the  seven  papers  has  been 
running  a  25-inch  ad  weekly,  dupli¬ 
cating  display  space  taken  by  the 
station  in  its  affiliated  daily  news¬ 
papers,  the  Rockford  Morning  Star 
and  the  Rockford  Register- Republic. 

The  station  started  the  exchange  as 
an  experiment  to  determine  a  possible 
basis  for  a  general  widespread  co¬ 
operation  with  more  than  50  daily  and 
weekly  papers  in  the  northern  Illi¬ 
nois-southern  Wisconsin  area. 

Associated  Publishers’  papers  in¬ 
clude  the  Durand  Gazette,  Byron 
Tribune,  De  Kalb  County  Journal  of 
Kirkland,  Davis  Leader,  Leaf  River 
Register,  Stillman  Valley  News,  and 
the  Winslow  Register. 


Olson  Honored  for  Wofj^ 
In  Jersey'  JourntJuju 

Professor  Kenneth  E.  Olson,  headif 
the  Rutgers  University  Department  ^ 
journalism  and  executive  secretary  gf 
the  New  Jersey  Press  Associatfan  {,, 
the  past  two  years,  was  honored  lU 
25  at  a  testimonial  dinner  in  the  Hot^ 
Woodrow  Wilson,  New  BruniwU 
N.  J.  Prominent  members  of  tb 
press  association,  journalism  student, 
members  of  the  editorial  and  busknn 
staffs  of  the  New  Brunswick  Dib 
Home  News,  and  graduates  o|  ib 
school  took  part  in  the  testinn^ 
Professor  Olson  becomes  direeblid 
the  Medill  School  of  Journali^ig 
Northwestern  University,  ChicaM* 
Sept.  1. 

Lent  Praises  Olson 
Rudolph  Lent,  chairman  of  the  4. 
partment  of  journalism  commitUld 
the  New  Jersey  Press  Associatk^l^ 
business  manager  of  the  Jersey  Cb 
Jersey  Journal,  declared  that  hi. 
lessor  Olson  has  made  histmy  hr 
Rutgers  University  and  for  the  Mr 
during  his  two  years  there. 

Other  speakers  were  Clifford  SM 
of  the  Associated  Press,  Waltmr  Dk. 
publisher  of  the  Jersey  Journal;  I«! 
ter  Max,  president  of  the  RulpB 
Press  Club,  and  Kenneth  Robbi^cb 
industrial  secretary. 

John  K.  Quad,  managing  editivd 
the  Home  News,  was  toastmati. 
Arrangements  were  in  charge  of 
Boyd  of  the  Home  News. 

Prof.  Charles  L.  Allen  of  the  Uii- 
versity  of  Illinois  School  of  Joumalin 
has  b^n  named  to  succeed  Prof.  Obn 
at  Rutgers  and  as  executive  secretin, 
New  Jersey  Press  Association,  it  ht 
been  announced  by  President  Roben 
C.  Clothier.  The  appointment  is  «£«• 
tive  September  1. 


TUBULAR  PRESS  USERS 


18'; 


SEE  THIS  MACHINE! 

In  Booth  No.  38  at  the  Mechanical  Conference 

Designed  expressly  for  use  with  the  Duplex 
tubular  press,  this  machine  has  materially 
aided  over  a  hundred  publishers  to  produce 
a  finer  printed  paper  in  shorter  time  at  less 
expense.  The  only  scorcher  offering  centri¬ 
fugal  force,  this  machine  prepares  matrices 
more  efficiently  than  any  other  scorcher 
available.  We  invite  you  to  a  demonstration 
of  the  perfect  tubular  scorcher. 

MODEL  "S"  FORM-O-SCORCH 


AMERICAN  PUBLISHERS  SUPPLY 


BOX  131 

WEST  LYNN.  MASS. 


Editor  &  Publisher  for  June  5.  19  37 


f  E.  IVES,  INVENTOR  OF  HALF-TONE, 
dies  in  PHILADELPHIA  AT  81 

ICnown  as  “Father  of  Color  Photography” — AUo  Devised 
Intaglio  Plates  Which  Presaged  Roto  Process — Lost 
Millions  Because  He  Failed  to  Patent  His  Processes 

n  HILADELPHIA,  June  1 — Frederic  christened  the  half-tone  and  brought 
I  Eugene  Ives,  inventor  of  the  half-  about  a  revolution  in  the  manner  of 
tone  engraving  process  by  which  illustration  and  embellishment  of 
„-«spapers  throughout  the  world  are  periodicals  and  books.  In  his  “Au- 
Ijlu^ted,  and  “father  of  color  pho-  tobiography  of  an  Amateur  Inventor,” 
l!«ranhv  ”  died  May  27  in  Hahne-  which  he  himself  printed  for  his  fam- 
’  ily  and  friends  in  1929,  he  refers  to 

the  use  of  the  word  “half-tone”  as  “a 
term  first  used  by  me  to  designate 
the  character  of  a  typographic  relief 
printing  plate  in  which  the  smooth 
shading  of  a  photograph  is  trans¬ 
lated  into  a  pattern  of  definite  lines 
and  dots  suitably  graduated  in  size, 
as  in  a  wood  engraving.” 

Before  his  invention  only  drawings 
could  be  reproduced;  that  is,  black 
lines  on  a  white  surface.  His  process 
made  possible  the  reproduction  of 
photographs  with  their  numerous  in¬ 
termediate  tones.  In  referring  to  his 
early  experiments  Mr.  Ives  wrote: 

“While  operating  my  photostereo¬ 
type  process  in  Ithaca  I  studied  the 
problem  and  half-tone  process.  I 
went  to  bed  one  night  in  a  state  of 
brain  fag  over  this  problem,  and  the 
instant  that  I  awoke  in  the  morning 
saw  before  me,  apparently  projected 
upon  the  ceiling,  the  completely 
worked-out  process  and  equipment 
in  operation.  Before  noon  of  that  day 
I  had  produced  a  conclusive  result, 
and  before  night  had  written  out  a 
description  of  the  process  and  had  ob¬ 
tained  the  witnessing  signatures  of 
Dr.  Winslow,  physician;  Dr.  Melotte, 
dentist,  and  Mr.  White,  leading  drug¬ 
gist  in  Ithaca.” 

Made  Hatf-Tonet  Commercially 
Mr.  Ives  came  to  Philadelphia  in 
1881,  upon  invitation  of  Grosscup  & 
West,  to  make  half-tone  plates  com¬ 
mercially.  TTie  Federal  Government 
was  the  first  customer. 

The  inventor  also  devised  the  in¬ 
taglio  plates  which  presaged  the  roto- 


Fretleric  Eugene  Iveg 
mann  Hospital  after  a  serious  illness 
of  two  years.  He  was  81. 

Mr.  Ives  also  devised  the  intaglio 
plates  which  presaged  the  rotogravure 
process  now  used  in  Sunday  news¬ 
paper  supplements.  Despite  his  ad¬ 
vancing  age,  Mr.  Ives  during  recent 
years  was  engaged  in  perfecting  de¬ 
tails  of  his  "polychrome”  color  process, 
which  he  predicted  would  supplant 
black  and  white  work  for  both  pro¬ 
fessional  and  amateur  photographers. 

Although  he  possessed  gold  medals 
and  other  honors  presented  to  him  by 
many  scientific  and  cultural  institu¬ 
tions  of  this  coimtry  and  abroad,  Mr. 
Ives  was  forced  to  live  modestly,  hav¬ 
ing  failed  to  patent  some  inventions 
which  might  have  insured  him  mil¬ 
lions  of  dollarj.  Even  during  his  in¬ 
termittent  illness  he  had  worked  in 
his  little  third-floor  laboratory  above 
his  apartment  in  this  city. 

Called  Hineelf  an  "Amateur" 

Mr.  Ives  never  showed  interest  in 
making  money  from  his  inventions 
and  he  preferred  to  think  of  himself 
as  an  “amateur  inventor.”  In  dis¬ 
cussing  his  early  work  which  was 
later  exploited,  he  once  said: 

“I  have  myself  been  deprived  of 
any  material  reward  for  inventions 
which  ultimately  proved  of  great 
commercial  value,  but  I  am  thankful 
that  I  could  find  some  contentment 
in  the  pleasure  of  accomplishment” 
Born  on  a  Connecticut  farm,  he  was 
the  son  of  Herbert  L.  and  Ellen  A. 
Beach  Ives.  His  father,  who  tried  to 
keep  him  at  farm  work,  called  him 
a  dreamer  and  a  weakling  when  he 
turned  to  outside  interests. 

As  a  boy  of  eight  Mr.  Ives  found 
a  cheap  microscope  and  a  textbook 
on  natural  philosophy,  and  from  then 
on  his  scientific  interests  could  not 
be  thwarted.  Growing  older,  he 
worked  successfully  as  a  store  clerk 
and  printer  and  then  began  an  inten¬ 
sive  study  of  photography.  Then,  at 
the  age  of  20,  he  went  to  Cornell 
University  to  establish  and  conduct  a 
department  devoted  to  photographic 
work  and  research. 

Chrietened  Half-Tone 
While  at  Cornell  he  invented  and 


natural  colors  by  a 


which  enables  the  operator  to  us 
both  eyes  while  ob^rving  objec 
under  high-powered  magnification. 

The  Franklin  Institute  alone  pri 
sented  Mr.  Ives  with  eight  medals  i 
recognition  of  his  inventive  geniu 


The  Medal  of  Honor  of  the 


awarded  to  him  in  1926  at 
here.  He  was  a  fellow  of  a 


try  and  Europe. 
Surviving  is 


and  inventions. 


a  son.  Dr. 


INCREASES  RATES 


rates  from  10  to  15  cents.  It  n< 
offers  a  combined  rate  with  the  Da 
Capital  News  of  25  cents  a  week.  C: 
rates  of  15  cents  a  week  remain  1 
same,  also  with  the  combined  rate. 


ITHACA  HAS— 

A  Resident  Population  of  22,000 

A  Student  Population  of  7,000 

THE 

A  University — Cornell  University 

A  College — Ithaca  College,  devoted  to  Music, 

ITHACA 

Drama  and  Physical  Education 

JOURNAL 

A  Preparatory  School — Cascadilla  School  ! 

A  Trade  School — Empire  State  School  of 

122 

Printing 

A  Business  School-  Practical  Business  School  ! 

YEARS  OLD 

An  Unusually  High-ranking  System  of  Public 

Schools 

A  Parochial  School 

A  Fraternal  State  Home  and  Orphanage—  The 

1.  O.  0.  F. 

A  Stale  Hospital — The  Biggs  Memorial  Hos- 

NET  PAID 

pital 

A  Community  Chest— .Serving  17  Welfare  and 
Service  Organizations 

CIRCULATION 

A  Public  Library — Founded  by  Ezra  Cornell 

One  Public  and  Two  Private  Hospitals 

8.508 

Twenty  (Churches 

DAILY 

A  Chamber  of  Commerce  ! 

.4n  Automobile  Club 

Rotary,  Exchange,  Kiwanis,  Zonta  ami  Adver- 

tising  Clubs 

500  Acres  of  City  Park  Lands 

Three  State  Parks  within  ten  miles 

A  U.  S.  Soil  Conservation  Service  Nursery 

A  Country  Club — With  18  Hole  Golf  Course 

A  Municipal  Golf  Coarse — With  9  Holes 

Industries  Manufacturing  —  Shotguns.  Power 

CITY 

CIRCULATION 

5,455 

Drive  Chains,  Mechanical  Stokers,  Adding 
Machines,  Leather  Handbags,  Paper,  Card¬ 
board  Boxes,  Electric  Clocks,  Salt  and 

DAILY 

Cement 

The  G.  L.  F.,  the  Largest  Farmers’  Cooperative 

in  Northeaster  U.  S. — Main  OflGces 

Two  Railroads — Lehigh  Valley  and  D.  L.  &  W. 

The  Southern  Terminal  of  the  New  York 

! 

State  Barge  Canal 

100% 

An  Airport — Modem,  Spacious  and  within  the 

City  Limits 

COVERAGE 

Three  Banks 

^  A  Savings  and  Loan  Association 

Three  Theaters 

1 

1  Retail  Stores  Comparing  with  Those  in  Much 

Larger  Cities 

^  Good  Hotels  and  Restaurants 

s 

>•  Many  Tourist  Homes 

d 

t  A  Tourist  Camp 

®  A  City  Government — That  Has  Operated  with- 

A 

GANNETT 

NEWSPAPER 

^  in  Its  Budget  for  the  Past  30  Years,  Has 

a  Low  Bonded  Indebtedness,  and  the 
Highest  Financial  Rating. 

•t  Tompkins  County  Government  Headquarters 

1 

e  and  Buildings 

1 

1 

Extraordinarily  Beautiful  Scenery 

1 

The  ITHACA  JOURNAL 

ITHACA,  N.  Y. 

n  Represented  by 

1  J.  P.  McKinney  and  SON 

g  Nuw  York  Chicaqo 

Saa  Fraucisco 
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PRESS  HITS  FORD  RIOT 
CHARGE 

(Continued  from  page  14) 


planation  by  the  management  that  it 
is  the  fault  of  some  labor  union.  And 
by  the  same  token  a  newspaper  has  to 
be  judged  by  its  finished  product  and 
not  by  explanation  of  our  troubles. 

CIO  "Boring  from  Within" 

“Through  the  Newspaper  Guild 
there  is  no  question  that  the  CIO  as 
a  political  organization,  is  using  the 
established  technique  of  ‘boring  from 
within’  the  newspaper  offices  of 
America.  How  far  this  penetration 
can  go  depends  upon  the  office  and 
the  personnel  of  the  staff. 

“When  a  staff  member  ceases  to  be 
a  reporter  and  becomes  an  advocate 
of  a  special  cause  there  is  always  the 
problem  of  determining  where  he 
ceases  reporting  and  becomes  a  spe¬ 
cial  pleader.  Truth  is  always  relative 
and  nobody  has  ever  answered  Pilate’s 
question. 

“Mr.  Ford’s  blast  was  unfair  as  a 
blanket  indictment  but  maybe  it  will 
have  a  salutary  effect  in  startling  us 
into  asking  oiu-selves  some  very  real- 
Lstic  questions.” 

Chester  H.  Rowell,  editor,  San  Fran¬ 
cisco  Chronicle:  “If  any  newspaper, 
directly  or  indirectly,  h^  ‘demanded 
the  production  of  ‘a  Ford  strike  story,’ 
I  never  heard  of  it.  It  is  the  circum¬ 
stances,  not  the  papers,  which  make 
the  possibility  of  such  a  strike  news. 
There  have  been  such  strikes,  most  of 
them  successful,  in  the  other  automo¬ 
bile  plants.  John  L.  Lewis  has  openly 
said  that  Ford  would  come  next  and 
Ford  has  made  public  anti-union 
statements.  The  question  when  or 
whether  these  things  would  happen 
therefore  asks  itself,  and  it  would  be 
sheer  lack  of  news  judgment  not  to 
treat  each  incident  in  its  possible  re¬ 
lationship  to  this  question.  But  it  is 
the  facts  that  make  the  news,  not  the 
newspapers  which  produce  the  facts. 

Press  Not  Hostile  to  Ford 

“There  is  no  hostility  to  Ford 
among  the  newspapers,  but  their  first 
huiction  is  to  print  the  news.  So  far 
as  I  have  observed,  this  is  what  they 
have  done.” 

Lee  Ellmaker,  publisher,  Philadel¬ 
phia  Daily  News:  “Henry  Ford  in  his 
statement  shows  his  customary  lack 
of  knowledge  of  current  events.  We 
do  feel  that  he  knows  how  to  run  his 
own  business,  however,  and  if  any 
newspaper  in  Detroit  has  agitated 
trouble  we  regret  it  As  a  former  De¬ 
troit  publisher  I  would  say  that  con¬ 
tinued  employment  at  the  Ford  or 
any  other  plant  would  be  more  de¬ 
sired  that  the  fleeting  asset  of  a  few 
extra  papers  sold. 

James  E.  Chappell,  president,  Birm¬ 
ingham  News  and  Age-Herald:  “For 
months  past  the  course  of  labor 
events  has  pointed  unmistakably 
toward  a  big  Ford  labor  story  that 
would  break  sooner  or  later.  News¬ 
papers,  not  imnaturally,  have  been 
eagerly  watching  for  the  story  and 
expecting  its  development.  It  is  pos¬ 
sible  that  this  very  alertness  for  news 
that  editors  felt  certain  was  going  to 
break  may  have  led  to  some  minor 
indiscretions,  but  to  interpret  it  as 
having  been  a  prime  factor  in  the 
River  Rouge  riot  is  so  far-fetched 
that  only  conclusive  proof  could  save 
it  from  absolute  absurdity,  lliere  not 
only  is  no  such  proof,  but  the  Ford 
Company’s  statement  does  not  offer 
any  detail  of  supporting  evidence. 

“Alertness  to  cover  an  expected 
event  cannot  legitimately  be  inter¬ 
preted  as  either  a  desire  for  the  event 
tc  happen,  or  an  effort  to  have  it  hap¬ 
pen.  One  can  only  speculate  as  to 
what  could  account  for  a  charge  being 


being  made  so  palpably  wanting  in 
reason  and  evidence.” 

Publishers  Want  Elucidation 

W.  F.  Prisk,  editor-manager.  Long 
Beach  (Cal.)  Press  Telegram:  “News¬ 
paper  publishers,  and  newspaper 
readers  also,  I  am  sure,  would  appre¬ 
ciate  an  elucidation  of  the  Ford  Mo¬ 
tor  Company’s  statement  that  the 
clash  at  the  River  Rouge  plant  on 
May  26  was  staged  by  newspapers. 

I  am  reluctant  to  believe  that  Mr. 
Ford  or  any  of  his  executives  intended 
to  make  a  sweeping  indictment  of  the 
American  press  as  a  fomenter  of  riots, 
or  as  a  trouble-maker  for  the  pri¬ 
mary  purpose  of  manufactming  news. 

“Responsible  editors  and  publishers 
find  in  today’s  regular  news  channels 
more  reports  of  labor  disputes  than 
they  care  to  print.  In  their  own  in¬ 
terests,  and  in  the  interests  of  the 
public,  they  would  much  prefer  to 
record  on  their  first  pages  the  dawn 
of  industrial  peace.  If  there  are  ex¬ 
ceptions  to  this  rule,  and  if  the  Ford 
Motor  Company  has  proof  to  substan¬ 
tiate  the  charge,  the  facts,  in  fairness 
to  the  newspapers  and  the  public, 
.should  be  set  forth.” 

"Not  Borne  Out  By  Evidence" 

The  Christian  Science  Monitor:  “The 
statement  from  the  Ford  Motor  Com¬ 
pany  that  the  River  Rouge  incident 
was  staged  by  newspapers  seeking  to 
provoke  a  big  story  is  not  borne  out 
by  any  evidence  which  the  Christian 
Science  Monitor  or  its  staff  corre¬ 
spondent  who  has  been  covering  the 
automotive  strikes  since  their  begin¬ 
ning,  has  seen. 

“TTiere  was  nothing  especially  sen¬ 
sational  in  the  expedition  of  the  imion 
organizers  to  the  company  gate,  and 
if  the  newspapers  were  aiming  to  pro¬ 
mote  a  headline  story  there  would 
have  been  nothing  to  it  if  the  episode 
had  stopped  at  that  point. 

“Mr.  Frederick  W.  Carr,  the  Moni¬ 
tor’s  staff  correspondent,  adds  this 
explanation  to  the  incident:  ‘The  rou¬ 
tine  left  off  and  the  sensational  came 
in  when  the  union  stage  managing 
was  over  and  the  Ford  employes 
stepped  to  the  center  of  the  stage. 
When  an  employe  prodded  Mr.  Frank- 
ensteen  in  the  back  and  the  ex-foot¬ 
ball  player  swimg  at  him,  then  fol¬ 
lowed  circumstances  for  which  it  is 
extremely  improbable  there  was 
planning  by  union,  and  much  less  by 
newspapers.  Even  if  he  had  been 
hoimded  by  newspapers  demanding  a 
strike  story,  it  seems  naturally  doubt¬ 
ful  whether  Mr.  Frankensteen,  oblig¬ 
ing  as  he  is,  would  go  so  far  as  to 
allow  himself  to  be  knocked  down, 
beaten,  and  bruised  just  to  accom¬ 
modate  the  press.’” 

Says  Press  Is  "Goat" 

A.  R.  Treanor,  vice-president.  Booth 
Newspapers:  “The  Ford  Motor  Com¬ 
pany’s  charge  can  serve  a  good  pur¬ 
pose.  It  must  bring  very  definitely 
into  the  limelight  the  important  and 
extremely  hazardous  position  into 
which  this  present  highly  hysterical 
and  rapidly  moving  labor-capital  con¬ 
troversy  has  projected  the  press  of 
the  nation.  With  both  sides  seeking 
to  use  the  press  more  than  to  illumi¬ 
nate  the  questions  in  dispute  the  pa¬ 
pers  are  in  a  very  difficult  and  even  a 
dangerous  position.  Despite  every  ef¬ 
fort  to  secure  and  publish  the  news 
both  accurately  and  fully  they  must 
receive  blows  from  both  sides  as  fre¬ 
quently  and  as  heavily  as  their  re¬ 
spective  selfish  interests  will  be  able 
to  administer  them. 

“Ford  Motor  Company  has  its  own 
policy  and  methods  and  only  those  in 
its  close  counsel  know  their  whys  and 
wherefores.  Its  attacks,  if  the  past  is 
to  be  the  yardstick,  have  a  purpose 
only  the  company  knows  and  this,  too, 
is  now  quite  true  of  many  labor  move¬ 
ments. 


"So  the  press,  which  has  been  very 
liberal  in  its  treatment  of  labor-capi¬ 
tal  estrangement,  is  bound  to  be  the 
goat. 

“Ford  Motor  Company’s  statement, 
regardless  of  what  quasi-evidence  the 
company  thinks  it  has,  is  only  one 
more  effort  to  pin  on  the  papers  re¬ 
sponsibility  for  a  difficulty  with  which 
the  main  concern  of  the  press  is  to 
get  facts.  And  this  main  concern  is 
getting  harder  and  harder  to  achieve 
because  of  the  deliberately  unfair 
tactics  of  both  belligerents. 

“If  the  public  will  recognize  and 
comprehend  the  extraordinary  dif¬ 
ficulties  under  which  the  papers  are 
now  working  and  the  many  obstacles 
selfishly  put  in  their  way  to  prevent 
true  objective  reporting  of  the  pres¬ 
ent  situation  the  Ford  statement  will 
have  accomplished  much.” 

PROFESSORS  WRITE  SERIES 

Amher«t,  Mat*.,  Weekly  Prints  Dis¬ 
tinguished  Features 

Newspaper  publishing  in  a  small 
academic  community  with  a  strong 
regional  accent  offers  opportunity 
for  distinguished 
and  distinctive 
features.  Robert 
Jones,  publisher 
of  the  Amherst 
(Mass.)  Record, 
a  weekly,  has 
been  taking  ad¬ 
vantage  of  the 
talent  to  be 
foimd  in  the  two 
colleges  in  his 
town,  and  of  the 
strong  regional 
Robest  Jones  interest  which  is 
a  part  of  every 
New  Englander’s  make-up.  Through 
the  current  winter  and  spring,  the 
Amherst  Record  has  been  printing  a 
series  by  members  of  the  faculties  of 
Amherst  College  and  Massachusetts 
State  College,  dealing  with  some  pop¬ 
ular  aspects  of  the  specialties  of  these 
scholars,  and  aspects  which  have  a 
special  interest  for  New  Englanders 
and  Amherstians.  The  articles  run  to 
approximately  2,500  words  and  ap¬ 
pear,  signed,  on  the  editorial  page. 
The  contributors  are  paid  a  modest 
honorarium. 

Wide  Range  of  Subjects 

The  range  of  subject  matter  cov¬ 
ered  in  the  series  is  wide.  “New  Eng¬ 
land  Forests,  Past  and  Present,”  by 
Professor  R.  P.  Holdsworth,  head  of 
the  Forestry  Department  of  Massa¬ 
chusetts  State  College,  was  followed 
by  “Poetry  in  Amherst,”  a  glance  at 
the  Amherst  coimtryside  through  the 
eyes  of  several  distinguished  poets 
residing  in  that  small  town — by  Pro¬ 
fessor  Maxwell  Goldberg,  of  the  Eng¬ 
lish  Department  of  the  same  institu- 


COME-BACK 

Louisville  continues  its  remark¬ 
able  come-back  since  the  flood. 
Retail  sales  are  running  20%  to 
25%  ahead  of  last  year  and 
wholesale  volume  exceeds  that 
of  1936  by  20  to  30%.  Production 
schedules  of  factories  have  been 
raised  to  meet  increased  orders 
and  bank  clearings  soared  17.7% 
above  1926.  Hiis  market  is  easily 
reached  and  easily  sold  thru 
these  effective  media  .  .  . 

THE  COURIER- JOURNAL 

THE  LOUISVILLE  TIMES 

W  H  A  S 


tion.  “Some  Geological  Aspects  j  ! 
Our  Valley,”  by  Professor  F  ? 
Loomis,  of  Amherst  College,  upcm 
ered  some  buried  facts  for  AmW 
readers  about  the  ground  they  ^ 
on.  ^ 

Additional  articles  deal  with  steam, 
boat  days  on  the  Connecticut  Riv*. 
the  development  of  New  EnglS 
architecture,  species  of  apples  nath 
to  this  section,  and  other  subjects 
regional  interest. 

There  are  twelve  articles  in  tb 
series.  ^ 

The  editorial  page  of  the  Recori 
was  voted  the  third  best  among  Ma. 
sachusetts  weeklies  at  a  recent  mea. 
ing  of  the  New  England  Press  Ai- 
sociation. 

In  March  of  this  year  the  Recorj 
celebrated  its  93rd  birthday. 


P  I  EDITORIAL  UNION  DISBANDJ 

(By  telegraph  to  &  ri'BLiSHti) 

Seattle,  Wash.,  June  2— Washing 
Elditorial  Union,  organized  by  lan. 
guild  editorial  employes  of  Start, 
Post- Intelligencer  after  the  paper  «« 
reopened  last  fall  has  been  disbai^ 
and  48  of  its  members  have  appiiM 
for  membership  in  Seattle  Guild.  TTie 
action  was  taken  to  bring  about  b«. 
ter  harmony  and  accord  between  edi- 
torial  employes  of  the  staff,  Frw 
Niendorff,  retiring  president  of  th 
Union  stated.  Guild  negotiations  whh 
the  Seattle  Star  still  in  progress.  Re 
management,  through  Business  Mm. 
ager  H.  E.  Marshall,  has  asked  for 
time  to  consider  proposed  contract 


Lively  Business  in 
Men's  Wear  Brought 
Doubled  Space 


Lifelike  poses  of  men  at¬ 
tired  in  the  newest  suits 
looked  so  fine  in  the  paper  and 
brought  such  a  rush  of  custom¬ 
ers  that  the  store  manager  said. 
“Make  them  twice  as  big." 


Engraver  and  pressman  were 
praised  for  careful  work  on 
these  photo  renderings,  while 
the  stereo  foreman  remarked 
he  was  glad  he  had  changed 
over  to  (Jertifieds. 


For  dependable  stereotyping, 
rely  on  Certified  Mats,  made  m 
the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

9  Rockefeller  Plaza,  Dept.  P.. 
New  York,  N.  Y. 


Editor  &  Publish  (T  for  June  5,  1937 


29 


“PAUL  MALLON 

IS  NUMBER  ONE 
WASHINGTON 
COMMENTATOR” 


Paul  Mallon’s 

Washington  Column 

“NEWS  ..*w,».NEWS” 

now  appears  in 

4  0  0 

NEWSPAPERS 


This  message  accompanied  one  of  the  scores  of  orders 
received  from  newspaper  publishers  this  week  for  Mallon’s 
daily  political  column.  In  addition  to  reservations  from 
the  newspapers  that  now  publish  Mallon,  the  announcement 
that  this  distinguished  political  observer  joins  King  Features 
Syndicate  has  attracted  a  great  number  of  other  newspapers 
to  the  list.  Paul  Mallon  starts  SEPTEMBER  FIRST  under 
the  banner  of  King  Features  Syndicate. 

Editors  of  more  than  400  newspapers  have  watched 
Mallon  in  their  own  cities,  studied  the  effect  on  their  readers 
of  the  one  Washington  columnist  who  explains  the  essential 
motives  behind  the  headlines,  who  never  descends  to  gossip 
or  political  prattle.  These  editors  acknowledge  Mallon  to 
be  the  most  vital,  interesting,  informative  reporter  in  Wash¬ 
ington  today. 

Mallon  means  new  prestige,  new  punch,  real  reporting 
on  the  state  of  the  nation  for  your  newspaper.  Sign  him 
today. 


Write,  wire,  phone  for 
quotation  in  your  territory 


KING 

FEATURES  SYNDICATE,  Inc. 

235  East  45th  Street,  New  York  City 


■ 


THE  GREATEST  CIRCULATION  COMBINATION  ON  EARTH 
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CAMERAMEN  RISKED  LIVES  TO  MAKE 
SHOTS  OF  FATAL  STRIKE  RIOTING 

Chicago  Men  Braved  Bullets,  Bricks  and  Clubs  to  Make 
Excellent  Photos  of  Clash  Outside  Republic  Steel  Plant 
— Ignored  Police  Orders  to  Seek  Shelter 

By  JACK  PRICE 

11^  XCEILLENT  photos  made  by  Chi-  since  the  riot  pictures  made  during 
-3  cago  newspaper  photographers  at  the  teamsters  strike  in  Minneapolis 
the  risk  of  life  and  limb  during  the  some  time  ago  have  the  Camera 
riots  at  the  Republic  Steel  Works  at  Knights  produced  so  many  splendid 


Remarkable  riot  photograph  taken  in  the  midst  of  the  battle  by  AP 
Cameraman  Carl  Linde 


South  Chicago,  May  30,  add  another 
bright  chapter  in  the  growing  record 
of  achievements  by  Camera  Knights. 

Among  the  cameramen  who  braved 
the  dangers  of  bullets,  bricks,  clubs 
and  tear  gas  in  the  rioting  which  left 
six  dead  and  90  injtuvd  were  Carl  E. 
Linde,  Associated  Press;  Paul  K.  Bur¬ 
gess.  Chicago  Herald  &  Examiner, 
and  Harry  Sawyer,  Chicago  Daily 
News. 

The  splendid  pictures  made  by  these 
photographers  have  brought  consider¬ 
able  favorable  comment. 

With  a  staff  crippled  by  the  heavy 
Memorial  Day  schedule,  AP  Photo 
Editor  Anthony  Bemben  was  forced 
to  cover  the  riots  with  one  seasoned 
photographer  and  a  dark  room  man, 
John  Puslis.  Leaving  the  general 
scenes  for  his  assistant,  Linde  dashed 
into  the  midst  of  the  fray  making 
pictures  under  conditions  resembling 
the  Spanish  War. 

Meanwhile,  Bemben  dispatched  a 
motorcycle  courier  to  pick  up  Linde’s 
pictures  and  thus  was  able  to  wire  the 
photos  to  the  major  cities  immediately. 

Refused  to  Seek  Shelter 

The  Herald  &  Examiner  published  a 
signed  story  by  Burgess  in  addition 
to  his  pictures,  c  Burgess  told  how  he 
covered  the  mass  meeting  and  followe  i 
the  strikers  to  the  field  of  battle. 
Ignoring  the  warnings  of  the  police 
to  seek  shelter,  he  dashed  into  the 
thick  of  things. 

Describing  his  assignments  he  said: 

“The  boss  told  me  to  beat  it  out  to 
South  Chicago  with  the  big  box  and  a 
candid  camera.  I  got  into  the  shoot¬ 
ing  and  the  gas  at  the  same  time.  I’d 
open  and  shut  my  eyes  and  make  pic¬ 
tures,  when  I  could  see,  with  the  can¬ 
did  camera.  The  police  were  driving 
the  crowd  forward,  men,  women,  and 
kids.” 

“The  ground  was  covered  with 
the  dead  and  wounded  and  blood  ran 
all  over  the  place.” 

Cameramen  displayed  their  usual 
courage  in  the  disorder.  And  not 


Surrounded  by  rlub-wielding  blueroats  in  right  foreground  is  sbirt-sleeved  Cari 
E.  Linde,  Chicago  AP  staff  photographer,  making  shots  of  the  Republic  Steel 
strike  riot  at  South  Chicago  May  30  in  which  six  were  killed  and  90  injured. 
Harry  Sawyer,  Chicago  Daily  News,  made  this  picture  catching  Linde  in  action. 


Close-up  of  victims 
of  police  clubs 
taken  during  Re¬ 
public  Steel  plant 
riot  by  Paul  Bur¬ 
gess  of  Chicago 
Herald  &  Examiner 


action  pictures  of  a  demonstration  of 
ihis  kind. 

Plates  Seized  in  Ford  Fraeru 

Photographers  covering  the 

recent  riots  at  the  River  Rouge 
plant  of  the  Ford  Motor  Company  re¬ 
sorted  to  the  protection  of  police  to 
save  their  photos.  After  making  pic¬ 
tures  of  the  disturbances  A1  Haut  of 
the  Wide  World  Photos  had  his  nega¬ 
tives  taken  away  from  him,  while 
James  Patrick,  Roland  Ransom  and 
Milton  Brooks,  of  the  Detroit  News, 
were  able  to  escape  with  most  of  their 
unexposed  films. 

When  the  newspaper  photographers 
started  back  to  their  respective  offices 
they  discovered  they  were  being 
chased  by  a  group  of  non-union  men. 

Driving  at  a  speed  of  over  70  miles 
an  hour,  the  cameramen  sought  r,.*.*_v; 
at  the  Melvindal  police  station  from 
an  apparent  attempt  to  prevent  them 
from  retvu-ning  with  their  pictures. 

The  matter  was  placed  in  the  hands 
of  Presecutor  Duncan  McCrea  of  the 
Wayne  Detroit  Coimty  for  investiga¬ 
tion  and  possible  prosecution. 


,:^assw*' 


Mersey  President  Named 
Head  of  Price  Brothers 

Montreal,  June  3. — At  a  meeting  of 
directors  of  Price  Brothers  &  Com¬ 
pany,  held  in  Montreal,  resignation  of 
Hon.  Gordon  W.  Scott  from  the  pres¬ 
idency  and  from  the  directorate  was 
accepted,  and  Colonel  C.  H.  L.  Jones, 
who  was  on  June  1  elected  to  the 
board,  was  appointed  president  of 
the  company.  Herbert  J.  Symington, 
K.  C.,  was  elected  a  director  and  was 
named  chairman  of  the  board.  A.  A. 
Aitken  was  appointed  vice-president 
of  the  company.  It  is  understood  that 
Col.  Jones  will  also  continue  as  pres¬ 
ident  of  the  Mersey  Paper  Company. 

Conditions  of  employment  in  the 
Saguenay  Valley  were  discussed  at 
length  at  the  meeting  of  directors, 
and  it  is  stated  that  the  board  ex¬ 
pressed  a  desire  to  cooperate  in  every 


way  possible  with  the  Government 

Colonel  Jones  is  presiaent  and  man¬ 
aging  director  of  Mersey  Paper  Co., 
president  of  the  Mersey  Shipping  Co, 
Realty  Co.,  Ltd.,  president  of  Rover 
Shipping  Co.,  of  the  Schooner  Trawler 
Fishing  Co.,  Ltd.,  and  of  the  Sissiboo- 
Clyde  Power  &  Pulp  Co.,  Ltd. 

BIG  SIX  “RUN-OFF”  ELECTION 

A  run-off  election  for  president  of 
International  Typographical  Unicm 
No.  6,  New  York,  has  been  set  for 
June  9  because  the  regular  election 
held  May  28  failed  to  give  any  candi¬ 
date  the  majority  required.  The  two 
candidates  will  be  S.  Elmer  Brown, 
of  the  New  York  World-Telegram, 
and  William  Ward,  of  Standard  Sta¬ 
tistics.  Brown  polled  2,544  votes  and 
Ward,  2,431.  James  H.  Dahm,  of  the 
New  York  Herald  Tribune,  was 
elected  vice-president  of  the  union. 


industrial  publications,  INC. 

CHICAGO 
PUBLISHERS  OE  FIVE  PUBLICATIONS 
IN  THE  BUILDING  FIELD 


ACTION  IN 
COLOR! 

•  At  last  a  one  shot  color  camera  for 
press-world 

Ruggedly  built — accurately  balanced — 
precisely  registered— designed  to  pro¬ 
duce  three  color  separation  plates  with 
maximum  speed  and  minimum  difficulty. 

Operated  with  range-finder. 

Send  for  information  on 

PRECISION 

COLOR  CAMERA 

STANLEY  YOUNG  COLOR  CAMERAS,  Inc. 
324  N.  Michigan  Ave.  Chicago 


To  Newspaper  Mechanical  Executives: 


y^u /li-e  •  •  • 

To  visit  the  LUDLOW  FACTORY  during  the 
course  of  the  Annual  A  N.  P.  A.  Mechanical 
Conference  at  Chicago  +  +  June  7,  8,  9, 1937 


Come  out  to  the  Ludlow  plant  during  the 
convention.  It  won’t  take  long,  and  we  be¬ 
lieve  you  will  find  it  interesting.  One  of  our 
representatives  at  our  working  exhibit  in 
the  Drake  Hotel  will  be  glad  to  arrange 
everything.  A  car  will  pick  you  up  at  the 
hotel,  take  you  to  the  factory,  and  bring  you 
back  to  the  hotel. 

You  will  be  escorted  through  the  various 
departments  of  our  factory  and  shown  just 
how  Ludlow  and  Elrod  machines  and  mat¬ 


rices  and  molds  are  made.  Each  step  in  the 
production  will  be  explained  by  a  well-in¬ 
formed  executive,  and  there  will  be  some¬ 
one  on  hand  to  demonstrate  the  operation 
of  the  Ludlow  system. 

You  can  see  for  yourself  the  many  inter¬ 
esting  features  of  Ludlow  and  Elrod  equip¬ 
ment.  First-hand  knowledge,  gained  in  this 
way,  will  enable  you  to  make  a  better  check¬ 
up  on  your  present  methods  of  handling 
display  composition. 


LUDLOW  TYPOGRAPH  COMPANY 

Kanak  IntvraMdiat* 

witkHau..r Script  2032  CLYBOURN  AVENUE  +  +  +  CHICAGO,  ILLINOIS 


32— RADIO 


Editor  8i  Publisher  for  June  5 ,  1937 


RADIO  AND  THE  NEWSPAPERS 


By  FRANK  A.  ARNOl.n— 
Cooperation  the  Secret  of  Success 


EW ,  outside  of  the  interested  par-  Jy  in  evidence  as  these  reports  are 
ties,  realize  how  closely  knit  to-  compiled  and  sent  out  direct  from  the 
gether  are  the  interests  of  many  radio  Star-Telegram  news  room  by  veteran 


stations  and  the  newspapers  with  newspapermen, 
which  they  are  associated.  I  have 
selected  a  half  dozen  from  the  nearly  WFAA  Star 
200  in  the  United  States  as  case  ex-  ^"'LOSELY  as 
amples  and  fairly  representative  of  station  WI 

the  larger  number.  two  stations  s 


WFAA  Started  with  SO  Watte 
LOSELY  associated  with  WBAP  is 
^  station  WFAA,  of  Dallas,  for  the 
two  stations  share  the  same  trans- 


With  a  single  exception,  I  have  at  mitter  located  midways  between  the 
one  time  or  another  visited  all  of  these  two  cities.  WFAA  was  organized  in 


stations  and  have  talked  with  their  1922,  which  makes  it  one  of  the  first 
owners  about  their  problems  and  super-power  stations  in  the  South  to 


plans  for  future  development  This  be  owned  and  operated  by  a  news- 
serves  to  add  a  personal  touch  to  paper,  and  the  Dallas  News  has  every 


what  otherwise  might  seem  to  be  a  reason  to  be  proud  of  this  association. 


purely  academic  discussion  of  the  sub¬ 
ject. 


When  one  stc^  to  consider  that 
WFAA  started  with  a  power  of  only 


Heading  the  list  in  the  minds'  of  50  watts,  soon  after  increased  to  150 
almost  everyone  conversant  with  radio  watts  and  feally  boosted  to  ^  watts. 


broadcast  its  first  program  on  March 
9,  1922,  under  its  present  call  letters 
“KSD.”  Throughout  the  daily  pro¬ 
grams  one  finds  abundant  evidence  of 
the  spirit  of  cooperation  existing  be¬ 
tween  the  radio  station  and  the  news¬ 
paper.  This  applies  not  only  to  special 
events,  but  ako  to  regular  program¬ 
ming  as  apparently  the  facilities  of  the 
newspaper  as  they  relate  to  feature 
articles  and  other  editorial  material  is 
always  at  the  disposal  of  the  program 
manager  of  KSD. 

In  1934  KSD  replaced  its  old 
transmitter  and  was  authorized  by  the 
FCC  to  increase  its  power  to  5,000 
watts  in  the  day  time  and  1,000  watts 
at  night.  As  one  of  the  affiliates  of 
NBC  from  the  very  beginning,  it  has 
held  a  strategic  position,  especially  in 
its  early  years,  in  being  able  to  give 
its  audience  all  the  leading  programs 
initiated  in  the  New  York  studios. 
Today,  KSD  easily  ranks  as  one  of 
the  outstanding  case  examples  of  com¬ 
plete  and  satisfactory  cooperation  be¬ 
tween  the  radio  and  the  newspaper. 


history,  especially  in  its  relation  to  the  *1  should  be  remember^  that  these 
newspaper  is  WWJ  of  Detroit,  from  were  the  days  of  small  ^innings 


the  very  beginning  owned  and  spon-  and  the  50,000  watts  wluch  t^  station 


sored  by  the  Detroit  News,  which  has  now  ^res,  would  not  Iwve  been  con- 


been  sufficiently  proud  of  the  associa¬ 
tion  so  that  the  name  of  the  news¬ 
paper  is  always  appended  to  the  call 


sidered  in  those  days  within  the  realm 
of  possibility. 

My  first  visit  to  this  station  was  at 


letters  WWJ  By  so  doing  there  has  a  time  when  new  equipment  was  be- 
never  been  the  slightest  doubt  as  to  “Jg  hiult  in  acc^^ce  with  relocation 


the  station’s  affiliation,  presenting  m 
my  judgment  one  of  the  most  convinc- 


of  facilities  authorized  by  the  Federal 
Radio  Commission  and  which  finally 


ing  case  examples  of  perfect  unity  of  rwulted  in  a  M  Oqo  w^tr^mitter 
purpose  and  operation  between  a  ^ared  by  WFAA  and  WBAP, 


broadcasting  station  and  a  newspaper.  ^8  ®  milestone  in  the  history  of  both 


I  well  remember  my  first  introduction  stations. 

to  the  station  on  one  of  my  many  ^  have  always  considered  this 


to  the  station  on  one  of  my  many  /  cuusiueieu  uus  one 

trips  to  Detroit.  I  think  it  was  in  the  most  sensible  arrangements 


1927  when  radio  was  stiU  the  great  ever  put  in  operation  and  an  outstand- 
modem  miracle  and  when  anything  mg  object  lesson  for  other  newspapers 


concerning  it  became  almost  auto-  when  one  considCTs  Ae  per^tly  satis- 
maticaUy  front  page  news.  Even  in  factory  way  m  which  tl^  friendly  act 
WWJ  was  alert  to  its  cooperation  has  worked  out  to  the 


those  early  days  WWJ  was  alert  to  its  cooperauon  n^  worxea  out  to  tne 
opportunities  and  I  suspect  that  few  advantage  of  Imth  partly.  Instead  of 


stations  have  kept  pace  so  completely  having  a  high-powered  station  on 
with  the  development  of  programming  time,  each  ^tion  h^  now  Ae 


and  have  measured  its  step  so  accu-  equivalent  of  fuU  time,  ffie  division 
rately  with  its  newspaper  associate  bemg  arranged  betw^n  the  two  sta- 


WWJ.  It  was  one  of  the  pioneers  hons  in  a  manner  satkfactory  to  both. 


in  the  starting  of  a  news  hour;  also 


I  have  been  a  consistent  admirer  of 


the  development  of  a  children’s  thea-  Jh®  ^  which  WFAA 

tre,  while  features  for  women  were  hanmed  its  program  department. 


considered  desirable  program  mate-  ^  perhaps  si^ificant  that  in  a  re¬ 


rial  as  early  as  1920.  From  the  very  contest  conducted  hy  WF^.  the 


beginning  WWJ  was  used  by  the  De¬ 
troit  News  for  promotional  purposes. 


audience  selected — “Your  Neighbor  of 
the  Air’’ — as  a  station  identification 


recognizing  the  fact,  however,  that  exemplifyi^  the  friendly  f^l- 

with  increasing  acceptance  of  radio  “’g  .  e^ts  today  between  WFAA 


advertising  the  newspaper  and  the  audience.  ^  ^ 

radio  should  necessarily  be  kept  sep-  XSD  Holds  Strata 
arate  even  though  in  friendly  compe-  , 

tition. 


Rise  of  WBAP,  Houston 


ri^HE  state  of  Texas  early  realized 
i  the  potential  value  of  radio  stations  in  tbp  TInitpH 


Amon  G.  Carter,  publisher  of  the  Fort 
Worth  Star-Telegram,  who  is  reported 
to  have  asked  Harold  Hough  to  try 
and  find  him  one  of  those  “new  radio 
things.’’  Harold,  always  anxious  to 
accommodate,  finally  located  a  small 
transmitter  in  a  radio  shop  nearby  and 
brought  it  to  Ft.  Worth  in  the  back 
seat  of  his  car.  This  marked  the  be¬ 
ginning  of  station  WBAP  which  has 
developed  from  a  5-watt  “plaything” 
to  a  50,000-watt  clear  channel  station, 
with  an  audience  record  which  makes 
it  a  favorite  among  listeners  in  the 
southwest. 

Those  of  you  who  are  fortimate 
enough  to  get  Ft.  Worth  stations  from 
time  to  time,  will  remember  the  cow¬ 
bell  jangle,  which  is  the  method  of 
station  identification.  Here  again  we 
have  a  station  closely  cooperating  with 
its  newspaper  owner,  the  Star-Tele¬ 
gram.  '^eir  cooperation  in  the  mat¬ 
ter  of  distributing  news  is  particular- 
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WHIO — "Scoop  of  the  Nation" 

1''  HE  close  association  between  radio 
station  WHIO  and  the  Dayton 
Daily  News  is  indicated  by  the  slogan 
“The  Scoop  of  the  Nation.”  This  is 
one  of  the  spots  where  newspaper  pro¬ 
motion  secures  the  wholehearted  co¬ 
operation  of  the  entire  radio  station 
staff;  likewise  a  radio  station  program 
obtains  the  full  support  of  the  news¬ 
paper  staff.  If  we  could  have  more  of 
this  sort  of  cooperation,  there  would 
be  less  doubt  in  the  minds  of  many 
newspapermen  as  to  the  place  which 
radio  should  occupy  in  its  newspaper 
relationships.  All  new  features  in¬ 
cluding  wirephotos  and  serials  are 
given  an  extensive  build-up  on  WHIO. 
On  Saturday  evening  the  station  gives 
a  preview  of  the  Sunday  news.  Even 
the  Sunday  music  page  includes  a  tie- 
up  with  the  listing  of  the  numbers  on 
the  Ford  evening  hoiu'  carried  on 
WHIO.  The  Coronation,  instead  of 
being  a  competitive  proposition,  was 
tied  in  closely  with  the  newspaper  by 
means  of  annoimcements. 

Although  imited  in  policy,  physical¬ 
ly  WHIO  enjoys  the  advantage  of 
having  a  five-story  building  devoted 
exclusively  to  radio  and  located  next 
door  to  the  Dayton  Daily  News  where 
with  its  5,000  watts  day-time  and  1,000 
watts  night-time  power  it  is  in  a 
position  to  cover  its  field. 


KSD  Holds  Strategic  Position 

ONE  always  thinks  of  station  KSD 
in  terms  of  the  St.  Louis  Post- 
DisjMtch.  It  is  today  the  oldest  broad¬ 
casting  station  in  Missouri  and  holds 


X  me  poienuai  vaiue  oi  rauio  ^ 

broadcasting.  I  well  remember  when 

in  Ft.  Worth  the  story  was  told  me  of  - 


SSOO.OOO  Studios  for  WCN 

IN  the  opinion  of  many,  station 
WGN,  Chicago,  is  today  and  always 
has  been  synonymous  with  the  best  in 
radio  broadcasting.  Even  in  the  ear¬ 
lier  days  when  WLIB  and  WTAA — 
WCEIE,  were  a  part  of  the  picture  and 
prior  to  their  merger  with  WGN, 
there  was  always  in  evidence  the  de¬ 


sire  to  be  forward-looking  in  every, 
thing  pertaining  to  this  new  art  TeJ 
day  WGN  not  only  stands  for  th* 
“World’s  Greatest  Newspaper,” 
there  are  those  who  feel  that  it  ig 
also  the  world’s  greatest  radio  statiot 
A  50,000  watt  station  housed  in  studioi 
costing  over  a  half  million  dollan 
and  with  the  complete  cooperation  aivl 
support  of  a  huge  metropolitan  newi. 
paper  cannot  help  being  an  impreiihe 
as  well  as  powerful  instrument  of 
publicity  and  promotion.  Here  is  « 
instance  where  as  a  matter  of  policy 
the  distinctions  between  radio  broad, 
casting  and  newspaper  publishing 
rigidly  observed,  yet  the  Tribune  hit 
consistently  operated  WGN  for  UK 
definite  purposes:  First,  that  of  sen- 
ing  its  audience  with  the  best  obtain, 
able  in  radio  programs.  Second,  in 
use  as  a  promotional  aid  to  the  news, 
paper  in  seevuing  and  maintaina^ 
reader  interest.  This  long  continaid 
policy  has  worked  out  so  satisfactorily 
that  we  have  here  a  case  exan^lt 
very  nearly  100  per  cent  in  all  of  tht 
essentials  which  go  to  make  up  » 
ideal  relationship.  Never  overlooU^ 
that  radio  in  itself  is  competitive  both 
in  the  advertising  and  news  field,  a 
fact  so  essential  to  the  preservatioa  ol 
the  business  ethics  of  each,  there  ha 
been  obtained  a  unity  of  interest  is 
handling  both  of  these  items  wbidi 
has  added  to  the  prestige  of  each 
organization. 

One  might  easily  devote  an  entae 
article  to  the  history,  development  ml 
splendid  accomplishments  of  WGN  a 
it  affords  still  another  most  wonderful 
example  of  a  successful  business  mar¬ 
riage  between  radio  and  the  nem- 
paper. 

Many  Other  Examples 

These  six  emse  examples  have  beeu 
briefly  recounted,  not  so  much  for  tk 
sake  of  their  historical  value,  as  to  act 
definitely  before  the  reader  actual  in¬ 
stances  where  both  the  newspaper  and 
the  radio  station  have  been  proud  of 
their  affiliation 

Who  will  question  the  fine  job  be¬ 
ing  done  by  WTAG — the  WorctsUr 
Telegram-Gazette  station.  OrWlSei 
Chicago  operated  by  the  Proirit 
Farmer.  Of  national  conunoit  s 
WTMJ — the  Milwaukee  Journal  radio 
voice — which  WDAF — the  Kansas  City 
Star  is  a  distinct  asset  to  the  entire 
€0*00.  WHK  is  a  strong  adjunct  of  the 
Cleveland  Plain  Dealer  and  we  should 
not  forget  that  WSB  of  the  Atiasts 
Journal  is  still  “The  Voice  of  the 
South.” 


I 


CPA  TO  TOUR  NORTHWEST 

The  California  Press  Association  will 
visit  the  Pacific  Northwest  on  its  an¬ 
nual  vacation  tour.  The  party  will 
leave  San  Francisco  June  12,  return¬ 
ing  June  24. 


E3 


Better  Print! 


When  an  advertiser  says,  “Your  print  is 
better;  what’s  happened?”  .  .  .  you  have 
something  worth  while. 


That’s  what  one  advertiser  said  to  a 
publisher  who  had  just  changed  to  FLEX 
dry  mats. 


FLEX  dry  mats  do  make  a  noticeable  dif¬ 
ference.  Why  not  prove  this  to  your  own 
satisfaction  by  giving  them  a  trial? 


I  y » w  1 0  « I]  »;V  iMOS 

21  WEST  STREET.  NEW  YORK 
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A  eom|M»8ing  room  hiiprriiitendent  brought  up  this  question: 

“You  have  proved  eonciusively  that  Black  &  White  service 
reduces  errors.  But  does  the  reduction  last?  What  I  mean  is, 
perhaps  the  savings  are  partly  a  matter  of  improved  morale 
among  the  operators,  due  to  the  fact  that  your  service  is 
admitte<lly  easier  on  their  eyes.” 

Here's  the  answer.  Below  is  a  tabulation  of  errors  countefl 
before  the  installation  of  Black  &  White  service  •  •  .  and 
more  than  a  year  after  installation: 


UKFORE 

INSTALLATION 

MOHK  TIIVN  ONE  YtZAR 

AtTITI  INSTALLATION 

Total 

Total 

Per  Cent 

Line* 

Total 

Errors 

Total 

Errors 

Reduction 

p«r 

per 

in 

100 

Total 

Lines 

Lines 

Errors  • 

Arnold 

2,467 

173 

7.01 

2,323 

61 

2.62 

62.00 

Cooper 

2,683 

65 

2.42 

2,887 

47 

1.62 

33.00 

Ciunmincs 

284 

8 

2.81 

2,599 

99 

3.80 

35.00 

KeUar 

2,779 

87 

3.13 

415 

10 

2.40 

23.00 

Knobloeh 

1,007 

60 

5.95 

2,659 

117 

4.40 

26.00 

Martin 

2,114 

126 

5.96 

1,356 

34 

2.50 

58.00 

Munson 

738 

30 

4.06 

2,898 

27 

.93 

77.00 

Newman 

1,206 

28 

2.32 

298 

1 

.33 

85.00 

Prentice 

2,835 

148 

5.22 

1,266 

26 

2.05 

60.00 

Roman 

1,933 

33 

1.70 

4,024 

45 

1.11 

34.00 

Smith 

3.283 

109 

3.32 

1,347 

19 

1.41 

57.00 

Tracy 

2.685 

98 

3.64 

2,702 

95 

3.51 

3.00 

No  Slug 

886 

33 

3.72 

4,045 

43 

1.06 

71.00 

24,900 

998 

4,01 

28.819 

624 

2.16 

46.13 

1 

*  i-iffeetcd  by  Matrix  t^ontrant  Service 


Yes,  the  reduction  of  errors  effected  by  Black  &  White  service 
lasts  indefinitely.  In  fact,  in  this  case  the  reduction  was  actually 
greater  a  year  after  installation  than  it  was  imme<liately  after. 

Think  of  the  savings  of  time  effected  by  such  a  substantial 
rcHluction  of  total  errors.  Remember  .  .  .  we  guarantee  a 
re<luction  of  at  least  twenty-five  per  cent.  The  usual  average 
is  considerably  higher. 

WRITE  FOR  FOLDER 
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LINOTYPE 


■  Your  old  composing  machines  may  be  costing  you  enough 
extra ...  in  production  you  should  get  and  don't ...  to  far  more 
than  cover  the  price  of  a  Blue  Streak  Linotype.  Decide  now  to 
profit  from  a  Blue  Streak  in  your  plant.  It  will  turn  out  better¬ 
looking  composition  more  quickly,  at  less  cost. 


Put  These  Blue  Streak  Features  to  Work  for  You 


UNIVERSAL  KNIFE  BLOCK  with  three 
becdings  to  give  rigid  support  to  the  right- 
hcmd  knife  and  assure  parallel  move¬ 
ment. 


dependent  of,  the  spaceband  when  space- 
band  lever  is  touched. 


UNIVERSAL  EJECTOR  with  blades  rigid¬ 
ly  supported  between  heavy  guides  and 
set  for  any  measure  by  a  single  move¬ 
ment  of  a  handle. 


WATER-COOLED  MOLD  DISK  providM 
constantly  circulating  water  to  mcdntam 
correct  temperature. 

QUICK-CHANGE  LINERS.  Changed  with¬ 
out  removing  mold  from  disk. 


LOCK  FOR  AUXIUARY  MAGAZINES 
prevents  accidental  dislodging  of  adja¬ 
cent  magazines  when  changing  maga- 


SECTIONAL  DISTRIBUTOR  BARS  pro¬ 
vide  for  future  maintenance  economy  by 
permitting  ultimate  replacement  of  ^ort 
section  instead  of  complete  bar. 


I.OPTIC-AID  FRONT.  EUmi- 
ncrtes  distracting  motion  and  reflec¬ 
tions  in  operator's  eyes.  No-glore  fin¬ 
ish. 


CONTROL  OF  AUXIUARIES  from  oper¬ 
ator's  seat  without  break  of  operating 
tempo. 

FRONT  REMOVAL  of  all  magazines. 


STURDY  FOUNDATION  with  extra-wide 
base  and  extra-heavy  frame  to  provide 
rigid  support,  reduce  strain  and  vibration, 
and  maintain  permanently  accurate 
alignment  of  mechanisms. 


SIX-MOLD  DISK  (applicable  equipment), 
for  heads  and  other  varied  requirements. 


2.  UNIT  CONTROL.  Shifts  action 
of  One-'IUm  Shift  from  main  to  aux¬ 
iliary. 

3.  ONE-TURN  SHIFT  quickly 
shifts  magazines. 

4.  MIXING  KEYS  on  Quick  Mixer 
Models.  A  mere  touch  changes  types. 

5.  SWINGING  KEYBOARD. 

Gives  some  accessibility  os  though 
keyboard  were  removed. 

6.  ADJUSTABLE  COPT  HOLD¬ 
ER.  Holds  large  or  small  sheets  in 
easiest-to-read  position. 


AUTOMATIC  FONT  DISTINGUISHER 
prevents  wrong  fonts  from  entering  maga- 


UNIVERSAL  SELF-QUADDER  applicoble 
to  all  new  machines,  provides  low-slug 
quadding,  centering,  or  automatic  fixed 
indention. 


IMPROVED  SPACEBAND  16%  stronger, 
made  ir  five  thicknesses. 


UNOUTE  MAGAZINES.  Much  lighter 
and  more  diuable  than  brass. 


REMCV:3LE  DOUBLE  "E"  DEVICE. 


VERTIC  .U  MOUTHPIECE  WIPER  thor¬ 
oughly  cleans  face  of  mouthpiece  and 
vents  after  each  cost. 


QUICK  REMOVABLE  KEYBOARD  RUB¬ 
BER  ROLLS. 

COMPLETE  BANK  OF  KEYBOARD  KEY 
BARS  removable  os  a  unit. 


EM.  EN.  THIN  SPACE  RELEASE  auto¬ 
matically  releases  any  one  or  all  of  these 
fixed  spaces  in  combination  with,  or  in¬ 


SHORT  LINE  SAFETY  (when  the  Self- 
Quadder  is  not  in  use)  prevents  casting 
short  lines. 

POSITIVE  SPACEBAND  DELIVERY  os 
sures  minimum  of  transpositions. 


M 


Learn  more  about  these  and  many  other  Blue  Streak  features  at  the  Mer- 


genthaler  exhibits  at  the  A.N.P.A.  Mechanical  Conference,  Chicago, 
June  7,  8  and  9.  Also  at  the  Chicago  Agency,  531  Plymouth  Court. 
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EIGHT  BASIC  QUALITIES 

NO  sooner  had  we  finished  an  editorial  pro¬ 
nouncement  that  there  is  no  formula  for 
newspaper  success  than  the  mail  brings  a 
piece  from  N.  R.  Howard,  editor  of  the  Cleveland 
Sews,  with  results  of  his  effort  to  find  the  common 
denominator  of  successful  evening  newspapers  of 
the  Middle  West.  He  discovered  eight  qualities 
in  these  newspapers  which  he  regards  as  having 
a  great  deal  to  do  with  their  success  and  popular 
acceptance,  to  wit: 

1.  Interested  local  ownership. 

2.  A  tradition  of  printing  the  news  fearlessly 
and  without  favor,  in  uncolored  news  columns. 

3.  A  practice  of  militant  defense  of  the  inter¬ 
ests  of  their  home  cities;  not  necessarily  the  im¬ 
mediate,  but  sometimes  the  long-range  interests; 
not  the  interests  of  a  home  city  class,  but  of  the 
community  in  toto. 

4.  A  highly  visible  pride  in  their  home  city’s 
achievements  and  repute,  and  a  continuous  effort 
to  keep  their  city’s  progress  well  planned. 

5.  Editorials  of  general  conservatism,  but  al¬ 
ways  with  candor;  a  recognition  of  the  tested 
truths  of  operating  our  civilization,  coupled  with 
a  style  of  preaching  which  permits  the  reader  to 
remember  that  this  is  but  one  opinion.  The  ap¬ 
peal  to  reason  has  supplanted  prejudice  and  the 
bigoted  type  of  partisanship.  In  fact  none  of  these 
newspapers  would  admit  being  a  party  organ,  and 
most  of  them  style  themselves  as  “Independent” 
within  certain  qualified  leanings.  The  editorial 
pages  of  all  these  newspapers,  moreover,  sparkle 
with  good  writing,  pungent  thinking,  and  good 
temper. 

6.  Length  and  breadth  of  news  coverage,  mea¬ 
sured  in  all  cases  first  by  the  quantity  of  local 
news,  and  invariably  with  a  full  measure  of  news 
which  is  important  and  un-sensational,  such  as 
reports  of  scientific  and  professional  organizations. 

7.  In  each  of  their  communities,  the  best  wom¬ 
en’s,  the  best  sports,  and  the  best  comic  pages. 

8.  Above  all,  an  intangible,  but  unmistakable 
appearance  of  self-respect,  decency,  and  fair  play. 
This  is  achieved  by  long-time  purpose,  however 
imponderable,  to  have  self-respect  and  to  be 
decent  and  fair. 

The  newspapers  upon  which  these  judgments 
are  based  are  the  Detroit  News,  Chicago  Daily 
News,  Buffalo  News,  Milwaukee  Journal,  Kansas 
City  Star,  St.  Louis  Post-Dispatch,  and  Cincinnati 
Times-Star.  No  one  will  deny  that  they  typify 
the  finest  in  American  journalism,  and  no  one 
will  claim  that  they  have  any  monopoly  on  their 
virtues,  even  locally.  Other  great  newspapers 
have  elements  and  variants  which  might  be  added 
to  Mr.  Howard’s  list — but  any  newspaper  which 
meets  his  bill  of  particulars  can  consider  itself 
doing  a  good  job. 


“—including  SWORDS” 


Those  glorious  British  pageants  like  the 
Coronation  seem  to  rest  upon  a  lot  of  little 
details  done  just  right.  For  instance,  we 
learn  from  Newspaper  World  of  London  that 
Harry  Cant,  of  Exchange  Telegraph,  chairman  of 
the  Lobby  journalists  (apparently  no  opposite 
number  in  Washington),  and  Guy  Eden,  of  the 
Daily  Express,  chairman  of  the  House  of  Commons 
Press  Gallery,  were  invited  to  attend  the  Corona¬ 
tion  services  in  the  Abbey.  Scores  of  working 
newspapermen  were  in  the  Abbey,  of  course,  but 
Cant  and  Eden  were  invited  in  their  official  ca¬ 
pacities,  representing  Burke’s  Fourth  Estate. 

Delicately,  the  inviting  official  suggested  that 
“as  they  were  journalists  they  might  not  like  to 
dress  in  the  regulation  attire.”  Possibly  the  dis¬ 
creet  courtier  considered  that,  as  journalists,  they 
did  not  have  the  price  of  the  regulation  rig.  And 
piobably  the  gentlemen  of  the  press  kept  their 
own  counsel  and  bowed  their  way  out 

On  the  morning  of  May  12,  however,  both  were 
present  in  full  Court  dress,  including  swords,  to 
uphold  the  dignity  of  professional  journalism 
among  all  the  potentates,  emirs,  rajahs,  ahkoonds, 
and  assorted  nobility.  And  we  are  ready  to  ac¬ 
cept  the  verdict  of  Newspaper  World’s  reporter 
that  “they  looked  grand.” 


RIAL 


In  the  day  when  I  cried  Thou  answerdest 
me.  and  strengthenedst  me  with  strength  in 
my  soul. — Psalms,  CXXXVIII;  3. 


A  CENSORSHIP  ISSUE? 

SOON  or  late,  there  was  botmd  to  be  a  colli¬ 
sion  between  orthodox  journalism  and  the 
recent  group  which  specializes  in  telling 
“what  the  regular  correspondents  don’t  dare  to 
write.”  Washington  “columnists”  have  repeat¬ 
edly  drawn  Presidential  censure  in  public  and 
in  Mr.  Roosevelt’s  private  conversations  with  edi¬ 
torial  groups.  The  principle  upon  which  they 
operate  has  on  several  occasions  been  criticized 
by  Editor  &  Pubusher  as  unsound  journalism, 
which,  trading  upon  the  privileges  of  the  press, 
may  bring  all  journalism  into  disrepute. 

Action  by  two  Washington  newspaper  groups 
within  the  past  week  may  mark  the  beginning 
of  the  end  of  this  keyhole  reporting.  The  White 
House  Correspondents’  Association  has  posted 
rules  barring  from  its  meetings  with  the  Presi¬ 
dent  any  who  make  a  business  of  selling  “con¬ 
fidential”  information. 

The  National  Press  Club  has  expelled  from  its 
membership  Richard  H.  Waldo,  long  and  honor¬ 
ably  associated  with  newspapers,  for  sending  to 
the  editors  taking  his  service  a  confidential  and 
unconfirmed  piece  of  information  raising  a  ques¬ 
tion  as  to  Mr.  Roosevelt’s  health.  The  Press  Club 
board’s  action  appears  to  be  an  intra-club  matter, 
based  upon  Mr.  Waldo’s  allegedly  damaging  word 
against  a  fellow  club-member,  but  it  raises  other 
implications  that  newspapermen  cannot  overlook. 

We  do  not  mean  to  raise  the  freedom  of  the 
press  issue.  There  isn’t  any,  for  a  newspaperman 
is  as  free  to  write  his  mind  without  the  Press 
Club  ranks  as  within  it.  Nor  are  we  particularly 
concerned  with  possible  damage  to  business  or 
prestige  by  expulsion  from  the  club’s  democratic 
ranks. 

The  unprecedented  action  of  the  Press  Club, 
however,  does  raise  the  question  of  whether 
Washington  newspaper  correspondents  may  be 
sent  to  Coventry  for  writing,  even  not  for  publi¬ 
cation,  what  embarrasses  or  displeases  high  offi¬ 
cials.  We  have  seen  no  evidence  and  read  no 
testimony  in  the  Waldo  case,  but  the  fact  seems 
to  be  that  none  of  the  more  than  250  editors  who 
received  the  original  “FYI”  note  printed  even  a 
hint  of  its  contents.  The  matter  remained  a  secret, 
apparently,  until  Mr.  Roosevelt  heard  of  it  and 
“in  committee  of  the  whole”  told  the  White  House 
correspondents  what  he  thought  of  that  kind  of 
journalism.  Prompt  action  by  the  White  House 
correspondents  and  the  Club  followed.  Was  it 
too  prompt? 

That  is  an  inescapable  question.  With  the  action 
of  the  White  House  reporters,  we  are  in  full  agree¬ 
ment.  The  specific  rule  against  tipsters  and  re¬ 
tailers  of  “confidential”  news  should  long  ago  have 
been  part  of  their  written  code.  But  while  the 
merits  of  the  Waldo  case  before  the  Press  Club 
board  may  have  warranted  its  summary  action, 
it  sets  a  precedent  that  may  become  dangerous. 

If  damage  was  suffered  by  the  President,  it  was 
in  his  official  capacity,  and  not  as  Mr.  Franklin 
D.  Roosevelt,  member  of  the  National  Press  Club. 
It  seems  to  us  there  is  a  perilous  confusion  of 
principles  here,  and  that  the  Club  applied  powers 
in  a  manner  not  contemplated  by  the  writers  of 
its  governing  document.  Mr.  Waldo  may  have 
stepped  far  across  the  line  of  propriety;  we  don’t 
know,  but  we  wonder  how  far  the  next  man  must 
step  to  be  branded  an  unfit  social  companion  of 
ethical  journalists.  ITie  board’s  power  is  tre¬ 
mendous,  and  apparently  final;  all  the  more 
should  it  be  exercised  with  the  greatest  delibera¬ 
tion  and  discretion. 


MILWAUKEE  JOURNAL 

There  is  no  magic  formula  for  newsp^ 
success  and  nobody  to  date  has  put 
recipe  into  better  words  than  that  a  nc%. 
paper  is  the  lengthened  shadow  of  a  man. 
best  are.  The  success  of  several  chain  organ^ 
tions  leads  to  the  belief  that  a  great  newsp^^, 
man  can  cast  many  shadows,  and  it  is  not 
ceivable  that  the  shadows  of  many  can  be  mei|i| 
into  one  to  form  a  great  newspaper. 

That  conception  gains  strength  with  readn^  ^ 
the  Milwaukee  Journal’s  plan  to  make  its  e«. 
ployes  part  owners,  and  eventually  control!^ 
owners,  of  its  property.  Similar  in  general  intat 
to  the  employe-ownership  plans  of  the  New  YoHt 
Sun  and  Kansas  City  Star,  the  Journal  plan  ap. 
pears  to  be  even  more  direct  in  its  method. 
corporate  structure  is  of  the  simplest.  The  sole 
limitation  upon  eligibility  is  a  requirement  d 
five  years  service  as  of  March,  1936 — which  prob. 
ably  will  exclude  few  of  the  paper’s  active  work- 
ers.  Their  equity  in  the  organization’s  real  prop, 
erty  is  direct,  without  any  intervening  corponte 
devices.  Their  voice  in  management  is,  presum¬ 
ably,  equally  direct. 

To  date,  the  outstanding  examples  of  employt 
ownership  have  been  notably  successful.  Both  th( 
Kansas  City  Star  and  the  New  York  Sun  have 
had  a  decade’s  experience — and  two  haHae 
families  would  be  hard  to  find  in  newspaperdoo. 
The  Scripps-Howard  Newspapers  have  had  i 
much  longer  experience  with  employe  participi- 
tion  through  investment  corporations,  with  equally 
fortunate  results.  The  Gannett  chain,  more  «• 
cently  open  to  employe  investment,  has  explMoi 
even  wider  fields  of  democratization. 

No  scheme  or  formula  is  assurance  of  news¬ 
paper  success.  Victories  and  failures  can  bt 
marked  against  individual  operation,  chain  opera¬ 
tion,  and  employe  operation.  The  latter  is  per- 
haps  the  most  sensitive  and  delicate  form  of 
newspaper  ownership,  requiring  high-minded 
management  that  never  forgets  its  duties  to  pub¬ 
lic  and  to  shareholders.  The  same  qualities  that 
make  employe-ownership  a  strong  form  unde 
honorable  amd  competent  management  can  muhi. 
ply  the  destructive  possibilities  of  crooked, 
and  incompetent  management.  And  it  is  still  tr« 
that  a  newspaper,  no  more  than  a  locomotive,  can 
be  run  by  a  committee,  that  office  politics  and 
squabbling  for  equities  are  sparks  that  must  be 
quickly  quenched. 

The  Journal’s  plan  appears  to  have  foreseen  il 
of  these  barriers,  and  another.  That  is  the  neces¬ 
sity  for  strong  understudies  to  every  importnt 
executive.  New  blood  in  an  employe-ownei 
newspaper  must  come  in  from  the  bottom,  and 
go  through  the  ranks  to  the  top 
Working  newspaper  people  the  coimtry  ove 
owe  a  debt  to  the  stockholders  who  sacrificed 
part  of  their  holdings  in  a  highly  profitable  Miter- 
prise  to  make  employe- participation  possible. 
Daily  journalism  might,  indeed,  enter  a  new 
golden  era  if  more  proprietors  could  be  induced 
to  follow  the  example  set  by  Mr.  Grant,  Miss 
McBeath,  and  the  heirs  of  Mr.  Boyd.  With  tlw 
shares  of  Mr.  Grant  and  Miss  McBeath  represent¬ 
ing  active  participation  in  the  management,  and 
the  employes’  quarter  interest  putting  75  per  cent 
of  the  stock  in  the  hands  of  people  daily  engaged 
in  the  Journal’s  business,  there  is  no  danger  d 
outside  considerations  warping  sound  newspaper 
principles.  A  double  guard  is  the  character  of 
the  trusteeship,  composed  of  Mr.  Grant,  Mr.  Web¬ 
ster,  assistant  publisher;  Mr.  Ferguson,  chief  edi¬ 
torial  writer;  Mr.  Bowyer,  business  manager;  and 
Mr.  Creager,  managing  editor.  All  enjoy  the  high¬ 
est  repute  as  competent,  honorable,  and  courage¬ 
ous  newspapermen.  In  their  new  enterprise,  the 
journalistic  fraternity  will  wish  them  success. 


W 

last  V 


OUTWITTED 

He  drew  a  circle  that  shut  me  out — 
Heretic,  rebel,  a  thing  to  flout. 

But  Love  and  I  had  the  wit  to  win: 
We  drew  a  circle  that  took  him  in! 

— Edwin  Markham,  •» 
“Shoes  of  Happiness.” 
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Personals 


W.  Lai'Mnce  Dickmv 


LAURENCE  DICKEY,  editor, 
VV  .  Kansas  City  Journal-Post, 
last  week  sent  letters  to  every  gov- 

_ _  ernor  in  the 

United  States, 
pointing  out  the 
lack  of  uniform¬ 
ity  in  the  dif¬ 
ferent  states  of 
hand  signals  mo¬ 
torists  are  ex¬ 
pected  to  learn 
and  use.  “An  in¬ 
vestigation  shows 
that  in  the  48 
states  there  are 
many  methods 
used  to  indicate 
right  hand  turns, 
left  hand  turns  or  any  intention  to 
slow  down  or  to  stop,”  Mr.  Dickey 
wrote.  “Why  should  not  those  signs 
be  made  uniform  for  the  entire  coun¬ 
try?"  Each  governor  was  asked  to 
aid  to  such  a  plan  of  uniformity. 

Dr.  Julian  S.  Miller,  editor,  Char¬ 
lotte  (N.  C.)  Observer,  recently  ad¬ 
dressed  the  first  state-wide  school 
board  conference  held  at  the  Univer¬ 
sity  of  North  Carolina,  Chapel  Hill. 

W.  W.  Ball,  editor.  Charleston 
(S.  C.)  News  and  Courier,  has  been 
awarded  an  honorary  doctor  of  let¬ 
ters  degree  by  Oglethorpe  University, 
Atlanta,  Ga.  Mr.  Ball  was  the  only 
newspaperman  in  a  group  of  eight 
distinguished  Southerners  honored  by 
the  university. 

Roland  Hughes,  manager  and  co¬ 
owner,  Wynne  (Ark.)  Star-Progress, 
daily,  and  Wynne  Progress,  weekly, 
has  purchased  the  interest  of  Donald 
Murray  and  Miss  Aline  Murray,  own¬ 
ers  of  the  Jonesboro,  (Ark.)  Tribune, 
and  is  now  publisher  and  owmer.  He 
was  advertising  manager  of  the  Trib¬ 
une  prior  to  becoming  manager  of  the 
Wynne  newspapers  in  1935. 

Senator  Carter  Glass,  president  of 
the  Lynchburg  (Va.)  News  and  Ad¬ 
vance,  received  his  10th  honorary 
degree  recently 
when  Coliunbia 
University,  New 
York,  presented 
him  with  a  de¬ 
gree  of  doctor  of 
laws.  All  but 
three  of  these 
honors  have 
come  to  him 
since  1933.  In 
1935  he  was 
awarded  the 
medal  of  the  Na¬ 
tional  Institute  of 
Social  Sciences. 

Gordon  Gray,  publisher,  Winston- 
Salem  (N.  C.)  Journal  and  Ttoin  City 
Sentinel,  recently  addressed  the  Junior 
Chamber  of  Coirunerce  on  the  impor¬ 
tance  of  a  newspaper  to  its  com¬ 
munity. 

Russell  Knowland,  assistant  pub¬ 
lisher,  Oakland  (Cal.)  Tribune,  is  on 
an  extended  eastern  business  trip. 

Stuart  H.  Perry,  editor,  Adrian 
(Mich.)  Telegram,  was  elected  vice- 
president  of  the  Michigan  Merit  Sys¬ 
tem  Association  at  a  recent  meeting 
eall^  to  expedite  passage  of  the  civil 
service  bill  in  the  state  legislature. 

Pierre  H.  Fike,  editor,  Spartanburg 
(S.  C.)  Journal,  present^  the  Herald- 
Joumal  trophy  to  Wellford-Lyman- 
Tucapau  high  school  recently  for  out¬ 
standing  1936-37  scholastic  achieve¬ 
ment  in  Spartanbiu’g  County, 
gander  K.  Carr,  editor,  Newport 
(R-  I.)  Herald,  was  elected  director 
for  a  year  of  the  Newport  Historical 
Society,  May  25. 

John  A.  Lamberton,  editor,  Lowell 
(Mass.)  Sunday  Telegram,  and  Philip 
A.  Richardson,  assistant  night  editor, 


Sm.  Carter  Glass 


Lowell  Courier-Citizen,  spoke  at  the 
annual  meeting  of  Eliot  Union  Con¬ 
gregational  Church  in  Lowell  May  27. 

H.  B.  Snyder,  editor,  Gary  (Ind.) 
Post-Tribune,  and  Mrs.  Snyder  sailed 
June  1  on  the  George  Washington  for 
a  three-month  European  tour. 

Will  R.  Holmes,  editor  and  part 
owner,  Brigham  City  (Utah)  Box 
Elder  Journal,  was  the  princii>al  guest 
speaker  this  week  at  the  annual  con¬ 
vention  in  Salt  Lake  City  of  the  Utah 
Association  for  the  Blind. 

Capt.  Hugh  H.  Soper,  editor,  Owa- 
tonna  (Minn.)  Journal-Chronicle,  re¬ 
turned  to  his  desk  June  3  after  a 
three-month  course  at  the  United 
States  Army  Infantry  School  at  Fort 
Benning,  Georgia.  Capt.  Soper  is 
commanding  officer  of  Company  F, 
one  of  Owatonna’s  two  units  of  the 
135th  Infantry  (First  Minnesota). 

Albert  Richardson  Carman,  editor- 
in-chief,  Montreal  Daily  Star,  received 
an  honorary  degree  of  doctor  of  laws 
from  McGill 
University  May 
27.  Pbrofessor  Cy¬ 
rus  Macmillan, 
chairman  of 
the  department 
o  f  Elnglish,  i  n 
presenting  the 
award,  said  in 
part:  “McGill 
salutes  him  to¬ 
day  as  a  builder 
and  educator  of 
sane  public 
opinion,  in  the 

Albert  R.  Carman  length  cUid  emi¬ 
nence  of  his  services  the  dean  of 
Canadian  editorial  writers,  the  prod¬ 
uct  of  whose  scholarly  mind  and 
kindly  heart  over  a  period  of  many 
years  has  been  daily  woven  into  the 
growing  web  of  our  national  life  as 
one  of  the  major  influences  of  oiu: 
times.” 

Bernard  Mainwaring,  editor.  Baker 
(Ore.)  Democrat-Herald,  delivered 
the  annual  commencement  address  at 
Baker  high  school.  May  27. 

Walter  N.  Barkow  has  purchased 
the  half-interest  of  his  partner, 
Charles  N.  Burger,  in  the  Fallbrook 
(C2d.)  Enterprise,  a  weekly.  Biurger 
plans  to  start  a  weekly  at  San  Clem¬ 
ente,  Cal.  He  is  formerly  of  the 
Los  Angeles  Times  advertising  staff. 

John  Willy,  editor  and  publisher. 
Hotel  Monthly,  Chicago,  who  will  be 
the  recipient  of  an  honorary  doctor  of 
letters  at  Michigan  State  College,  East 
Lansing,  Mich.,  Jime  14,  will  be 
honored  at  a  testimonial  dinner  at  the 
Olds  Hotel,  East  Lansing,  that  same 
evening.  _ 


Folks  Worth  Knotvin^ 

Down  in  the  Shenandoah  Valley 
of  Virginia,  there  is  a  young 
newspaperman  who  has  an  unusual 
distinction.  In  a 
recent  councU- 
manic  election 
J.  Reherd  Line- 
weaver,  of  the  j 
Daily  News  Rec-  ! 
ord,  Harrison-  1 
burg,  Va.,  was  ; 
prevailed  upon  i 
to  rim  for  elec¬ 
tion.  He  was 
one  of  10  candi¬ 
dates,  and  not 
only  was  he  a 
successful  one, 
J.  Reherd  Lineweaver  jgj  the 

entire  ticket,  and  was  the  only  Demo¬ 
crat  elected  in  a  normally  Republican 
ward. 

Lineweaver  has  been  with  the  News 
Record  since  1921,  and  is  now  sports 
editor  and  general  reporter.  He  is  a 
graduate  of  the  Harrisonburg  High 
School,  attended  Georgetown  Uni¬ 
versity,  and  is  considered  one  of  the 
best  newsmen  in  the  Valley. 

Being  a  real  sports  enthusiast.  Line- 
weaver  organized  and  was  president 
of  the  Rockingham  County  baseball 
and  basketball  teams.  He  is  at  pres¬ 
ent  director  of  the  Valley  Baseball 
League. 

Mrs.  Ethel  Irwin  Lineweaver,  his 
wife,  is  also  distinguished  by  reason 
of  the  fact  that  she  is  the  only  prac¬ 
ticing  woman  lawyer  in  her  section 
of  the  state,  and  in  addition  to  the 
practice  of  law,  she  is  deputy  clerk  of 
the  United  States  district  court 


In  the  Business  Office 

Ralph  H.  Quinn,  general  manager, 
Cincinnati  Enquirer,  was  one  of 
seven  prominent  Cincinnatians  who 

_ declined  when 

asked  by  the 
City  Council’s 
Special  Commit¬ 
tee  to  permit 

their  names  to 
be  considered  for 
city  managership 
*0  succeed  C.  A. 
Dykstra,  who  re¬ 
signed  to  accept 
the  presidency 
of  the  University 
of  Wisconsin. 
Raiph  H.  Quinn  Among  those 

sought  were: 
Herman  Schneider,  dean  of  Engineer¬ 
ing  College,  and  former  president  of 
(Continued  on  next  page) 


SMITH  AT  HIS  BEST. 

That’s  what  they’re  all  saying  about  the  first  A1  Smith 
article  from  Europe. 

The  second,  now  in  hand,  is  up  to  the  same  standard — 
it’s  A1  with  his  coat  off! 

Many  papers  that  didn’t  order  before  release  of  the  first 
article  are  sending  in  orders  now  for  the  series,  releasing 
the  first  one  or  two  at  will. 

ISext  release:  Interview  with  Mussolini. 

Order  by  wire — today! 


McNaught  Syndicate,  Inc. 

Greenwich,  Conn. 


Every 

six 

seconds 


a  new 
reader 
for  Li’l 

ABNER 

AI  Capp’s  hillbilly  comic  made 
its  bow  August  13,  1934,  in  a 
scattered  handful  of  news¬ 
papers. 

Today,  33  months  later,  Li’l 
Abner  appears  in  234  news¬ 
papers,  reaching  a  circulation 
of  15,017,079  —  a  new  sub¬ 
scriber  every  5  days,  a  new 
i  reader  (at  one  to  a  copy) 

I  every  6  seconds. 

For  samples  of  this  comic — 
daily  strip  and  Sunday  color 
;  page  —  that  adds  readers  at 
j  the  rate  of  ten  a  minute,  please 
I  write  to 

FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 
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the  University  of  Cincinnati;  Maurice 
E.  Pollack,  president.  Pollack  Steel 
Co.,  and  Penton  K.  Brodie,  vice-presi¬ 
dent  of  Procter  &  Gamble. 

E.  Jeff  Barnette,  local  display  ad¬ 
vertising  manager,  Houston  (Tex.) 
Post,  was  elected  president  of  the 
Eighth  Corps  Area  Reserve  Officers’ 
Association  and  a  member  of  the  na¬ 
tional  council  at  a  convention  session 
in  San  Antonio  May  26. 

E.  W.  Sisson,  chief  auditor,  Tampa 
Daily  Times,  for  the  past  12  years, 
has  been  appointed  assistant  business 
manager.  Pi'eviously  he  was  cashier 
of  the  Washington  Herald  <6  Times. 

Elarle  W.  Lancaster,  Boston  adver¬ 
tising  executive  and  formerly  with  the 
Chicago  Tribune  and  the  Springfield 
(Mass.)  Newspapers  advertising  de¬ 
partments,  has  joined  Chambers  & 
Wiswell,  Boston  agency,  and  is  now 
in  charge  of  the  copy,  idea  and  plan¬ 
ning  division. 
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L.  M.  Nicholson,  business  manager, 
Oklahoma  City  Oklahoma  News,  spoke 
on  “Selling  Newspaper  Advertising” 
at  the  weekly  meeting  of  the  Okla¬ 
homa  City  Advertising  Club  in  Okla¬ 
homa  City  June  2. 

Charles  W.  Paddock,  business  man¬ 
ager,  Long  Beach  (Cal.)  Press-Tele¬ 
gram,  was  toastmaster  May  27  at  an 
alumni  banquet  of  three  generations 
of  Pasadena  Junior  College  and  Pasa¬ 
dena  High  School  graduates. 

John  K.  Ottley,  Jr.,  advertising 
manager,  Atlanta  (Ga.)  Constitution, 
was  ffie  principal  speaker  at  the  an¬ 
nual  meeting  and  banquet  of  the  Na¬ 
tional  Alumni  Association  of  Ogle¬ 
thorpe  University,  Atlanta,  May  28. 

William  G.  Mercier,  for  many  years 
with  the  Fort  Wayne  (Ind.)  Journal- 
Gazette,  as  circulation  manager  and 
a  former  circulation  manager  of  the 
Peoria  Journal  Transcript,  has  been 
appointed  country  circulation  man¬ 
ager  of  the  Milwaukee  Sentinel.  Mr. 
Mercier  is  a  member  of  ICMA  and 
the  CSCMA  of  which  he  was  presi¬ 
dent  several  years  ago. 

Arthur  M.  Lawson,  formerly  cir¬ 
culation  manager,  Miami  Daily  News, 
has  joined  the  Milwaukee  Sentinel 
circulation  department  and  been  ap¬ 
pointed  home  delivery  manager. 
Lawson  was  prominent  in  the  affairs 
of  SCMA  and  is  well  known  among 
southern  newspaper  circulators. 

Miss  Beulah  Robeson,  classified  ad¬ 
vertising  manager,  Spartanburg  (S. 
C.)  Herald- Journal,  has  been  elected 
recording  secretary  of  the  Pilots  Club 
of  that  city. 

E.  J.  Hanna,  formerly  on  the  Can¬ 
ton  (O.)  Repository  and  the  North 
Tonawanda  (N.  Y.)  News,  has  been 
named  business  manager  of  the  Santa 
Ana  (Cal.)  Register. 

Roy  O.  Girod,  district  manager, 
Northwestern  Mutual  Life  Insurance 
Company,  was  recently  named  man¬ 
ager  of  the  Berne  (Ind.)  Witness  to 
succeed  the  late  Fred  Rohrer.  He 
assumed  his  managerial  duties  Jtme  1. 
Edward  E.  Liechty  continues  as  editor 
and  Howard  Gilliom  as  advertising 
manager. 

Morris  Platt,  formerly  local  adver¬ 
tising  director,  Philadelphia  Evening 
Ledger,  has  joined  the  Philadelphia 
Inquirer  advertising  staff. 

Miss  Helen  L.  Phillips  is  the  new 
classified  advertising  manager  of  the 
Nyack  (N.  Y.)  Journal  News. 

Mrs.  Olive  K.  Mills,  recently  suc¬ 
ceeded  Eldwin  Ogbome  as  classified 
manager.  New  Castle  (Ind.)  Courier 
Times. 

Schubert  McCutcheon,  formerly 
with  the  Richmond  (Va.)  Times- 
Dispatch  advertising  department,  has 
rejoined  the  Spartanburg  (S.  C.) 
Herald-Joumal  advertising  staff. 


In  the  Editorial  Rooms 


Arthur  j.  STRAUSS,  news  edi¬ 
tor,  has  been  named  managing 
editor  of  Enid  (Okla.)  Morning  News 
and  Enid  Eagle,  succeeding  Tom  F, 
Campbell,  who  is  retiring  to  a  farm 
near  Bristow,  Okla.  Strauss  will  be 
succeeded  as  news  editor  by  J.  Allen 
Thomas.  Forrest  Warren  has  been 
assigned  to  the  telegraph  desk,  which 
Thomas  has  handled  for  a  number  of 
years. 

Harold  Wheeler,  promotion  man¬ 
ager,  Boston  Traveler,  is  now  manag¬ 
ing  editor.  Raymond  A.  Kierman 
moves  up  from  city  editor  to  news 
editor,  and  Charles  Simmons,  of  the 
rewrite  desk,  becomes  city  editor. 

Otto  K.  Reuter  has  been  named 
managing  editor  of  the  Hinton  (W. 
Va.)  Daily  News,  succeeding  L.  W. 
Light. 

Horace  A.  Hawkins,  veteran  news¬ 
paperman  and  librarian,  Richmond 
(Va.)  Times-Dispatch,  has  retired 
after  completing 


Horace  A,  Hawkins 


Miss  Mary  Linda  Helfant,  reports 
Springfield  (Mass.)  Republican,  |i^ 
been  awarded  a  $1,200  fellowship  ^ 
Yale  University  for  1937-38  for  grtj^ 
ate  study  in  the  Division  of  Gem^ 
Studies.  Miss  Helfant  was  gradoffii^ 
in  1925  from  the  Boston  Univu^ 
College  of  Liberal  Arts.  She  ^ 
took  journalism  courses  at  the 
lege  of  Business  Administration. 
Helfant  will  be  on  leave  of  afae^ 
diu-ing  the  coming  academic 
while  she  studies  educational  jow^ 
ism  at  Yale  in  the  field  ^ 
education. 


Charles  Unruh,  for  40  years  a  te^. 
rapher  for  Philadelphia  new^tepn 
and  since  1932  manager  of  the  Weilii 
Union  wire  room  in  the  Philade^ 
Evening  Ledger,  has  retired  H 
Unruh,  now  70,  will  go  to  Delawmii 
live  with  his  daughter. 

Herschel  C.  Atkinson,  an  editnhi 
writer  of  the  Akron  (O.)  Btaeu. 
Journal,  has  resigned  to  become  ns 
retary  of  the  Akron  Chamber  of  C«. 


his  59th  year  as 
a  Virginia  news¬ 
paperman.  H  e 
started  his  career 
as  a  “printer’s 
devil”  on  the 
Danville  News 
in  1878  and  in 
1882  joined  the 
Lynchburg  Vir¬ 
ginian  as  a  type¬ 
setter.  Later  he 
joined  the  Rich¬ 
mond  News  re- 
portorial  staff.  In 


1912  he  joined  the  Journal  and  later 
its  successor,  the  Dispatch,  trans¬ 
ferring  to  the  Times-Dispatch  in  1933. 
He  covered  the  State  Capital  “roimd” 
for  35  years. 

J.  H.  lUmdolph  Feltus,  student  ac¬ 
tivities  manager  at  Tulane  University, 
succeeded  Warren  Ogden  as  Sunday 
editor  of  the  New  Orleans  Times- 
Picayune  and  the  Daily  States  May 
30.  Mr.  Ogden  has  been  transferred 
to  the  copy  desk  of  the  Times- 
Picayime.  Graduate  of  the  law  school 
of  Tulane  University  in  1934,  Mr. 
Feltus  has  supervised  all  Tulane  pub¬ 
lications  in  addition  to  serving  as 
Tulane  correspondent  for  the  Times- 
Picayune.  Last  summer  he  was  on 
the  Daily  States  staff. 

Russell  P.  Johnson,  assistant  city 
editor.  South  Bend  (Ind.)  Tribune, 
has  b^n  named  city  editor  succeed¬ 
ing  H.  R.  Houser,  who  becomes  man¬ 
aging  editor  of  Hyannis  (Mass.) 
Standard-Times  July  15,  following  an 
ocean  voyage.  Mr.  Johnson  has  been 
with  the  newspaper  for  13  years. 

George  H.  Williamson,  news  editor, 
Kingston  (Ont.)  Whig-Standard,  has 
been  granted  a  year’s  leave  of  absence 
owing  to  ill  health. 


Morgan  Blake,  sports  editor,  Atlaffi 
Journal,  will  be  guest  of  honor  at  tk 
graduation  exercises  of  the  TUb 
High  School,  Jime  7,  when  membsi 
of  the  class  will  honor  him  as  an  oil* 
standing  Georgian. 

Russell  Kintzley,  real  estate  edib. 
New  Orleans  Item-Tribune,  for  b 
past  four  years,  resigned  2}$ 
become  public  relations  counselor  b 
the  Ninth  Regional  Federal  Hem 
Loan  Bank  of  Little  Rock,  Ark.  Ik 
Real  Estate  Board  of  New  Orleani  n. 
cently  presented  him  a  leather  faof 
case  for  his  great  assistance  to  ie 
board. 

Edwin  Hartrich,  of  the  GenenI 
Press  Association,  Washingtra,  i 
scheduled  to  sail  for  England  June! 
and  plans  to  spend  time  on  the  Gk- 
tinent. 

Alex  M.  Griffen  has  returned  to  his 
duties  of  city  editor  of  the  Philadel¬ 
phia  Record  after  an  absence  of  men 
than  a  year  because  of  illness.  lony 
Flick,  who  substituted  for  Griffen,  his 
resumed  his  old  position  of  chief  n- 
write  man  of  the  Record  staff. 

Leroy  Greene,  Philadelphia  Evem} 
Ledger  general  assignment  man,  ami 
Mrs.  Greene  have  returned  from  a 
three-week  vacation  trip  abroad.  Mr. 
Greene,  who  took  his  automobile  akb 
on  the  trip,  is  writing  a  series  of  daily 
articles  on  how  Americans  may  » 
Eiu-ope  by  automobile.  The  artida 
give  itemized  accoimts  of  the  expense 
incurred  by  the  Greenes. 

Fred  K.  Schuller,  formerly  of  the 
Pittsburgh  Press,  Birmingham  Pod 
and  the  Youngstown  Telegram,  is  now 
on  the  McKeesport  (Pa.)  Daily  Nns 
copy  and  rewrite  desk. 

James  Free,  formerly  of  the  Bim- 
ingham  (Ala.)  Age-Herald,  has  joined 
_  (Continued  on  page  40) 
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DOLLARS  SAVED— TIME  SAVED 

Cushman  Motors,  because  they  are  especially  constructed 
for  type-setting  machine  operation,  use  far  less  current 
than  “all  purpose”  motors  not 
built  to  fit  the  quick,  repeated  “on 
and  off”  load  conditions  of  type¬ 
setting  machines.  This  same 
,  special  construction  permits  years 
of  continuous  use  without  a  single 
breakdown,  and  Cushman’s  cost 
no  more. 


CUSHMAN  ELECTRIC  CO. 
Concord,  N.  H. 

Cagiadian  Distributors 
Toronto  Foundry  Co.  Toronto 
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THE  MECHMICilL  EXECETITE 

HIS  PROBLEMS 

ate  impotiant  j^actoti  in  aetetminina 
HOEi  deiian  and  conittuction 


Alive  to  the  problems  of  the  mechanical  executive,  Hoe’s  experienced 
engineers  examine  each  feature  of  Hoe  design  and  construction  to  deter¬ 
mine  what  it  will  best  contribute  to  the  solution  of  the  daily  problems 
of  newspaper  production. 

Before  it  is  incorporated  in  Hoe  equipment,  every  feature  of  design 
or  construction  must  in  some  vital  manner  yield  the  answer  “yes”  when 
subjected  by  Hoe  engineers  to  these  five  basic  questions: 

♦  Does  it  increase  speed  of  production? 

★  Will  it  improve  the  printing  quality? 

*  Has  it  strength  for  years  of  service? 

*  Is  its  control  simple,  sure  and  convenient? 

★  Is  the  operator  adequately  protected? 

We’ll  appreciate  an  opportunity  to  show  the  Mechanical  Executives  of 
the  A.  N.  P.  A.  how'  effectively  all  Hoe  Equipment  fulfills  these  basic  con¬ 
siderations  of  production.  A  request  will  bring  complete  information. 


YOU  ARE  ATTENDING 
THE  CONFERENCE 
SEE  THE  MOVIE 

“60IKG  TO  PRESS  ’ 

The  new  Hoe  sound  picture  tells  the 
detailed  story  of  the  making  of  the 
modern  newspaper  with  Hoe  Arched- 
and  Vertical -Type  Sup>er  -  Production 
Newspaper  Presses,  Hoe  Super-Produc¬ 
tion  Folders,  Hoe  Reels,  Full-Automatic 
Electric  Tensions  and  Hoe  Full-Speed 
Pasters. 

SEVERAL  SHOWINGS  EACH  DAY 
at  4^oe  4^ead<^uattatl 
YOU  AND  YOUR  FRIENDS  ARE  INVITED 


R.  HOE  &  CO^  ln«. 

Genera!  Of f Irens  AlO  East  138th  (at  Eaitt  Kiver) 

NEW  YORK,  N.  Y. 


BOSTON 


SAN  FRANCISCO 


CHICAGO 


BIRMINGHAM 


LONDON 


Editor  &  Publisher  for  Jun< 
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Toronto  Star  Newspaper  Service,  has  night  editor.  He  succeeds  Bert  Kem-  Press,  May  19,  64-page  Invitation  Edi. 
signed  a  long-term  contract  with  20th  merer,  who  the  newspaper  said  will  tion. 

Century-Fox  as  a  scenarist.  He  join  the  Oklahoma  City  Oklahoma  Gladwater  (Tex.)  Daily  Tint$. 
joined  the  company’s  writing  staff  Jan.  News  reportorial  staff.  Tribune,  May  16,  Sixth  Anniversary 

18-  Mrs.  Hazel  Strai^t  Stafford  has  Oil  Discovery,  32  pages,  4  sections. 

Russell  P.  Johnson,  assistant  city  been  appointed  by  the  Madison  (Wis.)  Atlantic  City  (N.  J.)  Press,  May  31 
editor,  South  Bend  (Ind.)  Tribune,  is  Capital  Times  to  take  over  its  weekly  gg-nage  Invitation  Eldition.  ' 


the  Richmond  (Va.)  Times- Dispatch  Russell  P.  Johnson,  assistant  city  been  appointed  by  the  Madison  (Wis.) 

local  staff.  editor,  South  Bend  (Ind.)  Tribune,  is  Capital  Times  to  take  over  its  weekly 

Timothy  Fuller,  author  of  the  sue-  president  and  editor  of  National  Air  book  review  column,  succeeding 

cp<!<!fiil  de^ptive  novel  entitled  “Har-  ^ews,  a  new  aviation  newspaper  Adelin  Hohfield,  resigned,  who  leaves 

vard  Has  a  Homicide,”  has  joined  the  which  made  its  api^arance  May  19  June  1  for  California, 

feature  writing  staff  of  the  Boston  South  Bend.  Walter  H.  Housman 
Evening  American  and  Sunday  Ad-  the  Tnb^e  adyerUsmg  staff  is  •  I 

treasurer  and  advertising  director.  ^psCMi  Munitions 


Scott,  a^istant  agricultoal  Lfue®  S’"  Y\/^ICHITA  EAGLE,  May  23,  special  aTi^page  Ubloid' s^tion’^^^^^ 

editor,  Winnipeg  Free  Press  was  ten-  pVesSenri  Sie  graduation  edition,  50  pages,  stock, 

dered  a  complimentary  dmner  by  was  namea  presi^ni  oi  me  rennsyi  sections  Twelve  oaees  of  gradua-  v  n 

Victor  Sifton,  general  manager,  on  the  vania  Woman  s  Press  organi^  re-  tton^hotSraphs  and  dlta 

eve  of  his  leaving  to  take  over  a  cently  m  Philadelphia.  Miss  Rebecca  “on  pnotograp  s  a  a  aata.  26,  See  Northern  Wiscooan 

newly  created  statistical  post  in  the  First”.  20  pages. 


Atlantic  City  (N.  J.)  Press,  May  3|^ 
98-page  Invitation  Eldition. 

Poplar  Bluff  (Mo.)  American  fi*. 
public.  May  20,  Progress  Eklition,  Ui 
pages.  14  sections. 

Monterey  (Cal.)  Peninsula  HenH 
May  19,  Second  Annual  Mail-It-Awiy 
Edition,  40  pages,  3  sections,  includi^ 


department  of  agriculture  at  Ottawa,  express,  was  namea  secreiary- 

Ont  treasurer. 

J.  P.  de  Wet,  night  side  reporter,  ^iss  Mary  Welsh  has  resigned  m 
Winnipeg  Free  Press,  has  resigned  to  editor  of  the  Chicago  Daily 

become  manager-secretary  of  the  News  to  join  the  London  Express.  She 
Manitoba  Chamber  of  Mines.  London  l^t  week.  Miss 


(Pa.)  Express,  was  named  secretary-  16-page  tabloid  rotagravure  section 
treasurer.  for  the  St.  Louis  municipal  opera  sea- 

Miss  Mary  Welsh  has  resigned  as 


nsecuons.  iweive  pages  oi  graaua-  )  Press-Guau. 

m  photographs  and  data.  jyj^y  26,  ‘See  Northern  WiS 

St.  Louis  Globe-Democrat,  May  23,  First”,  20  pages. 


Ralph  E.  Dowdell  recenUy  of  the  Miss  Edith  Dixon,  formerly 

Promderu-e  (R.  I.)  Star-Tnbu^,  has  Chicago  Herald  &  Examiner’s 

joined  the  Worcester  (Mass.)  Erentng  department  as  fashion  editor. 

Gazette  copy  desk  sta^  Arthur  D.  gucj^ds  her. 

Boyden  has  joined  the  Gazette  as  re-  _  ^  ,  , 

porter  Cyrus  C.  Hungerford,  Pittsburgh 

,  ,  ,  ,  Post  Gazette  cartoonist  who  covered 

Richard  Wilham^n,  formerly  of  the  Coronation,  is  making  a  tour  of 


society  editor  of  the  Chicago  Daily  Charlotte  News,  May  25th.  26-page 
News  to  join  the  London  Express.  She  Davidson  College  Centennial  Edition; 
sailed  for  London  last  week.  Miss  May  16th,  a  12-page  Electric  Refrig- 
Welsh  wrote  under  the  by-line  Mar-  eration  Section. 


Laramie  (Wyo.)  Daily  Bulkto, 
May  17,  Homecraft  School  Edition,  21 
pages. 

Dumas  (Tex.)  Moore  County  Ktn, 
May  21,  Graduation  Edition,  14  pagg, 
2  sections. 

Arlington  (N.  J.)  Observer,  t 


got,  Jr.  Miss  Edith  Dixon,  formerly  Chattanooga  (Tenn.)  Times,  May  /irungion  j.;  loosener,  i 

with  the  Chicago  Herald  &  Examiner’ s  18,  Sixth  Annual  School  and  (College  ^ o  ^  Annivenaj 

women’s  department  as  fashion  editor,  Eklition,  24  tabloid  pages.  Eklition,  40  pages,  2  sections, 

succeeds  her.  Wilmington  (N.  C.)  Star-News,  May  Pampa  (Tex.)  Daily  News,  Junel, 


succeeds  her.  Wilmington  (N.  C.)  Star-News,  May 

Cyrus  C.  Hungerford,  Pittsburgh  23,  Beach  Edition,  20  pages,  two  sec- 
Post  Gazette  cartoonist  who  covered  tions. 


Charlotte  (N.  C.)  Observer,  h^  jomed  Scandinavian  countries  and  a  short 
the  Richmond  (Va.)  Times-Dispatch  ^jgjj  p^^jg  returning  home, 

sports  staff.  , _ , . _ 


iition,  24  tabloid  pages.  Edition.  40  pages,  2  sections. 

Wilmington  (N.  C.)  Star-News,  May  Pampa  (Tex.)  Daily  News,  Junel, 
I,  Beach  Eldition,  20  pages,  two  sec-  84-page  Souvenir  Eklition  in  codikc- 
jng  tion  with  the  Top  o’  Texas  Fiesta  it 

Adrian  (Mich.)  Telegram,  May  24,  Juxe  3,  4. 


Merchants  and  Manufacturers  Exposi¬ 
tion,  24  pages,  two  sections. 


El  Reno  (Okla.)  American,  Aftii 
29,  1937,  Pioneer  Day  Edition,  fat 


Arthur  Brackman  managing  editor  Colorado  Springs  (Colo.)  Gazette  May  5  celebration,  32  pages,  4  » 

Stag  nL  YoriT  h^To^S  thrCo-  )  Exponent  is  now  and  Telegraph,  May  23,  1937,  Tourist 

lumbus  Disnatch'conv  desk  CanadiM  National  Railways  Edition,  24  pages,  6  sections,  with  Berkeley  (Cal.)  Gazette,  May  ( 

lumous  uispaicn  copy  aesn.  mihlicitv  denartment.  _ r _ ^ _ j  i _ i _ t _ u  _ i _ _ -j:,:..  « 


Miss  Jennie  A.  Fraser  is  now  man¬ 
aging  editor  of  the  New  Glasgow 


publicity  department.  color  on  front  smd  back  pages  of  each 

Maxime  Eddy,  assistant  school  edi-  section, 
tor,  Oklahoma  City  Oklahoma  News,  Richmond  (Va.)  News  Leader,  May 


Eklition,  24  pages,  6  sections,  with  Berkeley  (Cal.)  Gazette,  May  i 
color  on  front  cmd  back  pages  of  each  Yacht  Harbor  Dedication  edition.  32 
section.  pages. 

Richmond  (Va.)  News  Leader,  May  Three  Rivers  (P.  Q.)  Times,  May! 


SI  Eastern  Chronicle  a  semi-  u  ^ - ^ - -  nicnmona  tva.j  news  ueaaer.  May  Three  Rivers  {y.  W  )  Times,  Msfi 

Jv  sS^ceSdS  her  brXer.  31,  20-page  tabloid  Virginia  Educa-  Mail-Away  Supplement,  20  page. 


weekly.  She  succeeded  her  brother, 
Donald,  who  resigned  April  28  to  be¬ 
come  Registrar  of  Deeds  at  Pictou. 


(Okla.)  News  and  Star  society  staff. 
Adeline  Fitzgerald,  Chicago  Amcri- 


tional  Guide  and  Directory. 


coated  stock,  citing  city's  industri 


M.)  Current-Argus,  possibilities. 


A1  Williamson,  of  the  Vancouver  “^dier^of^e^r^”  br^kf^  Mav  Progress  Edi-  Newark  (N.  J.)  Sunday  Call,  May 

(B  C)  News-Herald  presided  over  *  ",  tion,  60  pages,  8  secUons.  16,  Eighth  Annual  Camp,  Travd  1 

L  Am  “gSfro"  rfS  S-  §UpS"°^U  “Si  ‘N-  SupplemPM,  8  pages, 

ish  Columbia  Iiwtitute  of  JoumalUts  honorary  professional  journalistic  so-  t - - 


held  May  15  at  Vancouver. 


ciety  for  women,  for  Chicago  newspa- 


Bruce  Hutchison,  Vancouver  Daily  per  women.  Other  speakers  included; 
Province  correspondent,  during  his  Marcia  Masters,  Chicago  Times  re¬ 
vacation  visit  to  England  to  witness  porter;  Ruth  Allen  Lovrien,  who 
the  coronation  addressed  an  Elmpire-  writes  under  the  by-line  of  Mary 
wide  audience  in  his  first  radio  broad-  Meade,  as  food  editor,  Chicago  Trib- 
cast.  Mr.  Hutchison  who  filed  stories  une;  Lois  Schenck,  household  editor, 
for  the  Southern  Newspapers  was  Prairie  Farmer,  and  Herma  Clark, 
asked  by  the  British  Broadcasting  Tribune  columnist. 

Corporation  to  address  the  radio  audi-  Anne  Marie  Tennant,  columnist, 
ence  at  a  special  Coronation  Day  feature  writer  and  music  editor, 
broadcast,  as  a  typical  dominion  jour-  Springfield  (O.)  News  and  Sun,  was 
nalist  in  London.  He  gave  a  15-minute  second  prize  winner  for  newspaper 
description  of  the  London  crowds.  features  in  a  nation-wide  contest  at 

Charles  L.  Reese,  Jr.,  one  of  the  the  recent  Cleveland  convention  of 
editors  of  the  Wilmington  (Del.)  the  League  of  American  Pen  Women 
Morning  News,  has  been  elected  sec-  sponsored  by  that  group.  Her  win- 
retary  of  the  newly-formed  Delaware  ning  story  which  had  appeared  in  the 
Society  for  the  Preservation  of  An-  Sunday  magazine  section  of  the  News- 
tiquities.  He  has  also  been  elected  Sun  was  "China  Marches  on  Singing.” 
president  of  the  Wilmington  Music  Cleve  Bullette,  Oklahoma  City  radio 
School.  A.  O.  H.  Grier,  editor  of  the  news  broadcaster,  has  joined  the 
Wilmington  (Del.)  Joumal-Every  Henryetta  (Okla.)  Morning  News  as 
Evening,  has  been  elected  president 
of  the  Church  Club  of  Delaware,  a 
Protestant  Episcopal  Church  men’s 
group. 

Mrs.  Virginia  Chappell  has  been  ap¬ 
pointed  society  editor  of  the  Wichita 
Eagle,  succeeding  Miss  Virginia  Reed, 
recently  married,  and  Miss  Irene  Bry¬ 
ant  was  named  club  editor,  replacing 
Miss  Eleanor  Corcoran  who  also  re¬ 
signed  because  of  marriage. 

Bob  Richards,  oil  editor,  Wichita 
Beacon,  has  resigned  to  re-enter  the 
oil  business.  His  successor  has  not 
been  named. 

Donald  M.  Pond,  Akron  (O.)  Beacon 
Journal  reporter,  has  resigned  to  join 
the  Cleveland  Plain  Dealer  copy  desk. 

Ray  Barrett,  of  the  New  York  Eve¬ 
ning  Journal  copy  desk,  is  leaving 
June  1,  for  a  two- week  auto  toiir  of 
Canada  and  New  England.  He  will 
be  accompanied  by  Mrs.  Barrett. 

Art  Arthur,  former  Toronto  Star 
reporter  and  later  news  editor  of  the 
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THE  MARK 
OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 

UNITED  PRESS 

FOR  DOMINANT  NiWS  COVtRAGE 


If  your  newspaper  is  not  leading  in  numbers,  it  can  still 
lead  in  advertiser  preference  while  winning  the  num¬ 
bers  with  a  more  modern  “package”  ...  In  every  case 
of  newspaper  re-styling  that  I  have  handled,  there  has 
been  a  marked  increase  in  circulation,  a  definite  im¬ 
provement  in  the  enthusiasm  of  the  staff,  and  many 
other  “dividends”  not  even  anticipated  when  I  began. 
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c/HE  Cline  engineers  appreciate  the 
cooperation  they  have  had  from  newspaper 
mechanical  departments  during  the  last 
quarter  of  a  century,  in  the  development  of 
press  power  control  and  paper  web  control, 
to  meet  the  ever  increasing  demands  of  the 
various  pressroom  developments.  The  result 
has  been  practical  as  well  as  efficient  press 
drives  for  A.C.  and  D.C.  power  in  both 
group  and  Unit  drives  designed  to  meet 
local  conditions. 

Cline  Unit  drives  have  been  sold  for  about  135 
Octuple  presses  in  the  United  States  alone. 


Cline  Reels  have  been  standardized  for  ped¬ 
estal  or  press  column  mounting. 

Cline  Electric  Tensions  provide  automatic  con¬ 
trol  of  the  web,  adjustable  at  the  press  unit 
only,  and  correlated  with  the  power  require¬ 
ment  and  braking  of  the  press  to  control  the 
web,  over  125  have  been  sold  in  the  United 
States. 

Chne  High  Speed  Pasters  involve  no  compli¬ 
cation  or  interference  with  the  press  webs  and 
are  operated  by  a  single  push  button.  About 
100  of  these  have  been  sold  in  the  United  States. 


LIST  OF  CLINE  EQUIPMENT 


Cline  System  oi  Full 
Automatic  Press 
Control 


Cline  System  Paper  Reels 
and  Automatic  Electric 
Tensions 


Cline  Hiqh  Speed 
Pasters 


Cline  Selective  Unit 
Type  Drives  for 
Unit-type  Presses 


Cline-Westinghouse 
Mercury  Arc 
Current  Rectifiers 


Cline-Westinghouse 
Stereotype  Motor 
Equipment 


Cline-Westinghouse 
Motor  Equipments 
for  Fans,  Pumps, 
etc. 


Cline  Capitol 
Paper  Trucks,  Tracks, 
Transfer  Tables,  etc. 


Cline  Capital  Roll 
Lift  and  Lowerator 


Cline-Westinghouse 
Typesetting  Drives 


Cline-Capital  Plate 
Dropper 


Cline  Capital 
Plate  Conveyor 


Cline  Electric  Mfg.  Co. 


MAIN  OFFICE:  211  W.  WACKER  DRIVE,  CHICAGO,  ILL. 


Western  Office 

CROCKER  FIRST  NATL  BK. 


BUILDING 


SAN  FRANCISCO 


Eastern  Office 
220  EAST  42nd  STREET 
NEW  YORK  CITY 
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42— CLASSIFIED 


Editor  &  Publisher  for  June  5,  1937 


MANY  PROMOTION  METHODS  OFFERED 
TO  CLASSIFIED  AD  MANAGERS 

Flood  of  Ideas  Presented  This  Year  to  Aid  Executives  in 
Boosting  Product  and  Linage — Manual  Prepared  for 
Beginners  in  Classified  Departments 

By  D.  B.  BARNHART 


IF  one  is  to  measure  classified  pros¬ 
perity  by  the  number  of  services 
offered  to  the  managers  of  those  de¬ 
partments  at  present,  then  classified 
is  far  above  the  normal  peak  of  many 
years.  Since  the  beginning  of  the  year 
practically  every  form  of  idea  pro¬ 
motion  in  the  classified  field  has  made 
its  appearance. 

The  fine  reception  accorded  Morton 
J.  A.  MacDonald’s  book,  “Getting  and 
Keeping  Classified,”  last  fall,  seemed 
to  unloose  a  flood  of  other  ideas. 
Morton  MacDonald’s  book  has  been 
accepted  as  the  official  text  book  in 
over  a  score  of  colleges  in  their  de¬ 
partments  of  journalism,  beginning 
with  the  1937  fall  terms.  Incidentally, 
Mr.  MacDonald  is  preparing  another 
book  about  classified  in  the  weekly 
field. 

Several  other  manuscripts  have 
been  prepared  but  have  not  been  pub¬ 
lished  in  book  form.  L.  W.  Grciham 
of  South  Bend,  Ind.,  and  Charles 
Schooff  of  Chicago  are  the  authors. 
Clasaitied  Promotion  Cartoons 
When  Elsquire  Features  released 
their  classified  promotion  cartoon, 
it  was  only  a  matter  of  weeks  until 
at  least  three  other  cartoon  services 
made  their  appearance.  One  New 
England  concern  that  started  a  car¬ 
toon  service  has  already  discontinued 
it.  It  remains  to  be  seen  whether  a 
real  hiunorous  situation  can  be  built 
around  classified  situations  indefi¬ 
nitely.  Classified  managers  who  use 
cartoon  promotions  are  about  evenly 
divided,  with  regards  to  placing  them. 
One  uses  them  on  the  classified  page 
to  hold  attention  to  the  page,  another 
publishes  them  nin-of-paper  to  draw 
attention  to  the  classified  pages. 

George  T.  Pappas,  a  former  classi¬ 
fied  manager,  has  just  released  a  se¬ 
ries  of  25  booklets  explaining  sepa¬ 
rate  operations  of  classified  and  tell¬ 
ing  how  each  is  successfully  handled 
on  certain  papers. 

Idoa-a-Wooh  Sorvico 
A  Washington,  D.  C.,  concern  is  so¬ 
liciting  orders  for  a  clip-ad  service, 
sending  an  idea  a  week  that  has  been 
used  with  success.  The  ideas  used  are 
to  be  current. 

Cressingham  Associates  have  re¬ 
cently  sent  out  promotion  material  for 
classified.  Engravings  are  to  be  made 
by  the  individual  newspapers.  Car¬ 
toons  are  used;  copy  is  localbed. 

Other  aids  that  have  been  offered 
classified  managers  over  a  long  pe¬ 
riod  of  years  are  MacDonald’s  Ser¬ 
vice  and  until  recently  the  Basil  L. 
Smith  service.  The  Association  of 
Newspaper  Classified  Advertising 
Managers  have  always  issued  an  idea 
service  along  with  their  annual  Di¬ 
gest  and  still  offer  censorship  bulle¬ 
tins,  the  only  service  of  its  kind 
available  at  present 

Now  Sales  Contest  Idea 
ERE  is  a  new  idea  in  a  sales 
contest  that  might  prove  appli¬ 
cable  to  any  classified  departments 
having  several  people  on  their  sales 
staff. 

Have  photographs  taken  of  the 
heads  of  all  the  salesmen  or  sales¬ 
girls,  moimt  them  on  cardboard  or 
blackboard  in  the  main  sales  office. 
To  these  heads  attach  body  forms 
which  are  to  be  clothed  by  the  sales¬ 
people  whose  pictures  are  attached. 
Twenty  pieces  of  wearing  apparel  will 
fully  clothe  a  salesperson  and  give 
them  a  100%  rating  during  the  con¬ 


test,  which  may  run  for  a  month. 

Give  each  sales  person  a  quota  and 
for  each  one-twentieth  of  their  quota 
reached  permit  them  to  attach  a  piece 
of  clothing  to  the  figure. 

At  the  end  of  the  quota  period  a 
banquet  for  the  staff  could  be  ar¬ 
ranged  at  which  the  contestants  at¬ 
tend,  clothed  in  the  same  manner  as 
his  figure  reveals  on  the  board  at  the 
close  of  the  contest. 

Your  editor  would  appreciate  hear¬ 
ing  from  any  classified  manager  who 
uses  this  contest  idea. 

$1,500,000  Homes  Page 

ONE  and  a  half  million  dollars 
worth  of  homes  for  sale  on  one 
page  of  the  Youngstown  Vindicator 


classified  section  was  a  feature  re¬ 
cently  promoted  there. 

The  classified  page  which  contained 
only  houses  for  sale  was  reduced  in 
size  25%  and  reprinted  on  heavy  stock 
and  sent  out  to  owners  of  real  estate 
and  agents,  telling  them  that  the  own¬ 
ers  of  the  million  and  a  half  dollars 
worth  of  property  shown  on  the  page 
were  depending  on  want  ads  to  sell 
those  properties. 

The  promotion  copy  was  hand  let¬ 
tered  on  the  page  and  mailed  to 
prospective  advertisers. 

Promotion  for  Want  Ad  Pages 

HILLMAN-CURL,  me.,  New  York 
book  publishers,  have  released 
the  following  article  which  can  be 
used  without  charge  by  any  classified 
manager,  for  display,  circular  or  di¬ 
rect  mail  advertising  in  promoting 
classified.  To  protect  their  copyright 
they  ask  that  the  usual  credit  line,  as 
shown  below,  be  carried  with  the  fol¬ 
lowing  article: 

A  TRIBUTE  TO  THE  WANT  AD  PAGE 
Your  last  dollar 
Your  last  $10 
Or  your  Itwt  $100 
Will  be  well  spent 
If  you  use  it 

For  an  intelligent  advertisement 
About  yourself.  .  .  . 

The  want  ad  pa«:e 

Of  the  modem  American  newspaper 
Is  a  stage.  .  .  . 

On  which  men  and  women  play 
Comic  and  tragic  parts 
Day  in  and  day  out 
A  refuge.  .  .  . 

To  which  they  turn  in  emergency 
A  horizon.  .  .  . 

Which  they  scan  for  opportunity 
An  epitome.  .  .  . 

Of  the  triumphs  and  failures 

The  heartaches  and  hopes 

And  bigotry  and  ambition 

The  wistfulness  and  charm 

And  enthusiasm  and  variegated  novelty 

Of  human  nature.  .  .  . 

Nowhere  else 
On  the  American  scene 
Are  the  actuality 
The  aspiration 

And  the  absurdity  of  all  of  us 
Tumbled  together 


THE  CLASSIFIED 
IDEA  CORNER 

W  ^  HEN  the  compositor  clears 
V  V  the  classified  pages  of 
killed  and  expired  want  ads,  have 
him  place  them  on  a  galley  and 
run  off  several  proofs. 

A  great  number  of  uses  can  be 
found  for  this  galley.  Use  them 
for  recalls,  solicitation,  leads,  etc. 
A  much  more  convenient  method 
ihun  cutting  papers. 


Ill  such  an  amazing  hodgc-itodgc. 

(Copyright.  Ilt:i7.  From.  "They  Sold 
Themselves:  A  Guide  to  I*ersonal  Achieve¬ 
ment.”  by  Howard  Stephenson  and  Joseph 
C.  Ki-eley.) 

Dime-A-ISame  Promotion 
Seeking  IS on-Suhscrihers 

Graphically  calling  attention  to 
circulation  coverage  at  the  same  time 
that  coverage  is  being  increased,  the 
Marysville  (Cal.)  Appeal-Democrat  is 
using  a  promotional  scheme  called 
“Dime-a-Name”  by  Horace  E.  ITiomas, 
publisher. 

The  Appeal-Democrat  offers  10 
cents  for  the  name  of  each  non¬ 
subscriber  living  within  a  radius  of 
20  miles  of  Marysville  and  Yuba  City. 
The  section  includes  a  rich  and  well- 
settled  agricultural  district. 

“The  offer  is  made,  not  so  much  to 
get  the  list,  as  to  demonstrate  to  ad¬ 
vertisers  the  thorough  coverage  given 
by  the  Appeal-Democrat,”  Mr.  Thomas  i 
said.  In  addition,  he  explained,  the 
list  will  prove  valuable  in  solicitation. 

No  request  is  being  made  for  the  , 
public  to  do  cmy  circulation  solicita¬ 
tion.  Names,  to  be  eligible,  must  be 
signed  on  a  card  personally  by  the 
non-subscriber  and  must  include  the  , 
postoffice  address,  however.  Other  ! 
rules  provide  that  payments  will  be  ' 
made  only  where  at  least  10  names  I 
are  collected.  Lists  under  that  num-  I 
ber  will  not  count.  No  names  will  : 
be  paid  for  more  than  once.  The  first  i 
person  to  present  the  name  will  re-  j 
ceive  payment.  i 

ESSAY  CONTEST  ON  CAMP 

The  Charlotte  (N.  C.)  Observer  has 
announced  an  essay  contest  among 
school  pupils  on  the  general  theme  of 
the  value  of  establishing  a  fresh  air 
camp  for  youngsters  from  less  privi¬ 
leged  homes.  The  Observer’s  Fresh 
Air  camp  is  now  in  process  of  con¬ 
struction  out  on  the  Catawba  river,  j 
where  125  acres  have  been  purchased 
for  development  into  a  model  camp 
for  children.  ITie  initial  cost  of  the 
camp,  including  purchase  of  the  prop¬ 
erty  and  construction  is  being  imder- 
written  by  Curtis  B.  Johnston,  pub¬ 
lisher  of  ffie  Observer. 


"TURBINAIRE" 

ETCHING  MACHINE 

lor  II"«I4''  plates  sells  at  $225.00 
with  Driving ^^otor  and  Wash  Tray. 

Customers  everywhere  praise  its 
>.pi'<  <1  and  >fi(ii/ir\  of  etching.  Thor¬ 
oughly  modem,  rugged  and  well- 
,  built,  the  '  TURBTNAIRE  '  Is  the  out¬ 
standing  small  i^chinc  on  the  mar¬ 
ket  today. 

II  till  fill  KittlHiii  (iil't  nil  iiiir 

"ROTOSPRAY" 

ETCHING  MACHINES 

for  I  a  r  ate  sizes. 

THE  U.  S.  STONEWARE  CO. 

Akron,  Ohio 


BURLINGTON  RECEIVERSHIT 

Thomas  D.  Begley  of  Burlingtn^ 
N.  J.,  has  been  named  receiver  for  tk 
Burlington  (N.  J.)  Daily  Enterprk 
by  Vice-Chancellor  Buchanan 
Trenton,  N.  J.  Application  for  tk 
receiver  was  made  by  Franck  J 
Watchom  of  Burlington,  a  credik 
and  stockholder  in  the  company.  Tk 
company  consented  to  the  appokt. 
ment  of  the  receiver  and  agreed 
the  petitioner’s  contention  that  it  ^ 
insolvent.  It  is  capitalized  at  $S0|M 
with  $31,200  of  stock  outstandings  k 
assets  approximate  $55,000  and  li«kl 
ities,  according  to  the  petitioner,  q. 
ceed  this  amount  by  about  Pfn 
The  real  estate  of  the  company  eg 
sold  in  1933  for  unpaid  city 
Begley  was  required  to  post 
bond  and  a  hearing  will  be  held  k- 
fore  the  Vice-Chancellor  June  IS  h 
determine  whether  Begley  shskl 
continue  and  whether  a  co-recens 
should  be  named  to  operate  with  hk 

NEWSMEN  “TRAVEL”  ON  MAT 

Washington,  D.  C.,  June  1— Ik 
most  spectacular  attraction  at  tk 
Press  Pavilion  at  the  Paris  Expa- 
tion  will  be  a  huge  map,  portrajig 
the  travels  of  special  news  cor. 
spondents  from  1900  to  date,  reptn 
the  American  Trade  CommissioB  k 
the  Department  of  Commerce.  Ofc 
exhibits  telling  of  the  work  and  di- 
culties  experienced  by  correspond. 
ents  will  also  be  on  display. 


OF  CHICAGO 


Among  the  great  hotels  of  the 
world,  the  Drake,  in  the  midil 
of  beautiful  surroundings  hoi 
an  atmosphere  all  its  own- 
luxurious,  refined,  exclusive 
yet  home-like.  This  atmosphett 
prevails  in  every  part  of  the 
hotel  and  is  interpreted  by  every 
employe  in  unusual  servicek 
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MODERNIZE 

WITH 


for  READING-EASE 


and  buUd  ADVERTISING  LINAGE 


Modern  legibility  in  your  news  columns— the  back¬ 
ground  for  advertising  display  —  provides  the  all- 
important  reading-ease  which  reduces  eyestrain,  gains 
longer  reading-time  for  every  copy  you  print,  and  hats  a 
vital  influence  on  the  response  your  advertisers  receive. 
That  is  why  greater  reading-ease  heads  the  modernization 
plans  of  many  far-sighted  publishers. 


You  can  depend  on  MORRILL  for  constructive  help  in 
gaining  greater  reading-ease  for  your  newspaper.  Morrill 
News  Inks  give  bolder,  more  uniform  coverage  of  type 
faces  amd  sharper,  cleaner  printing  around  type  edges  — 
which  promotes  maximiim  legibility  of  text  matter,  reduces 
readers'  eyestrain,  and  permits  reading  of  your  paper  for  a 
longer  period  of  time.  Morrill  Inks  provide  strong,  smooth 
coverage  of  large  type  faces  and  solid  areas . . .  clear,  vivid 
halftones  full  of  sparkling  detail . . .  and  economical,  trouble- 
free  production. 


STUDY  THESE  PHOTOMICROGRAPHS  FROM 
TWO  OF  AMERICA'S  LEADING  NEWSPAPERS 
Samples  of  body  text,  selected  at  random,  mounted  together, 
photographed  on  a  single  negative— enlarged  30  times. 


In  modernising  your  newspaper,  it  will  pay  you 
to  learn  how  Morrill  can  help  you  secure  greater 
reading  •  ease,  an  effective  ally  in  building 
advertising  linage.  Without  obligation,  'phone, 
wire  or  write  the  nearest  Morrill  branch  NOW. 


From  a  paper  printed  with  MORRILL  INKS  — 
note  bolder,  more  uniform  coverage  and 
cleaner  edges  — Insuriitg  maximum  legibility, 
outstanding  reading-ease. 


From  a  paper  printed  with  other  ink.  Note  the 
diiierence  in  reading-ease. 


STANDARD  OF  THE  NEWSPAPER  WORLD 


★  LEADERSHIP 


Year  after  year  Morrill  leads 


e 


AN 


GEO.  H.  MORRILL  CO. 

Division  GENERAL  PRINTING  INK  CORPORATION 

100  SIXTH  AVE.,  NEW  YORK,  N.  Y. 


rXCTOBIES 

•ranches 


Norwood,  Mau. 

Botlon  * 
Minneapolii 


•  Tacony,  Phila.,  Pa.  •  Chicago,  III.  • 

New  York  •  Philadelphia  •  Detroit  •  Chicago 
•  Fort  Worth  •  Lot  Angeles  •  San  Francisco 


San  Francisco,  Calif. 

•  St.  Louis 

•  Seattle 


the  world  with  the  largest 
tonnage  sales  of  any  manu- 
f  actruer  anywhere.  Again  in 
1936  Morrill  stepped  ahead 
with  the  largest  increase  in 
deliveries  of  Morrill  News 
Black  and  News  Color  Inks 
in  9  consecutive  years. 
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STOPPED  PAYING  FOR 
NEW  ‘STARTS’ 


JiJ^fXRsoN,  carrier  sales  manager  and 
convention  chairman. 


MISSISSIPPI  AUDIT  PLAN  SET 


Rochester  (N.  Y.)  Times-Union  Finds 
a  Good  Product  Sells  Itself — 
Chicago  Times  Celebrates 
100,000  Home  Delivery 


By  George  A.  Brandenburg 

COOING  on  the  theory  a  “start”  is 
f  the  most  important  essential  to 
building  circulation,  with  a  good 
newspaper  the  best  means  of  making 
new  subscribers  permanent  and  satis¬ 
fied,  the  Rochester  (N.  Y.)  Times- 
Union  has  discontinued  paying  for 
orders,  and  is  not  asking  any  par¬ 
ticular  term  of  duration  for  a  new 
subscription.  The  plan  has  been  in 
operation  since  Jan.  1  this  year. 

The  plan  of  obtaining  new  orders 
is  based  on  the  fact  that  a  newspaper 
is  an  article  of  merchandise,  explained 
F.  A.  Roberts,  Times-Union  circula¬ 
tion  director,  at  the  recent  New  York 
State  Circulation  Managers’  meeting. 
“In  other  words,  a  one  time  sale  is 
not  sufficient  for  a  newspaper  to  en¬ 
able  it  to  exist,  anymore  than  a  manu¬ 
facturer  of  a  yeast  cake  could  con¬ 
tinue  to  exist  if  he  sold  his  product 
only  once  to  a  customer — that  prod¬ 
uct  must  be  sufficiently  desirable  to 
the  reader  to  cause  him  to  continue 
to  buy  it  day  after  day,”  declared  Mr. 
Roberts.  Continuing,  he  said: 


“We  h.-ive  found  that  bribing  non-readers 
to  lake  a  paper  Iwcause  they  have  been  offered 
hot  water  buttles,  rubber  aprons,  pianos,  Rolls 
Koyce  cars  and  the  like,  created  premium  grab¬ 
bers  and  not  satisfied  readers  of  a  newspaper. 

“We  have  found  that  continuous  payment 
of  carriers  for  new  orders  has  forced  us  to 
maintain  extra  large  forces  of  men  for  the 
verification  of  such  orders,  and  have  learned 
that  a  very  large  percentage  of  these  orders 
obtained  by  the  boys  are  not  legitimate  or 
worthy.  We  have  found  that  by  teaching  the 
carrier  the  value  in  profit  of  each  subscrilier, 
wc  get  a  continued  effort  on  the  part  of  the 
iKiy  and  we  get  only  good  orders.  We  have 
found  that  occasionally  hy  offering  a  real  in¬ 
centive  once  or  twice  a  year,  the  boys  go  out 
and  do  real  salesman's  work  during  this  par¬ 
ticular  period,  and  we  have  found  that  it  is 
ilesiralde  to  have  a  contest  or  proposition  that 
invites  the  effort  of  all  the  boys. 

“The  principle  of  our  plan,  for  10  or  11 
months  in  the  year,  based  on  straight  sales¬ 
manship  of  a  good  product,  supervised  and 
office  <lirecte<l  sampling,  with  a  follow  up  by 
a  good  carrier  has  proved  itself  to  be  the  most 
productive  for  good  orders  from  customers 
who  continue  to  purchase  the  paper  throughout 
the  year,  and  has  lieen  the  most  economical 
liecause  there  is  no  waste  and  no  phoney  busi¬ 
ness." 

*  •  • 


Premt  Promotes  Carriers 

Five  “honor  roll”  carrier  boys,  op¬ 
erating  on  the  Little  Merchant  plan, 
have  recently  obtained  regular  em¬ 
ployment  in  the  Pittsburgh  Press  cir¬ 
culation  department.  Writes  Walter 
Rauck,  Press  circulation  manager:  “It 
has  been  our  policy  to  build  up  our 
circulation  staff  with  boys  who  have 
shown  they  were  able  to  take  care  of 
a  business  of  their  own  in  a  satis¬ 
factory  manner  and  we  have  never 
been  disappointed  in  any  of  the  boys 
who  have  advanced  from  little  mer¬ 
chants  to  regular  employes  of  our 
circulation  department.” 


Central  Office  Will  Check  Circula¬ 
tions,  Bill  National  Ads 


Ends  10  Years’  Service 

After  lO  years  of  service,  Gerald 
Zink,  Jackson  (Mich.)  Citizen 
Patriot  carrier,  resigned  recently  to 
become  starter  at  the  Jackson  Country 
Club  golf  course.  His  record  during  the 
10  years  has  been  as  near  perfect  as 
humanly  possible.  Only  twice  was  he 
absent  from  his  duties,  once  for  a 
two  weeks’  vacation  and  once  due  to 
illness.  His  route  included  91  sub¬ 
scribers. 


Honor  “Outside”  Carriers 

Representative  business  lead¬ 
ers  of  the  Cumberland  and 
Shenandoah  valleys,  recently  received 
a  new  conception  of  what  the  news¬ 
paper  boy  means  to  his  paper  and 
subscribers,  when  they  attended  a 
banquet  staged  by  the  Washington 
(D.  C.)  Post  for  141  carriers  who 
serve  a  score  or  more  smaller  cities 
outside  Washington.  Representing  the 
Post  were  Eugene  Meyer,  publisher; 
D.  M.  Bernard,  business  manager; 
Alexander  F.  Jones,  managing  editor, 
and  W.  J.  Hayes,  circulation  manager. 


•  •  « 


Plan  Educational  T our 

The  Knoxville  Journal’s  fifth  an¬ 
nual  educational  tour  contest  for 
carrier-salesmen  is  now  in  progress. 
The  tour  will  include  Detroit  and 
Windsor,  starting  July  19.  J.  E. 
Walker,  assistant  circulation  manager, 
is  in  charge  of  the  campaign. 


Times  “Over  the  Top” 

^''HE  “big  noise”  heard  in  Chicago, 
t  lliursday  noon.  May  27,  was  an 
old-fashioned  charivari  staged  by 
Chicago  Times  employes  in  celebra¬ 
tion  of  the  Times’  passing  the  100,000 
mark  in  home  delivery  subscribers. 
The  occasion  was  marked  by  fire¬ 
crackers,  aerial  bombs,  balloons,  con¬ 
fetti,  banners,  and  music.  While  the 
event  was  distinctly  a  “family  party,” 
the  noise  and  enthusiasm  extended 
outside  where  loop  workers,  bound  for 
lunch,  enjoyed  the  fun.  Passing  the 
100,000  mark,  was  kept  a  “dark  secret” 
by  Jack  Shanahan,  Times  circulation 
manager,  as  far  as  Publisher  S.  E. 
Thomason  was  concerned  until  the 
“blow  ofT’  took  place.  Inside  his  of¬ 
fice,  Times  department  heads  gath¬ 
ered  to  offer  their  congratulations.  A 
bouquet  of  100  roses  and  a  stack  of 
telegrams  were  presented  to  Mr. 
Thomason. 


To  Hold  Carrier  Frolic 

Preparations  are  being  made 
for  another  gala  day  in  Des 
Moines,  June  14,  when  the  Register 
and  Tribune’s  annual  Carrier  Sales¬ 
men’s  Convention  and  Frolic  will  be 
held.  Thousands  of  carrier  boys  from 
all  parts  of  Iowa  will  be  on  hand  for 
the  event.  Arrangements  are  being 
made  under  the  direction  of  C.  K. 


British  Publisher  Sees 
Subscription  lncr€ 


After  consideration  of  plans  at  its 
annual  convention  June  24  to  26  at 
Gulfport,  the  Mississippi  Press  Asso¬ 
ciation  is  expected  to  proceed  with 
establishment  of  a  circulation  audit 
system  to  include  adjustment  of  na¬ 
tional  advertising  rates  on  the  basis 
of  circulation  and  billing  of  such  ad¬ 
vertisements  through  an  office  to  be 
opened  at  Jackson.  The  system  will 
be  directed  by  Ralph  Jones,  now  as¬ 
sistant  secretary  of  the  Louisiana 
Press  Association,  who  June  20  will 
become  field  manager  of  the  Missis¬ 
sippi  group. 

(Dnly  one  billing  will  be  required 
for  national  advertising  handled  by 
the  Jackson  office  for  weekly  news¬ 
papers  holding  membership. 

Lester  Williams,  Tylertown,  associa¬ 
tion  president,  said  the  plan  will  be 
developed  in  full  at  the  annual  con¬ 
vention. 

Jones,  a  native  of  Mississippi,  is  a 
graduate  student  in  Louisiana  State 
University.  In  addition  to  duties  as 
field  manager,  he  will  teach  journal¬ 
ism  courses  in  Millsaps  College  at 
Jackson. 


Carrier  Publications 
rE  wish  to  acknowledge  receipt 
*  »  of  the  following  live- wire  car¬ 
rier  publications,  each  chuck  full  of 
bright  and  interesting  stories  concern¬ 
ing  their  respective  carrier-salesmen: 
“The  Gaze-At-It,”  Charleston  (W. 
Va.)  Gazette;  “The  Junior  Ambassa¬ 
dor,”  St.  Paul  Dispatch-Pioneer 
Press:  “Chronicle  Courier,”  San  Fran¬ 
cisco  Chronicle;  San  Francisco  News 
Junior,  San  Francisco  News;  and  “The 
Route  Builder,”  Toronto  (Can.)  Star. 
Importance  of  pictures  to  stimulate 
reader  interest  is  evident  in  these 
well-edited  publications. 


Cheapest  article  in  the  world, 
the  most  entertaining  at  its  pric%^ 
daily  newspaper  might  soon  haw| 
face  the  possibility  of  a  50  per 
price  increase,  John  Cowley,  i 
man  of  Daily  Mirror  Newsc 
Ltd.,  London,  told  the 
annual  general  meeting  recently. 

Sales  of  London  morning  nee 
pers  had  doubled  since  their  ^ 
was  increased  from  half-penny  to< 
penny,  he  said.  Priced  at  three  1 
pence,  a  prospect  to  be  faced  or 
to  the  rise  in  price  demand  of ; 
print,  their  sales  might  inc 
further. 

An  alternative  to  price  increaiej 
newspapers  was  a  reduction  in 
number  of  pages  per  issue, 
war,  popular  morning  newspapeti||||^ 
London  cost  one  half-penny  and  ^ j 
12  to  16  pages;  today  they  cost  qmI 

J _ _  10  oo _ _ _ 


ANNOUNCES  CARRIER  AWARDS 


Barnum  to  Give  Scholarship  Prizes 

Next  Year — 300  Boys  Honored 

More  than  300  newspaper  carrier 
boys  for  the  Syracuse  (N.  Y.)  Post- 
Standard  were  feted  May  25  at  a  ban¬ 
quet  in  the  ballroom  of  the  Hotel 
Onondaga  given  by  the  publisher. 

Jerome  D.  Barnum.  publisher,  an¬ 
nounced  two  scholarships  which  will 
be  available  to  the  carriers  next  year. 
First  is  a  $150  scholarship  award  to 
the  boy  graduating  from  high  school 
in  1938  presented  on  the  basis  of 
school  work  and  carrier  success.  A 
second  award  of  $50  will  be  given  to 
the  boy  not  eligible  for  the  scholar¬ 
ship  award  who  has  shown  adeptness 
in  studies  and  ability  as  a  carrier 
salesman. 

As  the  Post-Standard  carrier  or¬ 
ganization  through  increased  sales 
boosted  the  collective  individual  earn¬ 
ings  of  the  boys  approximately  $10,000 
during  the  past  year,  Mr.  Barnum 
congratulated  the  boys  on  the  out¬ 
standing  progress  shown  in  their  work. 

Other  speakers  were  J.  E.  Estabrook, 
assistant  circulation  manager  and 
Martin  Miner,  circulation  manager. 


U.  S.  TOURIST  GUIDE 

Running  48  pages,  the  “Tourist 
Guide  to  The  United  States”  issued 
as  a  supplement  to  the  European  Edi¬ 
tion  of  the  New  York  Herald  Tribune 
appeared  May  9.  The  edition  ran  12 
pages  larger  than  last  year’s  which 
totaled  36. 


AUDITED  WEEKLIES  ELECT 
Approximately  forty  weekly  news¬ 
papers  in  Ohio  have  been  admitted  to 
membership  in  the  Select  Group  of 
Audited  Weekly  Newspapers  of  Ohio. 
At  the  first  meeting  of  these  news¬ 
papers,  the  following  officers  were 
elected:  R.  B.  Howard,  London  Madi¬ 
son  Press,  president;  R.  M.  White, 
Millersburg  Farmer  Hub,  vice-pres¬ 
ident;  and  Miss  Nellie  A.  Harter, 
Wadsworth  Banner  Press,  secretary- 
treasurer. 


1,185  GRAD  PHOTOS  USED 
Pictures  of  1,185  graduates  of  Cen¬ 
tral  High  School.  Tulsa,  Okla.,  and  of 
other  graduates  in  northeastern  Okla¬ 
homa  towns  were  published  in  a  spe¬ 
cial  section  of  the  Tulsa  World  May 
16.  The  newspaper  devoted  28  pages 
to  stories  and  features  about  com¬ 
mencement  activities. 


NEWSPAPER 

PROPERTIES 


Sold 

Bouqht 

Appraised 

Refinanced 


All  Matter!  Confidential 

NEWSPAPER 
APPRAISAL  CORP'N 

£..  Pmrker  Likmly,  Prms, 

1707  Timr»  Bldf.  New  York 

BRyant  9-04^ 


penny  and  run  16  to  28  pages. 

Daily  Mirror  Newspapers  Ltd. 
£344,4^  profit  in  the  last  year,  m 
£30,()00  more  than  in  the  pre' 
year.  Companion  company.  Si 
Pictorial  Newspapers  (1920)  Ltd, 
which  Mr.  Cowley  is  also 
reported  the  year’s  profit  as  £247, 
£31,000  more  than  in  1935 


PRESS  HONORS  MAJOR  AS1 

A  dinner  tendered  to  Major 
and  Lady  Violet  Astor,  long 
ated  with  British  journalism,  cla 
an  empire  press  conference  which! 
been  held  under  Lord  Astor’s 
tion  throughout  the  past  week.  J. , 
Spender,  former  editor  of  the  We 
minster  Gazette,  pointed  out,  in 
phasizing  what  the  loss  of  a  free ; 
honest  press  would  mean  to  the  wa 
at  large,  warned  the  entire  profe 
ol  journalism  that  “it  must  cffectn 
discipline  itself.” 
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SAVE 


TIME  —  MONEY 


MOUNTING  YOUR  CUTS  Wr 

BOOTH’S  ZINK  CUT  CEHE 


This  cement  positively  anchors  cuts  to  wooJ 
or  metal  base  —  no  slippinq  —  easily  N- 
moved  and  cleaned.  Used  by  laadin) 
newspapers. 

Prices  in  U.  S.  and  Canada 
75c  per  Iar9e  tube;  $6  per  dozen  tubas; 
$5  per  dozen  tubes  in  gross  lots. 
Stand-A-Lone  Holders  (as  illustrated)  7 
for  25c,  per  doz.  $1. 


. . . 


THE  E.  A.  BOOTH  RUBBER  CO. 

366  Rockefeller  Bldg.,  Cleveloed,  OUa 


‘I 


Francis 


WINNERS 

of  the 

F.  WAYLAND  AYER 
TROPHY 

for  Typographical  Excellence 
who  use 

GOODYEAR 
PRESS  EQUIPMENT 


ISN’T  it  significant  that  six  times  out  of  seven  the  F.  Wayland  Ayer 
award  for  typographical  excellence  has  gone  to  newspapers  printed 
on  Goodyear  Rubber  Underpacking?  Isn’t  that  the  best  evidence  that 
these  press- proved  blankets  give  sharper,  cleaner,  clearer  impressions 
and  "juicier”  half-tone  reproduction? 

A  test  will  quickly  show  you  why.  Goodyear  Underpacking  stands  up  to 
gauge,  maintaining  correct  surface  speed.  It  is  highly  oil-resistant;  does 
not  bolster,  crack  or  peel.  It  does  not  retain  leader  marks  nor  cause 
"offset.”  And  because  of  its  long  life,  it  is  tops  in  economy.  If  that 
sounds  good  to  you,  write  for  full  data  to  Goodyear,  Akron,  Ohio,  or 
Los  Angeles,  California. 


1937— Los  Angeles  Times 
1936— New  York  Herald  Tribune 
1935— New  York  Times 
1934— New  York  Herald  Tribune 
1933— New  York  Times 
1931— New  York  Herald  Tribune 


Branrhcs  in  all 
princijiol  nties 


lORE  NEWSPAPERS  ARE  PRINTED  ON  GOODYEAR  RUBBER  UNDERPACKING  THAN  ON  ANY  OTHER  KIND 
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Kellogg  Cereal  Contest 
Offers  $54,000  Prizes 

Kellogg  Company,  maker  of  Kel¬ 
logg’s  Com  Flakes  and  other  cereals, 
is  sponsoring  a  $54,000  contest,  with 
5,148  prizes  of  cash,  automobiles,  re¬ 
frigerators,  radios,  bicycles,  and  groc¬ 
ery  orders. 

Backing  up  the  contest  is  a  black- 
and-white  advertising  campaign  in  700 
daily  newspapers  from  coast  to  coast. 
This  series  will  run  the  life  of  the 
contest.  Two-color  spots  are  con¬ 
tracted  for  in  American  Weekly,  Five- 
Star  Weekly  and  This  Week.  The 
contest  is  being  plugged  on  all  of  the 
22  radio  programs  under  the  sponsor¬ 
ship  of  the  Kellogg  Company.  Deal¬ 
ers  have  been  supplied  with  window 
displays  and  other  promotional  mate¬ 
rial.  Then  million  folders  describing 
the  contest  will  be  given  out  with 
sample  packages  of  Com  Flakes  as  a 
part  of  the  regular  summer  sampling 
activity. 

The  contest  is  based  on  the  mer¬ 
chandising  premise  that  free  prizes, 
easily  won,  increase  store  traffic  and 
result  in  rapid  turnover  of  items  fea¬ 
tured.  Contestants  are  required  to 
fill  in  two  cartoon  balloons  which 
appear  in  the  newspaper  advertising 
campaign.  The  cartoons  depict  a 
young  married  couple  seated  at  a 
table.  The  irritated  husband  says  in 
the  first  cartoon,  “What’s  the  matter 
with  these  com  flakes?  ’They  aren’t 
crisp  and  tasty  like  Kellogg’s.’’ 

The  pertiu’bed  wife  answers,  “Why 
— er — I  thought  I’d  try  these  other 
ones  and  see - ” 

It  is  the  contestant’s  job  to  figure 
out  what  the  couple  might  be  saying 
in  the  second  cartoon. 

Reuben  H.  Donnelley  Corporation 
will  handle  all  entries. 


Dfetc  Jersey  to  Spend 
$150,000  on  Advertising 

Trenton,  N.  J.,  Jime  1. — A  bill  ap¬ 
propriating  $150,000  for  advertising 
the  industrial,  recreational,  residential 
and  agricultural  advantages  of  New 
Jersey  was  passed  by  the  New  Jersey 
Legislature  just  prior  to  concluding 
its  regular  1937  session  here  May  28. 
To  administer  this  fund  the  bill  cre¬ 
ates  a  state  advertising  coimcil  com¬ 
prising  15  state  department  heads  and 
organizations  representing  hotehnen, 
the  press,  realtors,  farmers,  women’s 
clubs  and  chambers  of  commerce. 
Governor  Hoffman  has  repeatedly  ad¬ 
vocated  such  legislation,  and  his  early 
signature  is  considered  assured. 

COLOR  ADS  COVER  WALL 

Newsprint  color  pages  run  by  Mau¬ 
rice  L.  Rothschild,  Chicago  retail 
clothier,  in  the  Chicago  Tribune  have 
been  used  to  panel  the  newly-dec¬ 
orated  office  of  David  Mayer,  vice- 
president  and  general  manager  of  the 
firm.  Rothschild’s  has  used  57  color 
pages  in  the  Tribime.  “It  is  the  most 
expensive  wall  paper  in  Chicago  and 
it  is  worth  it,’’  declared  Maurice  L. 
Rothschild. 

GOODKIND  LEAVES  L  &  T 

M.  Lewis  Goodkind,  radio  service 
manager  and  publicity  director  of 
Lord  &  Thomas,  Chicago,  has  re¬ 
signed  after  nine  years  of  service  with 
that  organization.  Prior  to  joining 
Lord  &  Thomas,  Mr.  Goodkind  was 
with  the  Chicago  Herald  and  Exami¬ 
ner  for  two  years.  He  plans  to  re¬ 
sume  business  in  Chicago,  Aug.  1 

IN  OWN  BUILDING 

Scholtz  Advertising  Service,  Los 
Angeles,  has  moved  into  its  own 
building  at  1201  West  Fourth  Street, 
from  its  former  quarters  in  the  Edi¬ 
son  Building. 


DITTO  APPOINTS  AGENCY 

Ditto,  Inc.,  Chicago  manufacturers 
of  office  equipment,  has  named  the 
Chicago  office  of  Batten,  Barton, 
Durstine  and  Osborn,  as  its  advertis¬ 
ing  agency,  effective  June  1. 


\V.  \V.  Templin 


W.  W.  Templin  President 
of  J.  Stirling  Getchell 

Walter  W.  Templin,  formerly  ex¬ 
ecutive  vice-president  and  a  di¬ 
rector  of  the  Pepsodent  Company, 
has  joined  J. 
Stirling  Getchell, 
Inc.,  New  York 
agency,  as  pres¬ 
ident.  J.  Stirling 
Getchell,  as  the 
company’s  chief 
executive,  be¬ 
comes  chairman 
of  the  board  in¬ 
stead  of  presi¬ 
dent. 

M  r .  Getchell 
stated  there  is  no 
change  in  the  es¬ 
sential  owner¬ 
ship  of  the  company. 

John  V.  Tarleton,  who  was  an  orig¬ 
inal  partner  when  the  firm  was 
founded  in  1931,  continues  as  a  stock¬ 
holder  and  secretary  of  the  company. 
All  other  officers  remain  unchanged. 

Mr.  Templin  was  with  the  Pepso¬ 
dent  Company  for  more  than  eight 
years;  before  that  he  was  operating 
head  of  the  Manhattan  Ellectrical  Sup¬ 
ply  Company,  and  prior  to  that  for 
many  years  with  the  Western  Electric 
Company,  where  he  originated  and 
operated  the  specialty  sales  depart¬ 
ment. 

Among  Advertising  Folk 

Duane  WANAMAKER.  former 
advertising  executive  of  Chicago 
and  for  a  number  of  years  advertising 
director  of  the 
Grigsby-Grunow 
Company,  has 
been  appointed 
general  manager 
of  the  Arbee  Ad¬ 
vertising  Agency 
of  Terre  Haute, 
Ind.,  it  was  an¬ 
nounced  by  W. 
Rex  Bell,  pres¬ 
ident  of  the  firm. 
Ben  Wilson,  for¬ 
merly  of  the  ad¬ 
vertising  staff  of 
the  Bloomington, 
Ind.,  newspapers,  has  been  appointed 
to  the  Arbee  staff  also. 

Robert  S.  Armstrong,  formerly  of 
EIrwin,  Wasey  &  Co.,  and  more  re¬ 
cently  with  Market  Research  Corpora¬ 
tion,  has  joined  the  Lincoln  Inn  Dis¬ 
tilling  Co.,  as  assistant  to  the  vice- 
president. 

Roland  P.  Brown,  for  six  years  sales 
manager  of  the  marketing  research 
division  of  R.  L.  Polk  &  Company, 
has  been  appointed  by  Ross  Federal 
Research  Corporation  to  the  position 
of  director  of  sales  promotion.  Ross 
Federal  also  announces  appointment 
of  Charles  H.  Seaman,  who  has  been 
with  the  firm  since  1932,  as  field  sales 
manager.  Mr.  Seaman  will  control 
activities  of  the  thirty-one  branch 
offices  on  all  matters  pertaining  to  the 
execution  of  Ross  Federal  studies. 

William  H.  Mason  has  joined  the 
Detroit  organization  of  John  B.  Wood¬ 
ward,  Inc.,  newspaper  representative. 

Frank  P.  Newton  has  joined  the 
staff  of  Gerth-Knollin  Advertising 
Agency,  San  Francisco,  as  account 
executive.  Until  recently  he  was  an 
assistant  account  executive  with 
Blackman  Advertising,  Inc.  (now 
Compton  Advertising,  Inc.),  New 
York  City. 


Di  ane  Wanamakee 


L.  M.  Hickson  has  been  appointed 
advertising  manager  of  National  Dis¬ 
tillers  Products  Corporation,  succeed¬ 
ing  John  J.  (3ole,  who  retired  some 
weeks  ago.  Mr.  Hickson  had  been  in 
charge  of  advertising  and  sales  pro¬ 
motion  for  the  Atlas  Supply  Company, 
a  subsidiary  of  Standard  Oil  of  New 
Jersey,  and  previously  assistant  to  the 
director  of  the  parent  company’s  ad¬ 
vertising. 

Walter  C.  Hellmann,  recently  of 
Erwin,  Wasey  &  Co.’s  Philadelphia 
office,  who  joined  the  executive  sales 
staff  of  the  Philadelphia  Advertising 
Company  (car  card  advertising),  has 
been  appointed  to  take  charge  of  the 
Philadelphia  company’s  New  York 
office,  745  Fifth  Avenue. 

Cantfmigns  and  Accounts 

New  York  and  New  England  Apple 
Institute.  Inc.,  has  appointed 
Charles  W.  Hoyt  Company,  Inc.,  of 
New  York  to  direct  its  advertising. 

Savogran  Company,  India  Wharf, 
Boston,  has  placed  its  advertising  ac¬ 
count  with  the  Redmond  Company  of 
that  city.  The  account  is  supervised 
by  C.  A.  Dana  Redmond.  National 
publications  are  being  considered  and 
a  merchandising  campaign  is  under 
way  for  Savogran  cleaner,  bleacher 
and  other  household  products. 

H.  D.  Lee  Mercantile  Company, 
Kansas  City,  Mo.,  manufacturer  of 
Lee  Union-alls  and  Lee  Overalls,  has 
appointed  Ferry-Hanly  Company  to 
handle  the  advertising  of  work  gar¬ 
ments.  The  account  will  be  served 
from  the  Kansas  City  office  of  the 
agency. 

Merrill  Schools,  Stamford  and 
South  Norwalk,  Conn.,  business  and 
advertising  art  schools,  Mrs.  Virginia 
Drew,  principal,  have  placed  their 
magazine  and  newspaper  advertising 
with  the  Frank  Kieman  Advertising 
Agency,  New  York.  George  Butterly, 
account  executive. 

McKesson  &  Robbins,  Inc.,  Liquob 
Division,  has  opened  a  new  branch 
house  in  Hartford,  Conn.  Newspapiers 
in  Hartford  and  surroimding  vicinity 
will  be  added  to  the  general  McKes¬ 
son  list.  Gardner  Advertising  Com¬ 
pany,  New  York,  is  the  agency. 

Metropolitan  Advertising  Company, 
New  York,  has  been  appoint^  to 
handle  the  advertising  accoimts  of  the 
following  resorts:  McAveigh  House. 
Chestertown,  N.  Y.;  Camp  Sagamore, 
Milford,  Pa.,  Loon  Lake  Colony, 
Chestertown,  N.  Y.  Harry  D.  Adair, 
is  account  executive. 

Advertising  of  Fabian  Theatres  in 
Brooklyn,  N.  Y.,  is  now  placed  by 
Buchanan  &  Co.,  Inc.,  New  York.  This 
includes  Brooklyn  Paramount  Theatre 
and  Brooklyn  Fox  ’Theatre.  Buchanan 
&  Co.,  Inc.,  was  formerly  known  as 
Hanff-Metzger,  Inc. 

Wilson  &  Geo.  Meyer  &  Co.,  Pacific 
Coast  importer  and  distributor  of  cal¬ 
cium  nitrate,  Swedish  and  Northland 
peat  moss  and  other  chemical  and 


agricultural  products,  has  appg^ 
Gerth-Knollin  Advertising  Aa^ 
San  Francisco,  to  handle  its  ajZ 
tising. 


Camera  Craft  Publishing  Com^ 
of  San  Francisco,  publisher  of 
graphic  books  and  magazins^^  ^ 
placed  its  account  with  Gerth-Ka^t 
Advertising  Agency,  same  city.^ 
national  campaign  in  general  jgji 
trade  magazines  has  just  bwn  p^l 
featuring  a  vacation  snapshot  haw*  ' 
book. 

Plans  were  made  at  Old  Point  Cgn 
fort,  Va.,  last  week  for  one  of  4^ 
largest  newspaper  advertising  cini.| 
paigns  in  the  history  of  the 
Oil  Company.  At  a  meeting  (rf  300' 
executives  and  salesmen,  C.  F.  Hat- 
maker,  of  New  York,  vice-pr^aJHit 
said  outdoor  advertising,  radio  and, 
dealer  helps,  in  addition  to  newi*.  - 
pers,  would  be  used.  The  newapqut ' 
phase  of  the  campaign  will  teB  of! 
scientific  advances  in  refining  ‘ 
and  motor  fuels,  according  to  £  F 
Kalkhlf,  advertising  manager. 

Needham,  Louis  &  Brorby,  Inc^Ckj. 
cago,  has  been  appointed  to 
the  account  of  Burlington  Baa,  a 
product  of  Burlington  BrewerietCo. 
Burlington,  Wis. 

Wm.  E.  Sproat  &  Co., 
agency  ,  has  been  named  to  direct  Ik 
advertising  of  Grand  Hotel, 

Island,  Mich. 

Leo  Burnett  Company,  Chicag^kte 
been  appointed  to  handle  the  aon; 
of  Prest-O-Lite  Battery  CotaaR,. 
Indianapolis.  ' 

Bethlehem  Steel  Company  is  t^ 
full-page  advertising  to  annsMo 
formal  completion  of  the  Golden 

I 
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Publisher's  Equipment,  Inc. 

II  South  LaSolle  Street  Chicago 


For  more  than  forty  yurt, 
The  Waldorf-Astoria  has  been  th* 
i-husen  vantage  ground  of  the 
Captains  and  the  Kings  of  Indus 
try  and  Coinmeree.  It  stand*  *•  ; 
the  head  of  its  own  industry*  i 
the  historic  home  of  the  hendi<d 
all  industry,  present  incumbent* 
and  executives-to-be. 
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VULCAN 

MONEY-SAVERS 


Testing  for  Stretch 


ChemiMs  in  the  Vulcan  laboratory  make 
many  physical  as  well  as  chemical  tests. 
In  this  picture  a  piece  of  Vulcan  Press 
Blanket  is  being  tested  for  stretch.  The 
I -inch  test  sample  is  carefully  measured 
length,  width,  and  thickness — before 
and  after  being  subjected  to  SO  pounds 
pull  for  an  hour.  Every  roll  of  Vulcan 
felt  and  surface  material  as  well  as 
every  roll  of  finished  blanket  is  tested 
in  this  way.  .Vdditional  measurements 
are  made  one  hour  after  the  weights  are 
removed,  in  order  to  record  any  perma¬ 
nent  stretch  or  set. 


'ulcan  Press  Blankets  and  Rollers  are  made 
WfTfTWaWTfM  Micrometer  Accuracy 


Modern  methods  of  lal)oratory-eontrolled  manufacture  .  .  .  there 
is  the  secret  of  Vulcan’s  remarkable  success  in  the  newspaper  field. 
The  experimenting  is  done  in  our  laboratory,  not  in  your 
pressroom.  Guesswork  has  been  eliminated  and  many  pressroom 
troubles  and  delays  have  been  banished  forever.  Fifteen  hundred 
newspapers  will  substantiate  the  claims  made  for  Vulcan  products. 
To  users  of  Vulcan  Press  Blankets:  Here  is  another  dependable 
method  of  bettering  presswork  and  lowering  costs  .  .  .  Vulcolastic 
Inking  Rollers.  Send  for  folder. 


I  Prtss  Blankets.  Felt  and  noii*felt 
blankets.  E.D.  blankets,  draw  sheets, 
and  underpackings  .  .  .  the  right  com¬ 
bination  for  every  purpose  and  for 
eveiy  personal  preference. 

Vulcolastic  Rollers.  Entirely  non- 
nibber  and  much  softer  than  any 
successful  rubber  roller  .  .  .  hence, 
ease  of  setting  and  superior  distri¬ 
bution.  Because  of  their  amazing 
durability,  these  rollers  are  establish¬ 
ing  new  economy  standards. 

Molding  Blankets.  These  buckle- 
j  proof  molding  blanket  make  a  good 
Impression  wherever  thev  are  used. 


VULCAN  PROOFING  COMPANY 


608  Soath  Dcorberii  Straat,  Chicago 


58th  Stroot  and  1st  Avoauo,  Brooklya,  N.  Y, 


J 
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Proprietary  Association 
Renews  Ad  Censorship 

George  H.  Miller,  Musterole  Com¬ 
pany,  Cleveland,  was  elected  president 
of  the  Proprietary  Association  to  suc¬ 
ceed  the  late  Frank  A.  Blair  at  the 
55th  annual  convention  of  the  associa¬ 
tion  last  week  in  New  York. 

"nie  convention  recommitted  itself 
to  a  plan  of  voluntary  advertising 
censorship  which  for  three  years  has 
been  carried  on  through  an  Advisory 
Conunittee  on  Advertising.  Earle  A. 
Meyer,  executive  secretary  of  this 
committee,  reported  that  more  than 
20,000  pieces  of  advertising  copy  had 
been  submitted  for  review.  An  “ad¬ 
vertising  clinic”  was  held  during  the 
convention  at  which  foiu‘  rules  were 
presented  for  guidance: 

‘*1.  Medicines  should  be  offered  for  the  relief 
Ilf  symptoms  and  not  to  effect  the  cure  of  a 
condition.  Nature  effects  the  cure  when  the 
'^ym|>tom8  are  relieved.  l.anKuage  which  im¬ 
plies  a  cure  may  be  cimsitiered  open  to  objec¬ 
tion. 

*‘2.  Claims  should  not  l)c  too  broad.  They 
should  be  limited  to  the  actual  conditions 
which  the  product  will  relieve. 

**3.  In  no  case  should  diseases  be  named 
which  arc  too  serious  to  l>e  treated  by  self- 
n.edicaticMi. 

"4.  The  burden  of  proof  in  substantiating 
claims  is  on  the  advertiser.  He  sh<»uld  be 
prepared  to  prove  claims  I'y  competent  author¬ 
ity  or  by  scientifically  controlled  tests.*’ 

In  addition  to  the  new  president,  the 
following  other  officers  were  elected: 
Dr.  V.  Mott  Pierce,  honorary  vice- 
president;  Henry  P.  Bristol,  first  vice- 
president;  Charles  S.  Beardsley,  sec¬ 
ond  vice-president;  R.  L.  Lund,  third 
vice-president;  Charles  P.  Tyrrell, 
secretary-treasurer;  members  of  the 
Executive  Committee:  Z.  C.  Patten. 
A.  H.  Diebold,  Fred  E.  Rathbum.  J. 
Edward  Murray,  E.  K.  Hyde,  R.  R 
Land,  H.  S.  Richardson,  Wm.  Y.  Prey- 
er,  and  Alvin  G.  Brush. 

HEADS  L.  A.  AO  CLUB 
Los  Angeles,  May  25. — Frank  Mc- 
Kellar,  of  the  Apartment  House  Jour¬ 
nal,  was  named  president  of  the  Los 
Angeles  Advertising  Club  at  the  an¬ 
nual  election  today.  He  succeeds 
Charles  Amn,  advertising  director  of 
the  Los  Angeles  Daily  and  Evening 
News.  Other  officers  are  D.  D.  Durr, 
Associated  Oil  Co.,  first  vice-president; 
J.  C.  Morse,  Dan  B.  Miner  Agency, 
second  vice-president;  Rod  MacLean. 
California  Bank,  secretary-treasurer; 
and  Albert  E.  Eldwards,  Standard  Oil 
Co.;  Howard  Rosine,  Los  Angeles  Ad¬ 
dressing  and  Mailing  Co.,  and  Gay 
Willison,  Typographical  Service  Co., 
directors. 

COLORFUL  FUNERAL  AD 

What  is  believed  to  be  the  first  half¬ 
page  newspaper  ad  in  color  ever  pub¬ 
lished  by  a  funeral  director  in  the 
United  States,  appeared  in  the  Sau 
Francisco  Examiner  May  11,  over  the 
signature  of  Halsted  &  Co.,  of  that 
city.  The  color  was  a  sober  brown, 
used  in  a  heavy  border  around  the 
ad  and  in  a  few  display  lines.  The  ac¬ 
count  is  served  by  Gerth-Knollin  Ad¬ 
vertising  Agency,  San  Francisco. 

RETAIL  MEETING  JUNE  3-5 

Consumer  relations,  installment  sell¬ 
ing,  and  legislation,  state  and  national, 
are  among  problems  in  the  retail  field 
which  will  be  studied  at  the  Confer¬ 
ence  of  Retail  Executives  in  Washing¬ 
ton  on  Jime  3-5.  The  conference  is 
being  held  under  the  sponsorship  of 
the  American  Retail  Federation,  Col. 
Clarence  O.  Sherrill,  president.  Sepa¬ 
rate  committees  have  been  formed  to 
consider  the  following  and  related 
problems;  state  legislation;  national 
legislation;  employee-employer  rela¬ 
tions;  consumer  relations;  vendor  rela¬ 
tions,  and  installment  selling. 


G.  W.  GIBBS  MOVES  OFFICE 
Ihe  New  York  office  of  George  W. 
Gibbs,  eastern  advertising  representa¬ 
tive  for  Traffic  World,  has  been  moved 
from  122  E.  42nd  Street  to  512  Fifth 
Avenue. 


Chicago  Club^s  First 

Atvard  Goes  to  Young 


Lennen  &  Mitchell,  Inc., 
A€lds  Four  to  Its  Staff 


Chicago,  June  3. — James  W.  Young, 
professor  of  advertising  at  the  Uni¬ 
versity  of  Chicago,  noted  for  his 
_  famous  Young 


Lennen  &  Mitchell,  Inc.,  New  York, 
through  Philip  W.  Lennen,  president, 
announced  the  following  additions  to 
the  executive  staff  June  1; 

Frederic  J.  Suhr  as  executive  art 
director.  He  was  art  director  of  the 
George  Batten  Company,  from  1920 
to  1926,  resigned  to  travel  abroad,  and 
since  then  has  t)perated  under  his 
own  name. 

Hans  Sauer  as  associate  art  director 
Mr.  Sauer  was  formerly  with  J. 


report  an  agency 
c  o  m  p  e  n  s  ation 
several  years 
ago,  was  honored 
by  the  Chicago 
Federated  A  d  - 
vertising  Club’s 
jury  on  advertis¬ 
ing  awards  to¬ 
day  as  the  per¬ 
son  who  has 
made  the  great- 
e  s  t  individual 
contribution  t  o 
the  advance- 


CHICAGO  WOMEN 

Edna  Louise  Fitch,  National 
ter  Publishing  Company, 
elected  president  of  the  Women’i^^^ 
vertising  Club  of  Chicago. 

Miller,  National  Safety  Coundi^  k 
been  chosen  first  vice-presidcot; 

J.  Smith,  Macfadden  Publica(|^ 
second  vice-president;  Josephus 
sems,  recording  secretary;  Haid  L 
betson,  corresponding  sc‘cretar7; 
nice  Capion,  treasurer;  and 
Yeast,  historian. 


«c«-oUNTS  AND  CAMPAKaS 

(Continued  from  page  46) 


^erling  Getchell,  Inc.,  and  Lord  &  ^^e  advertising  profession  in 


Myron  Perley,  who  has  been  with 
ennen  &  Mitchell  since  it  was 


the  Chicago  area.  He  received  an 
ivory  trophy  at  the  club’s  first  annual 


Lennen  &  Mitchell  since  it  was  meeting.  Leo  Nejelski,  adver- 

founded,  as  vice-pr^ident  m  charge  manager  of  Swift  &  Company, 


of  art,  remains  an  officer  of  the  com-  ^.hairman  of  the  awards  jury,  made 


pany. 

William  B.  Tracy,  formerly  pres- 


the  presentation. 

Prof.  Young  for  several  years  was 


ident  of  the  Tracy-Parry  Advertising  advertising  manager  for  the  Ronald 
Company,  comes  to  Lennen  &  Mitchell  p^ess,  joining  J.  Walter  Thompson 


as  assistant  to  the  president. 


agency  in  1912.  He  has  been  vice- 


L.  E.  McGivena,  former  promotion  president  and  director  since  1917,  slill 
manager  of  the  New  York  Daily  retaining  his  agency  connection.  Dur- 


News,  whose  appointment  as  director 
of  copy  and  merchandising  was  previ¬ 


ously  announced,  assumed  his  duties  tising  Agencies 


ing  1927  and  1928  he  was  president  of 
the  American  Association  of  Adver- 


At  today’s  meeting,  John  Ben-.cm. 
ST  DENIS  ON  JOB  president  of  the  Fotu:-A,  discussed 

nr  1.  c?.  rv  •  •  J  ■  .-.1  •  fh®  influence  of  public  opinion  upon 

Wal  er  St.  Dents  arrived  m  Chicago  advertising  copy. 


recently  to  take  charge  of  publicity 
and  press  arrangements  for  the  Brad- 
dock-Louis  heavyweight  champion¬ 
ship  fight  to  be  held  in  that  city  in 
June.  He  has  established  headquar¬ 
ters  at  the  Morrison  Hotel. 


4fl  Tips 


WINS  POINT  IN  LIBEL  SUIT 

Supreme  Court  Justice  Ferdinand 
Pecora  this  week  upheld  the  $125,000 
libel  suit  brought  against  the  Ency¬ 
clopedia  Britannica  by  Dr.  Frederick 
A.  Cook,  polar  explorer  who  claims 
to  have  discovered  the  North  Pole 


BAtton,  Barton,  Dnrrtlne  &  Osborn,  9  It.  Admiral  Robert  E. 


-North  Michigan  Avenue.  Chicago.  Conduct  Peary  reached  there.  Justice  Pecora 


ing  a  cooperative  campaign  for  the  .National  luled  that  the  statement  in  Britannica 
Kaundryowners  Association.  .Toliet,  Ill.  This  Junior  that  Dr.  Cook’s  claim  has  been 


agency  will'  also  handle  the  advertising  of 
Ditto,  Inc.,  office  machines.  Chicago.  The 
above  agency  is  .also  placing  orders  with 
newspapers  in  various  cities  for  the  New 
York  State  Conservation  Commission.  Hu 
ta'au  of  State  Publicity,  Albany,  N.  Y. 

Benuingham.  Castleman  &  Pierce.  Inc.. 


“universally  rejected”  could  be  said 
to  discredit  him  as  a  matter  of  law. 


Bridge  on  May  28.  °~*h1rhf  jj 
the  structural  steel  work  f«  i, 
bridge.  The  advertising  schedSlI 
placed  on  the  Pacific  Coast  in  dk 
where  Bethlehem  has  district  cGr 
in  other  cities  where  the  .  umpMk 
plant  operations;  and  in  New^ 
where  the  financial  office  of  dxia. 
poration  is  located.  McCann-ErickM. 
Inc.,  is  placing  in  New  York,  Dtaan 
&  Co.  elsewhere. 

Geo.  W.  Caswell  Compart,  Sn 
Francisco,  roaster  of  Caswell'i  h. 
tional  Crest  Coffee,  is  resuming  eim- 
tising  in  Pacific  Coast  metrapSk 
newspapers  after  an  absence  oi  ht  1 
years.  Emil  Brisacher  &  Sta^  Sk  ] 
Francisco,  issued  copy  252  lii«  ii  | 
size  forming  the  initial  release. 

A  newspaper  advertising  camfdpi. 
featuring  a  special  deal  on  ScMHs 
Ii.ONMASTER  electric  irons  and  doki 
sprayers,  will  be  launched  in  6S  nior 
cities  June  2  by  Chicago  FleAle 
Shaft  Company.  The  ads  will  appH; 
in  125  newspapers  during  June,<'ik 
and  August.  Perrin- Paus,  Coap 
agency,  is  placing  the  copy. 

Covered  Wagon  Company,  lit 
Clemens,  Mich.,  trailer  coach  mau- 
facturers,  laimches  i'  j  ane  aa  i|- 
gressive  advertising  i .  anpaign,  a6- 
inated  to  amov.it  to  $18,000  fstht 
month.  Full-pr.e.‘  pace  in  krik 
national  publications,  and  shBr 
space  in  newspapers  and  other  fob- 
lications  has  b^ii  taken.  Aaron,  Sil 
&•  Caron,  Inc.,  Detroit  agency,  k 
the  account. 


i 


ADDRESSES  AD  CLUB 

Harry  Mason  Smith,  commercial 
manager  of  WBBM,  Chicago,  ad- 


136  East  38lh  Street,  New-  York.  Using  t  ’tU  t  j-  ’ 

space  in  a  wide  list  of  newspapers  for  jessed  memters  of  the  ^dianajwlis 


ctriffin  Manufacturing  Uoinpany,  all  white  Advertising  Club,  May  27,  on  The 


shoe  cleaner.  410  Willoughby 
Krooklyn,  N.  Y. 


Advertising  Agency  Looks  at  Radio.” 
Mr.  Smith  was  formerly  associated 


Give  Yourself  a  Biei 
Mr.  Employer— 


Franklin  Brack  Advertlalng  Corporation,  with  Henri,  Hurst,  and  McDonald, 


i'J70  Sixth  Avenue,  New  York.  iMscing  Chicago  advertising  agency, 
iiiders  with  some  New  York  Sunday  news-  __  _ 


papers  for  the  Seajay  Company,  Vibro  auto  WAHL  JOINS  ANA 

malic  shaver,  3302  Cottage  drove  Avenue.  ,,,  u, 

Chicago.  Wahl  Company,  Chicago,  has  been 

Phil.  Oordon  Agency,  820  North  Michi-  elected  to  membership  in^  the  Asso- 
gaii  Avenue,  Chicago.  Handling  advertis-  ciation  of  National  Advertisers.  H.  C. 
iiig  of  Van  Patten  Pharmaceutical  Company,  llHum  is  representative. 


foods.  54  West  Illinois  8treet,  Chicago. 

Oottachaldt-Humphrey,  Inc.,  Norris  Build 
iiig,  Atlanta,  Oa.  Handling  the  advertising 
ot  Duff  Medicine  Company,  check  a  cold.  > 
New  Bens.  North  Carolina. 

Kramer  Merrill,  Inc.,  1711  Exchange; 
Building.  Memphis,  Tenn.  Using  newspaper: 
space  in  126  key  markets  in  forty  suie- 
foi  the  Eagle  Manufacturing  Comjiany.  I 
Eagle  Ade  fruit  concentrate,  Memphis.  ^ 

McCann-Brickson,  Inc.,  114  Saiisoiii.' 
Street,  San  Francisco.  Placing  advertising 
for  the  Dwight  Edwards  Company,  Airway, 
Edwards,  dependable.  Nob  Hill  coffee  and 
Canterbury  tea,  265 — 12th  Street,  San 
Francisco. 

Hancock,  Payne  Advertising  Organisation, 
Public  Ledger  Building,  Philadelphia.  Send¬ 
ing  out  orders  to  a  selected  list  of  news¬ 
papers  for  John  Middleton,  Inc.,  Walnut 
aromatic  blend  pipe  tobacco,  Philadelphia. 

Schwab  and  Beatty,  Inc.,  386  Fourth 
.\venue.  New  York  City.  Handling  the  ad¬ 
vertising  of  Anderson  Company,  spot-mas 
ter,  mirrors  for  automobiles,  (lary.  Jnd.  ^ 
John  P.  Weidenhamer  and  Associates,  26  { 
North  18th  Street,  Harrisburg,  Pa.  Placing  ! 
orders  with  newspapers  generally  for  the  I 
National  Fruit  Products  Company,  White  I 
House  apple  iiroducts.  Woodward  Building.  ^ 
Washington,  D. 


The  next  time  you  start  fiihni 
through  that  stack  of  applict' 
tions  in  your  desk  to  fill  u  si- 
expected  vacancy  on  your  taC. 
take  it  easy  and  let  us  do  y«f 
worrying. 


newspaper  news 


SVD.NEV,  .4LSTRALIA 


riie  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 


We,  too,  have  applicationi  ot 
file— from  all  parts  of  the  cote- 
try — and  through  investigitioti 
we  know  what  past  and  prttitf 
empIo3rera  think  of  the  worii  oi 
our  registrants. 


Newspaper  man.  magaxine  nu. 
advertising  man  or  publicitr 
man — in  any  capacity  from  W 
on  down — The  Personnel  Bu¬ 
reau  can  find  him  for  yea. 


So,  give  yourself  a  break  Mi 
Employer,  call,  write  or  wi»" 


Published  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton  St., 
SYDNEY,  AUSTRALIA 


The  Personnel  Bureo> 

of  Sigma  Dolto  Chi  ' 


Chicago — 35  E.  Wackar  Driw 
Lot  Angelas — 2387  Taviot  St. 
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Seven  Venrs  Ulithoul  Replacement 


^  1930  the  Chicago  Daily  News  installed 
938  Goodrich  Printers’  Rollers  on  their 
Hoe  Super  Production  press  units.  These 
J)llets  have  now  been  in  use  seven  years 
pd  to  date  not  one  has  been  replaced, 
^at’s  more,  every  one  of  these  938  rollers 
still  in  excellent  condition  and  good 
|)r  many  more  years’  service. 

Goodrich  Rollers  last  longer  because 
^feir  highly  polished  surface  is  easily  main¬ 


tained  by  occasional  regrinding.  They  reduce 
printing  costs  by  eliminating  shut-downs 
for  wash-up  and  resetting— make  for  quality 
printing  every  month  in  the  year  because  they 
are  not  susceptible  to  temperature  changes. 

You  can  print  a  better-looking  newspaper 
for  less  if  your  presses  are  equipped  with 
Goodrich  Printers’  Rollers.  Proof  of  this 
fact  will  be  found  in  the  pressrooms  of  the 
nation  where  more  of  these  rollers  are  in 


use,  today,  than  all  other  makes  combined. 
Certainly,  you  could  ask  no  more  con¬ 
clusive  evidence  of  product  superiority. 

But  seeing  is  believing.  Why  not  visit 
the  pressrooms  of  some  of  these  Goodrich 
users?  See  them  in  action  and  draw  your 
own  conclusions.  You  can  obtain  a  list  of 
users  in  your  locality,  along  with  complete 
information  on  Goodrich  Rollers,  by  writ¬ 
ing  Niles  and  Nelson,  Inc.,  New  York. 


NII.KS  &  NKI.SON.  INC..  KXCl.llSIVK  DIS  I'KIIUJ  1 ORS 

7S  \\  t‘s(  Slrf«‘l.  W*v  N  o*  I  •  1»MI  \N  \*st  M-.ulisim  f  Ml 
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so— ADVERTISING 


Editor  &  Publisher  for  June  5,  193 


The  ADVERTISING  SURVEY 

Bond  Bread  Into  Weekday  Comics  With  First  National 
Campaign — Goodyear  Ads  Run  Six  Times  Weekly — 
Consistent  Insertions  Find  Favor 

By  ROBERT  S.  MANN 

Borrowing  from  radio  technique  larger  than  that  of  the  regular  sum- 
In  more  ways  than  one,  General  mer  campaign,  being  just  imder  1,000 
Baking  Company’s  Bond  Bread  this  newspapers,  according  to  the  Good- 


DAILIES’  AID  PRAISED  cooperation  of  the  retail  coi] 

a  chants  and  equipment  manuheto-. 

BY  ANTHRACITE  MEN  as  well.  .  .  .  in  all  probability  on 

-  future  advertising  will  be  concentrjij 

Newspapers  Not  Only  Reached  Con*  in  the  same  medium.” 

sumers,  but  Obtained  Much  The  Bureau’s  report  describctiu. 


sumers,  but  Obtained  Much  The  Bureau’s  report  describes  ba 
Dealer  Copy,  Bureau  of  anthracite  producers  made  a  csnjji 

Advertisin,  Reports  Problems  a^ 

good  groimdwork  of  research  and  or. 

The  newspaper  advertising  cam-  ga^J^abon. 
paign  of  the  Anthracite  Industries,  advertisuig  u  credited  with  t. 


TTie  advertising  is  credited  with  1. 1 


Uakmg  Company  s  Bond  Bread  this  newspapers,  according  to  the  Good-  creasinv  sales  24  6  ner  T 

week  rushed  out  first  copy  for  a  year  a^ncy,  Arthur  Kudner,  Inc.,  has  reach^  Uie  oon-  "^^^Tom  Amil  19^  to^^^^^^ 

campaign  in  the  newspapers’  new  New  York.  Early  insertions  use  big  sumers,  but  has  rallied  all  the  f'^ees  ^  preceding 

medium-the  weekday  comic  pages,  space,  running  up  to  1,750  Unes,  with  concern^  m  the  modem  i^s  of  hard  compared  wiin  me  preceding  y^r 

The  campaign  released  by  Batten,  a  long  string  of  220-line  ads  later.  the  Bureau  of  Adverting,  NAMFD  IN  I  oiiieun, 

Rartnn  niir«tintf>  Rr  n^hnm  N^wYorlc’  mu.  «  ,  _r  ANPA,  reports  in  a  booklet  just  is-  WYNN  NAMED  IN  LOUISViUi 


Barton,  uurstme  &  usbom,  New  York,  The  R-1  tire,  subject  of  the  new  5:g7o  't »  ^ 

Uo^aTo^  ?e'Sontl‘iale^JL"S  adver?5l  campaign  is  announ^  as  a  new  sur-  Help  of  the  newspa^rs  in  enlisting  Succeed.  Alvin  R.  Mage.  „ 
ing  of  ?hirsort  wa^ madT^^^^^  the  cooperation  of  coal  dealers  and  Ad  Manager 

leading  newsoaners  Several  local  is  to  sell  at  the  equipment  firms  greatly  expanded  the  (By  ui, graph  to  Kdito.  &  PuiLiinn 

leading  newspa^rs.  Several  local  pr,ce  you  re  used  to  paymg.’  In  «  .  j  advertising  bv  nroducing  Louisville  Kv  June  u 
campaigns  have  been  reported,  and  an  nriee  it  fits  in  between  the  G-^  All-  c.  ®  auverusmt,  oy  prooucing  liouisville,  i^y-.  June  6—i.  n 

experimental  campaign  for  Rinso  has  Weather  and  the  cheaner  Goodvear  *’15” advertismg  m  large  vokime,  Wynn,  formerly  m  charge  of  ib 

appeared  in  Bost^  newspapers.  SJwav  cheaper  Goodyear  the  Bureau  _  reports,  quotmg  officers  liquor  and  beverage  classification  in 


experimental  campaign  for  Rinso  has 
appeared  in  Boston  newspapers. 

The  Bond  Bread  campaign,  however, 
is  a  broad  drive,  using  44  newspapers 


Speedway. 


Spreading  It  Thin 


of  the  association  in  this  regard. 


the  national  advertising  departont 


James  P.  Duffy,  ass^tant  to  Ae  of  the  Louisville  Courier- JoutmI  ai 


38  cities  in  the  General  Baking  'T'HIS  matter  of  consistent  insertions  president  of  the  Anthracite  Industries,  Times,  has  been  appointed  naij«i 
In  accordance  with  the  *  has  been  getting  increased  thought  is  quoted  thus;  advertising  manager  to  .suepMal  il:. 


aavertismg  manager  to  succeed  Ahin  I 


requirements  adopted  by  95  per  cent  from  some  newspaper  leaders  “The  cooperation  extended  to  us  in  R.  Magee  who  resigned  dectiw 


of  the  newspapers  selling  such  posi-  newspaper  space  can  be  our  currrait  newspaper  campaigns  has  June  1. 


tion,  the  copy  is  35  lines  by  five  or  six  expected  to  produce  results  when  been  unusually  good  and  effective.  Mr.  Magee  has  been  with  thtj 
columns,  and  publication  twice  a  week  used  on  a  single-shot  basis.  Only  a  With  only  a  very  few  exertions  the  Courier-Journal  and  Times  for  nady 
for  at  least  seven  weeks  is  assured  week  ago  it  was  revealed  that  ^  per  local  advertising  staffs  of  the  news-  27  years,  19  of  which  he  was  natwal 
already.  Not  less  than  13  insertions  national  advertisers  in  the  papers  have  been  extremely  coopera-  advertising  manager.  He  is  a  p« 

a  quarter  will  be  accepted.  New  York  Times — and  about  as  large  tive  and  we  feel  that  a  large  measure  president  of  the  Newspaper  Advwii. 

Borrowing  from  Radio  ®  percentage  in  other  newspapers— in  of  the  success  to  which  we  are  able  ing  Executives  Association  and  fa 

Wi?  ■  j  D  j  u  ®  used  less  than  1,000  lines  ^  point  has  been  due  in  no  small  five  years  was  program  chairman  of 

^  V  “  ®  quarter-inch  per  measure  to  their  activity.  that  organization.  Locally,  he  blht 

rowed  from  the  radio.  For  one  day  for  a  year,  less  than  an  inch  and  past  president  of  the  Advertisins Chih 


a  quarter  will  be  accepted. 

Borrowing  from  Radio 

WE  said  the  Bond  comic  ads  bor¬ 
rowed  from  the  radio.  For  one 


thing,  they  carry  on  the  adventures  a  half  a  week,  not  even  a  full  column 
of  “Terry  and  Ted,”  two  child  char-  on^e  a  quarter. 

acters  who  have  been  presented  by  n  would  be  odd  if  the  biggest  news- 
Bond  Bakers  in  260  spot  transcrip-  "TL 


ing  Executives  Association  and  fa 
five  years  was  program  chairmn  of 
that  organization.  Locally,  he  b  the 
past  president  of  the  Advertising  Chib 


7  ,  7  ^  ’  *7  ,  239.203  Unes  of  Tie-Up  Pas*  presiaent  ot  me  Advertising  Chib 

i^fa^uSr””'  “During  the  months  of  November  f.  Lo’^ville,  past  President  <d  d, 

iceaqua^r.  and  December  when  we  ran  the  first  Lions  C  ub  ^d  ^t  president  d  tho 

It  woifid  odd  if  Ae  biggest  news-  campaign,  newspapers  co-  Cooperative  Club. 


tions  over  more  than  50  stations.  For  operated  with  us  to  the  extCTit  that  Mr.  Magee  has  not  announced  bb 

another,  they  separate  the  advertis-  Jiomic  pages  shoi^  not  me  octi^  they,  and  our  field  representatives,  future  plans, 
ing  from  the  entertainment,  keeping  uiage  so  importan  as  tlwt  may  be-  responsible  for  obtaining  239,-  Mr.  Wynn  has  been  with  the  Cosr- 

the  commercial  talk  in  a  reverse  plate  oome— out  a  new  appreciauon  or  con-  203  lines  of  tie-up  advertising,  which  ier- Journal  and  Times  for  nineywi, 
box  at  the  end  of  the  comic  strip.  schedules  among  national  ad-  represents  46  per  cent  as  much  as  our  first  as  a  salesman  in  the  cUmtd 

And  still  another  radio  analogy  lies  linage  during  that  period.  department,  later  in  the  display  de- 

in  the  consistent  schedule  required  in  Two  special  factors  affert  this  mat-  4.^^  continuation  of  our  cam-  partment  and  more  recently  in  is 
comic  page  advertising.  In  all  con-  f®''  “  consistency  in  comic  page  ad-  Hnrintr  th*.  mnnfbi:  nf  Fehmarw  national  advertising  deoartment  Hi 


were  responsible  for  obtaining  239,-  Mr.  Wynn  has  been  with  the  Conr- 
203  lines  of  tie-up  advertising,  which  ier-Joumal  and  Times  for  nine  yon, 
repres«its  46  per  cent  as  much  as  our  first  as  a  salesman  in  the  clajakd 
own  total  linage  during  that  period.  department,  later  in  the  display  de- 
“At  the  continuation  of  our  cam-  partment  and  more  recently  in  is 


paign  during  the  months  of  February  national  advertising  department  He  I 


r-— O'- —  ■■  u* -  .  .  ^  .  V  j  •  .  *  va«*aaaag  ua^  taavaaua^  va  — - — —  — - o 

science,  this  requirement  of  13  inser-  vertismg.  One  is  the  reader  mterest  March,  newspapers  worked  with  is  31  years  old  and  a  native  of  Louis- 

tions,  not  more  than  a  week  apart,  is  be  bmlt  up  by  an  entert^-  organization  with  the  effect  ville. 

mild  enough,  but  it  is  a  novelty  in  jug  strip,  which  the  adverti^r  mi^t  they  succeed  in  in-  Announcement  of  the  change  was 

newspaper  practice  to  insist  upon  any-  b®  reluctant  to  sacrifice.  The  other  forgstfog  goal  merchants  in  tying  up  made  by  H.  M.  McClaskey,  advertsini 
thing  more  than  a  single  insertion.  Y"  .  ®  among  ffie  com-  advertising,  but  went  a  step  director. 

In  radio,  on  the  other  hand,  the  ics  is  not  as  flexible  as  space  elsewhere  ^^her  and  obtained  unusually  fine  _ 

regular  practice  is  for  the  advertiser  m  a  newspaper.  Some  big  radio  ad-  ^e-up  advertising  from  equipment  A.  &  P.  CLOSES  PA.  STORES 
to  buy,  not  a  single  15-minute  period,  vertirers  hang  on  the  year  around  for  manufacturers,  plumbing  and  heating  Passage  of  a  chain  store  tax  1 

but  a  place  or  sever^lfiaces,  on  the  contractors  and  ^basement  moderniza-  Pe^fvania  rL^ras  S 

weekly  ^end^,  to  be  held  at  least  |  tion  specialists.  During  this  period  a  store  for  large  cEs  hasTused  ix 

13  weeks  and  possibly  the  year  comics  expand  as  the  Bunday  comic  the  tie-up  linage  secured  amounted  to  dosing  of  80  of  its  weaker  store  bv 

around  sections  have — to  possibly  six  or  eight  posing  ox  ou  ox  ^  swra  oj 

D  j'  t  j  4.  Daces  a  dav _ there  mav  be  a  time  216,492  which  represented  w  per  cent  Great  Atlantic  &  Pacific  Tea  Company 

Radio  Inducement,  Pages  ®  as  much  as  our  own  total  Image.  -nd  500  more  mav  vet  be  clo«L  i: 


Radio  Inducements 


■m.  TT^T  xrrT/^  j  •  •  j  when  the  comic  strin  advertiser  will  ”  Image.  and  500  more  may  yet  be  closed,  i; 

N^kffSrTS^’imnh^^^th^  ^  *e  day^  and  spaces  that  ^ave  always  had  a  ^eat  deal  of  was  understood  this  week.  Ai  P 

lx  take  effect  July  1,  emphasize  the  available.  respect  for  the  merchandising  possi-  has  had  as  many  as  2,000  stores m’iia: 

point.  Contract  provisions,  unchan^d.  ‘  ...  bilities  of  local  newspapers,  but  I  have  state.  American  Stores  Company  hi 

from  those  on  the  old  ratecard,  offer  omic  Ltne-  p  never  seen  such  tangible  results  as  closed  50  stores,  and  other  chains  an 

discounts  as  high  as  15  per  cent  for  T^RBISENT  statim^  of  the  weekday  those  indicated  by  the  efforts  of  news-  expected  to  follow  suit.  With 
13  or  more  consecutive  weeks  of  net-  1  comic  advertising  set-up;  papers  during  our  last  two  campaigns,  closing  of  the  less  profitable  stores, ; 

work  broadcasting,  and  add  an  annual  About  400  newspapers  now  have  Naturally,  such  cooperation  is  thor-  was  thought  likely  the  chains  woui; 
rebate  of  10  per  cent  for  52  consecu-  lined  up  to  accept  such  advertising  in  oughly  appreciated  and  helpful.”  concentrate  upon  the  stronger  sare 


those  indicated  by  the  efforts  of  news-  expected  to  follow  suit.  With 
papers  during  our  last  two  campaigns,  closing  of  the  less  profitable  stores, ; 


tive  weeks  of  network  use.  response  to  me  movement  started  by  ^  Esmest,  Jr.,  president  of  and  attempt  to  build  them  up 

Here  possibly  may  be  a  pomt  for  George  A.  McDevitt  Company,  news-  Anthracite  Industries,  skid;  “On  our  rially  in  size, 
publishers  to  consider  Not  a  few  paper  representatives.  Ninety-five  schedule  of  advertising,  we  con- 

newspaper  ratecards  offer  special  m-  per  cent  of  them,  it  is  stated,  have  ^  .  j  _  • 

*1,^  _ Air' _  centrated  our  story  in  newspapers 


response  to  the  movement  stiirted  by 


Here  possibly  may  be  a  point  for  George  A.  McDevitt  Company,  news- 


was  thought  likely  the  chains  woui: 
concentrate  upon  the  stronger  sara 
and  attemnt  to  build  them  up  matt 


ducements  to  the  local  advertiser  who  agreed  to  the  eight  conditions  pro- 

uses  even  modest  space  on  a  regular  posed  by  the  McDevitt  Company,  ^^oughout  the  anthracite-burmng 
schedule  of  three  times  a  week  or  Some  newspapers,  on  second  thought,  ®  a  e  s  rengt 

more;  but  such  provisions  are  fairly  have  changed  their  stands  to  be  in  ®n®d  our  confidence  in  newspapers  as 

rare  in  national  newspaper  advertis-  Une  with  tiie  majority.  for  our  p^pose. 

1 _ j:-.....,..*  .  .  .  Not  only  do  we  thus  reach  the  house- 

ing,  where  the  quantity  ^ount  is  a  new  batch  of  questionnaires  has  holder  to  whom  we  wish  to  tell  our 
^ually  the  only  alternative  to  the  been  sent  to  all  newspaper  rep-  story,  but  we  are  winning  the  hearty 


flat  rate. 

Goodyear  Doubles  Effort 


resentatives  for  distribution  among 
tlieir  newspapers,  which  will  carry  the 


ONE  big  advertiser  who  is  .setting  a  proposal  into  smaller  cities,  wherever 
remarkable  example  of  consistent  a  daily  newspaper  has  a  national  ad- 
insertions  is  Goodyear  Tire  &  Rubber  vertising  representative. 

Company,  which  on  Jime  8  will  add  By  June  15  the  McDevitt  Company 
a  new  three-time-a-week  campaign  plans  to  wind  up  its  efforts  and  place 
on  “R-1”  tires  to  its  current  three-  a  final  report  on  the  matter  in  the 
time-a-week  campaign,  which  has  hands  of  the  Newspaper  Committee 
been  using  the  theme,  “The  cheapest  of  the  Four-A  for  use  of  all  agencies, 
thing  on  your  car  is  the  best  tires  _ 

you  can  buy.”  Th^slogan  is  repeated  WINNINGHAM  MARRIES 
in  the  new  campaign.  .  .j  . 

Goodyear  thus  will  be  appearing  six  Charles  C.  Wmnmgham,  president- 


times  a  week  in  several  hundred  tr®asimer  of  Drum,  Inc.,  Detroit  ad- 
newspapers  for  nearly  two  months  this  vertising  firm,  was  married  to  Miss 


summa*. 
Hie  new 


“R-1”  schedule  is  even 


Lucille  Hoff,  his  secretary,  recently. 
They  are  on  a  European  wedding  trip. 


l]¥TER]WATIO]¥AL 

SERVICE 

Sydney  R.  Clarke 

Prealdwt 

76,  Rue  des  Petiu-Champa 
Parii,  France 

Telepk»Q€i  Op«ra  66^7 
Cakl«  AddreMt  Rlcaaiallr,  PatU 

Travel  Experts 

N*w  York  BcpcMtatatlT*: 
a.  T.  Htndanon  Oompanj,  Ibc. 

Sei  fifth  ATano*  New  York,  N.  Y, 
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WHAT 

are  Bilttali  Kewepapenasi 
and  AdTecUaen  delng 7 
Tbelt  own  weekly  Joanali 
will  tell  yon. 

Post  free  spodmsa  tspf 
from 

THE  NEWSPAPER 
WORLD  and  ADVER¬ 
TISING  REVIEW 

154  Fleet  Street, 
London 


— out  we  re 
anxious  to 
spread  this 
messas[e! 


rO  NEWSPAPERS  in  every  village,  hamlet,  newspaper  roller,  we  are  constantly  experiment- 

town  and  city,  we  want  to  flash  the  good  ing  to  meet  any  future  requirements  of  super- 

lews  that  roller  problems  are  at  last  ceasing  to  speed  presses,  new  color  ink  formulas  and  the 

je  the  bane  of  a  publisher’s  life.  ever-widening  range  of  application  to  news  print. 

riie  hearty  cooperation  and  countless  sugges-  business  manager  who  pays  the  roller  bills 

lions  received  from  members  of  the  newspaper  “'s®  something  to  say,  with  the  result 

|.uhlisliing  industry  liave  resulted  in  Ideal  DX  ‘''“t  ‘ho  fi^st  cost  of  Ideal  DX  Synthetic  News- 

w  TVT  n  II  -T>i  *i  paper  Rollers  is  no  more  than  for  reliable  rubber 

5ynthetic  JNewspaper  Rollers.  I  hese  are  the  ‘  ^ 

,1  ,  .  ,  ,  I  I  1  1  I  u  rollers.  Time-saving  operation,  long  life  and 

'oilers  which  you  have  helped  to  develop  by  ^  ^  .  . 

„  .  rr.  I  fewer  regrindings  put  DX  Rollers  definitely  in 

:*onfiding  your  needs  and  your  desires.  1  o  these  o  i 

the  economical  bracket,  while  the  sharp,  clean 
suggestions  we  have  added  our  knowledge  ol  .  i  i  r  n  i  i  i  i  i 

print  and  the  lull  color  produced  by  them  are 

materials  and  careful  workmanship.  -  .  .  i  i  -i-i-  i  i 

^  tactors  in  pepping  up  the  legibility  and  the 

Although  the  DX  is  years  ahead  of  any  other  physical  appearance  of  your  newspaper. 
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Newspaper  Promotion  Review 


By  ROBERT  S.  MANN 


Audited  Linage 

Newest  idea  of  affecting  news¬ 
paper  promotion  is  Don  Bridge’s 
proposal  for  an  audit  of  advertising 
linage  reports,  to  eliminate  all  linage 
not  paying  full  card  rates.  The  sug¬ 
gestion,  made  by  the  New  York  Times' 
advertising  director  at  the  Pennsyl¬ 
vania  Press  Conference,  was  described 
in  this  paper  last  week,  page  10.  If 
the  plan  ^ould  become  a  reality,  it 
would  be  a  major  factor  for  promo¬ 
tion  men  to  consider,  and  might  put 
a  wholly  new  emphasis  on  linage 
comparisons. 

Advertisers,  especially  those  most 
vociferous  about  rates  and  circula¬ 
tions,  might  be  expected  to  applaud 
the  proposal,  even  though  its  effect 
on  most  newspapers’  linage  reports 
would  be  immaterial.  Many  publish¬ 
ers  may  be  less  eager  for  a  scrutiny 
of  their  advertising  receipts — and  not 
necessarily  because  of  any  desire  to 
pad  their  figures,  of  course. 

An  ABC  executive  recalled  this 
week  the  storm  that  arose  half  a 
dozen  years  ago  over  a  proposal  to 
include  rate  cards  in  the  ABC  reports. 
Amid  a  storm  of  protests  that  such 
action  would  open  the  door  to  ad¬ 
vertiser  control  of  rates,  the  ABC 
convention  amended  the  constitution 
tt*  limit  the  ABC  field  of  activity  to 
circulation  information  only.  Unless 
this  provision  should  be  changed,  the 
ABC  could  not  undertake  a  linage 
audit.  So  far  as  could  be  learned  this 
week,  neither  the  ABC  nor  Media 
Records,  both  of  which  were  sug¬ 
gested  by  Mr.  Bridge  for  the  audit¬ 
ing  task,  is  anxious  for  the  job. 

What  do  readers  of  this  column 
think  of  the  proposal?  Persons  in¬ 
terested  in  newspaper  promotion,  on 
either  the  sending  or  the  receiving 
end,  should  have  some  good  ideas, 
which — briefly  told — will  be  welcome 
in  this  department. 

About  Corrections 

Newspapers  have  plenty  of 
trouble  in  dealing  with  errors 
that  slip  into  their  news  stories,  but 
at  least  the  newspaper  is  not  itself  a 
competitor  of  the  persons  named  in 
the  stories;  else  who  would  believe 
that  the  error  was  innocently  made? 
Consider  then  the  problem  of  how  to 
treat  an  error  that  slips  into  promo¬ 
tion  literature — especiidly  when  the 
error  belittles  a  competitor. 

Washington  Post  met  this  problem 
by  printing  a  full-page  correction  on 
the  back  of  a  six-page  folder  re¬ 
cently  issued.  The  folder,  under  the 
heading,  “Just  look  at  the  gains  the 
Washin^on  Post  is  making,’’  was  de¬ 
voted  to  linage  carried  in  the  first 
four  months  of  1937,  using  names  and 
figures  for  all  the  Washington  dailies. 

The  correction  immediately  followed 
the  four-month  linage  chart  for  auto¬ 
motive  advertising,  and  was  itself 
concerned  with  the  automotive  classi¬ 
fication.  It  said;  “CORRECTION.  In 
a  previous  folder,  showing  gains  and 
losses  for  the  first  three  months  of 
1937,  gains  in  automotive  for  the  Star 
and  Times  were  erroneously  shown 
as  losses.  The  Post  regrets  this  error, 
and  reproduces  the  corrected  three- 
month  chart  below.” 

T ailor-Made  Prospectus 
\  N  advertising  prospectus  in  which 
printing  on  cellophane  is  used  to 
fumi^  prospective  advertisers  a 
highly  personalized  but  inexpensive 
study  of  pertinent  information  has 
been  developed  by  the  Marion  (Ohio) 
Star.  For  each  industry  the  pros¬ 
pectus  is  different. 

Ilie  advertiser  gets  a  three-color 
folder  showing,  on  a  black  map,  green 
circles  indicating  where  and  how 


many  retail  outlets  there  are  for  his 
goods,  and  also  red  dots  to  tell  how 
the  Star’s  circulation  is  located  in  ref¬ 
erence  to  them. 

Basic  materials  for  these  prospec¬ 
tuses  are  a  supply  of  folders  printed 
in  black,  except  for  a  red  bulls-eye 
on  the  front  cover  to  bear  out  the 
heading  “For  a  Bulls-Eye  Coverage 
of  104,494  Persons.”  Page  three  car¬ 
ries  a  black  map  of  the  seven  coun¬ 
ties  in  the  Star’s  circulation  territory. 
Separately  printed  in  red  are  sheets 
of  cellophane  showing  the  routes  fol¬ 
lowed  by  the  Star’s  throw-off  trucks, 
and  with  red  dots,  each  representing 
three  Star  subscribers. 

When  a  prospectus  is  prepared  for 
submission,  green  dots  are  pasted  on 
the  black  map  to  designate  the  num¬ 
ber  and  location  of  retail  outlets. 
After  these  are  in  place,  a  sheet  of 
the  cellophane  with  the  red  dots  is 
superimposed  and  pasted  into  place. 

The  less  expensive  plan  of  printing 
red  dots  directly  on  the  map  would 
have  made  it  impossible  to  paste  on 
the  green  circles  without  obscvu-ing 
some  of  the  dots  showing  circulation. 
Also,  the  cellophane  adds  to  the  at¬ 
tractiveness  of  the  folder. 

The  folder  has  blank  spaces  for  the 
circulation  figure,  the  bank  deposits 
in  the  market  area  and  for  the  name 
of  the  concern  for  which  the  pros¬ 
pectus  is  prepared.  These  are  kept 
up  to  date  and  filled  in  with  a  pen 
when  the  prospectus  is  made  ready 
for  mailing. 

A  dozen  other  pertinent  market 
facts  are  printed  in  a  few  brief  black 
lines  .  .  .  including  the  fact  that 
Marion  is  “The  power  shovel  capital 
of  the  world.” 

Record  No.  91228 

IT  was  the  Chicago  American  which 
made  “A  Record  We’re  Proud  Of” 
— the  mysterious  phonograph  record 
No.  912^  whose  arrival  without  any 
identification  was  reported  in  this 
column  last  week.  But  the  record  has 
already  been  broken — not  in  our  desk, 
but  in  the  American’s  account  books 
— and  a  new  mailing  piece  will  tell  us 
all  about  it  soon,  according  to  C.  L. 
Gould,  promotion  manager  of  the 
American.  Mr.  Gould  didn’t  follow 
his  first  mailing  with  a  portable 
phonograph,  as  we  suggested  last 
week — we  don’t  need  it  now,  anyway, 
since  the  record  we  have  is  out  of 
date — ^but  he  sent  along  a  note  ex¬ 
plaining  that  the  records  went  almost 
exclusively  to  a  select  list  of  schools 
and  colleges. 

“We  didn’t  take  such  a  chance,”  he 
added.  “We  are  confident  that  prac¬ 
tically  every  school  or  college  does 
own  at  least  one  piece  of  record¬ 
playing  equipment.” 

Which  sounds  like  good  logic.  But 
don’t  try  the  stimt  with  a  message  you 
want  to  get  across  to  printers,  Mr. 
Gould.  Ovu-  composing  room,  as  you 
may  have  noticed,  painstakingly  made 
it  “photograph  record,”  last  week. 
Show  Business 

The  Buffalo  Times  took  up  the 
cudgel  in  behalf  of  the  legitimate 
theater  last  week,  to  the  extent  of 
sending  a  special  edition  into  the  first 
convention  of  the  American  Theater 
Council  held  at  the  Hotel  Astor,  New 
York. 

Under  the  streamer  title,  “There’s 
Money  to  Be  Made  in  Buffalo  Next 
Season,”  the  Times  addressed  an  edi¬ 
torial  to  the  theatrical  industry  urg¬ 
ing  it  to  “come  back  home!  All  is 
forgiven.” 

The  paper  pointed  out  that  Buffalo 
spends  aroimd  $9,000,000  a  year  for 
amusements;  that  there  are  600,000 
people  in  the  city  from  which  audi¬ 


ences  may  be  recruited;  also  400,000 
close  by;  that  the  movie  industry  last 
year  took  $4,732,000  out  of  the  Buffalo 
amusement  market. 

Long-Range 

AS  a  good-will  stimt,  the  Mel¬ 
bourne  (Australia)  Sun  News- 
Pictorial  has  been  setting  records  for 
long-range  publishing  during  and 
since  the  British  Coronation.  Stories 
set  up  in  Melbomne  have  been  printed 
in  London,  the  mats  being  sent  by 
air  mail.  Result  of  this  effort  has 
been  regular  publication  of  the  Sun 
News-Pictorial  Weekly  Digest,  “a  free 
service  to  Australians  in  Elngland,  by 
air  mail  from  Melbourne.”  A  box  on 
the  front  page  offers  to  send  the  digest 
post-free  upon  request.  Nucleus  of 
the  mailing  list  was  a  group  of  some 
600  names  sent  in  by  Australian  read¬ 
ers  who  knew  of  friends  in  England. 
Publication  was  to  be  continued  as 
long  as  the  imusual  numbers  of  over¬ 
seas  visitors  remained  in  Elngland. 

A  copy  received  consists  of  eight 
three-colunm  tabloid  pages  with  news, 
pictures,  financial  and  sport  pages — 
but  no  advertisers. 

TAX  CAMPAlGfTwiNS 

Governor  Lehman  of  New  York  this 
week  signed  a  bill  requiring  all  state 
officials  to  pay  the  state  income  tax 
from  which  they  had  previously  been 
exempted.  Among  strong  supporters 
of  this  measure  was  the  New  York 
World-Telegram,  which  conducted  its 
campaign  in  editorial  and  news  col¬ 
umns,  and  particularly  Westbrook 
Pegler,  columnist  for  the  Scripps- 
Howard  newspapers,  who  contributed 
numerous  articles  to  the  campaign. 

NO  TAX  ON  NEWSPAPER  ADS 

’The  Kansas  Tax  Commission  has 
ruled  that  advertising  by  newspapers 
will  not  be  subject  to  the  2  per  cent 
retail  sales  tax. 


RULES  ON  CORRESPONDENTS 

Country  newspaper  correspondenii 
are  not  “employes”  under  the  Old*, 
homa  unemployment  compensation  act 
if  the  newspaper  has  no  control  over 
their  working  hours,  the  subject  mat¬ 
ter  of  items  furnished  by  them  or  tlic 
manner  in  which  their  work  is  pe. 
formed.  A  ruling  last  week  by  Mn 
Kathryn  Van  Leuven,  legal  couniel 
of  the  unemployment  compensatioD 
division  of  the  Oklahoma  state  labor 
department  states:  “The  publish^ 
does  not  have  any  direction  or  con¬ 
trol  over  country  correspondents  n 
to  what 'news  items  they  submit.  He 
publisher  may  either  accept  or  rejea 
the  news  items  and  payment  is  tn^ 
only  for  those  items  accepted  and 
published.” 

PRINTING  SHOW  POSTPONED 

The  National  Printing  and  Allied 
’Trades  Exposition,  originally  sched¬ 
uled  for  the  week  of  June  20,  hat 
been  postponed  until  Sept.  11-19,  at 
the  Chicago  Coliseum,  it  was  an¬ 
nounced  this  week.  “Postponement 
will  enable  all  exhibitors  more  tine 
to  plan  finer  and  more  attractive  ex¬ 
hibits,”  the  announcement  said. 

SUNDAY  EDITION  DROPPED 

After  producing  a  Sunday  edition 
for  10  years,  the  Ketchikan  Alatkt 
Chronicle  has  announced  its  discon¬ 
tinuance.  The  paper  will  continue  to 
be  published  six  days  a  week.  The 
Saturday  edition  will  be  enlarged  to 
carry  the  regular  Sunday  featurei 

WE  BEG  YOUR  PARDON 

In  resetting  a  line  the  name  of 
Frank  E.  Noyes’  newspaper  was  given 
as  “Milwaukee  Eagle  Star”  in  a  cap¬ 
tion  relating  to  an  Inland  convention 
pictiure  printed  in  Editor  &  F’itblisho 
for  May  22.  Mr.  Noyes’  paper  is  the 
Marinette  (Wis.)  Eagle-Star. 


**TMngs  tve  have  learned*’ 

Observation— Daily  news¬ 
papers  have  a  short  life 

Query— Does  this  fact 
influence  space  buyers? 

Yes,  in  two  ways.  Some  pass  up  newspapers 
almost  entirely.  Others  move  in  on  long 
schedules,  with  from  one  to  five  insertions 
a  week.  Several  case  histories  in  our  files 
prove  that  the  last  mentioned  space  buyers 
get  sales  at  a  lower  net  cost. 

8  Good  Test  Markets  and  Their  Papers 


('.anton  Repository  •  •  •  • 
Erie  Dlspalch-Herald  .  . . 

Kansas  City  Star . 

Kansas  City  Times . 

Kansas  City  Star  Weekly 


Montreal  Daily  Star . 

Family  Herald  &  Weekly 

Star  (Montreal)  . 

Peoria  Joiimal*Transcript . 
Providenee  Bulletin  .... 


Providence  Journal  .  •  • 

Toronto  Star  . 

Toronto  Star  Weekly  .  • 
W'ashington  Star  . 


Publishers  are  invited  to  have  their  national  representatives 
examine  82  test  campaigns  that  have  run  or  are  now 
running  in  the  above  listed  publications.  Important — this 
service  is  designed  to  assist,  and  not  to  supersede  or  replace 
any  service  now  being  rendered  by  the  publisher  or  his 
representatives. 


Frank  E.  Fehlman 

Newspaper  Advertising  Counsel 
110  E.  42nd  St.  New  York  City 
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New  England  Newspaper  Supply  Company 

Worcester,  Massachusetts,  U.  S.  A. 

Exclusive  Manufacturers  of 

Specialties  for  Printing  Newspapers 

(Quality  Ooods  Only) 

IMPROVED  AUTOMATIC  REPRESSED  FELT  BLANKET 
OIL  PROOF  FACE  RUBBER  BLANKET 
IMPROVED  MONOCORK  BLANKET 
TINDECK  UNDER  BLANKET 
CORK  FIBRE  BLANKET 

All  REAL  and  RELIABLE  Press  Packing,  designed 
for  this  Special  Work,  NOT  Inferior  Substitutes. 

Forty  years  of  practical  newspaper  experience  enables  us  to  manufacture  our 
Specialties  with  an  exact  knowledge  of  conditions  under  which  they  will  be 
used,  and  to  give  our  supplies  the  qualities  that  will  best  meet  these  conditions. 

Our  competent,  well  known  service  staff  gives  you 

Service  Without  Cost .  .  . 

Saves  You  Money  .  .  . 

Saves  You  Trouble  .  .  . 

We  have  served  you  in  the  past, 
and  will  continue  to  do  so  in  the  future. 

NEW  ENGLAND  NEWSPAPER  SUPPLY  CO. 

Worcester,  Massachusetts,  U.  S.  A. 
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World  Fair  Preview  Is  Planned 

for  Advertising  Federation  Group 


An  official  reception  by  Mayor  Fio- 
rello  H.  LaGuardia  of  New  York, 
has  been  added  to  the  program  for  the 
thirty-third  annual  convention  of  the 
Advertising  Federation  of  America. 
June  20  to  23  at  the  Hotel  Pennsyl¬ 
vania,  New  York.  Mayor  LaGuardia 
is  an  active  dues-paying  member  of 
the  Advertising  Club  of  New  York. 

New  York  World’s  Fair,  headed  by 
Grover  A.  Whalen,  will  take  an  active 
part  in  the  convention  events,  accord¬ 
ing  to  announcement  just  made  by  H. 
B.  LeQuatte,  chairman  of  the  General 
Program  Committee  for  the  conven¬ 
tion.  The  World’s  Fair  management 
will  play  host  at  a  reception  in  honor 
of  the  convention  visitors  from  4  to  6 
o’clock  Monday,  June  21,  and  at  that 
time  will  give  the  guests  a  pre-view 
of  the  great  international  exhibition 
opening  in  1939. 

S.  IV.  Cillilan  to  Speak 
Other  newly  announced  program 
features  include  talks  by  Strickland 
W.  Gillilan,  noted  American  humorist, 
at  the  annual  banquet  that  night, 
along  with  Mr.  Whalen  and  Henry 
Eckhardt,  president  of  Kenyon  & 
Eckhardt,  Inc.,  and  chairman  of  the 
board  of  directors  of  the  American 
Association  of  Advertising  Agencies. 
Another  convention  orator  will  be 
Clayton  T.  Rand,  president  of  the 
National  Editorial  Association  and 
publisher  of  the  Gulfport  (Miss.) 
Guide. 

More  than  half  the  spaces  for  the 
AJ’.A.  Advertising  Exhibit  have  been 
taken  by  organizations  in  outdoor  ad¬ 
vertising,  business  paper  publishing, 
radio,  advertising  services,  telegraph, 
paper  box  manufacture  and  other 
fields. 

Seven  national  advertising  associa¬ 
tions  will  take  part  in  the  convention: 
Newspaper  Advertising  Executives 
Association;  National  Newspaper  Pro¬ 
motion  Association;  Public  Utilities 
Advertising  Association;  Associated 
Business  Papers;  Direct  Mail  Adver¬ 
tising  Association;  Outdoor  Advertis¬ 
ing  Association  of  America;  and  the 
Premium  Advertising  Association  of 
America.  The  New  York  Chapter  of 
the  National  Industrial  Advertisers 
Association  will  also  take  part  in  the 
convention,  cooperating  with  Asso¬ 
ciated  Business  Papers  in  an  indus¬ 
trial  marketing  program. 

Advertising  Clubs  associated  with 
the  Advertising  Federation  will  play 
their  usual  active  part  in  the  conven¬ 
tion.  Advertising  Club  activities  will 
be  centered  in  three  Breakfast  Con¬ 
ferences,  held  under  sponsorship  of 
the  AJ’A.  Coimcils  on  Advertising 
Clubs  and  on  Women’s  Advertising 
Clubs. 

National  Newspaper  Promotion  As¬ 
sociation,  headed  by  President  Dan  A. 
Sullivan,  Pittsburgh  Press,  this  week 
announced  the  following  program,  fea¬ 
turing  ten  clinics  on  promotion  prob¬ 
lems  as  well  as  noted  speakers.  Ar¬ 
rangements  have  been  in  charge  of 
Vice-President  E3sa  Lang,  New  York 
Herald  Tribune. 

NATIONAL  NEWSPAPER  PROMO¬ 
TION  ASSOCIATION 
MONDAY,  JUNE  21 

9 : 30 — Business  Meeting. 

Reports  by  I'resident,  Treasurer  and 
Secretary. 

Reports  by  Committees. 

Appointment  of  Convention  Commit¬ 
tees. 

11:00 — “United  Front'* — Fr.'ink  E.  Tripp, 
Gannett  Newspapers. 

1 1 :30 — ^James  A.  Coveney,  of  Geo.  A.  Mc- 
Devitt  Co. — On  better  contact  between 
the  promotion  de|>artment  and  the  spe¬ 
cial  representative. 


A.  F.  A.  I.I’.VCIIKO.V 
3:00 — -Des  Xfotnfs  Rcitistrr  Film — “.Mental- 
itis.” 

3:30 — Henry  H.  Moore,  of  the  Department 
of  Commerce — Subject  to  be  an¬ 
nounced. 

4:00 — “Direct  Mail’’ — V'irgil  Angerman,  pub¬ 
lisher  of  Science  &  Mechanict. 

4:30 — Frank  R.  Coutant.  Vice-President  of 
Brown  &  Tarcher.  New  York,  on  “Re¬ 
search  Relations  Between  Newspapers 
and  .Agencies.” 

A.  F.  A.  BANQUET 
TUESDAY,  JUNE  22 
8:30 — 2  Clinic  Breakfasts; 

“Radio,”  conducted  by  Jacob  .Alliert, 
Detroit  Nctfs. 

“Budgets.”  conducted  by  Elsa  Lang, 
.Vrrc  York  Herald  Tribune. 

9:30 — Clinic  Meeting: 

“Presentations,”  conducted  by  Ivan 
Veit.  New  York  Times. 

10:00 — 2  Clinic  Meetings: 

“Merchandising.” 

“Typography  and  .Art,”  conducted  by 
Ruf  Gonsales,  New  York  Herald  Tri¬ 
bune. 

10:30 — Harford  Powel,  Vice-President.  Kimball. 

Hubbard  &  Powel.  New  A'ork. 

11:30 — 2  Clinic  Meetings: 

“Trade  Papers."  coiulucted  by  Dati  .A 
Sullivan,  Pittsburgh  Press. 

"Reailer  Service."  conducted  by 
Charles  Baum,  Portland  Journal. 

ANNUAL  PROMOTION  LUNCHEON 
2:30— Dorothy  Swenson,  .Advertising  Manager 
of  Abrah.ani  &•  Straus,  department 
store.  Bnatklyn,  N.  A’. 

3:30— John  Caples,  of  B.'itten.  Barton,  Dur- 
stine  &  Osborn,  .New  A'ork — “Tested 
.Advertising.” 

4:00 — M.  Zenn  Kaufman — “Showmanship  in 
Business.” 

4:30 — .Vcte  York  .Aidi  Film — ‘‘.A  Day  with 
the  Sun.” 

,S:0(l — 2  Clinics; 

“Data  BtHiks.”  conducted  by  Kenneth 
Mason,  New  A’ork  Sun. 
"Bibliography.”  conducted  by  Hal 
Jewett,  Providence  Journal. 

N.  .N.  P.  A.  ENTERTAINMENT 
PROGRAM 

WEDNESDAY,  JUNE  23 

8:30— Clinic  Breakfast: 

“Carrier  Boys,”  conducted  by  A'ernon 
Myers,  Des  Moines  Register  &  Tri 
bune. 

9:30 — Business  Meeting: 

Report  of  Convention  Committees. 
FZIection  of  Officers. 

Appointment  of  new  committees. 
Adjournment. 

LUNCHEON  FOR  PROMOTION  MAN¬ 
AGERS  OF  THIS  WEEK  PAPERS 
A'isits  to  New  A'ork  newspaper  plants  and 
other  points  of  interest. 

Big  Assist’^  Fund  for 
Twentieth  Century-Fox 

(By  telegraph  to  Editor  &  Publisher) 

Hollywood,  Cal.,  June  3 — Promise 
of  an  “assist”  increase  which  may  nm 
as  high  as  50  per  cent  for  key  city 
advertising  was  annoimced  to  the 
Twentieth  Century  -  Fox  sales  force 
convention,  closing  today.  The  assist 
campaign  varies  from  city  to  city, 
being  designed  to  cope  with  local  and 
temporary  situations.  Last  year 
around  one  million  dollars  went  to 
newspapers  from  this  budget,  averag¬ 
ing  from  thirty  to  forty  thousands  in 
each  key  spot.  This  budget  is  exclu¬ 
sive  of  national  magazine  fan  maga¬ 
zine,  trade  paper  or  general  newspa¬ 
per  advertising. 

Both  Sidney  R.  Kent,  president, 
and  Joseph  M.  Schenck,  chairman  of 
the  board,  stressed  the  point  that 
newspaper  advertising  always  has 
proven  the  most  valuable  medium  for 
presenting  their  product  to  the  public. 

W.  T.  BURGESS  NAMED  B.  M. 

(By  telegraph  to  Editor  &  Publisher) 
Lacrosse,  Wis.,  June  3 — Promotion 
of  William  H.  Burgess  from  advertis¬ 
ing  manager  to  business  manager  and 
Arthur  E.  Teachout  from  assistant  to 
advertising  manager  of  Lacrosse  Daily 
Tribune,  effective  June  1,  was  an¬ 
nounced  Wednesday  by  Frank  H. 
Burgess,  publisher. 


QUEBEC  RELIEF  BILL 
MAY  OPEN  2  MILLS 

Extraordinary  Emergency  Powers  to 
Spur  Employment  Expected  to 

Reopen  Chicoutimi  Plants  With 
100,000  Tons  Output 

Montreal,  June  3 — An  unemploy¬ 
ment  measure  introduced  by  Premier 
Maurice  Duplessis  of  the  Quebec  Pro¬ 
vincial  Government  and  known  as  the 
“Chicoutimi  Bill”  is  causing  great  in¬ 
terest  in  newsprint  circles.  It  is  re¬ 
garded  as  the  forerimner  of  the  re¬ 
opening  of  the  two  groundwood  pulp 
mills  at  Chicoutimi,  owned  by  Quebec 
Pulp  &  Papier  Corp.,  and  rated  at  a 
daily  capacity  of  350  tons  or  consid¬ 
erably  over  100,000  tons  yearly. 

The  measure  passed  both  lower  and 
uppier  houses  at  Quebec  and  was  given 
assent  by  the  Acting  Lieutenant-Gov¬ 
ernor.  When,  however,  it  will  be  put 
into  opieration  has  not  been  disclosed. 

A.  Stewart  McNichols,  president  of 
the  Quebec  Pulp  &  Papier  Corpioration, 
asked  whether  it  meant  a  production 
increase  of  over  100,000  tons  annually, 
dismissed  this  suggestion  as  “A  big 
surmise,  but  only  a  surmise.”  All 
other  reports  regarding  significance 
of  the  legislation  were  characterized 
by  Mr.  McNichols  as  “conjecture,”  or 
“theory.” 

Aids  Men  Now  on  Relief 

Nevertheless  no  doubt  is  held  in 
Canadian  newsprint  circles  that  the 
measure  is  definitely  intended  to  re- 
opien  the  mills,  as  only  in  that  way 
could  the  Premier  fulfill  his  promise 
that  it  would  give  employment  to 
hundreds  of  men  now  on  direct  relief. 

The  Chicoutimi  Bill,  as  introduced 
in  the  Legislature  read: 

"Notwithstanding  any  law  to  the 
contrary,  the  Lieutenant-Governor  in 
council,  may; 

"Cede  by  mutual  agreement,  upon 
the  conditions  he  may  determine, 
timber  limit  concessions  which  would 
assist  in  the  reopiening  of  the  pulp 
and  paper  mills  of  the  Chicoutimi  re¬ 
gion  and  which  may  be  necessary  to 
assure  the  mciintenance  of  operations; 

“Exchange  lands  held  imder  letters 
patent  or  licenses  to  cut  timber  for 
public  land,  the  manner  and  the  con¬ 
ditions  of  the  holding  whereof  he  may 
determine; 

“Authorize  the  Minister  of  Lands 
and  Forests  to  expropriate  such  lands 
when  he  deems  the  holding  thereof 
is  of  a  nature  to  hinder  the  reopiening 
of  such  mills  or  their  maintenance  in 
operation,  and  when  it  is  impossible  to 
obtain  voluntary  cession  or  exchange. 

Timber  Limits  Amended 

“Amend,  respiecting  timber  limit 
concessions  ceded  to  the  owners  of 
such  mills  under  this  act  and  those 
they  may  already  piossess,  the  regu¬ 
lations  concerning  the  granting  of  li¬ 
censes  to  cut  timber,  the  cutting  of 
timber,  the  transfers  of  limits,  the 
grounds  rents,  the  tax  for  forest  pro¬ 
duction  and  the  regulations  concern¬ 
ing,  in  general,  the  holding  of  lemds 
coming  from  the  public  domain  and 
the  exploitation  of  the  timber  of  such 
lands; 

“Compromise  with  such  owners  re¬ 
specting  any  tax,  duty  or  other  claims 
due  to  the  Crown; 

“Undertake  the  construction  or  the 
remaking  of  roads  or  bridges  when¬ 
ever  deemed  necessary  for  the  putting 
into  and  propier  opieration  of  such 
mills; 

“Make  for  the  aforesaid  purposes, 
the  necessary  expienditure. 

“The  expienses  necessitated  by  the 
carrying  out  of  this  act  shall  be  paid 
out  of  the  consolidated  revenue  fimd. 

“The  Lieutenant  Governor  in  coun¬ 


cil  may  enact  the  entire  or  partiji 
payment  of  such  expienses  by  | 
of  loans  not  exceeding  30  years  aiyl 
bearing  interest  at  rates  not  exceedB* 
four  pier  cent  pier  annum. 

Power  Conferred  Is  Temporary 

“Copy  of  all  the  orders  and  regu. 
lations  enacted  by  the  Lieuteiam 
Governor  in  council  in  virtue  of  th 
provision  of  this  act  shall  be  laid 
before  the  Legislative  Assembly  wjth. 
in  the  first  ten  days  of  the  ensuing 
session. 

“The  piowers  attributed  to  the  Lien, 
tenant  Governor  in  council  by  thi 
act  may  no  longer  be  exercised  by 
him  counting  from  the  15th  day  fn® 
the  opening  of  the  ensuing  session* 

Mr.  Duplessis  explained  that  the 
adoption  of  such  a  measure  would 
make  possible  the  employment  of 
hundreds  of  men  now  on  direct  relirf. 

Mr.  Bouchard,  Opposition  leads, 
said  that  the  Government  was  openiif 
the  way  for  many  similar  demands 

Cleveland  News  Renem 
Contract  with  Gu^ 

Cleveland,  June  3 — Recent  reneail 
of  a  contract  between  the  Cleuelwi 
News  and  the  Cleveland  News  unit  el 
the  American  Newspiaper  Guild  ha 
increased  minimum  piay  of  editoriil 
employes,  who  formerly  began  at  $21 
a  week  and  rose  to  $40  a  week  in 
four  years.  They  now  begin  at  $21 
a  week  and  go  to  $45  a  week  in  three 
years. 

Other  benefits  include: 

The  five-day,  40-hour  week  for  all 
editorial  employes  (under  the  old 
contract  there  were  six  exception!): 
increase  in  severance  pay,  which  for¬ 
merly  went  to  a  maximum  of  12 
weeks’  pay  and  now  goes  to  24  weeks’ 
pay  for  all  employes  with  15  yean 
service;  payment  of  severance  pay 
without  qualification  (formerly,  then 
was  provision  for  arbitration);  pay¬ 
ment  of  severance  pay  to  employe’s 
next  of  kin,  in  case  of  death,  and 
recognition  of  the  equity  of  severana 
pay  in  some  cases  of  resignation 

Inclusion  of  editorial  clerks,  secr^ 
taries  and  telephone  opierators  in  the 
contract;  sick  leave  and  vacatiau, 
and  provision  that  overtime  may  be 
added  to  vacation  periods  at  the  optioo 
of  the  employe;  no  deductions  from 
overtime  for  sick  leave;  automatic  re¬ 
newal  clause;  five  percent  extra  f« 
regular  night  shift;  the  right  to  write 
articles  for  outside  publications. 

EMMETT  A.  BRISTOR 

Former  Head  of  N.  J.  PretB  Aio. 

Die*  in  PaBtaic 

(By  telegraph  to  H^ditor  &  Publisher) 

Passaic,  N.  J.,  June  3 — Emmett  A. 
Bristor,  59,  former  editor  and  pub¬ 
lisher  of  the  Passaic  Daily  Herald, 
former  publisher  of  the  Passaic  Dusly 
News  and  formerly  business  man¬ 
ager  of  the  Newark  Ledger  and  the 
Orange  Courier,  died  t^ay  at  his 
home,  225  Gregory  avenue,  this  dty, 
after  a  short  illness. 

A  native  of  Richhill,  Pa.,  Bristor 
started  his  newspaper  career  as  a  re¬ 
porter  on  the  Washington  Observti, 
going  to  the  Herald  as  reporter  in 
1915.  He  was  a  member  of  tte 
Pica  Club  and  a  former  president  of 
the  New  Jersey  Press  Association 
His  wife  and  two  sons  survive. 

OFFICE  GUILD  PROTESTS 

ITie  New  York  business  office  guild 
has  protested  to  the  management  « 
the  New  York  American  and  Journ* 
for  the  “discharge”  of  11  of  its  mem¬ 
bers.  These  were  composing  room  0^ 

boys,  not  members  of  the  ITU-  Re¬ 
cording  to  Hearst  officials  these  m® 
were  released  in  the  annual  staff  cur¬ 
tailment  that  comes  every  summer- 


C 

s^eryv 

onger 

:ayc 

3use  ' 
Mnge 
tmpe 
r$umi 

iecaus 
tr$  gli 
ley  la 
n  muc 
idvani 
)et  all 


«0VE 

Tent  fo 
initube 

(LOW 
ded, 
(ta  Di 
wll  CO 


isB  sg:rs:2.i  e 


till 

Us 

ud 


tu¬ 

rn 

ths 

laid 

itk. 

ling 


eu- 

tbk 

l>y 

ran 

tit 

uU 

Id 


'aD 

old 

M); 

for. 

12 

«k^ 

!« 

pay 

liert 

My- 

lye’s 

and 

uict 

i 

cr^ 
the 
iom. 
r  be 

itiOD 

[too 

;re- 

for 

rrile 


Uu. 


Editor  &.  Publisher  for  June  a,  193  7  55 

Modem  Pressrooms 
Demand  Modem  Rollers 


:rom  Coast  to  Coast  in  modern  newspaper  pressrooms 
.yerywhere,  DAYCO  Stayput  Press  Rollers  are  giving 
;nger  life,  snrtoother  running  and  better  printing. 

;AYC0  Stayput  Rollers  have  extraordinary  long  life  be¬ 
muse  they  are  unaffected  by  ink  or  oils  ...  do  not 
iiange  in  size  or  consistency.  They  are  not  affected  by 
tmperature  and  humidity  ...  do  not  soften  and  expand 
■summer  ...  do  not  harden  and  shrink  in  winter. 

iecause  of  their  correct  softness  DAYCO  Stayput  Rol- 
rs  glide  over  forms  without  bumping  and  jumping  .  .  . 

lay  on  the  ink  smoothly  and  uniformly  which  results 
0  much  better  printing.  And  they  have  many  more 
idvantages  . . .  advantages  found  in  no  other  roller.  To 
jet  all  the  facts,  write  us  today. 

★ 


‘30VE:  Dayco  "Stayput"  Rollers  were  chosen  as  standard  equip- 
<tnt  for  the  three  eight-page  and  three-color  units  of  the  Goss 
vilfube  press  recently  installed  by  the  Iowa  City  Press-Citizen. 

1B.0W:  Long  after  other  rollers  have  become  rough  and  dis- 
rled,  Daycos  retain  their  smoothness  and  accuracy.  When  at 
va  DAYCO  needs  reconditioning,  a  new  sleeve  can  be  put  on  at 
rail  cost. 


DAYCO  SURFACE  SLEEVE  (NOT  RUBOER) 

EXTREMELY  SOFT  YET  _ 

TOUGH  RUBBER  BASE  ' 

STOCK - i 


Dayco  Base  and  Sleeve 

CAN  BE  APPLIED  TO  ANY  STOCK 
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ORIGINAL  SYNTHETIC  RUBBER  NEWSPAPER  ROLLERS 

CopyriBht  19:Ht  The  Dayton  Rubtx-r  Mftf.  To. 

THE  ALL-PURPOSE  ROLLERS  FOR  FORM.  FEED.  DISTRIBUTOR.  ETC. 


DISTRIBUTED  BY 


guild 
at  of 
urel 
n«n- 
office 


rHE  NELSON  ROLLER  COMPANY 


TRIBUNE  TOWER,  CHICAGO 
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PNPA  Group  Asks  Probe  of  Syndicates;  ITV/u'^S  Si 

I  ■  99  r  •  accordance  with  the  size  of  the  paper  pers,”  Bressler  observed,  “for  thji^ 

Lveryboay  8  Weekly  for  Inauirer  and  the  rate  paid  for  the  daily  service,  dicate  cartoonist  doesn’t  have  to  ttir 

^  A  lamKfitBf  t»nr  iKa  Vk««l<k  .ai 


By  ROBERT  U.  BROWN 

Newspaper  syndicates  came  in  what  the  future  brought  to  six  other 
for  a  roasting  at  last  week’s  famous  exiled  couples. 

Pennsylvania  Press  Conference  spon-  Rockefeller  Interview 

sored  by  the  Pennsylvania  Ne^^-  tting  FEA’TURES  SYNDICATE  is 
per  Pub  ishers  As^iation  and  the  releasing  an  interview  with 

State  College  department  of  journal-  D.  Rockefeller,  Sr.,  which  was 

..  secured  in  the  summer  of  1906  in 
At  a  session  of  the  PNPA  executive  Europe  by  William  Hosier,  then  writ- 
committee  and  the  special  committee  the  New  York  American. 

on  syndicates  it  was  voted  to  investi-  Roster  was  sent  along  with  Rocke- 
gate  the  syndicate  selling  practices,  feller  who  was  reported  to  be  in  bad 
Publishers,  it  was  reported,  objected  health  and  making  friendly  contact 
to  different  rat^  charged  newspapers  ^ith  him  the  reporter  got  Rockefeller 
of  the  same  circulation  classification  speak  freely  but  not  for  publica- 
for  the  same  features.  They  also  ob-  tion  at  the  time.  Hoster  quotes 


jected  to  the  so-called  automatic  re¬ 
newal  clauses  in  contracts,  and  Wil¬ 
liam  Hardy,  manager  of  the  PNPA, 
was  asked  to  place  the  questions  on 
the  program  for  discussion  at  a  series 
of  autumn  regional  meetings. 

The  executive  committee  objected  to 


Rockefeller  as  sajring:  “I  have  talked 
tc  you  in  sacred  confidence.  .  .  .  Any¬ 
thing  you  write  about  me  now  would 
be  subject  to  misinterpretation.  What 
you  write  after  I  am  gone  doesn’t 
matter.’’ 

The  two  were  together  for  weeks 


comic  strip  artists,  whose  reputations  and  became  close  friends.  As  a  re- 
had  been  built  by  newspapers,  going  suit  Hoster  presents  a  very  intimate 


Rcffiit  portrait  of  Harry  Bressler,  inde- 
peiideiit  i-artooiiist.  drawn  from  life. 


into  radio  work,  particularly  broad¬ 
casting  for  advertisers  who  had  re¬ 
moved  their  accounts  from  newspa¬ 
pers  in  order  to  purchase  radio  time. 

"Everybody’s  Weekly" 

1''  HE  Sunday  magazine  section  of 
the  Philadelphia  Inquirer  now 
has  a  name.  It  will  be  called  “Every¬ 
body’s  Weekly,”  the  “Magazine  with 
universal  appeal.” 

For  creating  this  name,  M.  L.  An- 
nenberg,  publisher  of  the  Inquirer, 
presented  a  check  for  $20,000  to  Mrs. 
Marie  Stevens  Irelan,  28-year-old 
Pennsgrove,  N.  J.,  housewife.  Her 
name  and  accompanying  slogan  were 
declared  the  best  in  a  contest  con¬ 
ducted  by  the  Inquirer  during  the  last 
three  months. 


picture  of  “John  D.”  which  he  kept 
in  secrecy  until  his  death,  fulfilling 
his  promise  not  to  print  anjrthing 
then  of  what  they  talked  about. 

King  Features  reports:  ‘"rhe  inter- 


cule,  lambast,  tear  the  hide  dh  ^ 
cause  or  individual.  His  real  rn3 
lies  in  contributing  a  greater 
standing  of  significant  events;  he  ^ 
and  must  take  the  tolerant  view  ^ 
he  can  afford  to  leave  the  custo^ 
smiling.” 

But  syndicate  work  has  its 
caps,  too,  Bressler  reminded 
are  times  when  you  feel  very  strl^ 
about  some  national  issue,  yet  ejo" 
tion  whispers,  “mustn’t  touch." 

Did  Liberty  Loan  Poster 
He  started  cartooning  in  1917 
in  a  nation-wide  poster  competrioL 
for  the  third  Liberty  Loan,  hii  'HeJ 
Stamp  Out  the  Kaiser”  idea  wis  onJ 
of  the  three  finally  selected  at  Wail 
ington,  the  others  being  done  bj 
James  Montgomery  Flagg  and  K 
ard  Chandler  Christy.  That  paste; 
helped  him  sell  a  series  of  Simiavl 
cartoons  to  Arthur  Brisbane.  * 
In  1920,  Bressler  organized  the  S  a-f 
Adcraft  Service  for  King  FearreJ 
and  managed  it  for  eight  yean  1: 
1928  he  became  editorial  canon,; 
for  the  Democratic  National  C n.. 
mittee. 

After  three  years  on  the  DeytiAiJ 
News,  Bressler  rejoined  the  Deao- 


The  cartoonist,  whose  work  has  ap¬ 
peared  a  number  of  times  in  Editor 
Sr  Publisher  in  recent  years,  feels  that 
these  local  cartoons  “help  bridge  the 

_ sap  between  a  paper’s  editorial  stand 

cstine”  nart  is  that*^  Hoster  kent  the  home  problems  and  syndicate  car-  cratic  staff  and  in  1934  began  d 
story  safely  under  hif  Su  until  19M  toons  that  obviously  cannot  touch  a  daily  cartoon  for  the  Nea,  Y;  ' 

when  he  came  to  us  with  the  aging  local  issues.  Now,  when  an  editor  is  Daily  Mirror,  remaining  until  B: 

manuscript.  We  were  impressed  with  dooply  stirred  over  a  local  situation  bane  retired  f^'ooa  the  editors", 

the  yarn  and  immediately  signed  him  Aat  needs  a  bit  of  crusading,  he  Later  he  was  with  the  Adams 

up  for  world  rights  to  the  story,  on  shoots  us  a  couple  of  editorials  and  and  for  the  last  month  has  conductedl 
condition  that  it  would  not  be  pub-  outlines  roughly  what  he  d  like  to  his  own  cartoon  service, 
lished  until  after  Rockefeller’s  death,  have  in  the  way  of  a  cartoon  series.  New  Sport  Features 

With  Hosier’s  permission,  however.  Then  it’s  up  to  us  to  deliver.  ^ entral  Press  is  running  two  re*| 

Ideas  Stock  in  Trade 
“Whether  a  cartoonist  is  working 
for  one  editor  or  for  many,  his  prin¬ 
cipal  stock  in  trade  is  ideas.  It  is. 


we  had  the  story  planted  with  all  our 
agencies  around  the  world,  binding 
them  to  the  same  agreement  to  hold 
it  till  Rockefeller’s  death  and  not  even 
offer  it  to  newspapers  until  then.” 

Driscoll  to  Speak 


features  on  its  sport  page— a  i-j-\ 
instalment  swimming  series 
Eleanor  Holm  Jarrett,  and  a  baseba. 
series  entitled.  Kings  of  Clout 


Mr.  Annenberg  told  Editor  &  Pub-  ^ 

lisher:  “The  name  contest  for  the  P 
magazine  was  started  primarily  as  a 


circulation  plan.  Results  have  been 
adequate.  We  do  not  intend  to  syndi¬ 
cate  the  magazine  to  other  newspa¬ 
pers.” 

It  was  annoimced  that  several  other 
contestants  submitted  the  name, 
“Everybody’s  Weekly,”  but  that  Mrs. 
Irelan  had  the  most  appropriate  slo¬ 
gan.  The  $20,000  grand  prize,  the 
newspaper  said  in  announcing  the 
winner,  is  the  largest  amount  ever 
paid  by  a  newspaper  to  a  contest  win¬ 
ner.  During  10  weeks  of  the  con¬ 
test,  awards  were  given  each  week, 
totalling  $30,000,  making  the  grand 
total  of  prize  money  distributed 
$50,000. 

Mrs.  Warfield  Interview 

ONE  of  the  few  interviews  with 
Mrs.  Wallis  Warfield  since  her 
last  divorce,  and  the  only  one  granted 
at  Chateau  de  Cande,  Monts,  was  se¬ 
cured  for  the  North  American  News¬ 
paper  Alliance  by  Helena  Normanton. 

Miss  Normanton’s  articles  appeared 
in  the  New  York  Times  in  two  sec¬ 
tions,  May  31  and  June  1.  She  is 
described  as  a  senior  practicing 
woman  barrister  of  the  English  bar 
and  a  distant  kinswoman  of  Mrs. 
Warfield. 

’The  articles  were  submitted  to  Mrs. 
Warfield  after  writing  and  NANA 
distributed  them  to  clients  with  a 
facsimile  of  a  letter  from  her  to  Miss 
Normanton  showing  her  approval  and 
proving  their  authenticity. 

Parallels  to  Duke’s  Romance 

NEA  service  is  releasing  this 
week  six  stories  by  Morris  Gil¬ 
bert  under  the  heading  “Lovers  in 
Ebcile.”  ’The  articles  look  backward 
into  history  or  the  near  parallels  to 
the  romance  of  the  Duke  of  Windsor 
and  Mrs.  Wallis  Warfield,  and  tell 


McNaucht  Syndicate,  left  Thurs¬ 
day  night  by  plane  for  Wichita,  Kan., 
where  he  will  deliver  the  commence¬ 
ment  address  at  Friends  University 
this  weekend. 

’This  will  be  Mr.  Driscoll’s  25th  an¬ 
niversary  of  his  graduation  from  the 
Quaker  college  and  he  will  be  pre¬ 
sented  with  a  degree  of  Doctor  of 
Literature. 

Supplies  Local  Cartoons 

Harry  bressler,  former  car¬ 
toonist  for  the  George  Matthew 
Adams  Service  and  for  King  Features 
Syndicate,  is  now  operating  his  own 
cartoon  syndicate,  Bressler  Editorial 
Cartoons,  said  to  be  the  only  organi¬ 
zation  of  its  kind  supplying  cartoons 
to  clients  on  strictly  local  events. 

In  addition  to  the  regular  sjmdi- 
cated  service,  Bressler  offers  several 


1/  you  need 
circulation 


men — 


Competent  to  take  charg>  of 
youi  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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oK  Editor  &  Publisiher 
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TODAY*? 


Why  not  read 
every  week? 


your  own  copy 
Why  not  have 


EDITOR  &  PUBLISHER  sent 
to  your  home  or  office?  A  Sub¬ 
scription  costs  but  $4.00  a  year. 

USE  THIS  COUP  H  IS 


EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 
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with  the  Internstlonal  Tear  Book  nomher  and  the  Blarket  Guide  number  ta: 


Company  connection 
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Another  Managing  Editor  Writes  About 
{he  Associated  Press  Feature  Service— 


DAVC  ClOCON.  ViciPoutotm  WALKIII  LONO.  ScemTikin  C  H  CONO.  Tiiia»umi>  LUTHER  T  LONS.  CtauiM. 


Huntington 


INCOR^OAATtO 


Huntincton,  West  Virginia 
Tune  I,  1937. 


PUBLISHERS  OF 
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(Thr  Hprald-29ispatrl| 

M  0  P  N  INC 

The  Herald  •Aia'ertiser 

S  UNDAY 


Ur.  0.  S*  Oramling, 
Elxecutive  Assistant, 
The  Associated  Press, 
383  Had is on  Avenue, 
New  York,  N.  Y. 

Dear  Ur.  Gramling: 


You  will  remember  that  on  my  recent  visit  to  New 
York  you  showed  me  the  new  Associated  Press  weekly  picture 
page,  PICTURE  SHOW,  and  we  agreed  to  give  it  a  trial. 

Uay  I  now  express  to  you  our  sincerest  thanks  for 
making  this  feature  available  to  us.  It  is  a  boon  on  dull 
Saturday  afternoons  and  we  have  yet  to  receive  a  page  that 
Tras  not  outstanding.  But  the  page  last  week  on  Edward  Windsor 
("The  Things  I*ve  Done  for  England”)  was  truly  inspired. 


We  are  heavily  sold  on  PICTURE  SHOW  and  hope  it  will 
live  long  and  prosperously. 


WLtra 


Sincerely  yours. 


Walker  Long, 
Managing  Editor. 


Picture  Show  is  a  weekly  full-matted  page  of  pictures  that  makes  a  story  live  dramatically 

Write  or  Wire 
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How  Newspaper  Advertising  Works 


By  FRANK  E.  FEHl.MAN 

Each  week  an  advertising  classification  will  be  analyzed  in  these  columns. 
Since  practically  all  advertising  finally  centers  on  a  retail  outlet,  these 
studies  should  be  of  equal  interest  to  national  as  well  as  local  advertisers. 


quire  exceptional  instructors  and  spe¬ 
cial  facilities.  Run  small  ads  on  wom¬ 
an’s  page  and  insert  cost  of  instruc¬ 
tion. 


17. 


How  Long  Should  a  I'ampaign  Hun? 

experiment  has  been  increased  10 
times,  to  permit  the  nmning  of  simi¬ 
lar  schedules  in  other  towns  and 
cities.  Results — beyond  anything  ever 
experienced. 


IT  seems  strange  that  this  question 
should  top  all  of  the  questions  we 


attempt  to  answer.  More  than  75  per 
cent  of  prospects  talked  to,  invariably 
wind  up  with,  “How  long  would  you 
run  this  campaign?’’ 


A  Trick  Answer 

The  shortest  answer  heard,  and  a 
trick  answer  to  our  way  of  think¬ 
ing,  is  this:  “Run  your  newspaper 


The  Publisher’s  KesiMinsibilily 

ONE  of  the  sanest  statements  heard 
about  this  problem  came  from  a 
dry  cleaner  in  a  city  of  200,000.  It 


advertising  as  long  as  you  have  any 
goods  or  services  for  sale.  Rim  as 
often  as  you  open  your  store.”  Read¬ 
ing  the  answer,  two  or  three  times, 
makes  sense  and  removes  any  trace 
of  trickiness. 


follows — “The  trouble  with  us  is  that 
we  don’t  have  enough  experience  to 
guide  us.  We  can’t  afford  an  ad¬ 
vertising  agency  yet,  and  as  a  result 
we  rely  on  our  own  hunches,  and  the 
selling  pressure  of  the  solicitors  who 
call  on  us.  We  know,  well  enough. 


.An  Endless  Chain 

QUESTION — I  am  one  of  the  few 
stores  in  Camden  selling  only  yard 
goods.  How  can  I  encourage  women 
to  make  their  own  clothes?  B.  Cohen, 
Camden,  N.  J. 

ANSWER— Call  on  every  sewing 
machine  salesman  in  Camden  and  in¬ 
vite  a  group  of  them  to  inspect  the 
stock  in  your  store.  Every  customer 
they  sell  is  a  prospect  for  you.  It’s 
an  endless  chain  if  you  can  get  the 
machine  salesmen  working  with  you, 
and  should  result  in  increased  busi¬ 
ness  for  both.  TTien  nm  two  ads  a 
week  featuring  the  beauty  of  exclu¬ 
sive  patterns  and  fabrics. 


SOUVENIR  EDITIONS 
BETTER  THAN  EXTRAS 

San 


Francisco  Papem  lBa«|B||,  | 
Golden  Gate  Bridge  witk 
Planned  Uaue* — Set  New  Sslw, 
Advertising  Records 


Selling  Sporting  Goods 
QUESTION — A  sporting  goods  store 
is  hard  to  advertise.  How  can  we 
get  the  highest  return  from  the  money 


San  Francisco’s  Goldet  i  Gate 
inaugurating  the  Golden  Gate  Bijfe 
has  proven  anew  to  newspapen  oflt 
California  metropolis  that  the  ipg^ 
edition  is  far  mightier  than  the  csn 
in  increasing  street  sales.  In 
tion — if  the  occasion  be  of  suSi^ 
merit — the  special  edition  can  btidi 
successfully  at  a  premium  priog 
The  experience  of  San  Fra^ 
newspapers  shows  that  the  carcUf. 
planned  and  well-promoted 
edition  will  sell  three  to  four  t^ 
as  many  additional  copies  over  le  I 
regular  runs  as  the  greatest  Mt; 
flashes  of  recent  times.  Circulgao 
officials  underestimated  the  potentU- 


i 


An  “In-and-Oul”  Survey 

Newspaper  publishers  and  their 
advertising  department  people 
should  take  a  day  off  and  make  a 
little  analysis  of  the  death  rate  of 
their  own  customers  over  the  past  six 
months,  one  year,  three  years  and  10- 
year  periods.  Such  a  study  will  give 
the  true  handicap  that  every  daily 
paper  faces  today. 

“In-and-outers”  may  survive  a  five- 
year  period,  but  the  majority  come 
and  go  in  much  less  time,  because 
the  percentages  are  all  against  them. 


that  women  are  buying  our  type  of  newspapers?  Frank  ^jes  ^n  Francisco- Oakl^  B,j.  I 


service  every  day,  but  what  to  writ 
how  to  write  it — what  size  ad  to  use — 
and  the  producing  of  six  ads  a  week, 
is  more  than  we  can  do.” 

Newspapers  may,  or  may  not,  come 
to  the  point  of  writing  six  ads  a  week 
for  their  customers  who  want  such  a 
schedule,  but  they  might  learn  a  great 
deal  from  the  local  radio  studio  who 
are  doing  this  with  more  or  less  suc¬ 
cess. 


Two  Lottses  Follow 

The  first  loss  is  the  advertiser’s. 

His  savings,  the  bank  loans,  loans 
of  relatives  or  others,  are  wiped  out, 
or  if  he  is  lucky  enough  to  sell  out, 
he  may  salvage  50  cents  on  the  origi¬ 
nal  dollar  of  investment.  TTie  second 
loss  is  credited  to  the  newspaper.  The 
space  has  been  nm,  paid  for  because 
of  a  strict  credit  policy.  But — a  new 
prospect  must  be  found  to  fill  the 
place  filled  by  the  failure.  Getting 
new  customers  is  costly  no  matter 
how  you  figure  your  costs.  And  busi¬ 
ness  deaths  in  any  conununity  tend  to 
contract  local  advertising  expendi¬ 
tures.  Why? — because  all  too  often 
a  competitor  or  banker  will  sagely 
remark,  “Well,  Joe  spent  too  much  on 
his  advertising — that’s  what  busted 
him.” 


Certainly,  it  requires  more  time  at 
the  start;  solicitors  will  complain 
about  night  work;  but  we  are  coming 
to  the  belief  that  the  trick  answer, 
already  quoted,  is  the  real  answer  to 
“How  long  should  a  schedule  run?” 

As  often  as  the  store  opens,  an  ad 
should  be  run.  And  so  long  as  goods 
and  services  are  offered,  just  that  long 
should  the  schedule  last. 


H.,  Boston,  Mass. 

ANSWER — Run  a  fair  sized  ad 
every  Saturday,  say  three  columns 
wide  by  seven  inches  deep.  Pattern 
yoiu"  ad  after  the  sports  features — 
keep  it  breezy  and  informal.  In  it, 
list  and  comment  on  the  major  sport¬ 
ing  events  which  have  taken  place  in 
your  city  during  the  last  week. 
Sprinkle  notes  on  your  merchandise 
throughout  the  sports  review  and  be 
sure  to  list  prices. 


(Questions  of  general  interest  to  advertisers 
will  be  answered  in  this  column  each  week.) 


By-Products 

\  HALF-DOZEN  long  time  sched¬ 
ules  will  produce  a  group  of  suc- 


cess  stories  that  any  national  adver¬ 
tiser  will  “eat  alive.”  Fine  ammuni¬ 
tion  for  the  national  representative, 
too. 


WORKING  5-DAY  WEEK 

Advertising  staff  members  of  three 
Chicago  newspapers  are  working  a 
five-day  week,  with  those  having 
three  or  more  years  of  consecutive 
service  receiving  three  weeks  vaca¬ 
tion  with  pay,  annually.  The  Chicago 
Daily  News  first  inaugurated  the  five- 
day  week  eru’ly  this  month.  Effective 
this  week,  the  Chicago  Evening  Amer¬ 
ican  and  Chicago  Herald  and  Exam¬ 
iner  adopted  a  similar  program,  pro¬ 
viding  for  a  skeleton  staff  with 
three- month  sales  records  on  duty 
Saturdays. 


You  Can't  Buy  Time 
OEGARDL^  of 


K^!2S^^caiti  L  iSso^ef  r  Sf  P™®-  paper  mattp.  One  meetmg  hpb^n  venir  editions  with  success.  At  the 

there  bi^rthfi  you^?cE^^S-  Jbeyr^u^e  filled  p^c-  held  another  has  been  called  for  opening  of  the  San  Francisco-Oakland  _ 

tors  and  a  lot  of  patience,  _  but  it’s  San  Francisco  in  September,  by  Fred  Bay  Bridge  the  Chronicle  exhausted 


Tht^  Light  FantaMir 
QUESTION — What  kind  of  dancing 
school  offers  the  largest  return?  I 
want  to  start  a  small  school.  Miss 
Viola  N.,  New  York. 

ANSWER — Classes  for  children  will 


UNITED  FRONT  PLANNED 

Los  Angeles.  June  1 — Preliminary 
steps  are  under  way  to  form  a  group 
to  coordinate  activities  of  the  pub¬ 
lishers  associations  in  five  western 
states  and  Hawaii  on  important  news- 


Bridge  editions,  but  realized  to  the 
fullest  the  possibilities  of  the  Goldm 
Gate  Bridge  opening  and  antiripfe 
the  Golden  Gate  International  Expos- 
tion  in  record-setting  terms. 

Supplementing  the  bridge  editam 
are  the  experiences  of  the  San  tm- 
cisco  Examiner  with  its  50th  ana- 
versary  edition  and  of  the  OoUm 
Tribune  with  its  year  book  editkos 
Sales  Contrasted 

Extra  editions  on  such  modem  nets 
events  as  the  Hindenburg  disaser. 
abdication  of  King  Edward,  cradiof 
the  dirigible  Macon  off  the  Califonua 
coast  and  the  Lindbergh  kidnapg 
and  trial  have  added  maximuns  of 
25,000  to  30,000  added  copies  to  tk 
circulations  of  individual  newspapers. 
In  fact,  a  major  event  producing  extra 
sales  totalling  60,000  to  70,000  copies 
for  all  four  San  Francisco  newspapers 
is  placed  in  top  ranking. 

b  contrast,  the  San  Francisco  Ei- 
aminer  sold  100,000  extra  copies  oeer 
the  regular  run  on  the  San  Francisco- 
Oakland  Bay  Bridge  edition  last  Ko- 
vember.  'Hie  Examiner  again  sold 
100,000  extra  copies  over  the  regular 
run  in  February,  on  the  occasion  of 
the  50th  anniversary  of  the  owner¬ 
ship  of  William  Randolph  Hearst 
Last  week,  the  Examiner  sold  lOOMO 
more  copies  than  its  usual  run  fix 
the  Fiesta  opening  of  the  Goldoi  Gate 
Bridge. 

Hie  San  Francisco  Chronicle  pub¬ 
lished  three  Golden  Gate  Bridge  sou- 


W  the  n 
imenrai 


Ch( 


time!  And  studies  now  in  hand,  prove 
that  it  is  almost  a  priceless  ingredient 
in  any  advertising  campaign. 


worth  while.  Classes  for  middle  aged  W.  Kennedy,  manager  Washington 
adults  also  are  popular,  but  these  re-  Newspaper  Publishers  Association. 


Who  Should  Sell  the  Idea  of  Time? 

Long  discussions  with  hundreds 
of  local  advertising  department 
salesmen  have  brought  to  light  some 
interesting  facts  about  who  should  sell 
the  time  idea  to  advertisers.  Top  re¬ 
tail  solicitors  think  that  a  semi-annual 
dinner,  given  by  the  publisher,  is  the 
place  to  sell  the  idea.  Advertising 
managers  think  that  it  is  the  job  of 
the  solicitor  to  make  the  sale.  Adver¬ 
tisers  talked  to,  don’t  care  how  or 
where  they  get  the  facts — all  they 
want  is  something  tangible  on  which 
to  build  a  time  schedule. 


Daily^s  Plant  Modeled  in  Cake 


A  Typical  Scht^lulc 

ONE  of  the  most  interesting  sched¬ 
ules  examined  is  that  of  a  fur¬ 
nace  manufacturer.  In  1935  he  de¬ 
cided  to  try  five  insertions  a  week  in 
his  local  paper.  Four  ads  of  100  lines 
each  ran  weekdays  and  on  Sunday 
he  used  a  100-line  ad  in  rotogravure. 

This  schedule  was  started  in  June, 
1935,  and  is  still  running,  week  in 


Bay  Bridge  the  Chronicle  exhausted] 
its  special  edition. 

Souvenir  Editions  Sueeesdd 
The  San  Francisco  Call-Bullem 
hung  up  new  records  for  circulation, 
for  advertising  volume  and  for  six 
with  its  Golden  Gate  Bridge  edition 
Hie  San  Francisco  News  charged 
10  cents  per  copy  for  its  Golden  Gate 
Bridge  special  and  sold  70,000  cop*! 
above  the  regular  run. 


21,405  SEE  BOUTS 

Chicago  Golden  Gloves  boxers  tied  | 
the  European  amateur  boxing  cham¬ 
pions,  four  bouts  to  four,  in  the  sixib  I 
international  Golden  Gloves  contest  1 
sponsored  by  Chicago  Tribune  Chan¬ 
ties,  Inc.,  at  the  Chicago  Stadium.  I 
May  28.  A  crowd  of  21,404  saw  d*  | 
bouts.  Receipts  were  $41,560.50.  Pnd* 
its  will  be  turned  over  to  Chicago  I 
charities.  Arch  Ward,  Tribune  sports 
editor,  and  Wilfrid  Smith,  sports 
writer,  were  in  charge  of  arrange¬ 
ments.  "Hie  European  champions  kft 
Chicago  to  meet  a  team  of  mid-west- 
em  Golden  Gloves  boxers  at  Kansas 
City,  Mo.,  June  1,  under  the  auspicm 


- 7 - —  -  - 07  -  —  A  well-known  Akron,  0.,  chef,  who  also  is  an  artist  as  u  dough  modeler,  brought  -•  -7 - — -  -  . 

and  week  out,  fall,  winter,  spring  and  this  cake  replica  of  the  Akron  Timds-Press  building  to  Its  office  the  other  day.  of  the  Kansas  City  Star.  Ernest  Mem 
summer.  Every  detail  of  the  building  is  followed  faithfully.  Left  to  right:  Jame.«  Crossley,  Star  promotion  manager,  was  ® 

The  original  appropriation  for  this  managing  editor;  Grant  Stone,  business  manager;  and  Walter  Morrow,  editor,  charge. 
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NEWSPAPER  CO-SPONSORS  OF  THE  1937  CLASSIC 


Akmn  Braron  Jinirnal 
Altoona  Tiinei* 

Amlrrwm.  Iml.,  Ilrrald 
Ann  Arbor  Nchh 
Atlanta  C4»nMilution 
Han^ur  Daily  N«mh 
battle  Creek  Mo4in*Joiirnal 
Biy  Oty  Tiiiieit 
Benton  IlarlM»r.  Mm'Ii..  New«t 
FalUdiuiii 

Betlileheni  Clolic-'l  ’iiiien 
Binitlianitun  Preurt 

Blnuminiclon.  111..  Daily  Punlaftrapli 
Bloomington.  Ind.,  FNniinK  ^  <»rl«l 
Buiie  Capital  Newn 
Bouton  Herald-Traveler 
Bristol  Publishinjc  0>. 

Buckhannun.  Va.,  Kword 
BuiTalo  Courier-Kaprewi 
Cape  Cirardeaii,  Mo..  Newa 
^^«dar  Falld.  l<twa.  Daily  News 
CharleMton,  W.  Va.,  (Uaette 
^-Bicaao  Herald  &  Kxaminer 
ChiUicolhe  Scioto  (razelte 
Cincinnati  Timea-Star 
Cleveland  News 


( '.oliiinbia  He4*ord 
CadumbuK,  (»a.,  la^daer-Kmiuirer 
(^lumbuH.  OliMi,  Di^patrli 
Dallas  Dispatch 
Davenport.  Iowa,  Daily  Tinieit 
DeaHw<KMl  Pioneer-Tiniea  and  la^ad 
Daily  (^11 
Denver  Post 

Des  Moines  Heirister  A  'rrihiiiie 
Detroit  News 

Dover,  Ohio.  Daily  Reporter 
Dubuque  Teleitraph-llerald 
Fllwood  City,  Pa.,  lifter 
Kl  Paso  llcruld-Pust 
Krie  Dispatch-Herald 
Evansville  Courier  &  Journal 
Mint  Journal 

Fort  Wayne.  Ind.,  News-Sentinel 
Fremont  Messenfier 
Crand  Rapids  Herald 
llarrisburff  Patriot  and  Kvenitiit 
News 

Helena  Independent 
Hilo,  Hawaii,  Tribune-Herald 
Honolulu,  T,  H.  Advertiser 
Indianapolis  Star 


Jamaica  lamj;  Island  Daily  Press 
Johnson  City,  Tenn..  Press  A  Staff 
News 

Kansas  City  Kansan 
Knoxville  News-Sentinel 
laifayette  Journal-Canirier  and 

Lafayette  (dianilier  of  ia>niinrrce 
Lexiiiirton  Herald 
Lima  Motor  (aimpaii> 

Little  R<M*k  .Arkansas  Cacette 
Iais  Angeles  News 
Ixjuisville  CUmrier-Joiiriu.1 
Mat'on  Telegraph 
Madison  Wisconsin  State  Journal 
Manitow«K’  Herald-Times 
Mansfield.  Ohio,  News-Journal 
.Marion,  Ind.,  ('.hronicle  &  I.eader 
Tribune 

Martinsburg,  W.  Va.,  News 
Massillon  Flvening  lnde|»endeiit 
Memphis  Commercial  Appeal 
Milwaukee  Sentinel 
Minneapolis  Journal 
Morgantown,  W.  Va.,  Dominion- 
News 

Muncie  Star 
Nashville  Banner 


Newark  l.edger 

New  Hriinswirk.  N.  J.,  Daily  Home 
News 

New  Haven  Journal-(A>urier 
New  Martinsville.  W.  Va.,  Welael 
Republu'an 
New  York  Post 
North  Platte  Daily  Telegraph 
Oakland  Tribune 
<  Imaha  World-Herald 
Passaic  Herald-News 
Peekskill  Evening  Star 
Peoria  Journal-Transcript 
Petoskey  Evening  News 
Philadelphia  Record 
Pittsburgh  Post-(raaette 
Portland.  .Me.,  Express  &  Press- 
Herald 

Portland,  Ore.,  Oregonian 
Pottstown,  Pa.,  Mercury 
Pottsville,  Pa.,  Journal 
Providence  News-Tribune 
Rahway,  N.  J.,  Record 
Raleigh,  N.  C.,  News  and  Observer 
Rapid  City  Daily  Journal 
Richmond  News-Leader 
Roanoke  Times  &  World-News 


Ro(*hester  Tinirs-l  'nion 
Rockford  Morning  Star  nnd  Register- 
Republic 

St.  Ix)uis  Star-Times 

St.  Paul  Daily  News 

San  Francisco  i^hronicle 

Schenectady  (Gazette 

Scranton  Republican 

Seattle  Times 

Sheridan  Press 

Sioux  City  Tribune 

South  Bend  News-Times 

.Spokane  Chronk'le 

Springfield  Illinois  State  Register 

Staten  Idand  Advance 

Syracuse  Herald 

Tacoma  Ledger  &  News  Tribune 
Tarry  town  News 
Terre  Haute  Star  and  Tribune 
Toledo  Blade 
Tulsa  World 

Union  City,  N.  J.,  Hudson  Dispatch 
Washington,  Pa.,  Observer  and 
Reporter 

White  Plains  Reporter 
Wk'hita  Beacon 


Chevrolet  and  leading  newspapers  of  120  principal  cities  co-sponsor  the  fourth  annual 


ALL-AMERICAN 


With  pride  that  partakes  «>f  a  growing 
tradition,  (Hievrolet  salutes  the  leading 
newspapers  of  the  nation,  who  have 
joined  in  s{K)nsoring  the  1937  All-Aineri- 
ean  Soap  Ilox  Derby. 

As  the  fourth  annual  running  of  this 
classic  draws  near,  we  take  deep  satisfac¬ 
tion  in  the  opinion  of  editors,  educators 
and  physical  directors  that  this  courage 
and  character  building  activity  for  Young 
America  is  also  the  world's  greatest 


Tlie  1937  M.  E.  (^yle  Trophy,  | 
I  )  c'jch  city  champion. 


SOAP  BOX  DERBY 


amateur  racing  event.  Originated  in 
1931,  with  only  31  newspapers  participa¬ 
ting,  the  All-American  Soap  IJox  Derby 
has  alreatly  become  a  national  institution. 
And  this  year,  120  newspapers  from  coast 
tocoast  are  attracting  additional  hundreds 
of  contestants — and  increasing  the  enthu¬ 
siastic  fan  following  by  tens  of  thousands. 

The  national  finals,  to  which  each  city 
champion  goes,  will  be  held  August  15th 
at  Akron,  Ohio. 


Dedicated  to  building  character 
and  sportsmanship  in  American  boyhood 


60^  ADVERTISING 


Editor  &  Publisher  for  June  5,  1937 


BIG  ADVERTISING  OPPORTUNITY  SEEN  fire  insurance  advertising  can  be  WOMEN’S  PRESS  CLUB  ELECTS 

made  sufficiently  interesting  to  cause  Miss  Doris  Fleeson  of  tbo  . 

FOR  INSURANCE  INDUSTRY  whether  agents  will  mer-  OailT News  bu^^" 

president  of  the  Women’s 


_  chandise  these  inquiries  to  their  ad 

Keen  Analysis  of  Problems  Would  Increase  Space,  and  Roll  ^J^gh  our^letds  wUl  bfplaS'^’^lffi  Prer^Clu^  succeeding  Miss 

Up  Sales,  A.  AV.  Ramsdell  Tells  Insurance  us; — in  short,  whether  fire  insurance  Homaday  of  the  Christian  Seine, 

Advertising  Conf erence  advertising  pays  the  advertiser!  Monitor  bureau.  Other  offices  elnu 

K  ^  Atwater,  editw^ 


rpH] 


‘  ‘  f F  the  insurance  business  would  running  special  pages  during  Life  In-  to  all  these  questions  prove  favorable,  the  Journal  of  Home  Economics  Sir 

1  apply  the  same  keen  type  of  surance  Week,  and  a  greater  number  and  we  decide  to  continue,  we  will  vice-president;  Helen  K.  Essan 

analytical  ability  to  its  advertising  of  local  life  underwriters  associations  have  accumulated  information  show-  Washington  Times  sewiid  ’ " 

problems  that  it  has  to  risk  selection  have  advertised.”  ing  how  the  Company’s  Fire  Insurance  president’  Dorothy  Pletcher  H  ^ 

and  mvestments,  it  would  be  jolt^  Reporting  that  New  York  and  other  Advertising  Dollar  can  be  made  to  treLurer-  MiT^ 

out  of  its  present  complacent  attitude  cities  are  making  progress  in  their  farthest  what  kind  of  layout  Stephens  recording  secretary  Sz 

on  advertising,  and  we  would  see  safety  drives,  Mr.  Fisk  said:  attracts  the  greatest  number  of  read-  Ridings  MUler  society  editnr’ JT 

^  /  ,  ...  ers  to  msurance  adyertising;  whether  .  n  ^  cu*ior  « 

^  Conference  has  committees  on  ^  ^  repeated  Post,  corre^nding 

highway  safety  which  stand  ready  to  increasing  the  cost  p^  in-  Miss  Homaday.  Betl^  G««, 

help  m  safety  campaigns  upon  re-  ^  ^  the  V^h.ngton  Daily  New,,  wi 

pares  between  mass  and  class  publi-  Miss  Roberta  Bradshaw  of  Cow*. 
Taylor  Tells  of  Test  cations,  and  specialty  magazines;  and  News  Features,  board  ol  p,. 

Howard  E.  Taylor,  sales  promotion  which  of  seyen  prominent  publications 
manager  of  the  American  Group,  is  most  productive  in  sales. 
the  Hotel  Pennsyli^nia,  New  York,  Newark,  told  of  an  advertising  test  A.  Wilbur  Nelson,  assistant  to  the 
recently.  his  organization  was  making  to  de-  general  manager  of  the  National 

Ramsdell  told  the  conference,  which  termine  results  from  its  expendi-  Board  of  Fire  Underwriters,  said 
is  composed  of  representatives  of  life, 
fire  and  casualty  insurance  companies 


greatly  increased  advertising  copy 
rolling  up  sales  for  all  forms  of  in¬ 
surance.” 

’This  statement  was  made  by  Arthur 
W.  Ramsdell,  of  Ramsdell  &  Haase. 
New  York,  consultants  on  sales  and 
advertising,  at  a  meeting  of  the  In¬ 
surance  Advertising  Conference  at 


TENNESSEE  PRESS  MEETING 
CovmcTON,  Tenn.,  May  31— Hen. 
nual  convention  of  the  Tenn«Bj 
“We  receive  evidence  daily  that  Press  Association  will  be  held  at  tie 

Some  of  the  things  we  hope  to  representatives  of  stock  company  fire  Palace  Hotel  at  Red  Boiling 

of  the  United  States  and  Canada,  that  learn,”  he  said,  “are  whether  a  ma-  insurance  in  the  field  are  feeling  the  June  18-19.  Alison  Simonton  d  ^ 

in  his  opinion  there  was  only  one  jority  of  our  agents  like  us  to  adver-  direct  effect  of  the  aids  given  them  Corington  Leader,  is  president  of  th, 

sound  method  to  follow  in  determin-  tise  in  national  magazines;  whether  by  the  National  Board.”  association. 


ing  how  much  to  spend  for  advertis¬ 
ing,  and  where  to  spend  advertising 
money  —  namely,  “the  isolation 
method,” 

Compute  Sale  Costs 

“From  your  own  company  records, 
isolate  your  past  sales  results  by 
counties,”  he  advised;  “isolate  your 
past  advertising  expenditures  by  coun¬ 
ties,  and  by  mediums,  and  be  sure  to 
find  out  how  much  advertising  cir¬ 
culation  went  into  each  county;  and 
then  isolate  your  direct  field  sales 
costs  by  coimties. 

“From  market  research  information 
which  is  available  to  you  from  many 
sources,  isolate  the  market  opportimity 
that  is  available  to  you  in  every 
county.  Study  advertising  mediiuns 
that  you  have  not  used  heretofore. 
Isolate  their  circulation  by  counties. 
After  you  have  done  this  isolation 
work,  start  grouping  the  coimties  to¬ 
gether: 

“Group  I — Counties  having  cities 
with  more  than  500,000  population. 

“Group  n — Counties  having  cities 
with  population  of  100,000  to  500,000, 

“Group  ni — Counties  having  cities 
with  population  of  25,000  to  100,000. 

“Group  IV — Counties  with  cities 
having  population  of  10,000  to  25,000. 

“Group  V — Counties  with  cities 
under  10,000  population. 

“Comparison  of  the  information  you 
have  isolated  for  each  set  of  popula¬ 
tion  groupings,  will  show  the  way 
to  get  the  right  answer  not  only 
or.  ‘how  much  advertising  pressure  to 
apply  in  order  to  get  business  at  a 
profit,’  but  also  on  ‘how  much  di¬ 
rect  selling  pressure  you  must  also 
apply’.” 

Fisk  Reviews  Year 

Arthur  A.  Fisk,  of  Prudential  In¬ 
surance  Company,  Newark,  president 
of  the  Insurance  Advertising  Confer¬ 
ence,  reviewed  the  year’s  insurance 
advertising  activity.  He  mentioned 
four  new  national  campaigns  in  maga¬ 
zines,  several  lesser  ones,  and  heavy 
insurance  advertising  in  certain  news¬ 
papers’  Sunday  magazines. 

Referring  to  Life  Insurance  Week, 
which  was  observed  last  week  with  an 
advertising  campaign  in  734  news¬ 
papers  in  400  cities  by  a  committee 
representing  more  than  140  leading 
life  insurance  companies,  Mr.  Fisk 


said: 

“Life  Insurance  Week  has  been 
liberally  publicized,  and  more  money 
has  been  expended  in  advertising  and 
there  has  been  more  life  insurance 
literature  distributed  than  in  any  pre¬ 
vious  year.  Many  newspapers  are 
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HOW  NEW§PAPER 
ADVERTISIiYIG  WORKS 


FRANK  F„  FFJOJVIAN 


Retail 


:«•.  I.  .4lr  4'•■dUlo■l■g 

A  BRIEF  eumiMtHMi  of  (bi»  industry  VW  Pm&ir  Mom  Frooi 
^  undwhatlllcequipinMtUKuppooedto  I— loHalio— ? 

«!•,  TIm  nuBW  of  the  industry  is  nusleud*  The  eloetnc  public  utility  or  compuny 
lac-  It  onfiAUtcd  in  mi  mcinecr's  oAe*.  nutnrully,  boouse  nil  uuit  room  roolen 
Air  cooditwuiiur  oquipmont  is  suppsssd  and  rmplsu  iustsdiutions  arc  dependant 
to  de  this — make  you  comfortable  tnmdt,  oa  eloetricity  to  operate  the  motors  that 
when  outside  temperatures  are  not  com*  are  an  intaffw  part  of  every  inutallation. 
fortable.  resurdicss  of  its  sme. 


How  lo  BwM  This 
nssMimisa 

Havtne  assisted  in  the  productiMi  and 


Campaigns 


CuiMM  Aao»  Co«  U.SO.  H«-  pMuctiM  up 

lull,  A  riktor  uUcM  u  •  u,  •(  ••  in  tkru  dileiul 

enU  nmnini  w.Ur.  Th,  wnMr  nuininil 

nnr  n  nupSKM  piM,  of  cotton  fur  prow  hclofol  w  ^  who  dccKi,  u  bpild 
wpinr,.  nTriMnrfnn  u  tk,  Ilur  to  “P  <P“  clnuiAenuu. 
force  air  throuffh  the  sret  cotton  cloth, 

RosuH — Air  forced  through  the  orator  Rosanreh 

was  cooled,  and  dried  out.  One  of  the  oldest  and  most  highly  de- 

Contrast  this  simple  gadiret  with  your  veleped  divisions  of  government  service  is 
local  theatre,  with  lU  ttt.OOO  to  dlOO.OOO  the  Woothcr  Bureou.  Your  local  bureau 
installation,  and  yaa  have  tbc  extremes  of  ran  t^  and  show  you  m  charts,  exactly 
cost  the  tomperatarcs  in  your  city  ever  several 

decades.  This  infermatien  is  the  key  as 


pcadss.  This  infermatien  is  the  key  as 
>  whw  to  start  advertising^-length  of 
your  hoi  soaoon. 

WKh  this  mforwiotion  you  ssk  shout 


I  prefer  when  eating,  a 


It  costs  sbsut  three  times  as  much  1 
cool  a  room  to  7S  dsgrssi  whan  it  is  9 

degroos  eotaida.  ss  It  dess  to  heat  a  roem  Whichdoy..,. . -  _ 

to  70  dsgtoss  inside,  whoa  ussperaUiu  fortabiy  cooled  room,  or  an  ordianry 
outside  is  sera.  room?  This  same  question  should  be  np> 

The  lastnUution  of  a  hooting  plant  in  u  pliod  to  barber  sbopa,  movie  tboutros, 
lO-room  heuae  nmy  cost  from  tbOO  to  trains,  etc. 

I1.M0.  A  cooling  systna  instaUod  wHh  With  this  informatma,  you  visR  aa 
the  hooting  equipment  may  coot  an  addi-  electric  company  oScial,  aad  prcoont  your 
tionul  12,000  or  even  mere.  Tbc  prinei^  first  ftndiags.  Few  knew  that  ia  the  past 
of  real  mg  is  quite  simple.  You  reduce  Ois  20  years  many  electric  companies  have 
Mr  temperature  entering  a  room,  rsgu*  «hifled  their  peak  production  loud  from 
late  the  amount  of  moistare.  and  change  night  hours  to  daytime  hours.  This  has 
the  air  contents  in  the  room,  at  least  thrve  been  accomplished  by  rate  reductions  that 


make  poesibis  tbc  ti 


»  of  dooens  of  eleetric 

ID 


Here  is  the  List  of 
Selling  Articles 

Air  Conditioning 
Banic  Advertising 
Beauty  Shops 
Beer 

Business  Schools 
Coffee 
Corsets 
Dress  Shop 
Flowers 

Furnaces  and  Heating 
Furs,  Silver,  Antiques 
and  Rug  Storage 
Department  Stores 


If  you  sell  these  12  campaigns  on  a  12 
months'  schedule,  the  total  inches  wiU 
run  over  6.000 — that's  84,000  lines. 


1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 


Each  of  the  12  have  been  sold — all  have 
proven  their  value. 


Some  papers  are  putting  a  copy  of  these 
12  sure-fire  campaign  outlines  in  the 
hands  of  every  local  and  national  adver¬ 
tiser  in  their  markets. 


12. 


5c  each,  lots  of  1,000  or  more  10%  dis¬ 
count.  Get  the  jump — wire  or  air  mail 
quantity  you  wish.  Space  on  last  page 
for  your  imprint  which  might  read — 
‘“When  you  need  sound  advertising  or 
merchandising  counsel,  the  So  &  So 
paper  is  ready  to  help  you." 


EDITOR  &  PUBLISHER 


1475  Broadway 


New  York,  N.  Y, 
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Editor  &  Publisher  for  J  nn  e 


,  193  7 


(>1 


Skott  "Takai. 


phyxiated  in  the  basement  of  the 

This  explains  why  the  entire  force 
of  office  boys  debouched  into  Barclay 

_ - ^ - - - -  Street,  running  for  subways  and  H 

rpHEY  are  still  chuckling  about  ^s  stations,  pulling  back  half  the  staff. 

I  one  pulled  off  by  the  city  editor  p  g  He  caught  hell, 
of  a  certain  central  New  York  paper.  *  *  * 

A  man  ambled  into  the  city  room  Editor  &  I’i'bi.isher  will  pay  $2  for  each 
dav  last  summer  and  laid  upon  "Short  Take”  acccpteil  ami  piihlislied.  Those 
*e  city  editor’s  desk  a  couple  of  used  will  not  be  returned, 
medals  and  a  certificate  he  had  just 
received  from  the  War  Office  in  Wash¬ 
ington.  The  government  had,  after 
lU  these  years,  discovered  he  was  a 
hero  in  the  World’s  War,  being 
wounded  while  delivering  a  message 
and  then,  despite  his  injury,  reach¬ 
ing  his  destination.  He  brou^t  along 


GEORGE  CARMACK  PROMOTED 


Memphis  ME  Named  Editor  in  Knox* 
ville — Succeeded  by  Johnson 

(By  telegraph  to  I-.ditor  &  Publisher) 

Memphis,  Tenn.,  June  2. — George 
Carmack,  managing  editor,  Memphis 
”^'^o“oThtoseif’and  as'ked°'th^  Press-Scimitar,  today  was  appointed 

tor  to  run  it.  The  editor  thought  the - 

story  wasn’t  worth  much.  He  de¬ 
clined  to  run  the  photo  and  gave  the 
story  just  a  couple  of  paragraphs. 

The  man  was  disappointed. 

A  couple  of  weeks  later  the  staff 
photographer  brought  in  a  picture  of 
1  man  shown  shoveling  snow  which 
had  been  discovered  in  the  middle  of 
ite  hot  summer  days  under  a  cinder 
pile.  The  editor  ran  a  three  column 
cut  of  this  unusual  incident. 

Then  some  one  pointed  out  to  him 
lhat  the  man  in  the  photo  was  none 
other  than  the  veteran  whose  one 
column  cut  he  had  refused  to  nm. 

*  •  • 

\N  impressionable  young  woman  in 
the  “soc”  department  of  a  Ten¬ 
nessee  newspaper  was  too,  too  thrilled 
by  the  annual  Flower  Day,  sponsored 
by  her  paper,  when  blossoms  are  col¬ 
lated  and  taken  to  inmates  of  the 
local  hospitals.  Her  story,  according¬ 
ly,  contained  a  gem,  which  like  Mr. 

Gray’s  many  flowers,  was  “bom  to 
blu^  unseen.”  Before  it  reached  the 
copy  desk,  the  story  read: 

“At  the  post  hospital . .  .  the  soldier- 
patients  smiled  and  acted  exceedingly 
appreciative  of  the  attention  being 
stown  them.  One,  in  return  for  the 
risit  and  the  flowers,  exhibited  the 
scar  of  his  recent  appendectomy,  only 
a  little  less  beautiful  then  the  blos- 


\  REPRESENTATIVE  of  a  Dallas. 
‘  ^  Tex,  law  enforcement  agency 
ailed  up  the  International  News  Se- 
nce  bureau  there  recently. 

“Say,  can  you  tell  me  the  word  to 
Be  when  you  mean  that  somebody 
sires  his  relatives  for  a  political  job?” 
»as  the  query. 

“You  mean  nepotism?”  suggested 
he  reporter. 

“That’s  it!  The  nearest  I  could 
wme  to  it  was  polygamy.” 

*  *  * 

A  NEW  YORK  WORLD  -  TELE- 
^  GRAM  reporter  was  sent  to  a 
nidtown  address  on  a  routine  police 
trip  that  radio  cars  and  an  emergency 
squad  had  been  ordered  there. 


Mar.shall  .McNeil  George  Carmack 

editor  of  the  Knoxville  (Tenn.)  News- 
Sentinel  by  John  H.  Sorrels,  execu¬ 
tive  editor  of  the  Scripps-Howard 
Newspapers.  To  succeed  Carmack, 
Ewing  Johnson  was  appointed  manag¬ 
ing  editor  of  the  Press-Scimitar  by 
Edward  J.  Meeman,  editor.  Mr.  Car¬ 
mack  took  over  his  duties  in  Knox¬ 
ville  today. 

Mr.  Johnson  has  been  news  editor 
of  the  Press-Scimitar  since  1930,  going 
there  from  the  Memphis  Evening  Ap¬ 
peal.  A  native  of  McKenzie,  Term., 
and  son  of  Rev.  George  L.  Johnson, 
he  began  newspaper  work  in  his  home 
town  and  later  worked  on  Bradenton 
(Fla.) News  and  Knoxville  Sentinel. 
He  is  married  and  is  the  father  of  a 
six-year-old  daughter,  Judy. 

Mr.  Carmack  succeeds  Marshall 
McNeil,  who  goes  to  Washington  to 
handle  national  affairs  for  the 
Scripps-Howard  newspapers. 


STEVENS  FILES  CHARGES 


Complaint  Say*  AFL  President  Dis¬ 
charged  Him  for  Union  Activities 

Chicago,  June  2  —  Paradoxically 
charging  President  William  Green  of 
the  American  Federation  of  Labor 
with  dismissing  him  for  imion  activi¬ 
ties,  Don  Stevens,  former  AFL  guild 
organizer,  this  week  filed  formal  com¬ 
plaint  with  the  Chicago  Labor  Rela¬ 
tions  Board  imder  the  Wagner  act. 
Stevens’  discharge  by  Green  came 
immediately  after  the  Chicago  News¬ 
paper  Guild  on  May  23  voted  to  in- 
Half  an  hour  later  he  telephoned  struct  its  delegates  to  favor  CIO  affili- 


city  desk,  identified  himself  and 
to  the  assistant  city  editor, 
Ti^teen  lives  were  lost  .  .  .” 

"Hie  A.  C.  E.  let  out  a  mighty  howl. 
Tighten  dead!”  he  shouted,  and 
h^with  turmoil  set  in.  The  other 
•fisk  men  began  the  feverish  round- 
®P  of  staff  men.  Reporters  began 
•treaming  from  the  city  room,  hustling 
Bto  their  coats.  Photographers  rushed 
w  the  elevators.  The  A.  C.  E.  who 
Jot  the  call  didn’t  ask  another  ques- 
n  reporter  on  the  wire,  but 

Idled  at  a  rewrite  man  to  make  the 
All. 

The  rewrite  man  had  it  switched 
•^er  to  his  phone  and  nervously 
®ade  ready  to  take  notes  on  the  dis- 
reporter  began  his  story, 
tjghteen  lives  were  lost  today  in 
^dtown  Manhattan  when  gas  fumes 
a  bar  and  griU.  The  18  lives 
onged  to  two  cats,  a  mamma  cat 
0  a  little  baby  cat,  who  were  as- 


ation  at  the  American  Newspaper 
Guild  convention  in  St.  Louis  next 
week. 

In  his  complaint,  Stevens  quoted 
his  position  in  regard  to  CIO,  as 
voiced  at  the  May  23  guild  meeting  at 
which  he  stated:  “I  am  loyal  to  AFL 
and  by  that  I  mean  its  member¬ 
ship.  I  am  for  the  CIO  and  for  or¬ 
ganizing  the  unorganized.” 


VICTOR  RIDDER  WEDS 

Victor  F.  Ridder,  publisher  of  the 
New  York  Staats-Zeitung  und  Her- 
old  and  the  New  York  Journal  of 
Commerce,  was  married  Wednesday 
to  Mrs.  Ruth  O’Day  Boyd,  widow  of 
William  B.  Boyd,  publisher  of  the 
New  Brunswick  (N.  J.)  Home  News, 
who  died  in  1933.  Mr.  Ridder  was 
formerly  the  WPA  Administrator  for 
the  New  York  City  area.  They  will 
live  in  Rumson,  N.  J.,  after  a  short 
wedding  trip. 


DUPLEX 

UNITUBULAR 

AS  THE  OPERATOR  SEES  IT— 


FOUNTAIN  REMOVED  AND  BLADE  TURNED 
BACK  FOR  CLEANING 


With  the  ordinary  newspaper  press 
with  color  runs  much  extra  tedious  work 
is  involved  in  cleaning  fountains  and 
changing  etdors.  Duplex  has  stopped 
this  with  removahle-interchangeable 
fountains  on  the  UNITUBULAR. 

Duplex  removahle-interchangeable 
fountains  allow  changes  from  one  color  to 
another  with  a  minimum  of  time  and 
labor.  The  operation  is  simple — release 
a  lock  remove  fountain  bowl,  blade  is 
thrown  clear  for  cleaning,  leaving  only 
the  composition  rollers  to  be  washed. 
This  operation  is  easily  accomplished  en¬ 
tirely  from  outside  the  unit.  Insert  new 
bowl  with  desired  color,  return  fountain 
blade  to  position  and  the  job  is  done. 

Single-plate,  quick  lockup,  remov¬ 
able-interchangeable  fountains  and  quick 
fold-centering  device  alone  make  the 
Duplex  UNITUBULAR  an  ideal  news¬ 
paper  press  for  color  work. 

Write  for  full  information. 

DUPLEX 
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Editor  &  Publisher  for  June  5,  1937 


PHENOMENAL  CIRCULATIONS  GAINS 
REPORTED  AT  PNPA  CONFERENCE 


Majority  of  125  Publishers  at  Penn  State  Session  Say  Papers 
Are  at  All-Time  Peak  for  Last  Seven  Months — 
Increased  Reader  Interest  Reported 


S 


Fifty  of  the  125  publishers  attend¬ 
ing  the  Pennsylvania  Newspaper 
Publishers’  Association’s  third  annual 
press  conference  at  the  Pennsylvania 
State  College  last  week  reported  a 
more  than  normal  circulation  increase 
in  the  last  seven  months  despite 
claims  to  the  con¬ 
trary  made  by  po¬ 
litical  and  economic 
agencies. 

Fifty  other  pub¬ 
lishers,  not  present 
at  the  meeting,  filed 
written  reports  to 
the  effect  that  their 
circulations  had  also 
shown  phenomenal 
increases  in  the 
same  period.  More 
than  half  of  the 


“There  is  a  general  feeling  that  the 
price  of  Pennsylvania  newspapers  is 
too  low,”  Mr.  Hardy  said.  “Most 
newspapers  in  Pennsylvania  sell  for 
two  cents.  There  are  more  two-cent 
newspapers  in  Pennsylvania  and 
Massachusetts  than  in  any  other  states 
in  the  Union.” 


newspaper  owners 
attending  the  meet¬ 
ing  asserted  that 
their  circulations 
were  at  an  all-time 
peak,  despite  the 
fact  that  they  had 
not  used  contests  or 
artificial  stimulants 
to  gain  new  readers. 


L.  to  r.:  John  L.  Stewart,  publisher,  Washington  (Pa.) 
Observer;  Floyd  Chalfant.  publisher,  fEaynesboro  Record- 
Herald  and  president  of  Pennsylvania  Newspaper  Pub¬ 
lishers  Association;  H.  R.  Corwin,  associate  manager  of 
PNPA,  at  Penn  State  press  conference. 


This  was  the  highlight  of  the  PNPA 
meeting  held  in  conjimction  with  the 
press  conference,  sponsored  jointly  by 
the  association  and  the  Pennsylvania 
State  College. 

Reader  Interest  Cited 
“It  was  pointed  out  that  the  re¬ 
ports  of  these  publishers  completely 
offset  the  claims  often  made  that  the 
newspapers,  are  losing  their  hold  on 
the  people,”  William  N.  Hardy,  man¬ 
ager  of  the  PNPA  said.  “Several  pub¬ 
lishers  report  that  they  believe  that 


Posthumous  award  for  “long  and  mer¬ 
itorious  service”  conferred  upon  the  late 
Fred  Fuller  Shedd,  fromer  editor  of  the 
Philadelphia  Evening  Bulletin,  by  the 
Pennsylvania  State  College  Journalism 
Department  being  presented  to  Clifford 
Shedd,  (right)  Mr.  Shedd’s  grandson, 
by  Franklin  Banner,  head  of  the  College 
Journalism  Department,  at  PNP.\  press 
conference  last  week. 


their  circulation  gains  rest  completely 
on  increased  reader  interest  alone.” 

The  publishers  adopted  a  resolu¬ 
tion  protesting  the  announced  $7.50  a 
ton  increase  in  the  price  of  newsprint 
for  the  first  six  months  of  1938  as  tm- 
justified  in  that  manufacturers  could 
not  predict  economic  conditions  that 
far  in  advance. 

Subscription  rates  were  thoroughly 
investigated  at  the  meeting,  several 
publishers  reporting  that  they  had 
recently  raised  their  rates  with  but 
slight  circulation  losses.  ITiey  re¬ 
gretted  that  the  raises  had  not  been 
higher  or  that  they  had  not  been  made 
sooner. 


Advertising  Rates  Discussed 

Another  discussion  centered  around 
increased  advertising  rates.  In  sev¬ 
eral  instances,  publishers  said,  local 
rates  had  been  raised  without  much 
difficulty. 

Serious  objections  were  raised  by 
publishers  as  to  the  practices  of  some 
advertising  agencies  in  sending  in¬ 
sertion  orders  to  newspapers  with  the 
notation  that  the  rate  granted  for  that 
particular  piece  of  copy  would  hold 
for  a  year  without  offering  any  vol¬ 
ume  of  business.  Others  reported  that 
contracts  were  being  cancelled  by 
agencies  and  renewals  asked  on  a 
yearly  basis  at  the  present  rates  be¬ 
cause  agencies  feared  increases. 

Publishers  were  advised  not  to  ac¬ 
cept  either  proposition.  The  PNPA 
committee  on  advertising  rates  and 
practices  was  instructed  to  call  a  spe¬ 
cial  meeting  to  formulate  a  standard 
contract  to  be  offered  by  publishers  as 
a  substitute  for  the  contracts  now  of¬ 
fered  by  advertisers. 

Advertising  Criticism  “Unfair” 

Earle  Pearson  of  New  York,  general 
manager  of  the  Advertising  Federa¬ 
tion  of  America,  told  the  conference 
that,  although  much  current  criticism 
of  advertising  is  biased  and  unfair, 
business  men  cannot  dismiss  it  with¬ 
out  consideration. 

The  AFA,  he  said,  “receives  hun¬ 
dreds  of  inquiries  from  students  in 
high  schools,  colleges  and  universities, 
not,  as  you  might  imagine,  asking  how 
they  can  make  their  fortunes  in  the 
advertising  game,  but  asking  such 
questions  as  these:  Is  advertising  a 
racket  or  is  it  an  honest  function  in 
business? 

“Debaters  without  number  are  de¬ 
bating  the  question:  Resolved  that 
modern  advertising  is  a  waste. 

“Professional  men  are  raising  points 
of  ethics  with  regard  to  cigarettes, 
cosmetics  and  other  advertised  prod¬ 
ucts. 

“We  are  attempting  throu3h  forum 
meetings  and  educational  programs  in 
our  Advertising  Clubs  to  educate  the 
advertising  men  themselves  as  to  the 
proper  use  of  advertising  and  their 
responsibility  to  the  consumer.  Simi¬ 


larly,  we  maintain  a  close  contact  with 
educational  institutions  that  are  offer¬ 
ing  courses  in  advertising  and  kin¬ 
dred  subjects. 

“We  invite  the  public  to  all  our 
conventions.  Many  times  spokesmen 
of  the  consumer  have  graced  our  plat¬ 
form,  and  in  doing  so,  have  made 
valuable  contributions  toward  the  bet¬ 
terment  of  advertising. 

Consumer  Education  Discussed 

“Consumer  education  is  but  one 
phase  of  the  matter.  Just  as  the  con¬ 
sumer  needs  to  have  a  keener  appre¬ 
ciation  of  the  great  service  the  indus¬ 
tries  of  the  country  are  performing 
in  their  interest;  so  must  the  leaders 
in  industry  and  business  consider 
more  and  more  the  interests,  the  wel¬ 
fare,  the  viewpoints  and  the  expressed 
demands  of  the  public.” 

Problems  of  the  reporter,  city  edi¬ 
tor  and  executive  editors  occupied  the 
second  day  of  the  conference.  May  29. 
Lyle  C.  Wilson,  United  Press  chief  of 
staff  at  Washington,  took  publishers 
and  their  representatives  on  a  trip 
behind  the  headlines.  When  he  de¬ 
scribed  the  President’s  press  confer¬ 
ences,  Wilson  said:  “There  are  no 
stooges  among  correspondents  at 
Washington  to  divert  the  fire  when 
the  going  begins  to  get  heavy  between 
certain  correspondents  and  the  Presi¬ 
dent.  A  correspondent,  if  he  is  per¬ 
sistent  enough  can  usually  get  an  an¬ 
swer  to  his  questions.”  The  best 
Washington  correspondents  usually 
have  a  small  “beat”  background,  such 
as  the  one  a  reporter  gets  in  a  small 
city,  Wilson  said. 

The  greatest  story  out  of  the  capital 
since  the  declaration  of  war  in  1917, 
in  Wilson’s  opinion,  began  with  the 
advent  of  the  Roosevelt  administration 
and  the  immediate  closing  of  the 
banks  of  the  nation. 


Thomcis  Murphy,  chief  editorial 
writer,  Scranton  Times,  refuted  the 
claim  that  the  radio  is  the  only 
agency  of  public  information  which 
presents  both  sides  of  a  controversial 
question.  “Newspapers  have  been 
doing  that  for  years,”  he  said. 

“Editorials  Must  Be  Colorful” 

Mr.  Murphy,  in  conclusion,  said: 
“If  the  editorial  page  is  to  be  of  any 
value,  it  must  be  made  colorful.  Edi¬ 
torials  must  be  colorful.  They  must 
be  localized  as  much  as  possible,  they 
must  have  interesting  headlines,  and 
above  all,  we  must  not  forget  humor. 

The  job  of  a  reporter,  what  it  en¬ 
tails  and  how  a  trained  newspaper¬ 
man  goes  about  his  work,  was  de¬ 
scribed  by  Kenneth  Speer  of  the 
Pittsburgh  Sun  -  Telegraph.  Millard 
Souflett  of  the  Hamburg  (Pa.)  Item, 
described  editorial  problems  which 
face  weekly  publishers.  Others  who 
spoke  at  the  session  included  Wil¬ 
liam  L.  Robertson,  editor  of  the 
Easton  (Pa.)  Express.  Miss  Nancy 
Seely  of  the  Ardmore  (Pa.)  Main 
Line  Daily  Times,  and  Quinton  Beauge 
of  the  Williamsport  Gazette  Bulletin, 
and  Arthur  Krock,,  Washington  cor¬ 
respondent  for  the  New  York  Times. 

John  L.  Stewart,  publisher,  Wash¬ 
ington  (Pa.)  Observer- Reporter,  and 
the  late  Fred  Fuller  She^d,  former 
editor  of  the  Philadelphia  Evening 
Bulletin,  were  honored  at  the  confer¬ 
ence  banquet  May  29  for  their  long 
and  meritorious  service  to  Pennsyl¬ 
vania  newspapers.  Professor  Frank¬ 
lin  Banner,  director  of  the  department 
of  journalism  at  Penn  State,  pre¬ 
sented  parchment  scrolls  in  the  name 
of  the  conference  committee.  Clifford 
Lhedd,  a  student  at  Penn  State,  re¬ 
ceived  the  scroll  in  the  name  of  his 
grandparent. 

“Mr.  Shedd  was  the  first  to  bring 
together  the  representatives  of  the 
national  press  associations  and  jour¬ 
nalism  schools,”  Banner  said.  “He 


recognized  the  need  in  his  own  stit( 
of  attracting  the  best  trained  ni^jj 
to  the  newspaper,  not  only  that 
might  face  new  and  keen  competitor 
of  a  modem  age,  but  that  they 
render  a  maximum  of  service  to  j 
public  confused  with  social  and  eco- 
nomic  problems.” 

Fehlman  Addresses  Confertnet 

Frank  E.  Fehlman,  newspaper  ad- 
vertising  counsel.  New  York,  told  tie 
conference  that  newspapers  are  sun 
to  profit  as  advertisers  become  mor 
critical  of  expenditures,  because  the 
depression  has  proved  conclusively 
that  there  is  no  substitute  for  news- 
paper  linage  if  the  advertiser  expects 
to  stay  in  business. 

“During  the  past  12  months  Eton 
&  Publisher  and  myself  have  ei- 
amined  more  than  100  retail  adverts 
ing  campaigns,  trying  to  find  out  the 
cause  of  their  failure  or  success,”  said 
Mr.  Fehlman. 

“Some  of  our  findings  follow: 

“The  average  woman  will  buy  any 
product  if  you  can  promise  her  praise, 
affection,  flattery  inside  her  home.  li 
you  can  also  guarantee  her  the  emy 
of  those  outside  of  the  home,  she  will 
buy. 

“About  thirty  campaigns  were  pre- 
pared  for  retailers  in  different  cities. 
Some  of  these  test  campaigns  proved 
themselves  in  a  comparatively  short 
time. 

“As  fast  as  these  retail  success  cam. 
paigns  are  proven,  the  results  are 
placed  in  the  hands  of  ar 
agencies  and  national  advertisers,  so 
they  can  see  just  how  merchandise 
can  be  moved  if  the  advertiser  de¬ 
livers  to  the  consumer  the  two  by¬ 
products  previously  mentioned- 
praise,  flattery  and  affection  in  the 
home,  and  envy  outside  the  home. 

“Another  study  which  has  been 
going  on  for  four  years  covering  78 
national  advertisers,  has  established 
the  fact  that  there  is  a  correlation  be¬ 
tween  earnings  and  the  amount  of 
money  spent  in  newspapers.  The  ad 
vertiser  who  neglects  newspapers  will 
in  most  instances,  see  a  decline  in  net 
earnings  within  eighteen  months,  ai 
in  most  cases  within  six  months.” 

Winners  of  Advertising  Contstl 

In  an  advertising  contest,  the  fo 
lowing  newspapers  were 
winners: 
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For  general  excellence  of  advertisins  col- 1 
timns,  daily  newspa[>ers  with  circulation  owl 
15,000,  Wilkes-Barre  Record,  first  awat(i;| 
Scranton  Tribune,  second. 

For  general  excellence  of  advertisinf  eol-j 
umns,  daily  newspapers  with  circulation  iiii-l 
der  15,000,  Shamokin  News-Distatek,  int| 
award;  Morristown  Timcs-Herald,  second. 

For  general  excellence  of  advertisinf  col- 
timns,  weekly  and  semi-weekly  newspapen, 
Jeffersonian  Democrat,  Brookvilic,  first  awstd; 
Brookville  American,  second. 

For  advertising  campaigns,  daily 
pers  with  circulation  over  15.000,  Erie  D~ 
patch-Hcrald,  first  award;  Easton  Exfrtii\ 
second. 

For  advertising  campaigns,  daily  iic»=; 
pers  with  circulation  under  15,000,  5*^: 

Herald,  first  award;  Shamokin  Xews-Ut-f-’ 
second.  | 

For  advertising  campaigns,  weekly  and 
weekly  newspapers,  Hamburg  Item,  f  ■ 
award;  Midland  Mews,  second. 

For  special  advertising  pages,  daily  n«** 
papers  with  circulation  over  15.000,  Johnslerr 
Tribune,  first  award;  Erie  Disfatck-Benld. 
second. 

For  special  advertising  pages,  daily  n***'  mot 
papers  with  circulation  under  15,000,  Jessr/M  Qjj 
Mews-Dispatch,  first  award;  Lock  Horen  tn  jg 

piess,  second.  w 

For  individual  advertisements,  'laily  tie»M 

papers  with  circulation  over  15,000,  Johniw**  por 
Tribune,  first  award;  Wilkes-Barre  Timtf 
Leader,  second. 

For  individual  advertisements,  daily  J 

papers  with  circulation  under  15,000,  Sharon 
Herald,  first;  Shenandoah  Herald,  se^o- 

For  individual  advertisements,  weekly  ' 
semi-weekly  newspaiters,  Hamburg  Item, 
award;  Midland  .Veter,  second. 

Special  awards  went  to  the  .Scranton  Tn 
une  for  special  excellence  in  cooperative  ^-^ 
ttsing  campaigns,  and  to  Lancaster 
pers,  Inc.,  for  special  excellence  in  advt 
campaigns. 
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Also  in  Post:  “Keds  and  Rackets  in  Work 
Relief,*’  by  John  I’ntnam  I^)omis. 

William  Seabrook  contributed  “American’s 
I'irst”  to  June  .^wcriraw  Magasine. 

The  theatre  section  of  Scribner’s  has  been 
taken  over  by  George  Jean  Nathan.  His 
first  article  as  a  contributing  editor  appears 
in  the  current  issue. 

Robert  S.  Allen  (without  Drew  Pearson) 
wrote  “Hughes  Checkmates  the  President,*’  in 
May  29th  Nation.  “The  Struggle  for  ('zecho 
shivakia*’  in  the  same  magazine  was  written 
by  Robert  Dell,  Geneva  correspondent  for 
\fanchester  (Guardian. 


Yankee  Stadium,  New  York,  June  9. 
The  Italians  were  imported  especially 
for  these  International  Golden  Glove 
bouts. 


BULLETINS  FOR  LUNCHEONS 

An  effective  means  of  promoting 
good  will  through  the  service  and 
luncheon  clubs  of  the  community  is 
being  followed  by  the  Glendale  (Cal.) 
News-Press.  The  paper  supplies  a 
dozen  or  so  news  bulletins,  to  be  read 
at  the  luncheon  by  a  member  of  the 
staff  who  also  is  a  member  of  the 
Winners  of  the  American  “Golden  club  in  question.  Bulletins  are  com- 
Gloves”  fights,  sponsored  this  winter  piled  throughout  the  morning  by  the 
by  the  New  York  Daily  News  Ath-  news  editor,  and  include  the  latest 
letic  Association,  will  face  a  squad  of  possible  reports,  usually  ending  with 
Italian  amateur  champions  in  the  a  freak  story  of  some  kind. 


that  made  the  IN  THE  PERIODICALS 

dletown  so  im-  1U.\E  Atlantic  Monthly  runs  “John  I.. 
fas  the  second  ’*  on  article  ly  Uaoul  de  Uo  ssy  .!e 

ind<5  ind  habits  “"■’■cM'on.I.nl  f,,r  /'.in.- 

mas  ana  naoiis  Paris-muli.  in  the  same  issue  Henry 

ind  deS.  Brun-  Wales  wrote  “Formidable”,  the  story  of 
in  Depression  Jdndbergh's  arrival  in  Paris  at  the  end  of 
~  ■  his  historic  Hight.  Mr.  Wales  was  Paris 

correspondent  of  the  Chicago  Tribune  at  the 
time. 

“A  Truce  With  Men’*  is  an  article  about 
Inisiness  and  professional  women,  by  Gretta 
Palmer,  in  June  5th  Saturday  Jiitiiing  J*ost 


port^tit  W3S  thflt  it 

^ful  survey  of  the  i 
of  a  community.  Edn 
ner’s  Rural  Trends 
Years:  A  Survey  of  Village-Centered 
Agricultural  Communities  1930-1936 
(Columbia  University  Press)  beats 
the  Lynds’  record.  It  is  the  third 
study  made  of  the  same  140  agricul¬ 
tural  villages,  following  books  pub¬ 
lished  in  1927  and  1933,  respectively, 
which  summed  up  what  Mr.  Brunner 
and  his  associates  discovered  about 
these  rural  communities. 

It  is  not  as  deep  or  stimulating  as 
the  Lynds  on  Middletown,  but  it  is 
much  broader  and  it  certainly  de¬ 
serves  as  much  attention.  The  vil- 
larges  studied  are  typical  of  every 
part  of  the  United  States  except  New 
England. 

These  commimities  grew  during  the 
depression,  drawing  population  from 
cities  one,  two  or  three  tiers  of  coim- 
ties  away  (in  the  East)  and  gaining 
by  distress  migration  from  open  coun¬ 
try  nearby  (in  the  South)  and  from 
other  states  (in  the  Far  West);  and 
gradually  coming  back  after  1934  with 
some  improvement  in  general  busi¬ 
ness  and  with  the  benefit  of  govern¬ 
ment  relief  and  special  aid  to  the 
fanner. 

Mr.  Brunner’s  comments  and  inter¬ 
pretations  are  less  frequent  (and  bril¬ 
liant)  than  those  on  Middletown- 
Muncie  the  Lynds  made,  but  you  will 
find  the  book  on  the  villages  more 
hopeful  and  more  definite  in  its  rec¬ 
ommendations  than  the  book  on  the 
midsize,  midwest  city. 

There  is  bound  to  be  a  shift  of  pop- 
ulahon  back  to  the  city  as  prosperity 
returns.  That  shift  will  have  a  mean¬ 
ing  for  circulation  managers  even  if 
the  present  riural  village  problem  is 
not  interesting  to  editors.  The  book 
has  not  very  much  to  say  about  news¬ 
papers,  but  Mr.  Brunner  thinks  that 
big  city  dailies  penetrate  farther  into 
rural  communities  than  they  did  six 
years  ago. 

He  considers  rural  village  newspa¬ 
pers  better  than  they  were  in  1930. 
Criticisms  of  the  Administration  seem 
to  him  to  be  handouts — so  much  alike. 
But  the  pro-Roosevelt  editorials  are 
original,  “in  no  case  discovered  to  be 
similar.” — R.  W. 


KEMP  IMMERSION  MELTING  (with  Gas) 
I  does  its  part  in  the  Brooklyn  Plant  of  the 

I  New  York  Daily  News 


Twin  Kemp  installations  occupy  center 
stage  in  this  model  stereotyping  room. 
Each  oi  the  identical  Kemp  units  consists 
of  a  12  ton  pot  equipped  with  two  Jr. 
Autoplates  and  delivers  metal  at  the  rate 
of  240  plates  per  hour. 


awini;  /'I  B.  LARRABEE  and  Henry  W. 

V..  Marks  of  Printers’  Ink  only  a 
^  few  months  ago  got  out  a  valuable 
Exfnu  manual  of  “Tested  Selling  Ideas.” 

Now  they  have  compiled  an  equally 
"r*.'  useful  volume,  “Check  Lists  of  Ad- 
,  “  j  vertising.  Selling  and  Merchandising 
Essentials”  (McGraw-Hill  Book  Com- 
Ki.ir  pany).  It  is  full  of  good  material, 
•,  ti .  well  displayed  and  effectively  sold — 
Mill  with  the  never-failing 

Iw/nni  'definite  number”  in  the  head:  “55 
-Hmii.  Suggestions  for  Making  More  Sales 
per  Customer;  23  Inexpensive  Pro- 
motion  Ideas  Often  Overlooked:  53 
Checicino  Pninto 


At  the  Dciily  News,  consistent  perform¬ 
ance  and  high  speed  are  the  vital  requir- 
ments . . .  but  here,  too,  Kemp  Immersion 
Melting  shows  characteristic  economy. 
Kemp  guaranteed  this  equipment  to  save 
40  percent  (or  more)  in  fuel  over  the  pre¬ 
vious  installation.  Kemp  offers  you  the 
same  guarantee  (in  writing)  and  without 
asking  or  caring  how  you  melt  metal  now! 
WeTl  build  and  ship  your  equipment. 


You  give  it  a  workout  for  thirty  days.  If 
it  satisfies  you  in  every  respect,  you  pay 
for  it.  If  it  doesn't,  we  take  it  back.  So,  if 
you  think  you  can't  save  money  on  stereo 
melting,  write  wire  or  phone  The  C.  M. 
Kemp  Manufacturing  Company,  40S 
East  Oliver  Street,  Baltimore,  Md. 


« £ri  Points  for  Direct  Mail; 

w  Ways  of  Using  Premiums;  25 
Methods  of  Getting  Dealer  Sup- 

nnrt  ** 


^HE  1937  edition  of  McKim’s  Di- 
*  rectory  of  Canadian  Publications, 
just  off  the  press,  lists  1,797  publica- 
ti(^,  11  more  than  last  year.  It  con- 
isins  market  information  about  every 
newspaper  town  in  Canada  cuid  de¬ 
lved  information  about  the  various 
publications.  There  are  condensed 
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H.  T.  WOODRUFF  DIES 
AT  62  IN  CHICAGO 


Tribune  ColnmnUt  Had  Served  As 
Sports  Editor  and  Writer 
Since  19C8;  Noted 
for  Fairness 


graduating  from  Harvard  that  same 
year.  He  was  reporter,  music  and 
dramatic  critic,  and  editorial  writer 
for  the  Providence  (R.  I.)  Journal 


©bituarj* 


Hospital.  He  drew  cartoons  for  Pm.! 

_ 1  _ _ ui: _ _ t-  »  ‘  "SW 


and  other  publications  before 


COQ^ 


to  this  country  from  England  in  Un 


for  the  Pr^idence  (R.  I.)  Journal  |OHN  A.  OWENS,  53,  city  editor,  “rtoonirt  and  writer  ti 

from^he  time  of  his  graduation  un-  J  Taunton  (Mass.)  Daily  cLette  foil  ^he  old  New  Y,d 

the  past  12  years  and  Taunton  corre-  ^*6 


Chicago,  June  2 — ^Harvey  T.  Wood¬ 
ruff,  62,  veteran  Chicago  Tribune 
sports  writer  and  columnist,  died  this 
morning  at  the  Evanston  hospital.  He 
had  been  ill  for  several  months. 

For  the  past  18  years,  Mr.  Woodruff 
has  been  widely  known  as  conductor 
of  the  Tribune  sports  column,  “In  the 
Wake  of  the  News.”  He  retired  as 
Tribune  sports  editor  in  1921,  after 
serving  continuously  in  that  capacity 
since  1908.  He  continued,  however, 
to  cover  major  sporting  events.  He 
was  a  familiar  figure  at  the  Kentucky 
Derby,  missing  his  first  derby  in  20 
years  last  May  8,  and  was  a  favorite 
on  college  campuses  of  the  middle 
west  during  the  football  season.  He 
also  specialized  on  boxing. 

It  was  Woodruff  who  originated  the 
idea  of  giving  an  award  to  the  Big 
Ten  conference  football  player  of  most 
value  to  his  team.  The  first  silver 
football  was  awarded  to  “Red”  Grange 
in  1924. 

His  intimate  “conversations”  with 
Kentucky  Derby  hopefuls  in  the  pri¬ 
vacy  of  each  horse’s  stall  and  his 
“interview”  with  the  winner  on  the 
day  after  the  Derby  have  been  out¬ 
standing  features  of  the  “Wake”  in 
recent  years. 

In  his  earlier  days,  Mr.  Woodruff 
gained  nation-wide  recognition  for 
obtaining  renewal  of  Frank  C^hance’s 
contract  as  manager  of  the  Chicago 
Cubs  in  1909.  He  was  sent  to  Los 
Angeles  to  get  the  real  story  on  the 
differences  between  Chance  and 


tU  1889. 

After  an  interim  of  two  years.  Mr. 
Aldrich  joined  the  music  staff  of  the 
New  York  Herald  Tribune,  in  1891, 
as  assistant  to  H.  E.  Krehbiel.  In  1902, 
he  joined  the  New  York  Times  staff 
as  chief  critic,  where  he  remained 
until  his  retirement  in  1924.  In  Sep¬ 
tember  of  his  last  year  as  an  active 
critic,  Mr.  Aldrich  exchanged  places 
with  H.  C.  Colles,  music  critic  for  the 
London  Times,  and  served  as  guest 
critic  of  that  paper  until  the  end  of 
the  year. 

In  1906,  Mr.  Aldrich  married  Mar¬ 
garet  Livingston  Chanler,  a  great- 
great-granddaughter  of  the  first  John 
Jacob  Astor. 


spondent  of  the  Boston  Globe  for  17 
years,  died  May  27  of  a  heart  attack. 
A  World  War  veteran,  he  was  also 
Taunton  correspondent  for  other  pa¬ 
pers  including  the  New  Bedford 
(Mass.)  Standard-Times  and  Morn¬ 
ing  Mercury,  and  joined  the  Gazette 


Herald.  In  later  years  he  was  an  aj. 
vertising  copy  writer. 


Wesley  Howe  Schwartz,  91,  dean  d 
Pennsylvania  newspaper  writers, 
of  infirmities  of  age  at  his  hn.,n  ^ 
Altoona,  May  26.  He  began  his  nm. 
paper  career  in  1868  and  became  cA 


st^  in  1920,  as  sports  writer.  He  was  Altoona  Tribune  hnldb 

....All  ...1 _ .  1 


well  known  college  football  ref 
eree.  His  wife,  three  daughters  and 
three  sisters  survive. 

Elphece  J.  Daicnavlt,  58,  former 
publisher.  La  Sentinelle,  French  lan¬ 
guage  newspaper  published  at  Woon- 


that  post  until  1925  when  he  becam 
an  editorial  writer  for  the  Altaoi, 
Mirror  and  continuing  this  work  unll 
a  short  time  ago. 

O.  Rex  Coile,  60,  author  and  ne«|. 
paperman,  until  recently  with  the  & 


socket,  R.  L,  whose  fight  against  the  ^otiis  Globe-Democrat,  died  Majr  k 


ARTHUR  L.  KINGSLEY 


Highland  Park  (Mich.)  Publisher 
and  Black  Legion  Foe  Dies 

Arthur  L.  Kingsley,  publisher.  High¬ 
land  Park  (Mich.)  Highland  Parker, 
who  narrowly  escaped  death  last  year 
at  the  hands  of  the  Black  Legion,  died 
May  31  in  the  Highland  Park  General 
Hospital  from  accidental  bums  suf¬ 
fered  in  a  fire  in  his  apartment  which 
started,  according  to  police,  to  a  cigar¬ 
ette  dropped  in  an  over-stuffed  chair. 

Police  said  Mr.  Kingsley  was  in  the 
habit  of  partially  disrobing  when  he 
reached  home  and  then  sitting  in  a 
chair  to  read  a  newspaper  and  smoke. 
It  was  suggested  that  he  had  fallen 
asleep  while  holding  a  burning  cigar¬ 
ette. 

As  publisher  of  the  Highland  Parker, 
Mr.  Kingsley  fought  the  re-election  of 
N.  Ray  Markland,  Highland  Park 
mayor,  and  became  marked  for  death 


late  Bishop  William  A.  Hickey  of 
Providence  led  to  his  excommunica¬ 
tion  from  the  Roman  Catholic  Church, 
died  May  25  at  his  home.  He  re¬ 
pented  in  1929  and  was  reinstated  in 
the  church.  He  was  a  former  Rhode 
Island  legislator  and  judge  of  probate 
and  Woonsocket  city  solicitor. 

Orlando  S.  Finch,  60,  advertising 
manager,  Birmingham  (Ala.)  Ledger 
from  1906  imtil  1920  when  it  was  ab¬ 
sorbed  by  the  Birmingham  News,  died 
of  pneumonia  at  his  home  in  Birming¬ 
ham,  May  27.  In  recent  years  he  had 
practiced  law. 

Peter  Charles  Patrick,  5%-year- 
old  son  of  Talbot  Patrick,  publisher 
of  the  Goldsboro  (N.  C.)  News  Argus, 
and  Mrs.  Patrick,  died  May  28  from 
internal  injuries  suffered  when  run 
over  by  automobile  on  his  way  to 
kindergarten  the  morning  before. 

John  A.  Livingstone,  51,  newspa¬ 
perman,  lawyer  and  since  1931  state 
supreme  court  librarian  at  Raleigh, 
N.  C.,  died  suddenly  May  26,  en  route 


in  St.  John’s  Hospital,  St. 
where  he  became  critically  ill  folio*, 
ing  a  nervous  breakdown  and  cal- 
lapse  suffered  four  months  ago  afts 
finishing  his  last  book,  "Scum  0«* 
America.”  During  his  career  he  vn 
with  the  old  Knoxville  Journal  ud 
the  old  Knoxville  Sentinel,  CTiietfi 
Tribune  and  was  a  feature  writer  « 
the  St.  Louis  Post-Dispatch  and  d* 
St.  Louis  Globe-Democrat.  His  wifa, 
a  son,  daughter,  two  brothers  ani 
two  sisters  survive. 


Floyd  R.  McNees,  39,  edihx  and 
president,  Ambridge  (Pa.)  Doily  (^ 
izen,  died  May  23  following  a  ycer’s 
illness.  Six  years  ago  he  succeeded 
his  father,  the  late  David  L.,  as  gen> 
cral  manager  and  until  a  year  ago 
had  been  actively  interested  in  the 
newspaper’s  management.  Survivon 
include  his  wife,  two  children,  his 
mother,  two  sisters  and  a  brotha, 


Miniature  Camera  Craze 


Sief^Sis  LS^adii^SVh  ^  to  hm  office.  Death  was  attributed  to  Hits  Shanghai  Newspapen 

c  m  a  6*  Markland  was  identified.  Sixteen  heart  disease.  He  entered  newspaper 


wire,  he  and  Cffiance  stood  at  one  end 
with  Murphy  and  the  Tribime  man¬ 
aging  editor  on  the  other  and  the  dis¬ 
agreement  was  straightened  out  to  the 
satisfaction  of  both  parties. 

Harvey  Trunkey  Woodruff  was 
bom  in  Brazil,  IncL,  April  9,  1875,  the 
son  of  the  coal  mine  operator.  His 
family  moved  to  Chicago  before  Har¬ 
vey  was  of  school  age,  and  he  at¬ 
tended  (Chicago  public  schools.  After 
graduating  from  high  school  in  1894, 
he  won  a  scholarship  to  the  Uni¬ 
versity  of  Chicago.  His  college  career 
was  cut  short,  however,  when  he 
left  the  university  to  enter  newspaper 
work.  He  began  space  writing  in  the 
old  Chicago  Times-Herald  in  1897. 
Later  in  the  same  year  he  became 
sports  editor  of  the  old  Chicago 
Record.  He  left  newspaper  work  in 
1903  to  become  secretary  and  trea¬ 
surer  of  the  Western  Jockey  Club, 
governing  body  of  middle  west  race 
tracks.  He  was  associated  with  an 
advertising  firm  for  a  short  time  be¬ 
fore  rejoining  the  Tribune  in  1908. 

He  married  Eva  P.  Hammon  of 
Chicago  in  1909.  Besides  his  widow, 
he  is  survived  by  two  daughters,  Al¬ 
berta  Woodruff,  and  Mrs.  Judith 
Snead,  and  one  grandchild. 


members  of  the  Legion  ultimately 
were  tried  for  conspiring  to  murder 
Mr.  Kingsley  and  nine,  including 
Markland  were  convicted  and  sen¬ 
tenced  in  January  to  one  to  five  years 
in  prison. 

His  mother,  two  sisters  and  a 
brother  survive.  He  was  a  bachelor. 


LEON  W.  FRIEDMAN 


Birmingham  New*  Indoatrial  Editor 
Die*  at  66 

Leon  W.  Friedman,  66,  industrial 
editor,  Birmingham  News,  for  the  past 
30  years  died  in  his  sleep.  May  31,  at 
his  hotel  there. 


Leon  W.  Friedman 


RICHARD  ALDRICH  DIES 


He  became  ill 
early  this  year 
and  went  to 
Sarasota,  Fla., 
returning  to 
Birmingham  sev¬ 
eral  weeks  ago. 
He  joined  the 
News  staff  in 
1894  after  a  brief 
period  on  the 
Age-H  erald. 
Several  years 
later,  after  hav¬ 
ing  served  as 


work  in  1911  as  associate  editor  of 
the  Gastonia  (N.  C.)  Free  Press.  From 
1919-1927  he  was  state  news  editor, 
editorial  writer  and  legislative  re¬ 
porter  for  the  Raleigh  (N.  C.)  News 
&  Observer  and  served  as  its  Wash¬ 
ington  correspondent  from  1927  to 
1930.  From  1913  to  1916  he  was  re¬ 
porter  and  subsequently  city  editor 
of  the  Wilmington  (N.  C.)  Star.  He 
was  admitted  to  the  bar  in  1922,  and 
edited  the  commercial  law  journal  in 
Chicago  in  1930-31.  His  wife  and 
parents  survive. 

Ernest  M.  Clemons,  45,  editor  and 
publisher.  Depew  (N.  Y.)  Herald, 
died  recently  after  a  long  illness.  He 
was  postmaster  of  Depew  and  former 
president  of  the  Chamber  of  Com¬ 
merce  and  also  was  vice-president  of 
the  Western  New  York  Publishers 
Association  and  chairman  of  the 
Democratic  committee  of  his  commu¬ 
nity.  His  wife  and  nine  children 
survive. 
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Times  Music  Critic  Passes  Away  in 
Italy 

Richard  Aldrich,  music  critic  emer¬ 
itus  of  the  New  York  Times,  died 
Wednesday  afternoon  in  Rome,  Italy, 
of  a  cerebral  hemorrhage.  He  was 
73  years  old  and  had  retired  from 
active  newspaper  work. 

He  went  to  Italy  two  weeks  ago 
with  his  brother,  John,  intending  to 
spend  the  summer.  He  was  taken  ill 
last  Saturday  and  never  regained 
consciousness. 

Mr.  Aldrich  was  bom  in  Provi¬ 
dence,  K  L,  in  1863,  and  began  his 
newspaper  career  there  in  1885,  after 


reporter  and  as  city  editor,  he  be¬ 
came  industrial  editor. 

Mr.  Friedman  was  a  life  member 
of  the  Elks  and  Jan.  7,  1934,  was  cele¬ 
brated  as  “Leon  Friedman  Day”  by 
Elks  throughout  the  state. 


Mrs.  R.  E.  Ivey,  Sr.,  78,  mother  of 
Arthur  G.  Ivey,  state  news  editor, 
Jacksonville  Florida  Times-Union  and 
Editor  &  Publisher  correspondent, 
died  at  her  home  in  Tampa  May  26 
following  a  brief  illness.  Survivors 
include  her  husband,  another  son, 
R.  E.  Ivey,  Jr.,  two  daughters.  Miss 
Genevieve  Ivey,  and  Mrs.  Coimcil 
Harden,  both  of  Tampa,  also  three 
grandchildren  and  a  brother,  T.  A. 
Goode,  of  Barstow,  Fla. 


DENNIS  A.  O’NEILL 
Dennis  A.  O’Neill,  36,  prominent 
attorney  in  Norristown,  Pa.,  and  until 
recently  publisher  of  the  CoUegeville 
(Pa.)  Independent,  a  weekly,  was 
killed  May  29  when  he  was  slashed  to 
death  by  a  razor  allegedly  wielded  by 
his  father-in-law,  Joseph  J.  McGin- 
ley,  former  publisher  of  the  Norris¬ 
town  Times. 


Miss  Martha  Root  White,  young¬ 
est  daughter  of  the  late  Horace  White, 
former  editor  of  the  Chicago  Tribune 
and  a  partner  of  Joseph  Medill  from 
1865  to  1874,  died  in  New  York,  May 
30,  of  pneumonia.  Mr.  White  became 
editor  of  the  New  York  Evening  Post 
in  1883,  retiring  in  1903.  He  died  in 
1916.  Two  of  his  daughters  survive. 


Garnet  Warren,  64,  illustrator  and 
writer,  died  May  27,  of  an  intestinal 
disorder  at  the  Hackensack,  N.  J., 


Shanghai  (By  Mail) — A  miniature 
camera  craze  has  struck  Shanghai 
and  resulted  in  a  flurry  of  candid 
camera  and  other  press  work,  some 
professional  and  some  amateur.  M 
four  English  language  newspapers  are 
going  in  heavily  for  fast-action  pic¬ 
tures  in  daily  editions  though  the 
three  Simday  morning  papers  con¬ 
tinue  to  rely  mostly  upon  posed  stu¬ 
dio  work  which  has  special  appeal 
to  conservative  elements  in  the  inter¬ 
national  population. 

George  M.  Lacks’  photo  studio  is 
specializing  in  coverage  by  Leica  as 
well  as  developing  and  enlarging  the 
motion-picture  “stills”  for  all  comers, 
with  several  local  reporters  and  edi¬ 
tors  turning  in  plenty  of  business  in 
their  search  for  fine-grain  work  on 
new  photo  equipment  which  they 
hope  may  bring  in  a  bit  of  person^ 
revenue  through  sales  to  Life,  Time 
and  similar  American  and  British 
publications. 

Alexander  Buchman,  considered 
one  of  the  best  miniature  camera  op¬ 
erators  here,  is  representing  News- 
Week  and  doing  some  work  with 
Lacks;  he  also  uses  a  Leica.  The 
British  North-China  Daily  News,  old¬ 
est  morning  paper,  has  Contax  equip¬ 
ment.  Mike  Nenchew  and  Lacks  have 
both  been  serving  the  Shanghai  Eve¬ 
ning  Post,  with  Lacks  doing  a  great 
deal  of  fast- action  coverage  for  China 
Press  where  he  has  his  studio. 

There  has  been  slow  development 
of  press  photography  in  China  as  com¬ 
pared  with  Japan,  due  in  part  to  rela¬ 
tively  small  newspaper  circulations. 
The  vernacular  press  is  now  tak^ 
more  interest;  both  reflex  and  minia¬ 
ture  equipment  is  in  use.  The  big 
headache  on  both  still  and  “movie 
work  outside  the  foreign  areas  of 
Shanghai  is  the  Chinese  law  which 
calls  for  notice  in  advance  to  the 
government  when  press  photography 
(including  newsreels)  is  to  be  at¬ 
tempted. 
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fur  J  uni 


so,  should  be  eligible  for  contracts  to  Por  Ssto — Complete  Plant  for  newspaper  or  AdVertUlnf  Manaser  at  age  38  has  had  14 


ffhat  Our  Readers  Say  department,  say,  two  years,  to 

^ _ _  have  rates  inviolable,  or  substantially 

developed  in  7  HOURS  should  be  eligible  for  contracts  to 

To  Editob  L  Pubusheb:  One  point  accep^  way,  through 

To  lairroB  oi  advertising  agency  channels,  a  choice 

in  your  of  two  recognized  agencies  to  be  made, 

York  Sunttoy  Aft^or .  rolor-p^.  ^  York,  the  other  in  Chi- 

tore  coverage  of  toe  Hm^nburg  dis-  ^  ^  ^  j  ^  period, 

ater  is  not  entirely  correct;  and  per-  „  t  oi  j 


Nmwmpapmr  Plant  For  Sole 


Situations  Waatod 


tore  coverage  of  toe  Hm^nburg  dis-  ^  ^  ^  j  ^  period, 

ater  is  not  entirely  correct;  and  per-  „  t  m  j 

^1,  following  the  subject  of  color  "®  ComOina  riannod 

tootography  might  like  to  be  straight-  Opposition  to  the  whole  set-up  at  t.«n  Feighm 

Twenty-six  soon  arose.  Storm  cloud 
■fliis  is  it:  The  processing  of  Koda-  of  protest  grew  in  size  and  menace 


newspaper  press  work.  30  miles  from 
New  York  City.  Box  2254,  Editor  k  Pob- 
I  inker . 

Newspaper  Brokers 

Capakls  bandUag,  baring,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agencr,  Nasheille,  Mich. 


Twenty-six  soon  arose.  Storm  clouds  The  B.  j.  Kingston  Agency,  Eat.  1898, 

“liJis  it:  The  processing  of  Koda-  of  protest  gprew  in  size  and  menace.  J.Vkton,  Michig^lnrind  *337  *w.  s^h^st*;  of  paper  or  as  assistant  to  pab- 

,j>rome  Film  does  not  require  10  days,  MisinformaUon,  and  worse,  some  of  it  Jack.on’viiie,  Florida. _ '  mVlmae»Sl‘D'‘i?‘?ba^"e‘’Jh«e'‘‘tr 

but  rsther  only  something  like  Eve  underhanded,  some  of  it  frank  and  Newepapara  Wanted  No  objection  to  small  city  if  earning  pos- 

,  outspoken,  rained  upon  toe  depart-  — - r, rr — r  —  sibiUties  and  living  conditions  are  right. 

i*®****"  ,  T,  J-  -1  J  4  Qr,4l  Us  msnonoF  try  Small  dally  Or  big  Weekly.  Send  copy.  Prefer  South  or  West  but  will  go  any- 

Ko<i?lc  Park  ordinarily  does  not  ment  and  its  manager,  and  even  to  full  information.  Box  2289,  Editor  a  where.  Now  employed.  Box  2300*  Editor 

mocess  Kodachrome  “stills”  on  Satur-  some  extent,  upon  Standard's  direc-  Publisher. _ _ &  publisher. _ 

we  were  delighted  to  open  torate.  One  Senator  at  Washington  N«^P*P*r  propertiea  wanted  for  financially  cirealation  Manager  twenty  years  expert- 
J  xe:— n-V  un-nta  tn  rma  nt  tBa  rlirM-tnra  Ba  Imaur  ouycrs.  Any  location  east  of  Mia-  ence  in  promoting  and  organizing  cam- 

yp  to  do  the  Mirror  S  Hindenburg  ‘O  o*  directors  ne  ten^ ,  smeippi  Kiver.  No  fees  whatever  until  paigns.  Proven  executive,  sober,  honest, 

shots.  They  were  finished  in  about  Get  nd  of  that  man,  Perme.  This  property  U  sold.  Aggressive,  confiden-  good  collector,  clean  past  record.  Best  of 

seven  hours,  the  addiUonal  time  hav-  was  only  one  sample  of  toe  barrage.  AoDra^ral’  "So?^n**  New*sDaDer^*brokfrV  reference?-  Box  2276._  Editor  a  PnbUsher. 

ing  been  required  to  make  up  the  Yet  ^der  it  ^  toe  depa^ent  we^  1707  Time.  Bldg.,' New  York. 

rhf«nical  baths  and  to  run  through  on  about  its  busmess,  refusmg  to  be - — -  — ^  =  type  of  editorial  work.  Will  go  anywhere 

aime  test  films  to  insure  that  all  was  drawn  into  the  controversy,  publicly  n-e-Ur:,,-  *“  reporter,  feature  writer,  -salary  .ec- 

S^orSng-day  order.  or  privately,  Sieving  it  had  a  duty _ C.rculat.oB  Promotton  ondary.  Box  2297.  Editor  &  Pubii.her_ 


year,  successful  executive  experience  in 
tough  metropolitan  aasignments  in  three 
cities  for  the  same  employer.  In  last  as¬ 
signment  as  advertising  director  for  five 
years  had  complete  charge  of  local,  na¬ 
tional  and  classified  and  was  virtually  in 
charge  of  the  busineas  side  of  paper.  Un¬ 
usually  fine  diversified  background  and 
references  from  some  of  the  top  men  in 
the  business.  A  good  developer  of  men 
and  very  successful  in  building  fine  morale 
in  organisation.  Capable  of  taking  full 
charge  of  paper  or  as  assistant  to  pub¬ 
lisher.  Would  also  accept  local  or  national 
managership  if  chance  there  to  step  up. 
No  objection  to  small  city  if  earning  pos¬ 
sibilities  and  living  conditions  are  right. 
Prefer  South  or  West  but  will  go  any¬ 
where.  Now  employed.  Box  2300,  Editor 
&  Publisher. 


property  is  sold.  Aggressive,  confiden¬ 
tial  handling  of  all  matters.  Newspaper 
Appraisal  Corp’n.,  Newspaper  brokers. 
1707  Times  Bldg.,  New  York. 

Circulation  Promotion 


good  collector,  clean  past  record.  Best  of 
references.  Box  2276,  Editor  A  Publisher. 

Indiana  University  journalism  graduate,  22, 
14  months’  experience.  Capable  in  any 
type  of  editorial  work.  Will  go  anywhere 
as  reporter,  feature  writer.  Malary  sec¬ 
ondary.  Box  2297,  Editor  &  Publisher. 


The  Mirror  results  abimdantly  to  perform  in  carrying  out  the  New  Circulation  Mathoda^Hudb-ou  De  Priest  Journalism  graduate  will  go  anywhere. 


merited  this  effort. 

Franklin  Courtney  Ellis, 

E^tman  Kodak  Company. 

JOHN  D.  AND  THE  PRESS 


-  “combine”  in  mind  either  to  publish- 

JOHN  D.  AND  THE  PRESS  ers  or  agencies,  as  had  been  charged. 
To  Editor  &  Publisher:  The  imaging  it  minded  its  own  business,  became 
last  Sunday  of  John  D.  Rockefeller,  efficient  in  its  management  and  was 
brings  to  the  minds  of  those  now  or  at  on  the  high  road  to  prove  its  case  to 


nlan  which  the  director*!  had  an-  *  Associates,  World’s  Kecord  Circula- 
plan  wmen  me  aireciors  naa  ap  Builders,  24ti  Fifth  Avenue,  New 

proved.  York  City. _ 

Knowing  there  was  absolutely  no  good  newspapers  this  27-year  old  insti- 
,  .  „  .  -  J  -41.  4  ui-  I.  tuiion  continues  to  add  sound,  substan- 

ombinc  in  mind  Cltnsr  to  pUDilSu^  tiftl  circalutioD  on  a  Belf-finaocing  plan, 

s  or  agencies,  as  had  been  charged,  THE  cuakles  partlowe  co„  occi 
minded  its  own  business,  became  <*«“*“*  Bldg..  Indianapolis. 

Scient  in  its  management  and  was  ~  .  “ 

1  the  hiffh  road  to  nrove  case  to  Representative  Wanted 


time  connected  with  Standard  Oil  sU — when  something  happened.  The  National  BepresentaUve  wanted  who  can 


certain  events,  an  account  of  some  of  United  States  Supreme  Court  handed 
which  has  never  appeared  in  print;  down  its  now  famous  decision,  favor- 
notwithstanding  these  events  con-  ing  toe  Government  and  compelling 
cemed  toe  industries  of  publishing  dissolution  of  toe  S.  O.  companies  into 
and  advertising  diverse  units,  thereby  sounding  toe 

In  1910-12  the  Standard’s  directorate  knell  of  the  advertising  de- 


direct  me  to  daily  paper  grossing  $30,000 
or  over  which  can  be  handled  for  $15,000 
down  payment.  Prefer  exclusive.  Box 
2236,  Editor  k  Publisher. 


Promotion  Ideaa  Wanted 


partment,  which  was  geared  up  to  What  have  you  in  new  ideas  for  newspaper 


had  under  consideration  the  estab-  wmen  was  up  to 

lishment,  for  the  first  time,  of  an  ad-  ^ach  of  them.  This,  and  this  only 
tr.  was  thc  roason  for  abandonment  of 

'mS^itaJtSoU  oi  New  York,  but 

also  to  represent  as  agent  (that  is.  Standard  Oil,  ^  such,  .^y  state- 
the  manager  to  be  so  designated)  for  contrary  were 

12  other  S.  O.  companies  scattered  misleading, 

through  toe  country.  It  was  not  to  Now  that  the  senior  Rockefeller  has 
represent  other  (affiliated)  interests,  passed  from  toe  scene,  in  which  he 
as,  for  example,  the  Corn  Products  b®came  outstantog  as  toe  Titan  of 
Company.  Its  function  would  be  to  industry  and  philanthropy,  it  may  ap- 
promote  sales  of  S.  O.  products  propriately  be  said  of  him  and  his 
throu^  advertising  in  the  public  associates,  that,  insofar  as  advertising 
press,  particularly  in  newspapers.  A  was  concerned,  it  never  was  contem- 
committee  of  two  directors,  Alfred  C.  plnted,  as  so  often  alleged,  to  consoli- 


Capable  reporter,  re-write  man ;  any  edi¬ 
torial  position.  Will  work  for  practically 
notbiuK  in  iioaitioii  with  future.  Box 
2298.  Editor  k  Publisher, _ 

Newspaperman,  26,  three  years  as  Harris¬ 
burg,  I'a.,  correspondent,  will  go  any¬ 
where  as  reporter,  feature  writer,  or  cor¬ 
respondent.  $30  per  week  to  start.  Box 
2239.  Editor  &  Publisher. _ 

Outgoing  editor-in-chief  of  Pitt  News,  Uni¬ 
versity  of  Pittsburgh  tri-weekly  student 
paper.  Associate  editor  of  ex-Millvale, 
Pa.,  Examiner.  English  graduate  in  June. 
President,  Pitt  College  Association.  De¬ 
sires  immediate  employment,  anywhere, 
editorial  or  business.  Box  2296,  Editor 
&  Publinher. _ 

Reporter,  22;  Journalism  school;  experi¬ 
enced  in  news  items  and  society  com¬ 
ment.  Will  go  anywhere.  Box  2290, 
Editor  k  Publisher. 


promotions  f  Will  buy  or  operate  on - ^ — 

royalty  basis.  Box  2240,  Editor  k  Pub-  Some  FnbUaher,  with 
Usher.  around  50,000,  has 


me  FnbUaher,  with  a  circulation  of 
around  50,000,  has  an  opening  for  a 
metropolitan  trained  man  who  is  capable 
•»  1  c  r«  4-t-  •  reorganizing  and  revitalizing  bis  cir 

Scraps  Books  for  Press  Cuppings  culation  department. 

-  A  Circulator  with  twelve  years  coii- 

Do  you  keep  a  scrap-book?  If  so  you  will  tinuoua  executive  experience  on  papers 

want  to  see  LUCE’S  EVERFLAT — the  of  60,000  to  150,000,  versed  in  costs 

only  scrap-book  that  lays  flat  when  opened  and  who  realizes  what  the  news-print 

— the  only  scrap-book  that  retains  its  raise  means,  would  like  to  contact  him. 

shape  when  filled.  250  pages — more  than  Box  2292,  PIditor  k  Publisher, 

double  the  us-ual  number.  Handsome  ~  ~  n  ~  ;  T  T  t 

binding.  Reasonable  prices.  Send  for  Top  notch  New  York  bas^all  wnter  for 


Help  Wanted 


scribed. 

Frederick  Llewellyn  Ferine. 

New  York,  May  24,  1937. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  CCash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Business  Opportunity  Wanted 


Newspaper  For  Side 


to  solicit  commercial  printing.  Idaho 
Evening  Times,  Twin  Falls,  Idaho. 

Wanted:  Experienced  pressman  on  Duplex 
tubular.  Daily  paper  in  city  of  20,UUO. 
Excellent  working  conditions.  Give  refer¬ 
ences.  Box  2295,  Editor  &  Publisher. 


Bedford  and  Henry  M.  Tilford,  both  date  newspapers,  periodicals  or  agen-  stereotyper— Experienced  in  color  work 
since  deceased,  were  to  find  a  man  eies.  Other  than  such  of  these  di—  Duplex  Tubular  and  Goss  standard  equip- 

they  could  recommend  for  toe  Dosi-  rectors  who  yet  are  living,  no  one  lor  Southern  Calif.  Permanent.  Write 

uicy  wulu  ici-uiuuiciiu  lui  uic  puax  -^1.4  4  lu-  4V  lully,  stating  experience  to  Box  2305, 

lion  of  manager.  has  a  better  right  to  say  this  than  Editor  k  Publisher, 

The  committee  sent  for  your  cor-  correspondent,  tor  no  utoer  j^r  yvanted’  Energetic  young  man  with  g< 

respondent.  Up  to  that  time  no  one  son  ever  was  m  a  better  position  than  /uowf  and  is  quailS 

otw  than  the  directors  had  anv  know  what  was  gomg  on  at  to  solicit  commercial  printing.  Idi 

Sg  wS?  0“  foot  uS  Twe^-six  during  the  period  de-  hvei..  Tee,..  T.l.  r.u.,  id..., 
calling  at  Twenty-six  the  writer  met  scribed.  Wanted:  Experienced  pressman  on  Dup 

the  committee  of  two  was  told  of  toe  Frederick  Llewellyn  Ferine.  paper  m  city  of  20,0 

uic  cuiiuiuiiee  OI  two,  was  loia  01  uie  v  1  x/t  oz  ioot  Excellent  working  conditions.  Give  rcl 

decision  to  erect  im  advertising  de-  JNew  lorK,  May  imi.  encea.  Box  2295,  Editor  &  Publisher. 

partment  within  toe  borders  of  S.  O.  -  ■-  -  - . . 

and  asked  to  submit — within  three  seeking  a  ConnecUon?  ...  The  most  logi 

days-plan  and  scope.  This  was  done.  EDITOR  &  PUBLISHER  *“  “  position  in  any  branch 

^  “4*  xxnia  vv<u  uuiic,  m  waw  a  w  »  newspaper,  magazine,  advertising  agei 

toe  outline  approved  and  writer  told,  ^1  ur^iai  •••  kindred  work,  is  through  our  person 

hang  up  your  hat.”  Llassified  Advertising  agency. 

Applicants  may  now  register  with 

Twofold  Plan  R  A'T'FQ  charge.  Uf  course,  there  is  a  nominal 

Tl,-  _ _ _  4  J  s'vx-a  a  after  the  placement  is  made. 

Ine  department  was  orgaiuzed,  OC-  g,.  .  ■  u  j  »  Write  for  a  registration  card  today. 

CUpymg  a  considerable  portion  of  toe  SITUATIONS  tCash  with  Order)  correspondence  strictly  confidential. 

12th  floor  at  26  Broadway,  then  head-  *  Ttoe  —  .50  per  line  “We  Connect  the  Wires’’ 

quarters  for  all  toe  S.  O.  companies,  ®  *“*  FERNALD’S  EXCHANGE,  INC. 

with  about  40  nprsons  g»mn1nv^  in  ALL  OTHER  CLASSIFICATIONS  another  EDITOR  k  PUBLISHER  ser 

40  persons  employ^,  m-  1708  Times  Bldg.,  Times  Square.  N.  Y 

cludmg  Tom  Nast,  son  of  toe  famous  j  _  75  Wm.  M.  Wilson,  Mgr. 

cartoonist  who  put  “Boss”  Tweed  out  4  Times  —  .’eo  per  line  —  ■  -  -  ■  . -  - 

0  business  and  into  prison.  Immedi-  ■  - - -  Situation.  Wanted 

Itm  toth'^Jbllers  uS'adTrtSui  Bu.iu«..  Opp.rl^i.,  W.ut.d  44, 

•genole,.  ^,ey  found  U.e  dop.r,moi  'ii"S 

determined  not  to  be  swerved  from  ence.  M.^  A.,  Box  2299  Editor  k  Pub-  years  experience  salesman,  execui 

policy  ^  adopted,  which  was  two-  Haker.  _ ^  B^  229T’il:dL?TVu=J. 

told  as  follows: - - 

1  ex  J  J  4-  •  J  1  Newspaper  For  Sale  A  young,  experienced  executive  and 

•  xnBt  ot&ndBrci  S  Rclvcrtisins  dol-  _ torial  writer  wants  to  help  a  grow 


circular.  LUCE’S  PRESS  CLIPPING  twenty-five  years,  who  had  substantial 

BUREAU,  157  Chambers  St.,  New  York,  national  following,  wishes  to  return  to 

jj  y_  active  sports  writing.  Formerly  wrote 

columns  for  New  York  Press,  Sun,  Tele- 

- - -  gram  and  Post.  Frederick  G.  Lieb, 

Help  Wanted  Rockledge  Manor,  Yonkers,  N.  Y. _ 

_ _ . _ T  ^  T”  ;  ■  ;  Young  Wonmn,  college  gimluate.  Experi- 

Stereotyper— Experienced  m  color  work  pu  i  general  news,  features  and 

Duplex  Tubular  and  Goss  standard  ^nip-  ;  j  Refer- 

Tnni  t^f“inl  603-  Alfred.  New  York, 

fully,  stating  experience  to  Box  2305,  _ 

Editor  k  Publisher.  ~  ~~ 

-  Mechanical  Equipment  For  Sale 

Wanted:  Energetic  young  man  with  good - 

personality  who  knows  and  is  qualified  Hoe  X-type  Sextuple  (48'page)  press  with 


extra  color  section,  four  stereotyping 
pieces  and  electric  drive.  Price  to  move 
quickly  $5,000  f.o.b.  Springfield,  Missouri. 
Address  Springfield  Newspapers,  Incor- 
porated,  Springfield,  Missouri. _ 

32-page  Hoe  press,  motor,  complete  stereo¬ 
typing  equipment — not  necessary  for  pur¬ 
chaser  to  spend  another  dollar  for  any¬ 
thing.  May  be  seen  running.  Change  of 
plans  makes  equipment  unnecessary  to  us. 
Priced  right.  Box  2270,  Editor  M  Pub¬ 
lisher. 


Seeking  a  Connection?  .  .  .  The  most  logical  thing.  May  be  seen  running.  Change  of 

way  to  secure  a  position  in  any  branch  of  plans  makes  equipment  unnecessary  to  us. 

newspaper,  magazine,  advertising  agency  Priced  right.  Box  2270,  Editor  M  Pub- 
or  kindred  work,  is  through  our  personnel  lisher. 
agency.  - 

cha^r"s"e“'?,f‘“cou“rtr.  Photo-EHgr.ving  Equipment  For  Sale 


charge.  Uf  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires” 

FERNALD’S  EXCHANGE,  INC. 
another  EDITOR  &  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 

\Vm.  M.  Wilson,  Mgr. 


lar  should  be  of  toe  same  purchasing  Publisher  who  desires  to  retire  will  sell 
power  IIS  toat  of  any  otoer  national  Kood.  money-making  daily  newspaper  for 

advertivxxr  it  tE^r,  down  payment  of  $75,000  to  $100,000 

that  well  known  string  balance  out  over  long  period, 

toat  certam  publishers,  possibly  oto-  Buyer  would  have  to  be  comparatively 

ere,  also,  were  accentine  snace  con-  young  and  meet  rigid  requirements  as  to 

trartc  rli-.,»x  „4  _  4  “1  _  ability  and  integrity.  Paper  is  old  estab- 

direct  at  rates  less  agency  li»hed,  well  equipped;  and  housed;  mem- 

coimnission,  or  even  at  an  under  her  AP,  NEA,  ABC;  located  in  exclusive 

price*  field  south-central  U.  S.  city  spproxi- 

’  mately  25,000;  trade  area  100,000. 

2.  That  all  publishers  who  were  earning  record  over  20  years.  A 

founri  rl,,-:....  4U  4  1  -  J  rare  opportunity  for  the  right  man.  Box 

‘ouna,  during  the  experimental  period  2252.  Editor  &  Publisher. 


Situations  Wanted _ 

Adv.  Mgr.  now  employed,  delivered  30% 
increase  in  linage  last  year,  competitive 
field,  seeks  change,  prefers  second  paper. 
12  years  experience  salesman,  executive, 
copy  writer,  7  years  present  publisher. 
Box  2291,  Editor  &  Publisher. 

A  young,  experienced  executive  and  edi¬ 
torial  writer  wants  to  help  a  growing, 
medium-sized  daily  solve  the  “Interpre¬ 
tation  -  Presentation”  problems  Arthur 
Robb  writes  about.  Capable  writer,  ra¬ 
tionally  progressive,  intelligent  and  in¬ 
dustrious,  will  start  at  low  salary.  Box 
2256,  Editor  k  Publisher. 

Character,  ability  to  handle  men  and  man¬ 
age  news  department  with  minimum 
wasted  effort,  impressive  record  of 
achie.ement,  thorough  knowledge  of 
news,  type  and  make-up  offered  by  man 
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By  ARTHUR  ROBB 


Among  the  week’s  callers  was 
Alfred  McClung  Lee,  professor 
of  journalism  at  University  of  Kansas 
and  author  of  “The  Daily  Newspaper 
in  America,”  a  new  treatise  on  jour¬ 
nalism  just  published  by  Macmillan. 
Having  spent  several  hours  prior  to 
2:00  a.m.,  the  same  morning,  reading 
chapter  after  chapter  of  said  magnum 
opus,  our  mood  toward  the  author 
might  have  been  called  receptive. 

“You’ve  done  a  fine  job,  even  if  I 
don’t  agree  with  all  of  your  obiter 
dicta,”  was  the  handshake  greeting. 

“Sure,”  he  agreed,  “but  you  should 
have  done  it  yourself.  As  a  matter 
of  fact,  you  did  most  of  it.” 

Accepting  the  you  as  a  plural  pro¬ 
noun,  we  were  disposed  to  agree.  His 
book,  including  appendix  and  index, 
covers  797  pages,  and  after  a  not  too 
minute  reading,  we  are  ready  to  ac¬ 
cept  his  claim  that  he  is  the  only 
living  man  who  has  read  every  issue 
of  Editor  &  Pubusher,  including  the 
Journalist  files  dating  from  1884,  and 
everything  else  that  has  ever  been 
printed  concerning  the  newspaper 
business,  profession,  and  trade. 

Fifteen  years  ago,  another  Lee. 
Prof.  James  Melvin  of  N.  Y.  U.,  issued 
his  revised  “History  of  Journalism.” 
It  was  an  epoch-marking  book,  bring¬ 
ing  the  history  of  the  craft  fairly  up 
to  date  after  the  original  researches 
of  Frederic  Hudson,  long  managing 
editor  of  Bennett’s  New  York  Herald. 
Hudson  laid  down  his  pen  about  1872 
and  for  a  half-century  nobody  picked 
it  up  and  wielded  it  man-fashion. 
J.  M.  Lee  did  and  was  shortly  followed 
by  George  Henry  Payne,  former  jour¬ 
nalist,  now  a  member  of  the  Federal 
Communications  Commission.  Both 
Lee  and  Payne  were  content  to  ac¬ 
cept  Hudson’s  tremendous  research 
into  the  beginning  of  things  and  cen¬ 
tered  their  own  digging  on  compara¬ 
tively  modem  events. 

This  Professor  Lee  started  afresh,  as 
a  part  of  his  task  of  writing  the  piece 
that  won  him  his  Ph.D.  at  Yale  a  few 
years  ago.  He  specialized  in  sociology 
and  he  approached  the  newspaper 
from  the  angle  of  its  influence,  through 
many  channels,  upon  American  so¬ 
ciety  from  colonial  days  to  the  con- 
giilship  of  FDR.  He  is  distinctly  on 
the  liberal  side,  despite  or  because 
of  his  Pittsburgh  ancestry  and  his 
early  experience  in  Pittsburgh  jour¬ 
nalism. 

«  •  • 

He  hasn’t  written  the  history  of 
journalism,  but  anybody  who 
does  set  out  to  write  the  history  of 
American  journalism  from  1704  to 
date  will  have  to  draw  heavily  upon 
Alfred  M.  Lee,  not  only  for  facts 
hitherto  not  included  in  American 
journalistic  histories  but  for  sapient 
conclusions  from  the  data.  He  hasn’t 
written  a  history,  we  repeat,  because 
he  has  attempted  to  include  in  his 
chronicle  events  too  recent  to  warrant 
historical  judgment.  He  shares  the 
general  liberal  antipathy  toward  or¬ 
ganized  newspaperdom’s  “freedom  of 
the  press”  cries  during  the  past  four 
years — and  this  antipathy,  this  will¬ 
ingness  to  damn  newspapers  as  too 
business-office-minded,  is,  to  this 
reader,  a  streak  through  an  otherwise 
thoroughly  creditable  work. 

The  book  represents  a  conscientious 
reading  and  evaluation  of  all  phases 
of  newspaper  activity.  No  history  of 


which  this  office  has  record  has  ever 
before  given  a  detailed  account  of  the 
rise  of  editorial  departments,  of  the 
emergence  of  the  editor  from  the 
printer’s  shell,  of  the  development  of 
the  advertising  agency,  the  special 
representative,  the  feature  syndicate, 
the  Sunday  newspaper,  to  mention 
only  a  few  of  the  flelds  in  which  this 
scholar  has  done  original  exploration. 
The  columns  of  EIditor  &  PxmusHER 
have  been  tapped  at  many  comers 
for  this  information — and  even  this 
expert  fount  of  information  appears 
tc  have  overlooked  some  of  the 
pioneers — but  not  even  a  man  who 
has  spent  his  life  dispensing  the  lore 
of  journalism  can  compass  in  his 
memory  the  salient  facts  that  Lee  has 
drawn  together  in  his  compendium. 
They  are  all  in  print,  most  of  them 
upstairs  in  our  library,  but  their 
quintessence  is  within  Lee’s  covers. 

*  •  * 

IT  is,  perhaps,  a  pity  that  the  book 
was  written  and  published  in  a 
period  when  newspapers  were  under 
fire  from  so  many  directions.  With¬ 
out  a  doubt,  it  influenced  the  conclu¬ 
sions  that  the  author  drew  from  his 
experience  and  research,  and  while 
some  of  the  criticism  may  be  justified 
by  the  facts  of  the  past  quarter- 
century,  this  observer  does  not  con¬ 
sider  the  points  of  criticism  inherent 
elements  in  American  journalism. 
Lee,  for  instance,  harps  again  and 
again  on  the  business-office  domina¬ 
tion  of  the  newspaper  which  became 
effective  after  the  Civil  War.  Evi¬ 
dently,  as  a  citizen-reader  of  news¬ 
papers  he  dislikes  it;  as  a  sociologist, 
he  sees  it  as  abating  the  influence 
of  the  newspapers  in  public  affairs; 
but  as  a  newspaperman,  he  does  not 
see,  as  we  and  other  newspaper  people 
see,  a  definite  recrudescence  of  edi¬ 
torial  opinion  and  a  lessening  of  ad¬ 
vertising  and  circulation  influence 
upon  editorial  conduct.  To  our  mind, 
the  swing  back  is  inevitable,  away 
from  the  materialism  that  followed 
the  Civil  War,  had  a  brief  set-back 
25  years  ago,  only  to  get  a  new  start 
in  the  aftermath  of  the  World  War. 
How  long  the  present  pendulum  moves 
away  from  materialism  can  last  with 
gangsters  ruling  half  of  Europe,  your 
guess  is  as  good  as  any.  But  we  do 
swing  forward,  every  ^  years  or  so, 
and  a  book  which  ignores  this  motion 
is  not  an  appraisal  of  history. 

Discoimt  Lee’s  rather  marked  New 
Dealism  (not  for  lack  of  sympathy 
but  because  it  fogs  the  historical 
focus)  and  you  have  a  book  that  is 
worth  all  the  time  it  takes.  He  is  on 
to  every  move  in  the  modem  press 
picture,  links  it  up  well  with  what 
has  gone  before,  and  draws  a  remark¬ 
able  panorama  of  the  continuity  of 
press  problems  from  the  beginnings 
through  two  centuries  or  more.  Ten 
years  from  now,  we  might  bet,  Alfred 
M.  Lee,  erstwhile  professor,  will  pick 
up  his  book  and  revise  it  in  the  light 
of  experience.  If  he  does,  we’ll  have 
the  history  of  journalism  that  ought 
to  be  written. 

•  *  * 

WE  cu-e  asked  for  an  “authorita¬ 
tive”  answer  on  a  question  of 
editorial,  or  rather,  news-writing 
ethics — and  an  “authoritative”  answer 
is  one  of  the  things  we  try  to  avoid 
in  our  saner  moments.  We  don’t  like 
people  coming  to  this  shirt-sleeve 


gathering  for  pronouncements  ex¬ 
cathedra;  we  don’t  like  generalities, 
and  we  don’t  like  questions  on  ethics. 
So,  hedged  about  with  those  inhibi¬ 
tions,  we  take  up  the  question  of  di¬ 
rect  quotations  in  news  stories,  as 
posed  by  Arthur  W.  Dellers,  of  River 
Forest,  Ill.  He  asks: 

“Just  how  much  liberty  may  report¬ 
ers  and  editors  take  with  the  words 
uttered  by  another? 

“Mr.  Joseph  Banker,  a  financier, 
gives  a  luncheon  talk  before  the 
Rotary  Club.  A  reporter  jots  down 
some  skimpy  notes,  and  back  at  his 
desk,  writes  a  story  full  of  direct  quo¬ 
tations.  If  this  copy  were  to  be  com¬ 
pared  with  a  stenographic  report  of 
the  address,  a  great  discrepancy  in 
phraseology  would  be  apparent, 
though  the  essence  is  identical.  Is 
that  legitimate? 

“Or,  Miss  Ima  Screenstar  pauses  in 
town  between  trains  while  on  her  way 
from  a  personal  appearance  in  New 
York  to  Hollsrwood.  Reviewers  of  all 
the  local  sheets  are  on  hand  with 
questions.  One  takes  no  notes,  the 
others  a  few.  All  type  out  stories  in 
which  Miss  Screenstar  does  the  speak¬ 
ing.  A  comparison  of  the  printed 
articles  exhibits  a  wide  range  of  lan¬ 
guage.  Is  this  fair? 

“Just  what  is  permissible  and  what 
is  not  permissible  in  this  reconstruc¬ 
tion  of  speeches?  What  rules  should 
be  followed?  It  seems  to  me  report¬ 
ers  and  their  superiors  are  getting 
away  with  something,  which,  at  least 
on  the  surface,  is  unfair.” 

•  •  • 

ITS  not  a  trifling  question,  though 
Mr.  Dellers  did  not  select  the  best 
possible  examples  to  support  his 
doubts.  Gener^ly,  a  speaker  before  a 
local  Ivmcheon  club  does  not  come 
fraught  with  a  message  in  exactly- 
chosen  language.  If  he  does,  it’s  ten 
to  one  he  has  enough  copies  of  the 
screed  to  give  all  the  local  papers  a 
handout  and  let  the  press  table  enjoy 
its  lunch.  If  Mr.  Banker  is  making 
the  usual  talk  about  his  recent  trip 
to  Mexico,  the  joys  and  benefits  of 
thrift,  or  the  way  Roosevelt  is  leading 
the  good  old  U.  S.  A.  to  the  bowwows, 
it  does  not  seem  paramount  that  his 
words  be  reported  exactly.  If,  as  our 
inquirer  states,  the  essence  is  accu¬ 
rately  reported,  the  job  is  probably 
better  for  the  reader  and  the  news¬ 
paper  than  an  exact  transcript.  And 
certain  liberties  of  detail  may  be  per¬ 
mitted  in  direct  quotation,  so  long  as 
the  substance  of  the  address  is  given 
without  undue  emphasis  or  distortion. 

As  to  Mile.  Screenstar,  it  might  be 
that  anything  the  local  papers  at¬ 
tribute  to  her  is  better  than  anything 
she  said.  Anything  printed  about  her 
comes  under  the  head  of  a  space  dona¬ 
tion.  The  big  idea,  anyway,  is  to  get 
her  picture  on  page  1,  and  it  is  a  good 
bet  that  no  reader  is  going  to  have 
conniption  fits  because  her  dicta  vary 
somewhat  between  his  favorite  re¬ 
viewers.  Maybe  one  in  a  thousand  of 
the  decorative  ladies  of  Hollywood 
ought  to  be  reported  carefully  on  her 
transcontinental  treks — and  that  one 
will  likely  have  nothing  to  say  at  most 
train  changes.  This  question  does  not 
seem  to  involve  ethics,  unless  a  paper 
accurately  reported  the  lady  in  the 
language  and  tropes  that  some  of  them 
are  said  to  use  freely — and  that  vari¬ 
ety  generally  speak  through  a  press 
release. 

•  •  * 

There  have  been  examples  of  mis¬ 
quotation  under  circumstances 
far  less  innocent  A  recent  survey 
of  newspaper  practice  by  a  Bryn  Mawr 
group  fastened  sharp  claws  on  metro¬ 
politan  reports  of  a  Senate  debate 
some  seven  or  eight  years  ago.  Sen¬ 
ator  Jim  Reed  of  Missouri  and  Senator 
Brookhart  of  Iowa  were  debating  a 
bill  for  the  building  of  15  cruisers. 
The  white-haired  Missourian  was  a 


strong  advocate  of  prepar 
eluding  a  big  navy.  Bn,, 
smashed  hard  at  the  bill,  fat 
disarmament  and  international 
ress  toward  peace.  Reed 
with  one  of  his  characteristic  oci|^ 
against  pacifists  and  pacifuia,  ^ 
Brookhart  himself  no  shrinking  q(^ 
made  a  rebuttal.  The  Bryn 
graduate  students  examined  10 1|, 
pers,  comparing  the  volume  of  ipg, 
allotted  each  side  of  the  debali^  h 
relation  to  the  papers’  policy  on  tri 
aggrandizement  and  internatioi^Oa. 
but,  for  this  week’s  session,  weHia. 
fine  ourselves  to  a  look  at  the 
on  direct  quotations  of  Mr.  Brool^ 
who  was  second-best  in  most 
reports,  according  to  the  commil^ 

Its  comment  is:  “The  careUiBlg 
with  which  newspapers  use  quolMa 
marks  is  suggested  by  the  foUo*, 
arrangement  in  parallel  Imes  of 
represented  by  various  papers 
rect  quotations  from  Brook^ 
opening  remarks.” 

Tie  New  York  World:  “You  ^ 
just  listened  to  a  great  speedi , 
an  exponent  of  the  old  school  of  ca- 
nibalism.  We  can  get  away  frogs  is 
cannibalism.  I  believe  there  is  sm^ 
thing  greater  in  human  natuit  As 
organized  murder.” 

The  New  York  Times:  “Wt  ksR 
listened  to  the  greatest  speech  m 
made  by  the  old  order  of  thinp  Ij 
the  school  which  starts  with  caogAh- 
ism.  We  can  get  away  from  this  css- 
nibalism  of  the  past.  There  is  sobs 
thing  in  human  nature  stronger  la 
organized  murder.” 

'Tie  Associated  Press:  Same  as  Is 
New  York  Times  except  thst  k 
“greatest  speech”  the  AP  used  “ootil 
the  greatest,”  and  continued:  "Bkl 
believe  that  we  can  get  away  fnwAi 
period  of  revenge  and  punishnMiE.I 
believe  there  is  something  greater  Ab 
organized  murder.” 

United  States  Daily:  “We  hart  jgg 
listened  to  the  greatest  ^leech  Ait 
will  ever  be  delivered  here  by  At 
school  of  the  old  order  of  things  Ar 
starts  with  cannibalism.” 

’The  New  York  American:  ...  “At 
greatest  speech  that  will  ever  be  k- 
livered  here  by  the  school  of  thsiU 
order  of  things.” 

•  •  * 

Between  the  first  three  then  ii 
sufficient  similarity  to  wamu 
the  belief  that  any  of  the  trio  may  be 
considered  a  fair  and  accurate 
of  the  speech.  It  cannot  be  said  Ait 
the  latter  two  gave  an  adequate 
ture  of  the  Senator’s  viewpoint  Bd 
this  research  body  found  that  smflv 
elisions  had  been  made,  usually  h> 
accord  with  the  paper’s  editorid  pol¬ 
icy,  in  the  body  of  Brookharfi  ad¬ 
dress.  It  isn’t  cricket. 

There  is  a  good  deal  to  be  said  for 
the  English  method  of  indirect  quoA- 
tion,  which  is  usually  a  stenogrqkic 
report  of  the  occasion.  It  is  long,  con¬ 
tains  a  lot  of  the  verbiage  by-paBO 
and  repetitious  figures  of  speedi  odA 
which  most  of  us  adorn  our  spotaa 
words,  but  no  man  on  earth  can  im¬ 
pugn  its  accuracy.  ’The  question  i*- 
will  anybody,  except  the  hero  of  Ae 
speech,  read  it  in  its  printed  form? 

After  a  good  many  years  of  report¬ 
ing  convention  and  banquet  speech* 
our  own  technique  is  to  use  indired 
quotation  and  paraphrase  as  mudi  n 
possible.  A  private  system  of 
viation  catches  the  essential  guA  « 
the  oration,  with  an  occasional  t^ 
line  that  ties  it  definitely  to  tk 
speaker,  and  with  fingers  crossed,  well 
boast  that  the  record  shows  no  com¬ 
plaint  of  misquotation.  Direct 
we  use  sparingly  and  only  on 
that  we  are  sure  the  speaker  actuaW 
said.  The  system  may  not  produce  *» 
interesting  a  report  as  a  column  <* 
allegedly  verbatim  quotes,  but  it 
a  lot  less  explosive  qualities,  in  cm* 
of  a  slip. 


